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WITHOUT AN
ELECTRICAL
CONNECTION,
YOU'RE
POWERLESS,

Install Confidence?
Install Rain Bird®
EAGLE® Wireless Rotors.

Find out why
it’s no longer
a challenge
to add or
supplement
irrigation
practically
anywhere.

Visit www.rainbird.com/wireless.
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Speaking Naturally

Continued from page 30
get permits, the requirements put on you
are so stringent that you have to have
some competencies already in place.”
Davies expects his superintendents to
perform their environmental duties like
other chores. He makes these responsibil-
ities part of their performance evaluations.
Davies, who became a partner with
CourseCo in 2001, spends many of his
workdays driving around northern Cali-
fornia to visit the courses’ superintendents.
His Hyundai Sonata has about 181,000
miles on it, and it’s less than four years old.
Davies also spends more time in the air
these days. CourseCo recently struck deals
to manage two more facilities — in
Corona, Calif.,, and in Pullman, Wash. —
and Davies has been flying to those loca-
tions often for planning meetings. The
company plans more growth in 2007.

In good company

The superintendents who work under
Davies share his environmental vision.
Davies also seeks to hire superintendents

he feels are good fits at particular courses.
“Their strengths match up to the agro-
nomic and management challenges posed
by the golf courses,” he says.

Davies believed certified superintendent
Gary Ingram was a natural fit at the City
of Oakland-owned Metropolitan Golf

Links because of Ingram’s proficiency to
tend turf grown on an inferior site, a for-
mer industrial garbage dump topped with
salty soil that was dredged from the nearby
Oakland bay’s shipping channel. Davies
also believed the gregarious Ingram was the
perfect person to head the course’s Oak-
land Turfgrass Education Initiative, a com-
munity service program for inner-city kids
created to educate them about turfgrass
management in the hope they will consider
the field as a career someday:.

Ingram says he’s impressed with
CourseCo because the company is not
solely concerned with making money.
CourseCo helps its clients manage their
courses economically and environmen-
tally. Ingram believes the two form a syn-
ergy. For instance, CourseCo’s integrated
pest-management program centers around
an economic threshold, Ingram says.

“Economic threshold is the decision-
making process we use to determine how
bad we should let a problem get before
we do something about it,” Ingram adds.

If a turf disease gets so bad that it
affects the playability of a few greens, then
Ingram says he would take action. But In-
gram stresses he would only spray the dis-
cased greens. “There’s no reason to spray
all the greens,” he adds. “We're not going
to waste money or do things frivolously.”

Continued on page 37
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Typical Early Order Programs offer reduced prices for a limited time. Ours is
different, because that’s what you said you wanted. Also, because making
purchasing decisions based solely on price is not good business — not when the
condition of your turf can make or break your reputation. You need solutions that
deliver effective control for maximum efficiency of labor and resources, saving you
money in the long run. You need value. And every BASF product delivers just that.
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Emerald Everyday
Price Reduced 30%! L0

Emerald used to be greens-only for most courses. But with
our new everyday low price, you can use Emerald on your
entire course — greens, tees and fairways.

Visit www.turffacts.com for more information or
call 1-800-545-9525 for a turf supplier near you.

Always read and mllbw label directions.

Basagran, Curalan, Drive, Emérald, Image, Insignia, and Pendulum are registered trademarks of BASE. AquaCap, Better Turf and We Don't
Make The Turf. We Make t Batter, are trademarks of BASF. Aidro is a registered trademark of Central Garden & Pet Company. £92006 BASF
Corporation, All rights reserved. APN 06-14-002-142A
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Continued from page 32

Alan Andreasen, the certified superin-
tendent of Green River Golf Club, the new
CourseCo operation in Corona, has grasped
the company’s environmental strategy. But
ittook some prodding from Davies. When
Davies hired Andreasen in 2001 to oversee
Los Lagos Golf Course and Rancho del
Pueblo Golf Course and Driving Range in
San Jose, he had to convince him to pursue
the Certified Audubon Cooperative Sanc-
tuary designation at Los Lagos. Andreasen
didn’t like the formality of the process, and
he figured he was an environmentally re-
sponsible superintendent anyway. But An-
dreasen eventually fulfilled Davies’ request,
and Los Lagos became a Fully Certified
Cooperative Sanctuary in 2003.

