
We Ship to Golf Courses Nationwide 
• C/R Oil Seals 
• National Oil Seals 
• Timken Roller 

Bearings 
• Fafnir Ball Bearings 
• V-Belts 
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Visit our A L L NEW WEB SITE! 
www.markersinc.com 

E X T R A O R D I N A R Y 
T e e M a r k e r s 

. . .at a reasonable price! 
m ä r k e r s , I n c . 
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EAGLE GOLF & LANDSCAPE PRODUCTS 
EAGLE INTERFACE FOR GREENS AND BUNKER 

BEDS ^ ^ ¡ A 
N D S ¿ / f ^ SYNTMtne mOUSTHKS 

EnkaPath ^ ^ I M S P V N B O N D 
INTERFACE » 

EnkaTrap Sand 
EnkaShoreline 

1 - 8 0 0 - 2 1 - E A G L E 
WWW.EAGLEGOLFANDLANDSCAPE.COM 

D e s i g n e d 
s p e c i f i c a l l y f o r 

l a n d s c a p e 
p r o f e s s i o n a l s ! 

1-877-4GRIPS1 www.lawngrips.com 

golf industry show 
GCSAA + NGCOA 

Booth #860 

phone: 800.932.5223 • fax:513-759.0721 • email: twcejw@fuse.net 

www. fromteetogreen. com 

B r o n z e , « , 
The Look of Tradition 

BRONZE 
Tee Signs 

Tee Yardage Markers 
Tee Markers 

Cart Path/Fairway 
Practice Range 

Directional/Memorial 
A L S O : 

Sprinkler Distance Tags 
J. Davis Marking System 

Go & Mow Trailers 
Fits All Toro Greens Mowers 

$595* 

w w w , g o l f d o m . c o m G o l f d o m 8 1 

Easy Ground Level Loading 
Unique Suspended Reel Design 

Protects Mower Settings During Transport 
Distributed by M K B , LLC 

Call 781-910-2401 
* Plus Freight 

http://www.markersinc.com
http://WWW.EAGLEGOLFANDLANDSCAPE.COM
http://www.lawngrips.com
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Meed a media kit or 
editorial calendar? 
Want to find out the 
latest special promo-
tions for Golfdom, 
Landscape Management 
or Landscape Design/ 
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www.landscapegroup.com. 

Golf Datatech 18 

John Deere Co. 36 

TTG Custom S ignage 

ARCHITECTURAL BRONZE, ALUMINUM & GRANITE CUSTOM SIGN SOLUTIONS. 

CALL: 1-800-360-9959 
WWW.TTGCS.COM 

TAKE BACK YOUR TIME! 

4 OS)/) 'î TO 1 1 1 fi www-ma9na"mat'c-com 

M A S E I S 

Only Magna-Matic provides 
sharpeners wi th REAL 
performance (1 blade in 60 
— \ and maintain/perfect 

, diigics e f for t less ly r jake part 
in a 30 day trial now. Call 

a free catalog.* 

M AG-90 OO Lawn Mower 
Blade Sharpener 

http://www.landscapegroup.com
http://WWW.TTGCS.COM


Classifieds 

Ask for our undertjound 
syringing system 

800-444-3134 
www.reetoaft.com 

Series DGM 
3/4" I'D X 75 
5/8" 10x100' 

TURBO TURF 
DRO SEEDING SYSTEMS 

F O R S A L E 

Work 
Smarter 

IQjREELCRAFT 

Did you know that 
COLOR ads can 
increase sales by nearly 
twice that of black & 
w D d d G ® ads? 
For Ad Rates and Schedules, 

Contact: 
Brian Olesinski 

bolesinski@questex.com 
(800) 669-1668 

ext. 3757 

HARCO DUCTILE IRON 
FITTINGS FOR GOLF COURSE 

IRRIGATION SYSTEMS 
Sizes 2" through 18". 

All configurations are "knock-on", 
including repair couplings. High 

strength, high corrosion resistance. 

