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Cleary. 
A part of great looking 

golf courses for 
over 70 years. 

From the tee to the green, east coast to west coast - and 

everywhere in between - we've played a big part in 

increasing turf quality and improving playing conditions on 

today's best looking golf courses. Backed by our 70-year 

tradition of excellence in product research, innovative 

formulation and unsurpassed customer service, Cleary 

products have become the disease control solutions you can 

count on for outstanding performance, time and time again. 

To find out about Cleary's Solutions Program and all the 

advantages of making us a part of your golf 

course, contact your local distributor 
or visit www.clearychemical.com. 

We'll make you, and your course, 

look better than ever! 

CELEBRATING 70 YEARS OF INNOVATIVE TECHNOLOGY 

UNPARALLELED CUSTOMER SERVICE 

Insist on authentic 
deary products. 

http://www.clearychemical.com


Pedigree of 
a Pesticide 
It takes a lot of time, money, research and test-
ing to bring a new active ingredient to market. 
By Nick Hamon 

Southern Man 
"Tournament junkie" Russ Myers hosts 
his first Major. 
By David Frabotta 

Taking Up 
the Cause 
Ample donation from Carolinas 
superintendents will help New Orleans 
golf course survive. 
By Larry Aylward 
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Routines Help Isolate 
Turf Troubles 
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cover story 
BY L A R R Y A Y L W A R D 

The golf course 
maintenance industry 
must get more engaged 
in building its own 
business. 

About the cover 
Golfdom Art Director Kristen Morabito 
used photographs from Mike Klemme 
and IStock International Inc. to help get 
our cover story's point across. 
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Talk It Up 
Clear communication is crucial to carry out 
a successful golf course renovation project. 
By Lloyd von Scheliha 

Less Is More 
Frequent, light irrigation works best for fairways. 
By Anthony Pioppi 

Turfgrass Trends 
This month, Golfdoms practical 
research digest for turf man-
agers discusses curative control 
of take-all patch, among other 
topics. See pages 49-58. 

Online Exclusive 
f L Listen to this podcast 

Çi I only at www.golfdom.com/ 
\ J Í onlineexclusive 

• Dave Johnson, Rain Bird's direc-
tor of corporate marketing, talks 
about the golf industry's role in the 
intelligent use of water. 

http://www.golfdom.com/
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O F F I C I A L P U B L I C A T I O N OF 

TAS TRIMMER" 
Trim around rotary sprinkler heads, pop-up sprinkler 
heads, valve covers, drain covers, donut protectors 

and bunkers. 

Fits ALL 2-4 cycle straight shaft trimmers. 

CALL TOLL FREE: 866-231-0778 
SEE THE TAS TRIMMER IN ACTION 

VISIT US ON THE WEB 
AT 

www.tastrimmer.com 
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Use as directed for Pathogenii desistus. 

Protect your turf with tried and true Quali-Pro fungicides—TM/C WDG and TM 4.5 Flowable for 
systemic, preventative control of a broad range of turf diseases including anthracnose, summer patch, 

and dollar spot. TM/C WDG combines the control of Chlorothalonil and Thiophanate Methyl for reliable, 
flexible disease management. TM 4.5 Flowable gives you proven Thiphonate Methyl control 

in a convenient, compatible formulation. Get the performance you demand 
with the comprehensive portfolio of products from Quali-Pro. 

For more information about Quali-Pro products, call 800-979-8994 or visit www.quali-pro.com. 

PROFESSIONAL TURF & ORNAMENTAL PRODUCTS 
©2007 FarmSaver.com, LLC Quali-Pro is a registered trademark ofFarmSaver.com. Always read and follow label directions. 

Professional products, performance and people, backed by the strength of Makhteshim-Agan Industries, the world's leading manufacturer and distributor of post-patent agrochemicals. 

Experience the ProPoints Difference - More Points, Faster Rewards. Register today at www.propointsonline.com. 

http://www.quali-pro.com
http://www.propointsonline.com
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Maintenance Free Storage 

TURFloc™ promotes safe storage, handling 
and disposal practices that enhance security 
and minimize contamination. Manufactured 
with 12 gauge steel and a durable chemical 
resistant epoxy coating, TURFloc™ is a 
long life maintenance free solution. 

