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I N S I S T ON A U T H E N T I C C L E A R Y T U R F P R O D U C T S : 
3336 WP | 3336 Plus | 3336 F | 26/36 | Spectro 90 | Alude | Protect DF | TriStar70WSP 

| TriStar 30SG | Endorse | Sentry | Limestone F | Grass Greenzit 

Read and follow all label directions. The Cleary logo, 3336 and Spectro are trademarks of Cleary Chemical Corporation. Endorse is a trademark of Arysta LifeScience Corp. ©2007 Cleary Chemical Corporation. 



Turf and Ornamenta l Fungicide 

Net Weight: It Pounds 

CLEARY 

Discover ENDORSE® - A broad-spectrum 
fungicide with an exclusive mode of action. 

Labeled for use on tees, greens and fairways, Endorse® works 
like no other fungicide around controlling major diseases 

like anthracnose that can devastate both warm and cool 
season turfgrass. It attacks turf diseases through both 

foliar and translaminar systemic activity and 
can be used in either a preventative or curative 
management program. Best of all, Endorse® is an 

ideal rotational or tankmix partner with other 
fungicides, like Cleary 3336™ and Spectro™. 

Why leave your turf to chance? Discover all the 
advantages of Endorse® and our Solutions Program 
by contacting your local distributor or visiting 
www.clearychemical.com. We'll make you, and 
your course, look better than ever. 

CLEARY 

U N P A R A L L E L E D C U S T O M E R S E R V I C E C E L E B R A T I N G 7 0 Y E A R S O F I N N O V A T I V E T E C H N O L O G Y 

SERIALS 
W 6 0 9 2007 

^ b s t y weary. 
" Because great looking turf 

shouldn't be left to chance. 
There's no room for guesswork when it comes to effective turf 
disease management. That's why superintendents everywhere 
have come to depend on Cleary's solutions to keep their 
fairways and greens healthy and beautiful. For over 70 years, 
we've played a big part in increasing turf quality and improving 
playing conditions on today's best looking golf courses. Backed 
by our tradition of excellence in product research, innovative 
formulation and unsurpassed customer service, Cleary turf 
products have become the disease control solutions you can 
count on for outstanding performance, day in and day out. 

http://www.clearychemical.com
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Staying Ahead of 
Market Demands 
Golf construction slows in-line with demand, 
so builders and architects tout real-estate pro-
jects and sustainable design. 
By David Frabotta 

Genius 
Misunderstood 
Golden Age architects were good, but does 
reverence for their work undermine necessary 
golf course evolution? 
By Mike Young 

50 The Day After 
Life (and plenty of work) goes on at the 
Oakmont Country Club for John Zimmers Jr. 
and his staff after hosting the U.S. Open. 
By Larry Aylward 
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News with a hook 
12 Emerald Ash to S a w Dust? 
1 8 Legislat ive Update 

8 Pin High 
You Didn't Make 
the Lineup, But.. . 

22 Shades of Green 
Road Rage, Gray Hair 
and Acid Reflux 

24 Designs On Golf 
Life in the Fairway 
No Fun at Oakmont 

72 Turf M.D. 
Clinics Make for 
Money Well Spent 

Public Opinion 
Gaining a Fresh 
Perspective 

80 Out of Bounds 
Bomb Pops 

10 Big Picture 
< 12 Off the Fringe 

20 Hole of the Month 
78 Company Line 
79 Classifieds 

Turfgrass Trends 
This month, Golfdom's practical 
research digest for turf managers 
discusses neonicotinoids as a 
control for sucking insects and the 
disease resistance of bentgrass 
cultivars. See pages 55-66. 

cover story 
BY A N T H O N Y P I O P P I 

Superintendents shirk 
stigma to find profes-
sional happiness with 
nine-hole golf courses. 

