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FOR SALE

TURBO TURF
DRO SEEDING

in top condition.
Prices start at
@ s 1295.00
Call Ior FREE info & video!
Turbo Technologies, Inc.
1-800-822-3437

Be prepared this winter with
XTON TURF COVERS™
Phone: (800)786 - 2091 Fax: (256)767 - 3856

www. Turbo Turf.com info@turfcovers.com www.turfcovers.com
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Out of Bounds

Bl SOMETHING COMPLETELY DIFFERENT

iding backwards on a
bicycle perched on a
thin wire suspended 25
feet off of the ground
doesn’t make you a
good parent. But see-
ing the joy and laughter on a child’s face
while you try not to look down while
pedaling makes the stunt worth it.

But it wasn't a stunt, really. It was a
lesson in balance and center of gravity at
Science City, a wondrous museum in
Kansas City that I attended with my son,
Miles. And about that bicycle — it was
specially weighted not to tip.

Our afternoon at the museum also
took us through a marvelous time that
included optical illusions, a world of
model trains, dinosaur exhibits, musi-
cal instruments, radar guns, various
sizes and slithers of snakes, lessons in
weightlessness and a video simulation
of landing a space shuttle (I missed
once, landed twice). The day brought
out the inquisitive in us both and left
us with more than enough to talk
about over burgers and sodas at a diner
afterward.

Even though by vocation I teach, its
not that instinct that makes me want to
visit museums with my children. It’s far
more simple — it’s just curiosity and

constant desire to learn. Ever since |
saw glowing rocks in the black-lighted
back room at the old Saline County
Historical Museum as a child, I've been

FEW FAMILY OUTINGS ARE AS
MEMORABLE OR AS MUCH FUN
WITH THE LITTLE ONES

BY MARK LUCE

fascinated with museums of all stripes.

And now, luckily, I can share that pas-
sion with ones dear to me. I recall a visit
with Miles to Kansas City’s hidden trea-
sures: The Negro League Baseball Mu-
seum and the Jazz Museum, twin areas of
culture in the old 18th and Vine District,
which was once the center for jazz in
America. Bird and Dizzy may only be
around in old recordings and exhibits,
but the two spaces transport you to dif-
ferent, not-always-so-good old days.

We looked at old uniforms from the
Negro League teams, checked out a ball-
field of statues and saw pictures of Jackie
Robinson as a Kansas City Monarch. On
the music side, we played percussion,
mixed a song, learned about improvisa-
tion, and heard more than our share of
cuts by Satchmo. Miles smiled there, too.

But he didn't smile nearly as much
there as he did at the Natural History
Museum at the University of Kansas,
one of our favorite stops. There, we
marveled at dinosaur skeletons, watched

video of bees inside an active hive, ex-
amined seriously large cockroaches,
tapped on the glass at the snakes (even
though we're not supposed to) and pre-
tended the giant stuffed polar bear could
talk. Again, the thrill certainly rests in
the discovery, but it’s in the sharing of
the encounter with ones you love.

The key in taking young children to
museums rests in your ability to refrain
from being a guide. Remind them what's
available, then let them lead the way.
Asking questions (“Did we already see
the birds?”), using of elevators or escala-
tors (always a hit) and the unspoken
promise of hitting the gift shop will in-
evitably make the visit go smoothly.

Find a museum in your area and
take the little ones, you might surprise
yourself, and more importantly, them,
with what you uncover.

Mark Luce lives in Kansas City, Mo.,
where hes scolded by museum security
guards for getting too close to the exhibits.
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DECLZRATION LEGENDARY INDEPENDENCE

CREEPING BENTERASS VELVEYT BENTBRASS CREEPING BENTERASS

LebanonTurf delivers again with three more practical innovations. Upgrade to Declaration Creeping
Bentgrass, Independence Creeping Bentgrass or Legendary Velvet Bentgrass, and be guaranteed
superior overall turf quality. With improved disease resistance and fewer inputs required, you can
deliver the performance today's players demand, for less. All three varieties ranked very high in the
2005 NTEP trial with Declaration ranking #1 in the Green trial for overall turf quality. View all the new
data at the www.ntep.org web site. To learn more, contact your local LebanonTurf distributor, or call
' 1-800233-0628. To receive a one pound sample of any of
these top varieties, visit www.LebanonTurf.com.

Get started with the next generation!

; ebanonTurf

www.LebanonTurf.com
1-800233-0628
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