H A R C O F I T T I N G S 
P.O. Box 10335 

Lynchburg, VA 24506 
434-845-7094 

www.harcofittirigs.com 

n- h ^ ^ 4? your course 

B | m top con(lit,on' 
P B ^ S b ^ ' m. Prices start at 

# * 1295.00 
Call for FREE info & video! 

Turbo Technologies, Inc. 
1-800-822-3437 www. Turbo Turf.com 

w w w . g o l f d o m . c o m Golfdom S 3 

If an individual insertion is under $250, it must be prepaid, unless it is part of a contract that is $1,000 or 
greater. VISA, MASTERCARD, & AMERICAN EXPRESS accepted. 
For Advertising Information, Contact Brian Olesinski: 800-669-1668 ext. 3757 or 216-706-3757; 
Fax 216-706-3712, Email bolesinski@questex.com 

Be prepared this winter with 
XTON TURF COVERS™ 

The perfect light duty drag mat lor 
gently brushing In top dressing 

and for before mowing. 
A thick 5'x5' natural fiber mat surface that 
evenly works top dressing into greens 
or stands grass up prior to mowing for a 
better cut. Won't damage sensitive greens 
grass and is flexible for consistent perfor-
mance on uneven surfaces. A single hook 
point on either end attaches to the back 
of most any vehicle in seconds. Delivered 
completely assembled and ready for use. 

C a l l o r g o o n l i n e f o r a c o m p l e t e c a t a l o g 

mrntiaMm 1800.274.6815 
¡ G o i f c o u r s e S u p p l i e s j w w w . r o l i a l i l e g o 8 f . c o i n 

Fax: (256)767 - 3856 
www.turfcovers.com 

Phone: (800)786 - 2091 
Jnfo@turfcovers.com 

http://www.reetoaft.com
mailto:bolesinski@questex.com
http://www.harcofittirigs.com
http://www.golfdom.com
mailto:bolesinski@questex.com
http://www.rolialilego8f.coin
http://www.turfcovers.com
mailto:Jnfo@turfcovers.com


Out of Bounds 
• S O M E T H I N G COMPLETELY DIFFERENT public speaking 
Last May I had to give the 

commencement address 
at the high school where 
I teach students about 
literature, art and cin-
ema. The seniors had 

asked me the previous October to give 
the talk. So for nearly seven months I 
fretted and freaked not only about 
what I would say but how in the world 
I could actually say anything in front of 
a few hundred folks there to see their 
children, grandchildren and friends on 
one of the more significant days of 
their lives. 

Ironic as it sounds, even though I 
speak in front of 15 to 20 kids several 
times a day, if I have to get in front of 
more than 30 people, I basically lose 
my ability to function as a normal 
human. 

Despite my jitters, I actually sur-
vived the speech and made some people 
laugh. At the conclusion, people even 
clapped (custom dictates such niceties). 
While I don't ever want to do such a 
thing again, chances are that sometime 
soon I will be in front of a group and 
my knees will wobble, my palms will 
leak and I'll really want a White Russ-
ian. That said, I wanted to pass along 
some advice — much learned the hard 
way — about how to approach a public 
speech or presentation. 

1. KISS - As in all things, keep it sim-
ple, stupid. In speeches and presenta-

DAZZLING YOUR AUDIENCE (OR AT LEAST SURVIVING THE MOMENT) 

DEPENDS ON PACE, PRACTICE AND SIMPLICITY B Y M A R K L U C E 
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tions, less is more. Make a list of the 
three things you need/want to accom-
plish in the talk. Stick to it. 

2. Golden Throat - Do not read your 
speech, as it will sound cold and dis-
tant. You want your audience to 
respond with interest, not slumber. 
Speak with confidence, and use your 
arms for emphasis. 

3. A-ha-ha-ha - The universal winner 
remains humor. If you can keep it light 
and make sure to make fun of yourself, 
you'll be much better off. People like to 
laugh, especially in serious situations. 

4. The death factor - C o n t r a r y t o p o p -

ular belief, making a mistake will not 
send you to the gulag or the hangman. 
Remember, your speech will be over 

(hopefully in 20 minutes or less), 
and while a lot may be riding on 
it, it will not, by itself, cause your 

death. 
5. Hit the brakes - Many speeches 

fail because the speaker talks a million 
miles an hour. The key to effective-
ness is to enunciate each word and 
pause between points. To help, 
write SLOW DOWN on the top 
of each page of your presentation. 

6. Practice - Whether in front of 
the mirror or your spouse, practice the 
speech. The more comfortable you are 
with the language, the more confident 
you will sound. 

7. Be yourself - No one really wants 
you to bomb, nor does anyone expect 
that you will have the rhetorical flour-
ishes of a Kennedy or King. Instead, 
concentrate on speaking like you 
normally do, saying things that you 
would normally say. Remember, play 
to your strengths — and you are your 
best strength. 

Oh, and slow down, you are speak-
ing too fast. 

Mark Luce is a freelance writer based in 
Kansas City, Mo. 

mailto:questexpermissions@reprintbuyer.com


Face it, you need a solution. 

And in Booth #1611 at this year's GIS in Atlanta, we'll introduce one. 