24 
About the cover 
Photographer George Ruhe captures 
superintendent Jason Adams 
at the Norfolk Golf Club. 

Rea l - L i f e So lut ions 

Nipping Poa 
in the Bud 
Herbicide, although not a panacea to 
rid turf of Poa Annua, proves promising 
in controlling it. 
By Larry Aylward 

Tidying Up 
the Tee Box 
Companies offer myriad products 
to dress this course area for success. 
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TM TAS TRIMMER 

Trim around rotary sprinkler heads, pop-up sprinkler 
heads, valve covers, drain covers, donut protectors 

and bunkers. 

Fits ALL 2-4 cycle straight shaft trimmers. 

CALL TOLL FREE: 866-231-0778 

S E E T H E TAS T R I M M E R IN A C T I O N 
V IS IT US O N T H E W E B 

AT 
www.tastrimmer.com 
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You're in control with Quali-Pro's comprehensive portfolio of fungicides. 
FromTM 4.5, with its excellent anthracnose control to Propiconazole 14.3, the broad-spectrum 
DMI with proven dollar spot control — from highly-effective, low-odor Mefenoxam 2AQ and its 
superior control of Pythium blight and Phytophthera to the fast and sure, stick and stay control 
of Chlorothalonil DF — you get the results you demand when you choose Quali-Pro fungicides. 

Take control of disease and resistance management from tee to green with 
the dependable products from Quali-Pro. 

For more information about Quali-Pro products, cali 800-979-8994 or visit www.quali-pro.com. 

PROFESSIONAL TURF & ORNAMENTAL PRODUCTS 
©2007 FarmSaver.com, LLC. Quali-Pro is a registered trademark of FarmSaver.com. Always read and Mow label directions. 

Professional products, performance and people, backed by the strength of Makhteshim-Agan Industries, the world's leading manufacturer and distributor of post-patent agrochemicals. 

TM4.5 Propiconazole Mefenoxam ; chlorothalonil 
1 4 . 0 Lnx^Fmgkide r D F 

Experience the ProPoints Difference - More Points, Faster Rewards. Register today at www.propointsonline.com. 

Use as directed for 
Pathogenii desistus. 

http://www.quali-pro.com
http://www.propointsonline.com
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Not Just Your Favorite Magazine 

We're happy that you're reading Golfdom magazine. But please 
keep us in mind when you're searching for information through 
other avenues, including online. We have an array of online 
products to offer you, including Web sites and e-newsletters. 
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July's Online Exclusive 
Read this story only at www.golfdom.com/onlineexclusive: 

• In his column "Plum Out of Service," Senior Editor 
David Frabotta uses the airlines as a perfect example of 
how NOT to practice customer service. 
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Pronghorn / Bend, OR / Tom Fazio, Architect / John Anderson, Director of Supts. / David Freitag, Supt. / High Desert Development Co 

OREGON TALL FESCUE COMMISSION 
1193 R o y v o n n e Ave. S / Su i te 11 / Sa lem, OR 9 7 3 0 2 / 5 0 3 - 5 8 5 - 1 1 5 7 

OREGON GROWN TALL FESCUE 

Kansas City Country Club / Mission Hills, Kansas / Loren Breedlove, Superintendent 
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Pin High 
• I E D I T O R ' S C O M M E N T A R Y 

I'm scanning a list of the "Best Jobs in 
America" compiled by MONEY 
Magazine and Salary.com. I'm sorry 
to report that the job of "golf course 
superintendent" didn't make the top-
50 list. However, that doesn't mean 

what you do for a living didn't make the list. 
Let me explain. 

About 20 occupations did make the list that 
many superintendents also do in their jobs in ad-
dition to providing golfers with finely manicured 
turf. It's no secret the profession has evolved to a 
point where superintendents have myriad re-
sponsibilities beyond just turf maintenance. The 
modern-day superintendent wears more hats 
than the entire Boston Red Sox roster. 

