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TA RTÁ N 

N e w Tartan™ makes turf stronger under stress now, and later, and later. 

See it yourself: Tartan fights dollar spot, brown patch and a broad spectrum of diseases with 

modes of action and a 21-day residual. Even better, it's got Stress Card, a key ingredient in ~ 

for turf stress management. And of course Tartan is Backed by Bayer,™ so you've got hund 

test acres and dozens of scientists on your side. Need data? Get it at bayerprocentral.com. 

Need a fungicide that's more than a fungicide? Here it is. 



Water Works 
To understand the ins and outs of your 
irrigation system is to be an expert in water 
management. 
By Larry Aylward 

Don't 
Your Pennies 
When it comes to irrigation maintenance, 
you can't afford to skimp on parts. 
By Larry Aylward 

Research Alive for 
Spring Dead Spot 
Oklahoma State researchers make breakthrough 
on how to treat troubling turf disease. 
By Anthony Pioppi 
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Turfgrass Trends 

cover story 
B Y T H O M A S S K E R N I V I T Z 

In this special 
report, Golfdom 
reveals how your 
salary measures up. 

28 
About the cover 
Joyce Hesselberth of lmages.com 
provided us with this modish illustration 
to illustrate our cover story. 

Online Exclusive 
• Start at the Negotiating Table - Need some more advice 
on how to improve your salary? As a sidebar to this 
month 's cover story, visit www.golfdom.com/salary to 
see what Patrick R. Finlen, the director of golf maintenance 
operat ions at The Olympic C lub in San Francisco, advises 
assistant super intendents to do in their search for 
greener pastures. By Thomas Skernivitz 

• The Club of Fairvue Plantation 
is a golf course wi th a 
history - and a good case 
study for biost imulant use. 

This month, Golfdom's pract ical 
research digest for turf managers 
d iscusses goosegrass and com-
pact ion as wel l as aerifying wi th 
dif ferent tine entry angles. 
See pages 51-63. 

http://www.golfdoin.coni
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Other Quality GroPower Products: 
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soil conditioner formulations 
45% Magnesium • 35% Manganese 
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Your career is too important to rely on products that are "good 
enough." You need better . And BASF delivers. Our comprehensive 
portfolio of products offers control of hundreds of turf diseases, 
weeds and insects. Control you can trust. Better control. 

BetterSolutions. 

BetterResults. 

In the last five years alone, BASF has invested more than $1.5 
billion in agricultural products research and development as well 
as several hundred million dollars in plant biotechnology. And it 
shows. Test after test proves we push our products to perform 
better. That's the commitment you can count on from the 
world's leading chemical company. 

BetterTurf. 

A l w a y s read a n d f o l l o w label d i rec t i ons . 
Amdro, Basagran, Curalan, Drive, Emerald, Image, Insignia, Pendulum and Sahara are registered trademarks and 
AquaCap is a trademark of BASF. ©2005 BASF Corporation. All rights reserved. APN 05-14-002-0105 

That's the bottom line, isn't it? And that's what you'll get with BASF. 
Better turf with maximum efficiency of labor and resources. Put us 
in your rotation and let us prove it. You'll be bet ter off. 

Find out more: 
t u r f f a c t s . c o m 
Find a distr ibutor: 
800-545-9525 

W e Don't M a k e The Turf. 
W e M a k e It Better. 

BASF 
The Chemical Company 



Go & Mow Trailers 
Fits All Toro Greens Mowers 

$595* 

Easy Ground Level Loading 
Unique Suspended Reel Design 

Protects Mower Settings During Transport 
Distributed by M K B , LLC 

Call 781-910-2401 
* Plus Freight 

JEG'S... ONE GAP CUTS ALL 
New Dimmer System - lor 2006 

T h e J E G T r i m m e r S y s t e m m a k e s c u t t i n g 
a r o u n d s p r i n k l e r heads easy a n d fas t . S i m p l y 
p l u n g e a n d c u t and y o u ' r e f i n i s h e d in sec -
o n d s . . . I t ' s t h a t s i m p l e ! 

S e e o u r n e w l i n e of t r i m m e r s a n d o u r less 

e x p e n s i v e " N E W " O N E C A P C U T S A L L 

t r i m m e r s y s t e m s at t h e show. 

