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Conditions worthy of devotion.

Golfers will work around just about anything to play
a well-conditioned course. It's that commitment that
motivates Syngenta to provide you

with what you need to enhance play.

Products like Heritage® fungicide ensure

the turf is disease-free and best able

to respond to your agronomic plan

and course schedule. It controls a

broad spectrum of diseases from the

inside out so that neither weather nor

mowing can hinder its effectiveness.

Heritage is an important part of a

preventive spray program, which you can find for your

area at GreenCastonline.com.

At Syngenta, we understand why golfers schedule their
lives around ideal conditions. Our job is to create products
that help make those conditions happen most often.
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The golf rush brought American superintendents
to China several years ago.

They don’t plan on leaving

24  Golfdom July 2006

BY LAURA WATILO BLAKE, CONTRIBUTING EDITOR

ith the same fervor of the gold

rush, some golf industry pro-

fessionals have looked east to

China in search of what the

Chinese call “green opium.”

Since the first golf course

opened on mainland China in

1984, the need for imported expertise in

design, construction and maintenance has cre-

ated lucrative jobs for experienced profes-

sionals such as Eugene Baston, a Georgia

native who is now superintendent of the
Tianma Country Club in Shanghai.

Baston, a former president of the Golf

Course Superintendents Association of Amer-

ica (GCSAA), says the “opportunity to be a

part of the golf expansion in China” lured

him to the country 10 years ago. At the time,

only one course existed in Shanghai, and

seven were under construction. Today there

are 27 golf courses in the city and four more

under way.

After receiving a turf degree from Penn-
sylvania State University, Lee Sellars started
his professional career at the Loxahatchee Club
in Jupiter, Fla. He moved on to a superin-
tendent position at Wycliffe Country Club
in Palm Beach. After working there for a year,
an industry friend called to tell him about a
superintendent position at the Discovery Bay
Golf Club in Hong Kong.

“I was nervous, but Hong Kong sounded
exotic,” Sellars says. “I had already made up
my mind [to go there] before I hung up the
phone.”

After spending 10 years living and work-
ing in Asia, Sellars has discovered the secret
to surviving as a foreign superintendent in
China — the willingness to adapt to existing
cultural norms, both personally and profes-
sionally. It wasn't easy, though. Adjusting to
a different lifestyle abroad took time.

“I came here with a two-year contract with
every intention of going back home,” he says.
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“T'm still here. I really want to be able to main-
tain a golf course standard that I maintained
in Florida. Every year I step closer to that stan-
dard. That's what keeps me going. Plus, I love
Hong Kong. I love the culture, my friends
and my lifestyle here.”

Baston and Sellars have found good for-
tune in the Chinese golf industry. How-
ever, the Chinese government has placed a
three-year, nationwide moratorium on new
course constructions. The restriction repre-
sents a concerted effort to address water con-
servation and slow the pace at which valu-

able farmland is being gobbled up by golf
course developers.

Few worry the ban will bring an end to the
golf rush in China, however.

“We are in a wait-and-see mode to evaluate
the impact of this restriction,” Baston says. “But
I believe golf will continue to grow in China.
I think it will be a lot slower than some of our
industry friends would like it to be, but certainly
it will grow on a scale to meet the demand.”

Currently, the demand for the game in
China remains relatively low. The way econ-
omists describe the Chinese thirst for all things
Western, one might assume that every Tom,
Dick and Yao has picked up a set of golf clubs,
but that’s clearly not the case. The sport
remains a pastime for foreign expatriates as
well as the rich and powerful. The average Jiao

Continued on page 27
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Lee Sellars and
assistant Chan Yuen
Hung communicate
well because Hung

speaks English fluently.
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(And everybody loves better turt)

We Don’t Make The Turf.
Better turf comes from better products. And better products come from We Make It Better."

a commitment to performance. At BASF, that commitment is evident in
everything we do. From the 1,000 patents we apply for each year to the
superintendent’s council we formed to better understand your needs.
We're proud of our performance. After all, it ultimately means better turf
for your golfers ... and maybe even better parking for you.

Find out more: turffacts.com n " BASF

Find a distributor: 800-545-9525 The Chemical Company

Always read and follow label directions.
Better Turf and We Don't Make The Turf. We Make It Better. are trademarks of BASF. © 2006 BASF Corporation. All rights reserved. APN 06-14-002-0036
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Finding Good Fortune

o
Darren Cribbes says
finding qualified
maintenance employees
is @ major challenge.

Continued from page 25
cannot afford the cost of a membership
that ranges from $35,000 to $100,000.

The moratorium may be good news
for the few who can afford to play the
game. Without worrying about increas-
ing competition, existing facilities can
focus on improving play conditions,
something that has been lacking at many
Chinese courses, explains Darren Cribbes
of TurfGrass Systems, an independent
management and agronomy consultancy
based in Hong Kong,

“I'm seeing significant issues for clubs
at the 10-year-age group,” he says. “These
include poor grassing selections, grass
contamination, wear and tear from in-
creased golf play, worn equipment and
equipment selection unsuitable to the
needs of the course, nor changed as dif-
ferent phases of maturity occurred.”