Let's take a look at the list. At No. 2 is "col-
lege professor." The many superintendents I've 
talked to over the years are educators. And with 
the constant turnover many of them have on 
their crews, they're always instructing. 

At No. 4 on the list is "human resources 
manager." As I understand it, most superinten-
dents hire and fire employees. They also listen 
to their crew members' gripes about the stale 
cookies in the vending machine. Sounds like 
human resources to me. 

At No. 7 on the list is "computer/IT ana-
lyst." Don't tell me that superintendents don't 
know the ins and outs of their high-tech com-
puterized irrigation systems. They might not 
be geeks with dark-rimmed glasses, but they 
are technologically savvy. 

At No. 10 on the list is "psychologist." I've 
talked to many superintendents who gladly 
take on the role of mental mentors to help 
crew members who are down on their luck. 

Also on the list is "accountant." Last time I 
heard, superintendents were in charge of their 
maintenance budgets. They might not like the 
numbers game, but they have to play it. 

"Property manager" and "landscape archi-
tect" are also on the list. These are self-explana-
tory as they relate to the golf course mainte-
nance profession. 

Then there is "optometrist." I've always 
thought superintendents take good care of their 
eyes so they can spot turf diseases in their earli-
est stages. 

You Didn't Make 
the Lineup, But... 
BY L A R R Y A Y L W A R D 

WHAT YOU DO FOR 

A LIVING IS LISTED 

ALL OVER THE 

"BEST JOBS IN 

AMERICA" LIST 

"Dietitian/nutritionist" also made the list. 
Most superintendents I've met are in good 
shape, especially the ones who like to get down 
and dirty. I'm convinced they're careful of not 
consuming too many triple cheeseburgers. 

While I'm not a big fan of the profession, 
"lawyer" was No. 37 on the list. And yes, like 
it or not, superintendents must play this role, 
too. I've talked with many of them who must 
"make a case" to obtain the extra money 
they've asked for in their maintenance budgets. 
Like lawyers, superintendents must serve to 
convince. 

"Environmental scientist" and "biological 
scientist" also made the top 50. Most superin-
tendents I've met know a lot about the great 
outdoors. And, regarding the latter, they are 
able to diagnose the weird-looking muck grow-
ing in the pond alongside the 16th fairway. 

One of my favorites on the list is "public re-
lations specialist." I don't think many superin-
tendents thought they needed to be this when 
they opted to get into the profession. Now 
they're expected to deal with golfers from all of 
life's walks, including the 25-handicappers who 
have the nerve to complain about green speed. 
Talk about having to refrain from telling a 
high-maintenance golfer to take a hike. 

The last "best job" I'd like to highlight from 
the list is "dentist." Why "dentist," you ask? 

Because I've heard from many of you that 
it's like pulling teeth to convince your green 
committee or your owner to cough up the 
money for a new irrigation system or other 
expensive but important project. 

On that note, here's a toast to you— and all 
of your responsibilities as superintendents. 

Larry Aylward can be reached at216-706-3737 
or laylward@questex.com. 

mailto:laylward@questex.com


Don't Surrender "ftirf Quality For 
Disease Control. Get Trinity And Get 

Finally, an SI you can use in the summer and still get better turf quality! Trinity™ 
fungicide delivers superior control of tough diseases like anthracnose, brown 

patch, take-all patch, summer patch and dollar 
spot — all without unwanted PGR effects. 
Trinity even suppresses algae. So take down 

i the white flags and put up a fight. With Trinity. 