• C u t 1 2 0 h e a d s in o n e h o u r . 

• W o r k s w i t h a p o w e r dr i l l . 
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• Y a r d a g e m a k e r s in a s s o r t e d c o l o r s . 

• S t a r t e r k i t s a v a i l a b l e f o r n e w c u s t o m e r s 

www.jegcorp.com 
Products Made ia America 

11446 Rogues Road, Midland, V A 22728 
Phone : 877-534-2003 Fax: 540-788-4416 
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1-800-448-4409 
www.eagleonegolf .com 

¡nfo@eogp.com 

"Always On The Right Course" SM 
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Pin High 
• E D I T O R ' S C O M M E N T A R Y 

I haven't been going to "the show" for 
as long as some of you veterans, but 
I've been going long enough to learn 
the difference between a good show 
and a bad show. Let's put it this way: 
A bad show moves slow, like a hacker 

with bad etiquette. A good show moves swiftly, 
like a group of "ready" golfers who finish their 
rounds in about four hours. 

Atlanta had the makings of a bad show. 
First, it was a substitute city for New Orleans 
and Houston. Second, a lot of people just seem 
to be down on the Phoenix City. 

But — and you could say it was against all 
odds — the show was nothing short of terrific. 
And it was that way because of the people who 
helped stage it. 

When you stop and think about it, it's not 
the city or the weather or the sights that make 
a memorable show. Yeah, those things help, 
but ultimately its the people who make a show 
noteworthy. 

And the people I'll remember most about 
the 2006 Golf Industry Show are the ones who 
exhibited a Book of Job-like humility as they 
took their turns in the spotlight for their respec-
tive honors. Their graciousness was inspiring. 

First, there was Ken Venturi, who gave a 
hang-on-every-word speech at the Georgia 
Aquarium as the star of Syngenta Professional 
Products' GreenCarpet Premiere. The 75-year-
old Venturi, known as much for his stellar golf 
commentary on CBS as for his fine play, gave 
the sport 60 years of his life. But it was his 
gratefulness for what the sport gave him that 
came shining through in his speech. 

Get this: Venturis total winnings in 1958, 
his best year on the tour, totaled $49,000. That 
translates ... gulp ... into about $7 million 
today. But Venturi isn't gulping. 

"I know they make a lot of money now, but 
I wouldn't trade my era and the people I've 
known," Venturi said. " If I had to choose to be 
anybody, I would choose to be me." 

Two other individuals honored by the Golf 
Course Superintendents Association of America 
(GCSAA) also appeared more obliged than 
proud upon receiving their awards during the 
show's opening session. 

Here's to a Fine 
and Humble Show 
B Y L A R R Y A Y L W A R D 

WHEN YOU STOP 

AND THINK ABOUT IT, 

IT'S NOT THE CITY 

OR THE WEATHER 

OR THE SIGHTS 

THAT MAKE A 

MEMORABLE SHOW. 

IT'S THE PEOPLE 

Dr. Joe Duich, who finally received the 
GCSAA's Old Tom Morris Award after all 
these years, talked about everybody but him-
self during his acceptance speech, including 
the 2,000 or so students he taught who have 
gone on to manage golf courses. The Penn 
State turfgrass legend is as deserving of the Old 
Tom Morris Award as anybody who has won it 
in the past. 

"I'm very proud of our graduates and the 
jobs they've done," Duich said. "And not just 
the guys who hit the big time." 

Stan Zontek, director of the United States 
Golf Association's (USGA) Mid-Atlantic 
Region, received one of GCSAA's Distinguished 
Service Awards. But the appreciative Zontek said 
he would never have made it without a lot of 
help from his friends, not to mention a litde luck. 

"I want to thank the USGA for taking a 
chance on me 35 years ago," Zontek said. 
"There were times I may not have been the 
perfect employee." 

And, finally, there was the humble Texan, 
Joe Anderson, the superintendent of Center 
Country Club who won the GCSAA's 2006 
National Championship & Golf Classic. Upon 
accepting his shiny trophy for his victory, 
Anderson didn't talk about a mean short game 
or an uncanny ability to hit fairways and greens. 
He took the high road and thanked the GCSAA 
for giving him one fun ride. 