Cribbes believes that bad advice dur-
ing golf’s pioneer days in China and mis-
understandings about the game con-
tributed to the problems that plague older
courses today. Furthermore, finding qual-
ified maintenance employees continues to
be a problem.

“The present lack of experience and sup-
port education for golf workers and man-
agers creates a situation where it’s easier for
them to devise a means around an issue
rather conduct a sound repair,” he says.

Horror stories abound across China.
On more than one occasion, inexperi-
enced maintenance crews have operated
new equipment until it stopped func-
tioning. Thinking a machine had broken
down, they cannibalized it for spare parts,
not realizing it had only needed gasoline.

One legend has it that a greenskeeper
in Shenzhen applied Roundup on the
greens to kill the weeds. That tale didn't
have a happy ending,.

“The stories we come across are often
sad misfortunes,” Cribbes says. “My busi-
ness is about supporting clients’ moves
forward.”

Cribbes developed expertise in how
to do just that after receiving an offer
10 years ago to renovate a run-down golf
course in Hong Kong. At the time, lit-
tle potential for career advancement
existed in his home country of Australia,
so he jumped at the opportunity.

Like other foreign superintendents in
China, Cribbes was driven by the over-
whelming desire to make a difference.
Over the next decade he learned how to
manage staff and plan in a cross-cultural
environment, among other things.

By the time he started TurfGrass Sys-
tems in 2002, Cribbes had amassed a
wealth of experience in course manage-
ment and the application of agronomic

Continued on page 29

FACE IT.

HEADS CRACKING
UNDER PRESSURE
DO NOTHING FOR
YOUR COURSE, OR
YOUR REPUTATION.

Install Confidence?

Install Rain Bird®

EAGLE’ 351B
Rotors.

Find out how this
golf-quality short
throw rotor solves
irrigation challenges.

Visit www.rainbird.com/eagle351b.

RN BIRD
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thletic Turf delivers the kinds of hands-on,
practical information on athletic turf maintenance

and technology that managers are hungry for. The editorial

scope of Athletic Turf includes:

= Product Innovations

® Practical Information

= Business Management Solutions

® Technical Information

I am so happy that you have brought back Athletic
Turf. This is the best athletic sport field publication

Darien Daily

Head Groundskeeper | |&= e ;...;,‘ E
Paul Brown Stadium i Golfdom |
Cincinnati, OH = ! TURFGRASS |

o L RS S8

Many thanks for sending me Athletic Turf News. |
really enjoyed reading it and cant wait for the next
issue. | found it really informative and have down-
loaded many of the features.

Alan Ferguson

Head Groundsman

Ipswich Town Football Club
United Kingdom
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Finding Good Fortune

Continued from page 27

scientific methods in China. Now he has
created a niche for himself by helping
other struggling courses “achieve their
goals in an efficient and environmentally
conscious manner.”

In addition to working with individ-
ual clients to achieve their goals, TurfGrass
Systems offers two yearly IPM classes. Fur-
thermore, Cribbes has partnered with Dr.
Zhaolong Wang at Jiao Tong University
in Shanghai to establish a diagnostic lab
on Chinese soil to aid in insect, disease
and weed identification problems.

“This is a small way in which focused
effort can support the industry with

IF YOU BUILD [T,
THEY WILL COME

The country with the largest population
can also boast having the largest golf
course complex in the world. Mission
Hills (below) in Shenzhen, China, fea-
tures 10 award-winning golf courses
designed by some of the best golfers in
the world. When the club opened in
1994, it had few golfers, according to
Peter Goh, general manager of golf op-
erations. But many more flock to the
club daily today.

independent and specific assistance at the
university level,” he explains.

While physical, scientific and engi-
neering issues are universal, Cribbes iden-
tifies three key differences in how golf
courses are managed in China:
1 Costs to operate facilities can be un-

derestimated. Little regard is given to
long-term maintenance and the expense
associated with some projects. It’s also dif-
ficult for some club managers to under-
stand the consequences of uneducated
free advice on the health of the facility.

Water conservation. “Water resources
across China can be managed signif-

icantly better by improving efficiency
of use,” Cribbes says. “It would provide
far greater benefit.”

Water conservation is a big issue
worldwide, particularly in populous
China. The Chinese government has
issued strict rules on the monitoring of

Continued on page 31
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EACE IT.

GOING
HEAD-TO-HEAD
AGAINST WIND

GETS YOU
NOWHERE.

Install Confidence?
Install Rain Bird®
EAGLE® 705/755
Wind Tolerant Rotors.

Find out why
consistently
windy
conditions
are no longer
a golf course
irrigation
challenge.

Visit www.rainbird.com/windsolution.

RaNIBIRD
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THE STAMP OF APPROVAL

For three decades, the Golf Course Builders Association of America has been providing
golf development with the best-built courses in America. When you choose a GCBAA
builder, you choose unmatched experience, expertise and a proven track record of industry
satisfaction and approval.

‘Whether new construction or renovation, start your next project on the right track by selecting a
‘member of the GCBAA. For builder members and additional information, visit www.gcbaa.org.

727 “O” Street. Lincoln, NE 68508 * (402) 476-4444 « www.gcbaa.org
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