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Golfers will go to extremes to play a round on high quality 
turf. Syngenta helps ensure courses have that appeal with 
new Instrata™ fungicide. With three active ingredients 
and both contact and systemic modes of action, Instrata 
provides broad-spectrum disease control, including dollar 
spot, anthracnose, brown patch, and snow mold. Like 
Headway,™ Instrata can be crucial to combating the threat 
of disease resistance. 

Instrata 

2.5 gallons 

At Syngenta, we understand why golfers might want to play in the best 
conditions, even when they themselves are not. Beautiful courses should 
be played any chance you get. 



Oakmont Regains Its Grueling Image 
Of course, that's the image the late 
Henry C. Fownes sought when he designed 
his only golf course in 1903. 
By Larry Aylward 

Water Hazard 
Drought pushes some courses to reclamation, 
and the rest of the country isn't far behind. 
By David Frabotta 

Born for Bethpage 
Dave Catalano has worked himself way up 
the ladder at the historic park, which hosts its 
second U.S. Open in 2009 
By Larry Aylward 

Setting Up for Kids'Play 
These kids are good, but resist the temptation 
to trick up your golf course for tournaments. 
By David Frabotta 



What Daddy Does 
What does my 6-year-old daughter think 
I do every day? I decided the best way to 
find out was to interview her. 
By Ron Furlong 

cover story 
BY LARRY A Y L W A R D 

Superintendent John 
Zimmers Jr. oversees 
demanding Oakmont 
Country Club with 
a level head. 

40 
8 Pin High 

G o o d Super intendent 
But a Better Father 

24 Shades of Green 
From the Mounta ins 
To the Prairies 

32 

72 

Designs On Golf 
Where Is Respect 
For Its O w n ? 

Turf M.D. 
It's Best to Wate r 
O n the Dry S ide 

About the cover 
Larry Rippel photographed Oakmont 
Country Club's John Zimmers Jr. 
in front of the most famous bunker 
complex in golf. 

76 Out of Bounds 
Kurt Vonnegut 
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10 Big Picture 
News with a hook < 12 Off the Fringe 

1 2 T i m e o f H i s L i f e 30 Hole of the Month 
1 4 D e a t h , T a x e s , T u r f L o s s 73 Leaders 

74 Classifieds 

Turfgrass Trends 
This month, Golfdom's pract ical 
research digest for turf managers 
explores ef fects of shade on 
bermudagrass varieties, among 
other topics. See pages 57-68. 
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• No more heavy, bulky 
coolers to c lean & fi l l ! 

• Water is chilled through 
self-contained coils, so 
water source is never in 
contact wi th hands or ice. 

• No electrical hookup 
required. 

• Holds up to 3 0 lbs of ice 
for long-last ing serv ice. 

• Green polymer cabinet 
s tands up well to the 
e lements & resists rust. 

The sanitary and economical solution 
to cold drinking water on the golf course! 

T/cdU<Uj 7 c u / ù n w 

Satisfying Thirsts Since 1912 
2222 Camden Court, Oak Brook, Illinois 60523 • 630.574.3500 

halseytaylor .com 

T A S T R I M M E R " 
Tr im a round rotary spr ink ler heads, pop-up spr inkler 
heads, va lve covers, dra in covers , donut protectors 

and bunkers. 

Fits A L L 2 -4 cyc le straight shaf t t r immers. 

C A L L T O L L FREE: 866-231-0778 
5EE T H E TAS T R I M M E R IN ACTIO?* 

AT 
www. tastr i m me r. co m 

a g f 

I 
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danneberger.1@osu.edu 
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Always read and follow label directions. 
Bet te r Turf, Trinity a n d W e D o n ' t M a k e T h e Turf. W e M a k e It Better, a re t r a d e m a r k s of BASF. 
© 2 0 0 7 B A S F C o r p o r a t i o n . All r ights r e s e r v e d . A P N 0 7 - 1 4 - 0 0 2 - 0 0 2 4 

^Trinity 

Finally, an SI you can use in the summer! Trinity™ fungicide delivers superior 
control of tough diseases like anthracnose, brown patch, take-all patch, 

summer patch and dollar spot — all without 
unwanted PGR effects. Trinity even suppresses 
algae, giving you improved turf quality for a 
healthier course. Save your turf this summer. 
Use Trinity. 

Find out more: betterturf.com 
Find a turf care supplier: 
800-545-9525 

We Don't Make The Turf. 
We Make It Better.™ 

-BASF 
The Chemical Company 
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W e Want to Be Your Favorite Information Source, 
Not Just Your Favorite Magaz ine 

We're happy that you're reading Golfdom magazine. But please 
keep us in mind when you're searching for information through 
other avenues, including online. We have an array of online 
products to offer you, including Web sites and e-newsletters. 