"It's been a wonderful experience," Anderson 
said softly. "Thank you very much." 

In a world full of legends in their own 
minds, it was nice to see modesty on stage at the 
Golf Industry Show. 

Thanks for the memories, gentlemen. 

Larry Aylward, editor of Go Ifdom, can be reached 
at216-706-3737or laylward@questex. com. 



TALPIRID" The industry's first 
& only proven mole bait. 
Moles can be one of the most destructive and costly 
pests golf superintendents face... indiscriminately 
damaging greens, fairways and tee boxes. 
The result of more than 4 years of 
groundbreaking research, TALPIRID 
can help regain control where 
no viable options previously existed. 

"It really does work, " 
-James Longhi, Longhi's Golf 

"Great job—thank you for finally 
researching and producing a great 
product that by far; is the best product 
on the market for mole elimination!!" 
- Robert M. Donofrio, Shadow Lake G.C. 

TALPIRID is easy to apply and economical to use. For more 
information, contact your Turf & Ornamental distributor or 
Bell Laboratories directly at talpirid@belllabs.com. 

mailto:talpirid@belllabs.com


T H E N U M B E R S T H A T S H A P E Y O U R B U S I N E S S 

TIDBIT OF T H E M O N T H 

Wyoming's Way 
With only half a million people and the 

smallest population in the United States, 
Wyoming is gradually becoming one of the 

last bastions for upscale living. Wherever 
that occurs, golf follows. Among the more 

interesting projects on tap for this still wild and woolly 
place is the ultra-private Snake River Sporting Club in 
Jackson, which will debut its Tom Weiskopf-designed 
course this spring. Over in Hulett, a town of 400 in the 
northeast corner of the state, the Golf Club at Devils 
Tower is undergoing a massive transformation, with its 
former perfunctory nine-hole track being remodeled and 
appended by an all-new set of holes by Phelps Golf 
Design. Future plans include another nine holes at what 
will become a full-fledged destination resort. For details 
on these and other golf projects around the United 
States, visit www.golfconstructionnews.com. 

COURTESY OF: 

Career No-No's 
We all want to get ahead. (Well, most of us.) But 
there's a lot you must do to get ahead - and some 
things you shouldn't do. According to 
CareerBuilder.com, here are six career mistakes 
you should avoid if you're looking to get ahead: 
1 Failing to follow through. You must deliver results as 
promised. 

2 Refusing to admit your mistakes. Nobody wants to 
hear excuses. If you're wrong, admit it. 

3. Becoming complacent. Show some life in your job. 
4 Running on empty. Don't 
over-extend yourself to the 
point where it's hurting your 
productivity. 

5. Being too modest. Don't be afraid to 
toot your horn when you've done 
something good. 
6 Killing team spirit. Don't whine all 
the time. 

Go on the offensive 
to combat 

complacency. 

Golf Rounds Played 
The percentages below represent the difference in number of rounds 
played in November 2005 compared to the number of rounds played in 
November 2004. 

N e w Eng land ME,VT, NH, MA, RI.CT 23.2% 

Middle Atlantic NY, PA, NJ 150/0 1.6% 

East North Central MI, OH, IN, IL, WI 12.6% 0.8% 

West North Central ND, MN, SD, NE, KS, IA, MO 36.0% 1.5% 

South Atlantic wv, DE, MD, VA, NC, SC, GA -0.9% -1.6% 

Florida -6.3% -1.8% 

East South Central KY, TN, AL, MS 13.9% -1.1% 

West South Central OK, AR, LA 36 .5% 4.7% 

Texas 40.3% 5.5% 

M o u n t a i n MT, ID,WY,NV, UT,CO,AZ, NM 22.9% 2.8% 

Pacific WA, OR, AK, HI 4 .5% -1.4% 

California 8.9% -2.2% 

TOTAL UNITED STATES 10.4% 0.4% 

GOLF DATATECH 

and Middle Age 
If you're over 50, do you feel secure in your job? Golfdom 
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G O L F D O M ' S B I G P I C T U R E IS B R O U G H T T O Y O U I N P A R T N E R S H I P W I T H 
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