THE ARMY KNIFE OF TURF HERBICIDES

Turf Herbicide

for Grassy & Broadleal Weeds

OF REACH OF CHILDREN

AUTION

poeds o=

CRABGRASS * YELLOW NUTSEDGE * BROADLEAF WEEDS °® TURF TOLERANCE * SPEED

I

/

pbi /cordon

G

corporRation

An Employee-Owned Company
800-821-7925 » pbigordon.com/q4

IRECTIONS 00162
PBI/Gordon Cory



Business

briefs

Briefs continued from page 18

and membership; Jayne Davison, director
of merchandising; and Chris Wilkerson,
senior consultant construction management.

A Polo Field, a Golf Course ...
What's the Difference?
Where there's golf there's .. polo?

Why not? Wellington, Fla.-based Jacob-
sen Hardy Golf Course Design recently
broke ground on a unique renovation at
Wellington Golf & Country Club that will in-
clude a polo field/practice range, and a golf
course that will vary in length depending on
whether or not the ponies are running that
day. The facility will reopen at Thanksgiving
with a new name.

Houston businessman John Goodman,
who owns Wellington and the nearby world-
renowned International Polo Club Palm
Beach, instructed Jacobsen Hardy to reno-
vate the existing practice range into an area
that could be converted easily into a polo
field, as well as a ring for show-jumping com-
petitions and other equestrian disciplines.

“Mr. Goodman's vision is to incorporate a
spectator-friendly area for equestrian special
events as part of the new golf course] Peter
Jacobsen, PGA Tour vet and partner with
Jim Hardy in Houston-based Jacobsen
Hardy Golf Course Design, said in a press
release. “It's a unique but extremely efficient
use of the practice range that will provide
added value to the club members and added
challenge to the architects”

The golf course, which will undergo a
thorough renovation in addition to its con-
vertible practice area, closed April 15 with
plans for a soft reopening on Thanksgiving
as The Wanderers Club at Wellington, a pri-
vate country club with membership by invita-
tion, according to Louie Bartoletti, general
manager of Wellington G&CC.

Making the polo field fit on the existing
practice range required creativity, according
to Jacobsen Hardy. Polo fields are typically
crowned and drain to just 0.75-percent
slope, explained Jacobsen Hardy Senior Vice
President/Managing Architect Rex Van-
Hoose. The minimum slope to move water
off a golf course is generally 3 percent.
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Continued from page 12
Skyscraper). Gaughan was quickly
dubbed Mant, his sister’s married name,
and it stuck with him the entire time he
was on the tour.

In the off-season, he returned to
work on the crew at Eugene.

“I had a job the day I came back,”
Gaughan says.

Gaughan says he didn't have a close
relationship with his sister when grow-
ing up in Eugene because they are 10
years apart. He was 8 years old when
she left for Arizona State University,
where she became was one of the top
collegiate golfers in the country. In
1970, she won the precursor to the
NCAA individual title, the Division
of Girls and Women's Sports tourna-
ment, which came two years before
Title IX was enacted.

The common bond was the fact they
were the two best athletes in the family.

“She was the No. 1 man on the
boys’ golf team (in high school),”
Gaughan said of his sister, the first
and only women’s golf coach at Geor-
gia Southern, a Division I program.
“She was a jock.”

And her brother was a natural
choice as her caddy, Mant says.

“Chris is my only sibling that took
golf very seriously; he wasa 2 or 3
handicap,” she says. “I thought it
would be a wonderful opportunity
for him to see his country and for
me to have someone reliable in my
corner.”

Mant’s transition from collegiate play
to the professional ranks was neither
quick nor easy. Her ego took a blow dur-
ing the U.S. Amateur when she finished
last in the qualifying round; “reverse
medalist” is how Mant terms the dubi-
ous achievement.

She stopped playing golf competi-
tively, became a buyer for a clothing
company and married, only occasionally
picking up a golf club. But about a year
later, the game drew her back, and she
became a teaching pro in California. She
attempted to qualify for the LPGA,

twice missing by a single stroke before
making it in 1979.

Gaughan debuted on his sister’s bag
in May 1982 and was instantly ac-
cepted by other caddies. After the first
few weeks of the tour, Gaughan settled
in with a group of guys he traveled
with from site to site, usually sleeping
five to a room. The beds were broken
down so that two guys had mattresses
and two slept on box springs. The odd
man out was the guy who caddied for
the highest round, and he was forced
to sleep elsewhere, including the car.

During his first few tournaments,
Gaughan suffered because his sister
played poorly. He explained to her the
rules of the road in hopes she would
pick up her game. “I asked her to
shoota 75,” he says. “She shot an 82.”