We Don't Make The Turf. 
We Make It Better.™ 

Find out more: betterturf.com 
Find a turf care supplier: 
800-545-9525 The Chemical Company 

Always read and follow label directions. 
Better Turf, Trinity and We Don't Make The Turf. We Make It Better, are trademarks of BASF. 
©2007 BASF Corporation. All rights reserved. 
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TIDBIT OF THE MONTH 

Yes Virginia, Golf 
Projects are Heating Up 
The Commonwealth State 
is enjoying a relative boom 
in the planning and 
construction of new golf 
courses. Among the more 
intriguing is the Presidential Golf Club in Dulles. In addition 
to 27 holes designed by Dave Heatwole, the private club, 
which caters to a corporate membership, will feature a 
57,000-square-foot clubhouse and a Jack Nicklaus 
Academy when it debuts in spring 2008 with the first 18. 
Blue Ridge Shadows, a Tom Clark design, opened in May 
in Front Royal. In Gloucester, the 900-acre Villages of 
Gloucester will feature an Ault, Clark & Associates course, 
perhaps by spring 2009. And work continues on the 
private Nicklaus-designed layout at the Creighton Farms 
development in Leesburg, slated for completion early next 
year. For details on these and other golf projects around 
the United States, visit www.golfconstructionnews.com. 

COURTESY OF: golf 
construction newt.com 

On Immigration Reform 
With regard to immigration reform, legislators are 
bickering about everything from eliminating guest 
workers to making English the national language. 
As the U.S. Senate wrangled over the issue 
recently, we asked readers what measures they 
consider the most important to include in reform. 
Here's what you had to say. 
Strengthen security at the border 34% 
Increase penalties for employers of illegal immigrants 27% 
Designate English as the national language 15% 
Expand temporary foreign worker program 12% 
Establish legal status for the 12 million illegal immigrants 11% 
Scale back temporary foreign worker program 1 % 
* Based on 117 responses from an online poll 

The Most Scratch 
We asked readers recently who they believe should make 
the most money at the golf course. Considering our 
dominant audience, we weren't 
surprised with the results tallied 
from the 616 responses. 

52% | Club/General Manager 
46% | Superintendent 

2% I Golf Pro 

The percentages below represent the change in the number of rounds 
played in April 2007 compared to the number of rounds played in April 
2006. 

I REGION 1 APRIL I 1 Y.T.D. 1 

New England ME, VT, NH, MA, RI, CT -40% -38.6% 

Middle Atlantic NY,PA,NJ -29.4% -27.20/0 

East North Central MI, OH, IN, IL, WI -27.10/0 -19.8% 

West North Central ND, MN, SD, NE, KS, IA, MO -19.6% -12.40/0 

South Atlantic wv, DE, MD, VA, NC, SC, GA -8.2% -4.20/0 

Florida -4.50/0 -2.10/0 

South Central KY, TN, AL, MS, OK, AR, LA -11.9% -10.6% 

Texas -8.90/0 -12.6% 

Mountain MT, ID,WY, NV, UT,CO,AZ, NM -4.70/0 -2.60/0 

Pacific WA, OR, AK, HI 5.10/0 5.1% 

California 9.10/0 7.20/0 

TOTAL UNITED STATES -14.50/0 -7.50/0 

G O L F DATATECH 

Tiger Tries 
for Threepeat 
The Open Championship, otherwise known as the British 
Open, is set for July 19-22 at Carnoustie. Tiger Woods is 
going for his third tournament win in a row and fourth 
overall. Here are the British Open's past 15 
winners and tournament sites: 

2006 
2005 
2004 
2003 
2002 
2001 
2000 
1999 
1998 
1997 
1996 
1995 
1994 
1993 
1992 

- Tiger Woods, Royal Liverpool 
- Tiger Woods, St. Andrews 
- Todd Hamilton, Royal Troon 
- Ben Curtis, Royal St George's 
- Ernie Els, Muirfield Golf Links 
- David Duval, Royal Lytham and St. Annes 
- Tiger Woods, St. Andrews 
- Paul Lawrie, Carnoustie 
- Mark O'Meara, Royal Birkdale 
- Justin Leonard, Royal Troon 
- Tom Lehman, Royal Lytham 
- John Daly, St. Andrews 
- Nick Price, Turnberry 
- Greg Norman, Royal St George's 
- Nick Faldo, Muirfield 
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