< turfgrasstrends.com 

insider 

The Golfdom Insider > 

"They're Too Fasti They're Too Slow!" 

< Chip Shots 

une's Online Exclusive 

• Chuck Silcox, global turf and ornamental product devel-
opment manager for DuPont Professional Products, 
addresses fire ant control on golf courses. 
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The Best Thing for Summer Heat Stress 

Is Almost Here 

Available July 2 0 0 7 

For the strongest t u r f r 

www.floratine.com 

http://www.floratine.com


Pin High 
• E D I T O R ' S C O M M E N T A R Y 

Like many people in his demanding 
profession, Kevin Smith tries to 
strike a balance between being a 
good superintendent and being a 
good father. Smith, who has been 
a superintendent for about 21 

years, will tell you that its always a challenge to 
keep the two in proportion. 

I called Smith, the certified superintendent of 
Bryan Park & Golf Course in Greensboro, N.C., 
to talk about fatherhood in celebration of Fathers 
Day this month. I knew Smith could shed some 
advice on the subject for guys like me who want 
to be the best at what they do for a living without 
forgetting about their families in the process. 

Smith has three boys, and I have two. We 
talked about the ability to gather a second wind 
after a hard days work to spend some quality 
time with them. That might mean playing all-
day quarterback when all you really want to do is 
play armchair quarterback while lounging in a 
recliner in front of ESPN. 

"I try to get to everything that I possibly can," 
Smith says of attending his boys' numerous 
events, from baseball games to musical recitals. 

Smith and I also talked about the importance 
of letting your children know how much you 
love them by simply telling them that you do. 
I've discovered that I can never tell my children 
this enough. They beam when I do. 

"That's such a vital key," Smith says. 
But what strikes me most about Smith's 

advice to be a better father has nothing to do 
with "do's" and "don'ts." It has everything to do 
with his humble ability to recognize decisions 
he made that weren't in the best interest of 
his family. 

It's no surprise that Smith, who's in a business 
known for its transience, has hired a few van lines 
in his career. The 48-year-old Michigan native 
has worked in Texas, Alabama, Arizona and now 
North Carolina. Smith says he took new jobs and 
moved the family to move up the proverbial 
career ladder. But looking back, Smith wonders if 
he was thinking too much of himself and not 
enough about his family when he made those 
decisions. 

"It was a lot about Kevin's career and what I 
could do to improve my standing," Smith says. 

Good Superintendent 
But a Better Father 
BY L A R R Y A Y L W A R D 

'I MIGHT NOT HAVE 

MADE A MOVE OR 

TWO IF I HAD REALLY 

FULLY EMBRACED 

THE SENSE OF 

FAMILY; KEVIN 

SMITH SAYS 

"In retrospect, I might not have made a move or 
two if I had really fully embraced the sense of 
family and what was best for my family Wme." 

A big thing Smith learned was not to make 
impulsive decisions without consulting his fam-
ily, something he says he was guilty of doing. 
That's a common mistake among fathers, who 
often view themselves as leaders of their families. 
But the best leaders consult the people they lead 
before making their decisions. 

It's so easy to convince yourself that the deci-
sion you make will be good for the family and 
not just for you. But such decisions can often end 
up alienating family members. 

Smith also shared with me a powerful experi-
ence he had as a young father early in his career. 
The older he gets, the more he realizes the mag-
nitude of the experience. 

It happened when Smith was the superinten-
dent of Amarillo Country Club in Texas about 
18 years ago. He came home after a long and 
arduous day at the course. Unfortunately, Smith 
didn't leave his stressful job at work. 

But when home, a troubled Smith picked up 
his newborn son, Tony, cuddled him in his arms 
and sat in a rocking chair. 

"All the burdens on my mind were just sort of 
lifted and carried away," Smith recalls. "Every-
thing else seemed so irrelevant and so secondary." 

As time passes, that blessed time spent with 
his son on that harried day means more and 
more to Smith. 

It makes him realize the importance of his 
family. It makes him realize the importance of 
being a good father. 

It makes him realize that being a good father is 
more important than being a good superintendent. 

Larry Aylward, editor of Golfdom, can be reached 
at216-706-3737or laylward@questex. com. 