Despite the sometimes stark ac-
commodations, Gaughan enjoyed the
road. By the sixth week out, Gaughan
met the woman, Debi, who would be
his wife, when the tour stopped in
Wheeling, W.V.

It was Debi who instigated the end
of Gaughan’s caddying career after the
1984 season. She told him, “I know
how we met, and you can’t stay out
there.”

Gaughan, who is still a single-digit
player, returned to work full-time at
Eugene and was approached by the
general manager about taking over
when long-time superintendent Bill
Norman retired. Gaughan wanted the
position but knew he needed more
education, so he enrolled at Oregon
State and took nothing but turf classes.
He then interned for two years at other
courses before becoming the assistant
at Eugene in 1991. He was named
superintendent in 1993.

Mant remained on tour until 1989
and was elected president of the LPGA
Players Association in 1985. Since then
she has been a teaching pro and golf
coach. She sums up how she and her
brother look back at their time on tour.

“If I had the opportunity again, I'd

absolutely go do it,” she says. m
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Conditions worthy of devotion.

That's what golf course superintendents do; they make golfers fall in love with the experience.
Syngenta understands the draw of the perfect course. That's why we Y ™ )

continue to develop Daconil; the only fungicide with SuperWeatherStik® )
for stick and stay coverage. Proven protection against brown patch and

dollar spot that stays where you put it. Knowing more, knowing sooner

is critical when working toward the ideal course. GreenCast® online

provides insight into weather data and disease prevalence.

At Syngenta, we understand why golfers schedule their lives around ideal conditions—

beautiful courses need to be played over and over again.




Shades Of Green

Il OPINION

ur second cross-country

vacation was just the break I

needed. With my daughter

in Australia for at least a year,

we flew out to Los Angeles to

see her off and drive her car
back to Orlando. Our 3,500-mile journey
through winding canyons and across
windswept deserts and prairies was a reminder
of just how great it is to be an American.

We drove one way to California in the
1980s through the Sunbelt, seeing the Alamo,
Carlsbad Caverns, the Painted Desert and the
Grand Canyon. Now we were going to see the
Heartland.

As a geology major, I had always wanted
to also see the National Park “canyonlands”
like Zion, Bryce and others in Utah. Our
itinerary would traverse I-15 and I-70 with
side trips crammed in along the way, includ-
ing Dodge City, Kan., and the Golf Course
Superintendents Association of America
headquarters in Lawrence, Kan.

There were no red states or blues states, just
United States. But they were colorful indeed:
deserts of tan and white; mountains, mesas,
buttes and canyons of red, purple, blue, green,
gray and yellow; prairies of dark green alfalfa and
cream-colored wheat stalk stubble; light and dark
green leaves of hardwood forests and miles and
miles of freshly tilled fields planted in wheat,
corn and cotton. Driving in snow flurries in Vail
Pass, Colo., was a different April experience.

The limestone, sandstone and slate cliffs
that towered above us in Utah and Colorado
told the story of ancient seabeds now thrust
up thousands of feet that were slowly being
sculpted by the forces of erosion. When you
see ancient ocean floors literally touching the
clouds, man’s influence on the planet is put
into perspective.

Wildlife sightings were welcome as we
noted mule deer, prairie dogs, chipmunks,
turkey, pronghorn antelope, Steller’s blue jay
and ring-necked pheasant. The No. 1 predator
appeared to be vehicles, although we did see
scores of hawks everywhere we went. Three of
the six pheasants I saw were roadkill, with pos-
sums and skunks topping that list.
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From the Mountains
To the Prairies

BY JOEL JACKSON

A TRIP THROUGH
THE HEARTLAND
EXPOSES A NATION
FILLED WITH GRACE

AND CHARACTER

Strangest signage encountered was a couple
of billboards in Kansas saying, “We've got land,
water and power. We need people.” And the
mile markers in Missouri were oddly overkill.
Many states have mileage markers every mile.
But in Missouri, the “Show Me” state, there
were mileage marker every two-tenths of a mile.
I have to wonder about that taxpayer expense.

Gas prices were higher in California and
Florida than anywhere else. The cheapest was
$2.57 a gallon in Kansas, or maybe it was Mis-
souri. The lack of traffic in Utah, Colorado and
Kansas was welcome, but a malfunctioning
cruise control made for tired, cramped legs.

The only other hitch came when we overshot
Salina, Kan., trying to make a few more miles
that day after visiting Dodge City. We pressed
on only to find no room at the inn in Junction
City. Seems the next day was the spring scrim-
mage game for Kansas State, and there wasn't a
room to be had. We had to press on another
hundred miles to Topeka. That was a long day.

