
The Productivity of Three, 
The Consistency of One. 

Introducing Toro® 

DPA cutting units! 

With its "one click" bedknife-to-reel adjustment. 

Toro DPA cutting units are designed to adjust and 

cut as one consistent reel. Each component is precision 

manufactured, and only Toro s patented DPA cutting 

of cut remains constant unit ensures the 

over the life of the reel, giving you a consistent cut across 

all three cutting units, day after day. Toro DPA cutting 

units, helping you achieve the consistency you need 

across all three reels. 

Greensmaster® 3150 



One great result. Count on it. 



In Good Repair 
The golf industry is amid a stock-
market-like correction, but insiders 
are bullish on its growing fiscal strength. 
By Larry Aylward 

In Search of 
Greener Grass 
Disenfranchised with the golf 
business, a superintendent seeks 
solace in the landscaping profession. 
But he's surprised by what he finds. 
By Jim Black 

Survey Shows 
Superintendents 
Satisfied With Career 
Would you do it all over again? 
By David Frabotta 

28 Growing the Game [ PART 1] 

2 Golfdom F e b r u a r y 2 0 0 7 

Now on the tees: Americas largest generation. 
But could time scarcity keep golf 
from cashing in on its financial potential? 
By David Frabotta 

Series sponsored by ClubCar. 



cover story 
Explore our sixth-annual 
analysis of the state of 
the profession, which 
examines golf course 
supply and demand, 
superintendent job 
satisfaction and other 
results from our recent 
reader poll. 

Coverage begins on page 

About the cover 
We think this image from IndexOpen 
captures the promise of a new day and 
symbolizes the state of the golf industry. 
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12 Academic Evolution 
18 Viva Vargas 

8 Pin High 
His Turbulence 
Turns to Tranquility 

22 Shades of Green 
Pushing the Point 
of Diminishing Return 
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Turf M.D. 
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Beyond the Green 
Drumming Up 
Some Club Spirit 

72 Out of Bounds 
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10 Big Picture 
12 Off the Fringe 
20 Hole of the Month 
71 Classifieds 

Turfgrass Trends 
This month, Golfdom's practical 
research digest for turf managers 
discusses cultural practices for 
blue-green algae control. 
See pages 51-58. 
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Online Exclusive 
Read this story only at 
www.golfdom.com/ 
online exclusive: 

• How does Marc Eubanks, a 
superintendent turned general 
manager, feel about the Club Man-
agers Association Joining the Golf 
Industry Show? 
By Larry Aylward 

w w w . g o l f d o m . c o m Golfdom 3 

'Show' Off 
From new products to giveaways, here are some 
of the things companies will do and display 
at the Golf Industry Show this mon th . 
Compiled by Larry Aylward 

Turning Point 
Is it t ime for superintendents to begin rotating 
insecticides to fend off insect resistance? 
By Anthony Pioppi 

Refining Reputation 
Consumer information aims 
to bolster perceptions of green spaces. 
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Superior functionality that costs less! 
Wrinkle-Free Flags Long-Lasting Cup Non-Oxidizing Pin 

Our durable, wrinkle-
free flags have an 
18-month No Fray 
guarantee, premium 
fabric and quality 
construction with 
reinforced stitching. 

Our cups last longer 
and look better. They 
provide maximum 
drainage, reduce 
ferrule binding and 
eliminate pin rotation. 

Our pins won't 
discolor your cups 
or your hands with 
zinc and aluminum 
oxide dust, and they 
lock into the cup to 
avoid wind rotation. 

www.foregolfdirect.com soo-878.9877 

Golfdom 
w w w . g o l f d o m . c o m 

E D I T O R I A L S T A F F 

Larry Aylward EDITOR IN CHIEF 216-706-3737 
David Frabotta SENIOR EDITOR 216-706-3758 
Kristen Morabito ART DIRECTOR 216-706-3776 

laylward@questex. com 
dfrabotta@questex. com 

kmorabito@questex.com 

Geoff Shackelford CONTRIBUTING EDITOR 310-451-5877 geoffshackelford@aol.com 
Joel Jackson CONTRIBUTING EDITOR 407-248-1971 flgrn@aol com 
Anthony Pioppi CONTRIBUTING EDITOR 860-344-8895 apioppi@earthlink.net 
Mark Luce CONTRIBUTING EDITOR 816-943-1923 mluce@sbcgiobal.net 
Jim Black CONTRIBUTING EDITOR greenkeeperjim@yahoo.com 
Karl Danneberger SCIENCE EDITOR danneberger. 1 @osu.edu 