IT HAS BEEN OVER 1 0 YEARS SINCE CHAMPION 
USHERED IN THE NEW "ULTRADWARF" BERMUDAGRASSES • 

IN 2 0 0 6 , MORE COURSES PLANTED CHAMPION 
THAN ANY OTHER BERMUDAGRASS CULTIVAR. 

W H Y HAS CHAMPION BECOME THE MOST 

WIDELY-UTILIZED ULTRADWARF BERMUDAGRASS? 

Of all the courses that planted CHAMPION in 2006, over 
two-thirds reported that they went out and played on greens 
of each of the ultradwarf cultivars before making their choice. 

In each case they stated that they chose CHAMPION because 

CHAMPION greens produced "THE BEST PUTTING SURFACE". 

Today there are well over 1,000 acres of CHAMPION greens 
in the United States* 

If you are considering an ultradwarf Bermudagrass for your 
greens, we encourage you to compare the putting surface of 
CHAMPION to the other Bermudagrass cultivars. 

A COMPLETE LIST OF COURSES WITH CHAMPION GREENS CAN BE FOUND AT 
WWW.CHAMPIONTURFFARMS.COM 

The Proven CHAMPION 

http://WWW.CHAMPIONTURFFARMS.COM


The 
T H E N U M B E R S T H A T S H A P E Y O U R B U S I N E S S 

T I D B I T OF THE MONTH 

Development Picks Up 
in the Keystone State 
On the heels of the 2006 
debuts of two heralded 
courses - Lederach in 
Harleysville and LedgeRock 
in Mohton - Pennsylvania 
has other golf projects in 
the works. Jack Frost 
National Golf Club, a semiprivate course in Blakeslee 
designed by Terry LaGree, opened in mid-May. Slated 
for unveilings in 2009 are the Golf Club at Heritage 
Creek Estates in Warwick Township, a Kelly Blake 
Moran design; and Applecross Country Club in East 
Brandywine, a private layout crafted by Michael Nicklaus. 
For details on these and other golf projects around the 
United States, visit www.golfconstructionnews.com. 

C O U R T E S Y O F : 

Spring Flings Wacky 
Weather 
It seems the weather was challenging most 
everywhere during the early spring - snow, cold, 
drought, etc. Did inclement weather affect your golf 
course maintenance operation in March and April? 

3 6 % Y e s > 1 w a s behind in getting things done 

42% Somewhat, it was a struggle to get 
things done 

2 2 % N o t a t a H T h e weather wasn't a factor 

* Based on 50 responses from an online poll. 

Golf Rounds Played 
The percentages below represent the difference in number of rounds 
played in March 2007 compared to the number of rounds played in 
March 2006. 

I M A R C H I • Y.T.D. • 

New England ME,VT,NH,MA,RI,CT -33.0% -3I.70/0 

Middle Atlantic NY,PA, NJ -18.1% -2I.70/0 

East North Central MI, OH, IN, IL, WI 21.4% 11.60/0 

West North Central ND, MN, SD, NE, KS, IA, MO 33.50/0 10.6% 

South Atlantic wv, DE, MD, VA, NC, SC, GA 0.7% -2.20/0 

Florida O.20/0 -1.30/0 

South Central KY, TN, AL, MS, OK, AR, LA 8.7% -9.70/0 

Texas I.70/0 -14.30/0 

Mountain MT,ID,WY, NV, UT, CO, AZ, NM 21.40/0 -1.30/0 

Pacific WA, OR, AK, HI 19.10/0 5.10/0 

California 23.0% 6.40/0 

TOTAL UNITED STATES 8.80/0 •2.0% 

GOLF DATATECH 

Making Old Tom Proud 
Past winners of the Golf Course Superintendents of 
America's Old Tom Morris Award: 

2007 - Charles Sifford 
2006 - Joseph M. Duich 
2005 - Jack Nicklaus 
2004 -Rees Jones 

1997 - Ben Crenshaw 
1998 - Tom Fazio 
1995 - Or. James R, Watson 

1994 - Byron Nelson 
1993 - Dinah Shore 
1992 - Tom Watson 
1991 - William C. Campbell 
1990 - Sherwood A. Moore, CGCS 
1989 - Juan ifChi Chf Rodriguez 
1988 - Gene Sarazen 
1987 - Robert Trent Jones Sr. 
1988 - Patty Berg 
1985 - Gerald Ford 
1984 - Bob Hope 
1983 - Arnold Palmer 

That's how 
much the U.S. 

Department of Energy 
predicted that the national 

average for a gallon of gasoline 
would peak for the driving season. 
On May 23, prices soared to $3 .49 a 
gallon. So much for solid predictions. 

http://www.golfconstructionnews.com