Best “down memory lane” moment was
Tunica, Miss., My wife, Susie, lived in Tunica for
one semester in the eighth grade. It was 1958.
We found her house and her father’s old gar-
ment factory, now a warehouse. The publisher of
the local Tunica Times knew her father by name,
partly because her dad built the factory for
Susie’s dad. Small world. Many residents still
work the land, but a large number are now in
the gaming industry. Tunica is the No. 3 gaming
destination behind Las Vegas and Adlantic City.

We drove through 10 states to get back to
Florida, and each reach region had enough simi-
larities and unique differences to make it a mem-
orable journey — even the second time around.

Certified superintendent Joel Jackson is director
of communications for the Florida GCSA.






LU
LIKE A
GLEARY

LAY.

CLEARY






Insist on authentic Gleary products

Cleary. 70 years of excellence in product research,
innovative formulation and unsurpassed customer service.

When it comes to effective turf disease management, superintendents everywhere have
come to depend on Cleary’s solutions to keep their fairways and greens healthy and beautiful.
Backed by our 70-year tradition of excellence, Cleary turf products have become the disease
control solutions you can count on for outstanding performance, day in and day out.

New 3336 Plus™ fungicide with ClearTec™ Activation Technology™ is a 4
highly effective, broad-spectrum turf fungicide. Re-engineered from our s
widely used 3336® fungicide, 3336 Plus lasts up to 50% longer on ’6”"
fairways under most conditions. 33 e
with, a7EC
Active Ingredient:  Thiophanate-methyl B \ l = c/?“'
Mode of Action:  Systemic s
J‘ Product Group: Fungicide
EIIII(II‘SE"" — ey
* /
Endorse Fungicide provides a unique, new mode of action for the prevention 'ENDORSE wP (
and control of major diseases like anthracnose and brown patch on all fine turf.
Endorse is a new tool for the prevention and control of ornamental diseases like \‘
Botrytis and Powdery Mildew. Classified by US-EPA as a hiopesticide (low risk), 4
Endorse is an excellent choice for use all around your golf course. \
Active Ingredient:  Polyoxin D Zinc Salt ‘ '..f.#f...... c@v (
Mode of Action: Systemic e "
| Product Group: _ Fungicide | N

3336°

3336 is used to prevent and control a wide
variety of turf and ornamental diseases.
As a foliar spray, soil drench, or granular
application, 3336 can be applied to fine
turf, annual and perennial flowers, bedding

A highly versatile fungicide, 26/36
can be used as a spray, drench

or dip. Effective in the control of

a wide variety of diseases on cool
and warm grasses as well as

plants, foliage plants and ground covers, ornamentals.

as well as deciduous and evergreen trees

and shrubs. Available in three formulations.

| Active Ingredient:  Thiophanate-methyl | Active Ingredients: _Iprodione + Thiophanate-methyl
Mode of Action: ~ Systemic Mode of Action: Contact and Systemic
Product Group: Fungicide ] Product Group: Fungicide



for all your turf management needs.

Alude ™

Alude Fungicide is a stable
phosphonate fungicide providing
systemic prevention and control of ALU[)E ALUUE
various diseases of turf and omamentals &g
in commercial or residential turf, 5
greenhouse ornamentals, bedding A

plants, nurseries and conifers. J

7 &

Active Ingredient: Mono- and di-potassium salts

3 of phosphorous acid
Mode of Action:  Systemic S
Product Group: Fungicide

Spectro™ 90 WDG

Spectro 90"¢

TURF AND ORNAMENTAL FUNGICIDE

This unique WDG formulation
of 3336 and Daconil™ provides
optimal control of turf and o
ornamental diseases and may be =5
applied on fine turf, annual and

perennial flowers, bedding plants, foliage plants, ground
covers, plus deciduous and evergreen trees and shrubs.

————

Active Ingredients: Thiophanate-methyl + Chlorothalonil ]
Mode of Action:  Systemic and Contact B \

Product Group: Fungicide

[ Senvay |

Sentry is a biological larvicide used to
control mosquitos before they become ,
breeding, biting adults. It treats smallto | -

large bodies of water, killing mosquitos N
within 24 hours. g

Active Ingredient: Bacillus thuringiensis subsp. israelensis

Mode of Action: Microbial Insecticide
Product Group: Insecticide

NutriGrow™ MAGNUM is a supplemental foliar
and/or soil treatment for turf and ornamentals.
It provides beneficial, “on demand” nutrition
for plant growth, rooting, summer stress
management, root development, flowering,
and transplant establishment.