When your 

company is 

featured in Golfdom, ™ 
expecting your customers 

to read your story 

isn't enough... 

you need Reprints. 
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Insecticide 
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New Meridian™ insecticide has quite a fol lowing 
j —f rom devoted turfgrasses to trees and shrubs. 

Why? Because Meridian brings to the campaign 
both preventive and curative control 
of grubs and other soil and foliar 
insects. Its low rates, broad-spectrum 
control, and speed of activity make 
it an outstanding choice. Wi th its 
active platform, Meridian moves 
throughout the leaf and into the soil. 
Elect to use Meridian on your course. 

There's a new candidate 
when it comes to pest control. 



Pin High 
• I EDITOR'S COMMENTARY 

ANew Orleans man, who lost 
everything to Hurricane Kat-
rina, was so distraught about 
his life that he dove into the 
Mississippi River and tried to 
drown himself. Sadly, sorrow-

ful stories like this abound in the city, where the 
suicide rate has soared the past two years 
because of the utter chaos caused by Katrina. 

Hence, what I'm about to ask may sound 
insensitive considering that many people in 
New Orleans have lost everything they own 
and will be rebuilding their lives for years to 
come. But I ask this in complete consideration 
for their well-being: Can playing golf help these 
troubled people in their quests to regain nor-
malcy in their lives? 

I believe it can and so do others, including 
Billy Lewis, president of the Carolinas Golf 
Course Superintendents Association. Lewis is so 
sold on golf making a difference in New 
Orleans that he has embarked on a campaign to 
reopen one of the city's municipal courses that 
was destroyed by Katrina. 

In June, Lewis, the superintendent of the 
Carolina National Golf Club in Shallotte, 
N.C., saw the the city's battered Joseph 
Bartholomew Golf Club up close when he was 
given a tour of its grounds by the course's super-
intendent, Peter Carew. The devastation Lewis 
witnessed at the course — the crumbling club-
house, the dying trees — caused his eyes to 
widen and his jaw to drop. 

But Lewis didn't let what he saw rebuff his en-
thusiasm. Instead of dwelling on the destruction, 
Lewis considered the opportunity at hand. 
Knowing that playing golf is a great oudet for 
people to forget their troubles, Lewis volunteered 
to lead an effort to rebuild Bartholomew. He be-
lieves that reopening the course will incite hope 
among the New Orleans people. And hope is 
something the city's people desperately need and 
will continue to need for years to come. 

It's not a stretch to say that golf can help peo-
ple escape from their angst-filled lives. It's also 
not absurd to believe that golf might help save 
somebody's life in New Orleans. 

Think about it for a minute. Golf is recre-
ation. A few hours spent on the golf course, 

N O R T H C A R O L I N A 

S U P E R I N T E N D E N T 

C A M P A I G N S 

T O R E O P E N 

N E W O R L E A N S 

C O U R S E D E S T R O Y E D 

RY KATRIMA 

which is essentially a time-out from the hectic 
pace that we keep, can provide peace of mind 
for almost anyone. In New Orleans, where 
many people need respite from their shattered 
lives, a few hours on the golf course could help 
them reassess their situations. 

Lewis invites you to join him in his effort to 
help Carew reopen Bartholomew. It will take 
about $11 million to restore the course, but 
much less to get it up and running. 

"I can't do anything right now to change the 
everyday lives of the people," Lewis says. "That's 
up to our government. But I do think, as an 
ambassador to the golf industry, we can make a 
difference in golf in New Orleans through our 
organizations and connections." 

Lewis figures nobody outside the golf 
industry will help Carew repair Bartholomew 
because they don't understand the blood, sweat, 
tears and money it will take to bring the golf 
course back. "You have to understand his prob-
lems in order to be willing to change his prob-
lems," Lewis says. 

Lewis has worked to spread the word about 
rebuilding Bartholomew since leaving New Or-
leans. He has become the course's official lobby-
ist. On behalf of Golfdom, I'm joining Lewis in 
this cause. Like Lewis, I believe golf can make a 
difference in people's lives in New Orleans. 