Lisa Lehman CORP. CREATIVE DIRECTOR 216-706-3732 llehman@questex.com 
Mike Klemme PHOTO EDITOR 580-234-8284 mike@golfoto.com 

CLEVELAND HEADQUARTERS 
600 SUPERIOR AVENUE, EAST 
SUITE 1100 

CLEVELAND, OH 44114 

O F F I C I A L P U B L I C A T I O N OF American Society of Irrigation Consultants P.O. BOX 426 
ROCHESTER, MA 02770; 508-763-8140; WWW.ASIC.ORG 

G O L F D O M A D V I S O R Y S T A F F 

Jim Barrett, ASIC 
JAMES BARRETT ASSOCIATES 

Pat Blum 
COLONIAL ACRES CC 

Joe Boe 
WINDERMERE GC 

Terry Bonar 
CANTERBURY GOLF CLUB 

Bill Coore, ASGCA 
COORE & CRENSHAW 

David Davis, FASIC 
DAVID D. DAVIS ASSOCIATES 

Tripp Davis 
TRIPP DAVIS AND ASSOCIATES 

Michelle Frazier-Feher, CGCS 

Charlie Fultz 
SHENVALEE GOLF RESORT 

John Gurke, CGCS 
AURORA CC 

Steve Hammon 
TRAVERSE CITY G&CC 

Jim Husting, CGCS 
WOODBRIDGE G&CC 

Robb Dillinger, CGCS 
MUNIE OUTDOOR SERVICES 

Jim Loke, CGCS 
BENT CREEK CC 

Walter Mattison 
(IN MEMORY) 

Steve Merkel, CGCS 
LANDSCAPES UNLIMITED 

Jim Nicol, CGCS 
HAZELTINE NATIONAL GC 

Steven Numbers 
WESTFIELD CC 

James Simonini 
ROBERT TRENT JONES II 

Bobby Weed, ASGCA 
WEED GOLF COURSE DESIGN 

A S S O C I A T I O N S 

American Society of Golf Course Architects 125 N. EXECUTIVE DR., 
SUITE 106, BROOKFIELD, WL 53005; 262-786-5960; WWW.ASGCA.ORG 

Golf Course Superintendents Association of America 
1421 RESEARCH PARK DR., LAWRENCE, KS 66049-3859; 800-472-7878; 
WWW.GCSAA.ORG 

Golf Course Builders Association of America 
727 "O" STREET, LINCOLN, NE 68508; 402-476-4444; 
WWW.GCBAA.ORG 

National Golf Course Owners Association 291 SEVEN FARMS DRIVE, 
SECOND FLOOR, CHARLESTON, SC 29492; 843-881 -9956; 
WWW.NGCOA.ORG 

Responsible Industry for a Sound Environment 1156 15TH ST. NW, 
SUITE 400, WASHINGTON, DC; 202-872-3860; WWW.PESTFACTS.ORG 

Other Quality GroPower Products: 
Humus basedfertilizer/ 

soil conditioner formulations 
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Over 48 products to choose from! 

Making great products a matter of course 

The Only Pro-Active Organic 
Predictable & Consistent 
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of high-end golf course accessories directly to 
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better 
TURF BASF Means Better Performance...Which Means 

(And everybody loves better turf.) 

We Don't Make The Turf. 
We Make It Better. ™ 

Supers have told us the future of the industry depends on innovation. So you'll be glad 

to know that in the last five years alone, BASF has invested more than a billion dollars 

researching and developing effective solutions worldwide. That's not only good for the 

industry, it's good for you. After all, those solutions mean you can give your golfers 

better turf (and maybe even an autograph or two), turffacts.com • 800-545-9525 

Insignia Emerald 
The Chemical Company 

Always read and fol low label directions. 
Drive, Emerald, Insignia and Pendulum are registered trademarks of BASF. AquaCap, Better Turf and We Don't Make The Turf. We Make It Better, are trademarks of BASF. 
© 2006 BASF Corporation. All rights reserved. APN 06-14-002-0036 
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NEW DISARM: BECAUSE SPEED IS OF THE ESSENCE. 