Protect™ DF

Protect DF is a contact fungicide
effective against foliar turf and

ornamental diseases. A 75% mancozeb \ - i
formulation, Protect is used for the \

control of 13 turf diseases and 86 5 o ‘
ornamental diseases. ¢ O

Active Ingredient: Mancozeb
Mode of Action: ~ Contact
Product Group: Fungicide
Spotrete™ F

Spotrete is a contact fungicide
effective in the control of a variety

of turf diseases like brown patch and
dollar spot. It's also a long lasting,
economical animal repellent.

Active Ingredient: Thiram

Mode of Action:  Contact
Product Group:  Fungicide

Buck Off is a new biodegradable and
environmentally friendly solution to
destructive deer and rabbit pressure.
Its all natural formula is harmless to
animals and provides protection for a
minimum of 30 days.

Active Ingredient: Putrescent whole egg solids
Mode of Action: Smell & Taste repellent
Product Group: Repellent

Limestone F is a micronized, flowable limestone
which ensures an ideal distribution of a safe
pH neutralizing agent. This formulation
eliminates the problem of wind-blown dust,
and its small particle size speeds soil and
growing media pH level adjustments.

Derived from:
Product Group:

Ammonium & potassium phosphite
Nutrient

Dolomitic Limestone
Nutrient

Derived from:
Product Group:




Gount on Cleary Solutions for all
your turf needs.

o2} ;-
NI S«
S/ & o/ .8 ¥ A
5/ S & $/ s/ & S
&/ 8/5 /s &/ /83 s/ 8 2 /&S 5/ s
$/6/8/8/5/8/8/5/57/8/8 S/ /88 /8888 TE
$S/S/8/8/8/Q/F/)S/S/ S/ F/&/.§/5/S ) &/ &/ X
ici ¢/&/8/8/8/8/8/8s/8/ 858/ 8/S/8/85/8&/8/8/ &/ &/
FUNGICIUES /' &/ 8/ $/$/S/$/$/$/ 8/ 8/ 8/ 3/€/ 8/ 8/ 8//8/ 5/ 5/5/ 55/ &
26/36 ° e e | o ° o
3336 F e o |0 0|0 o e | o o @ e | e o o | @ e |
3336 G e o o o o|e e o |0 o o L e | o
3336 GC o/ oo | 0|0 0 e o |0 | @ ® e o o e | o
3336 Plus e o 0o 0o 0 e o o 0| o LI o oo e | o
3336 WP L I I O I e| o (o o L] el o oo 0|0
Alude . .
Endorse ° L] ° o | e ) e o
Protect DF ° o o o o ° e | o | o ° °
Spectro 90 e | e e ° LI ] @ @ °
Spotrete F e o | o ° [ o o
* Includes Zoysia Patch, Large Patch, and Yellow Patch. See product label for complete details.
** Includes Cottony Snow Mold and Gray Snow Mold. See product label for complete details.
Insecticides Animal Repelients Nutrients
\ Sentry Effective in controlling mosquitos ‘ Buck Off Nutrigrow Magnum
Spotrete Limestone F
Specialties
Grass Greenazit Long lasting turf colorant  Restores green color to dormant or discolored turf
Defoamer” Non-phytotoxic liquid which suppresses foam in the spray tank
Tank Cleaner Liquid cleaning and decontaminating agent
D-Tox" Effective in neutralizing pesticides and petroleum product spills
Clearspray”™ T/O Anti-transpirant and foliage retainer provides protection against wilt, summer scald, windburn and winterkill

For more information on these and other authentic Cleary products, c LE A RY
contact your local distributor or visit www.clearychemical.com.

™

CELEBRATING 70 YEARS OF INNOVATIVE TECHNOLOGY | UNPARALLELED CUSTOMER SERVICE

Cleary Chemical Corporation | 178 Ridge Road, Suite A | Dayton, NJ 08810 | www.clearychemical.com
Toll free: 800-524-1662 | 732-329-8399 | Fax: 732-274-0894

Read and follow all label directions. 3336@® is a registered trademark of Cleary Chemical Corporation. The Cleary logo, 3336 F, 3336 WP, 3336 Plus, 26/36, Alude, Buck Off,
ClearTec, ClearSpray, Defoamer, D-Tox, Greenzit, Limestone F, Protect, Sentry, Spectro and Spotrete are trademarks of Cleary Chemical Corporation.
Activati yisa k of CJB Industries. Daconil is a trademark of Syngenta. Endorse is a k of Arysta Lif
Nutri-Grow Mag isa of Biagro-Wester n, Inc. ©2007 Cleary Chemical Corporation.
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It's that consistency
';* that keeps your

i customers coming back.

TURN, TUR

At Golfdom we strive to be
consistent every month, and it's
that consistency that keeps our
readers coming back.

We're still Golfdom — the magazine for
all golf course superintendents. And we

want you to know that you can count on
 us to deliver the same quality product
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