“Part of our goal is to demonstrate that
golf is not just for recreational value, but that
it can exist in harmony with the environ-
ment and even enhance it,” Andreasen says.

Earlier this year Andreasen was named
the overall winner of the 2005 Golf Course
Superintendents Association of Amer-
ica/Golf Digest Environmental Leaders in
Golf Awards. It’s one of the industry’s top
awards for environmental leadership.

The nature-loving Tim Powers, the cer-
tified superintendent at Crystal Springs
Golf Course, is the perfect fit for his job.
Powers, who joined Crystal Springs in
2001, beams when he talks about the
wildlife he sees on the course, such as feed-
ing fawns and soaring red-tailed hawks.

Because of the course’s environmental
sensitivity, the word is “spare” to describe
fertilizer and pesticide use on the course.

“We're not going to have perfect con-
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ditions here like at other golf courses,”
Powers says, although he recently received
a Turfgrass Excellence Award from the
Northern California Golf Course
Superintendents Association.

Adam Schauer, superintendent of
CourseCo’s Deep Cliff Golf Course in
Cupertino, Calif,, also strives to meet the
company’s environmental goals. Schauer
says golf courses in general are over-main-
taining turf. He’s glad not to be doing that
at Deep Cliff. “If we have some weeds or
disease, I don' get too worried about them
until they get to be problems,” he says.

They say imitation is the greatest form
of flattery. If that’s the case, Davies should
be content in the direction he’s taking
CourseCo. The USGA’s Gross says he’s
noticed other management companies
are taking CourseCo’s lead, right down
to aligning with Audubon International.

“[They realize] it not only makes good
environmental practice, but it makes good
business practice,” Gross says.

Interestingly, Davies once worked for a
private country club whose members
didn’t want him wasting time perform-
ing environmental duties on the golf course.

“They just wanted fast greens,” Davies
says. “If they thought I was spending time
on the birds and the bees and the flowers,
they wouldnit have appreciated it very much.”

But Davies’ peers appreciate his time
spent tending to nature. He has proved
that golf courses can be friends, not foes,
to the environment, and his efforts have
benefitted the entire industry.

And Davies loves to talk about it. Just
ask him his opinion. ®

A dormant application of
Milorganite on northern
grasses will provide you
with earlier spring green
up. Apply | 2 pounds of
nitrogen (or 25 pounds of
Milorganite) per 1000 square
feet to greens and tees
after turf quits growing and
before a permanent freeze
up or snow cover. When
overseeding with cool season
grasses in the south, apply
| pound of nitrogen (or |7
pounds of Milorganite) per
1000 square feet in the fall of
the year.
G

1-800-287-9645

www.milorganite.com

06-061-2
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Burgeoning

Some products
could prove
to be valuable
preventives

BY ANTHONY PIOPPI
Contributing Editor
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he superintendents’ arsenal in the
ongoing war against turf fungus con-
tinues to shrink because of federal
regulations of synthetic pesticides.
But a new generation of biofungi-
cides could supply reinforcements.
Companies have been seeking research
from a number of universities for at least five
years to show biofungicides are a formidable
opponent to a variety of turf diseases.
University researchers report that bio-
fungicides are an effective way to reduce syn-
thetic fungicide use in some cases, but some
have proven impotent against existing diseases.
Bruce Clarke, director of turfgrass science at
Rutgers University, said he and others in his de-
partment have been testing biofungicides for a
number of years on diseases of cool-season
grasses, including brown patch. He said research
shows they are ineffective on their own or in a
curative role. But when used preventively, they
show the ability to hold off fungus when tank
mixed with the most popular synthetic fungi-
cides and slightly less effective when used in ro-
tation with synthetic fungicide ap-
plications. He said

when biofungicides

are used as part of a program and sprayed pre-
ventively, synthetic fungicide use can be reduced
anywhere from 25 to 50 percent.

“As a group they would allow people to use
reduced rates of synthetic fertilizers and still
get control. It has to be applied prior to dis-
ease outbreak,” Clarke said. “Yes, they can re-
duce disease pressure alone, but under high
pressure, the best use is when tank mixed.
They are not effective on a curable basis.”

Lane Tredway, an assistant professor of plant
pathology and an extension specialist in the de-
partment of plant pathology at North Carolina
State University, conducted studies testing the
effectiveness of a biofungicide in holding off
dollar spot on SR 1119 creeping bentgrass.