We hope you will join us in this cause. If you 
would like to get involved or have any ideas on 
how to raise money for Bartholemew, please 
contact Lewis at billyboys40@hotmail.com, 
Carew atpcarew@cityo fno. com or me at 
laylward@questex. com. 

Consider this column an official call to 
action to help rebuild a golf course and lives in 
New Orleans. 

Aylward is editor in chief of Golfdom. 

B Y L A R R Y A Y L W A R D 

Help Rebuild a Golf 
Course - And Lives 
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The Aurora™ Central Control System from John Deere Golf Irrigation. 
It's called "intelligent programming" and it separates our Aurora System from all other 
irrigation management systems. With Aurora, you don't need a central control system, 
giving you the flexibility to control your entire irrigation system from any controller on 
your course. Each Aurora controller can also monitor, store, and share data from multiple 
sensors across the network. And you can write a program for every controller from any 
controller on the course. 

The Aurora Central Control System. It's the smartest choice in golf course irrigation. 
For more information, see your local John Deere One Source distributor. 

JOHN DEERE 
G O L F I R R I G A T I O N 

L 

Make every 
satellite controller 
on your course 
think like a central. 



T IDB IT OF THE M O N T H 

Development 
Cooling in the 
Desert 
A few years back, proposed golf-
related projects in California's 
Coachella Valley were springing up 
about every month. But because of 
a lull in the housing market, several 
developments in the area have either let their entitlements 
lapse or they've been put on indefinite hold. These include 
Travertine Pointe in La Quinta; Highland Falls and Tuscan 
Hills in Desert Hot Springs; the Indian Oasis Resort in 
Palm Springs; Cathedral City's Desert Cove Golf Resort; 
and the massive Desert Lakes project in Coachella. 

For details on these and other golf projects around the 
U.S., visit www.golfconstructionnews.com. 

Are You Iron Clad? 
You're running from the maintenance facility to the 
clubhouse to a meeting and then out to the 12th 
green. You're beginning to feel tired and weak. 
One question: Are you getting enough iron? Iron 
helps carry oxygen through the body. And if you 
don't get enough oxygen, you can become anemic, 
which brings on the body wilt. 

But have no fear. Just make sure you eat any of the 
following foods to get your iron - and your energy. 

Enriched whole 
wheat flour 
Enriched rice 
Soybeans 
Tomato products 
Spinach 
Beef 
Clams 
Turkey 
Source: US DA, National Institutes of Health, CNN.com 

Too Tough? 
Do you think the course setups at the U.S. Opens are too difficult? 
No way, it's the nation's championship, and it should be tough - 7 6 % 

Yes, the setups are ridiculous - 16°/o 

Maybe a little. They should just slow down the greens a bit - 9°/o 

As you know, the golf business relies heavily on 
the weather business. Good day sunshine 
means good day at the clubhouse cash 
register. Here are some U.S. cities and the 

v number of full sunny days they receive per year: 

Yuma, Ariz 242 Chicago 84 
Las Vegas 210 Miami 74 
San Diego 146 Cleveland 66 
Boston 98 Seatt le 58 

THE T H I N G S THAT SHAPE YOUR B U S I N E S S 

The percentages below represent the change in the number of rounds 
played in May 2007 compared to the number of rounds played in May 
2006. 

New England ME, VT, NH, MA, RI, CT 22.6% -8.0% 

Middle Atlantic NY, PA, NJ A 9 % -8.3% 

East North Central MI, OH, IN, IL, WI 13.6% -1.8% 

West North Central ND, MN, SD, NE, KS, IA, MO 1.2% -5.2% 

South Atlantic wv, DE, MD, VA, NC, SC, GA 3.4% -2.4% 

Florida WMo -1.5% 

South Central KY, TN, AL, MS, OK, AR, LA -1.5% -8.0% 

Texas -6.8% -11.2% 

Mountain MT, ID, WY,NV,UT,CQ,AZ,NM 0.4% -1.7% 

Pacific WA, OR, AK, HI 1.6% 4.2% 

California 0 8 % 5.6% 

TOTAL UNITED STATES 5 .5% -3.0% 

http://www.golfconstructionnews.com