When you're faced with the threat of brown patch, gray leaf spot, anthracnose and other turf diseases in your fairways and 
greens, you need the proven performance of new DISARM Fungicide, Unlike most strobiiurin fungicides. DISARM features 
fast penetration of leaf surfaces, rapid transfaminar movement and enhanced systemic activity for longer-lasting residual 
control and complete leaf and crown protection. Plus, it's rainfast in as little as 15 minutes. Add it all up and DISARM gives 
you performance that's equal to or better than the leading strobilurin. To learn more, visit www.arystalifesaence.us/disarm 
or call 1-866-761-9397. # 

disarm 
Always read and follow label directions. DISARM and "The Hyperactive Fungicide"" sfogari are trademarks of Arysta LifeScience North America f . _ , 
Corporation. The Arysta LifeScience logo is a registered trademark of Arysta LifeScience Corporation. © 2006 Arysta LifeScience North America T h e H V P e r a c t l v e F u n g i c i d e 

Corporation. DSM-008 

Arysta LifeScience 

Harmony In Growth 

http://www.arystallfesdence.ys/disarm


Pin High 
• I EDITOR'S COMMENTARY 

aul Diegnau went ice fishing. 
I That's what golf course superin-
f tendents from Minnesota do for 
fun during the polar winters. But 
Diegnau, the long-time certified 
superintendent of Keller Golf 

Course in St. Paul, didn't go fishing just to land a 
few lunkers. The quiet time he spent sitting in a 
shanty on the ice was used more to reflect on his 
career than to dupe a bass into biting his bait. 

That's because the 2005 golfing season, Dieg-
nau's 23rd in the profession, was one of the 
toughest — make that the toughest — of his 
career. Mother Nature threw Diegnau a collection 
of curveballs as wicked as Greg Maddux's ruthless 
deuce. The winter's freeze led to spring turf dam-
age, which led to summer disease, which led to 
unsighdy greens, which led to irate golfers, which 
led to a pounding pain in Diegnau's noggin. 

Diegnau was relieved when the golf season 
ended. But he couldn't forget the Hades he had 
just been through. He told himself: "2005 was 
the toughest golf season I have experienced in 23 
years as a superintendent. If2006 resembles this 
season, I will consider a career change." 

A year ago, while fishing through ice as thick 
as the rough at the U.S. Open, Diegnau had time 
to ponder his future. Would the upcoming golf 
season make or break him? "I was thinking, it's 
got to get better," the 47-year-old told himself. 

The 2005 golf season was freakish as far as turf 
maintenance challenges go. The Minneapolis-St. 
Paul area received below-average snowfall, but ice 
was another story And the ice cover on the carpet 
at Keller Golf Course, as well as other area golf 
courses, proved lethal to plant life. 

Old Man Winter left behind a telling amount 
of dead turf. "Telling" in the fact that Diegnau 
would have to deal with more than growing new 
grass; he would also have to deal with dissatisfied 
golfers. That spring, Diegnau's crew sowed seed 
on the course's barren areas and waited for it to 
germinate. The rains came as advertised, but, un-
fortunately, April showers did not bring May 
flowers — or lush grass. The spring was so wet 
and cold that Diegnau and his crew couldn't get 
any seeds to sprout. 

When summer finally arrived, its warmth 
brought a posse of patches to the golf course's 

His Turbulence 
Turns to Tranquility 
BY L A R R Y A Y L W A R D 

PAUL DIEGNAU, 

A FORMER FED-UP 

SUPERINTENDENT, IS 

/l/07"SEARCHING 

MONSTER.COM FOR 

A N E W CRAFT 

greens. It was a turf disease that Diegnau had not 
seen in his previous nine years at Keller. It was 
diagnosed as take-all patch. 

The disease didn't just leave a few spots here 
and there. It covered about two-thirds of the 
course's greens. And because the fungus had 
infected the turf's roots, there was little Diegnau 
could do to treat it. With its greens dominated 
with yellow patches and its fairways dotted with 
dead turf, Keller Golf Course was a sickly sight. 

And Keller's golfers, a public bunch as 
demanding as a country club's hitters, weren't 
understanding of the matter. They didn't want to 
hear Diegnau blame Mother Nature for what 
occurred. They just wanted their green track back. 

And as time marched on, Diegnau was able to 
give it back to them. Thanks to a lot of blood, 
sweat, tears and sod, the course healed eventually. 

But would Diegnau's wounded morale mend? 
As the '06 golf season approached, Diegnau 

dumped his glass-is-half-empty attitude in favor of 
a half-full one. He pronounced he would be up-
beat, even in the face of a pitiless Mother Nature. 

But this time a meek Mother Nature greeted 
Diegnau at winter's end, and she left Keller's turf 
in a healthy state when the cold subsided. And 
Diegnau did his part. He made several preventive 
fungicide applications on the course's greens to 
thwart off another invasion of take-all patch. 