“It’s not something we're comfortable rec-
ommending yet (to treat dollar spot),” he said.

However, some turf managers have found
biofungicides helpful. T

“I know many superintendents chose to
incorporate them into their programs, and
some feel like they work,” Tredway said. But
he added they might not be “consistent
enough to meet the demands of golf course
superintendents. I think the jury is still out.”

The results of the trials do not mean Tred-
way is dismissing biofungicides. In fact, a new
Continued on page 40
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Some things are just
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The Cutless 50W and Primo MAXX tank-mix

Treated with the
Cutless s5oW and Primo MAXX* tank-mix

Untreated

In addition to the basic turf growth regulator benefits achieved by
either product alone, the Cutless 50W and Primo MAXX" tank-mix
program provides:

* Improved turf quality and color
* Superior turf density
* More uniform turf regulation Available in an
* Longer turfgrass regulation S A:K/;; ((:Z’:;
* Less turf rebound effect 301b SuperPak
* Poa annua suppression that cannot

be obtained with Primo MAXX" alone

- -
) : : . . o
 For more information about the Cutless 50W and Primo MAXX® tank-mix program “tles w
. call 1-800-419-7779 or visit our web site at www.sepro.com.

4
SGPH SePRO Corporation Carmel, IN 46032

Turf Growth Regulator

\Am,m rwadd and follow lbel directions. “Trademark of SePAO Corporation. Prima MAXX is & rgistored tmcemark of a Synganta Group Compary. ©CopTIght 2008 BoPRO Carponstion
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Burgeoning Biofungicides

Continued from page 38

round of tests are being conducted after it was found that al-
though it didn’t hold off dollar spot, AgraQuest’s Rhapsody
biofungicide appeared to increase the overall health of the turf.

“I do believe there is a place for these products,” Tredway said.

At Mississippi State University, Maria Tomaso-Peterson,
assistant research professor in the plant pathology department,
has been testing a number of nonsynthetic-based pesticides,
including EcoGuard, a bacterium; ZeroTol, a fungicide/bac-
tericide/viricide; and Turf Shield, a biological.

“What we see is they are best used preventively,” echoes
Tomaso-Peterson. “Once disease pressure gets high, they are
not as effective.”

Even with nonsynthetic-based products showing promise,
Tomaso-Peterson said many superintendents are understand-
ably hesitant to try them because of a history of biological prod-
ucts that failed.

“Biologicals have so many snake oil connotations to them,”
she said.

That is why Tomaso-Person said getting the information out to
superintendents and making sure they know how to properly use
the legitimate products are vital steps to the success of biologicals.

“We have to educate the users on how to incorporate them

& ! Biofungicide use would reduce

I -

rates of synthetic fungicide.

BRUCE CLARKE, RUTGERS UNIVERSITY

into conventional spray programs,” she said. “The biggest thing
is they have to be used properly.”

Smashing stereotypes
AgraQuest, the maker of Rhapsody, was founded in 1995 with
the specific goal of creating nonsynthetic pesticides. ROOTS
Plant Care Group, an offshoot of Novozymes Biologicals, is the
maker of EcoGuard. Novozymes was a well-established “white”
biotech company that produced microbial-based formulas for
the septic and cleaning industries. It also produced the micro-
bial formula that was used to degrade and breakup the Exxon
Valdez oil spill.

The company hired Dave Drahos, who had worked develop-
ing Roundup for Monsanto, to spearhead its biofungicide research.

Representatives from both companies said the turf indus-
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Making great products a matter of course

Superior functionality that costs less!
Wrinkle-Free Flags Long-Lasting Cup Non-Oxidizing Pin
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We design, maunfacture and sell our own line
of high-end golf course accessories directly to
golf course customers.

www.foregolfdirect.com 800-878-9877
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ONE FIELD N ONE HOUR.

The Mete-R-Matic® XL is the ultimate sports turf top dresser. Its large
hopper capacity lets you spend more time top dressing and less time
transporting—complete a field in just an hour. Patented Chevron® belt
delivers a uniform spread of sand, compost and other materials,
regardless of moisture content. The patented ground drive system
ensures the same application rate even at varying speeds. And
with no hydraulics or engines, speed calibration is not required—
just hook up and go.
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