The golf season of'06 proved entirely different 
from that of'05. For Diegnau, turbulence turned 
to tranquility. The former fed-up superintendent 
is not searching Monster.com for a new craft. 

It just goes to show you that sometimes all you 
have to do is hunker down and ride out the storm. 

By the way, if you're looking for Diegnau, he's 
gone ice fishing. But this time he's not using his 
quiet time on the ice to ponder his professional 
future. Diegnau is all about catching dinner. 

So watch out, walleye. 



BOOTH # 3 7 4 0 
go l f i n dus t r y show 

1 Anaheim: February 22-24, 2007 I 

INTRODUCING.. 

EMERALD DWARF 
BERMUDAGRASS FOR GREENS 

www.championturffarms.com 

Photos of Emerald greens at Traditions Golf Club 
in College Station, Texas planted in 2003, 

Photo at left is of a profile taken in 2006 
demonstrating 12" root depth on the practice green. 

http://www.championturffarms.com


The 

T H E N U M B E R S THAT S H A P E Y O U R B U S I N E S S 

TID8IT Or THE MONTH 

All's Well in 
Washington 

The great state of Wash-
s ington wil l unveil several 

new and impressive golf 
courses in 2007. Perhaps 

the most intr iguing is 
Chambers Bay in Tacoma. 

Des igned by the Robert Trent 
Jones Jr. firm, this virtually al l-fescue true links wil l t ip out 
at 7,500 yards and might rival any of the much-heralded 
courses at Oregon 's Bandon Dunes when it opens in 
June. Also slated for a spr ing debut is Wh i te Horse on 
the west s ide of Puget Sound near Indianola. Created 
by Cynthia Dye McGarey, this Northwest-tradit ional, 
wel l - t reed track occup ies some of the best-draining soil 
on the Wes t Coast. Des igned by Jacobsen-Hardy, Rope 
Rider will be the third 18-hole layout - fol lowing the 
Palmer-designed Prospector and the Tom Doak-crafted 
and private Tumble Creek - at the 6,000-acre Suncadia 
development in the north-central section of the state. For 
details on these and other golf projects around the United 
States, visit www.golfconstruct ionnews.com. 

C O U R T E S Y O F : 

Sharing the Show 
The Gol f Industry S h o w will get even bigger wi th the 
addi t ion of the C lub Managers Associat ion of Amer-
ica to the event. N o w it's super intendents, owners 
and managers under one umbrella. H o w do you feel 
about th is? 

1 1 don't mind | 
sharing our show 
with others in our 

profession 
f I liked it ^ 

better when it was 
just the 

superintendents' 
\ show 

r I think ^ 
it's a great idea. 

All of us will benefit 
from this J 

Golf Rounds Played 
The percentages be low represent the change in number of rounds 
played in November 2 0 0 6 compared to the number of rounds played 
in November 2005 . 

I REGION • NOV. • Y.T.D. • 

New England ME,VT,NH,MA,RI,CT 1 5 . 7 0 / 0 0 . 6 % 

Middle Atlantic NY, PA, NJ 3 . 1 % -2.50/0 

East North Central MI, OH, IN, IL, WI 1 3 . 7 % -2.70/0 

West North Central ND, MN, SD, NE, KS, IA, MO 6 . 4 % • 0 . 2 % 

South Atlantic wv, DE, MD, VA, NC, SC, GA 0 . 2 % 3 . 0 0 / o 

Florida 2.10/0 3 . 5 o / o 

East South Central KY, TN, AL, MS - 4 . 6 0 / 0 - 1 . 1 0 / 0 

West South Central OK, AR, LA - 3 . 4 0 / 0 2.30/0 

Texas - 4 . 6 % 3.0o/o 

Mountain MT,ID,WY,NV, UT.CO.AZ, NM 4 . 1 o / o 2.90/0 

Pacific WA, OR, AK, HI - 4 . 1 0 / 0 1 . 0 % 

California -O.90/0 1 . 1 o / o 

TOTAL UNITED STATES 1 .30/0 O.40/0 

GOLF DATATECH 

Management Companies 
on the Move Up 
The fastest -growing management companies f rom June 2 0 0 5 to May 2 0 0 6 
in 18-hole equivalents, accord ing to Gol f Inc. magazine, were: 

Company 2005 2006 Percent increase 
Marriott Gol f 31 5 8 87 

Canongate 11 18 6 4 

O B Spor ts 21 3 3 57 

S & S Gol f Mgmt . 11 14.5 3 2 

Honours Gol f 10.5 13 24 

http://www.golfconstructionnews.com

