Congratulations to the staffs of Golfdom & Landscape Management
for winning 17 TOCA (Turf and Ornamental Communicators Association)
editorial and design awards at the 2005 TOCA Awards Banquet.
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The Turf Blanket the World Relies On

o Earlier spring green-up
 Faster seed germination

* Deeper root development
*» Delays dormancy in fall

* [deal winter blanket

» Best for quick turf repairs

* Available in any size" _
* 3 or 7 year warranty covers

To find out more call us today!
"TOLL FREE 1-800-387-5808
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covermaster.com
E-MAIL’ info @covermaster.cong

M8V 5C3 TEL 4167454811 FAX 416.742.6837

JEG’S... ONE GAP CUTS ALL
 Tnl for 2006

For live Trimmer System Demos...Come visit us in
Booth 4446 at the Atlanta Goif Show in 2006.

The JEG Trimmer System makes cutting
around sprinkler heads easy and fast. Simply
plunge and cut and you’re finished in sec-
onds... It’s that simple!

See our new line of trimmers and our less
expensive “NEW” ONE CAP CUTS ALL
trimmer systems at the show.

® Cut 120 heads in one hour.

® Works with a power drill.

® Superintendent tested and approved.

® Works with most sprinkler heads.

® Purple caps available to meet EPA guidelines.
® Steel blades make perfectly circular cuts.

® Yardage makers in assorted colors.

@ Starter kits available for new customers

WWW.jegcorp.com

Products Made In America

) THE LAWl; CARE TOOL FOR YOUR FEET. "
Designed
specifically for
landscape
professionals!
1-877-4GRIPST www.lawngrips.com

S

golf industry show
GCSAA + NGCOA

Booth #860

MarkSmart"
WDL Ferrule

«Blends Polymer
with Stainless
Steel Powder for
Weight, Density and
Lubricity

« Fast Glue-on
Attachment

&

only « Universal Ferrule for

s 95 any 1/2” Stick
3' MARKERS, INC.
eath | 500-969-5920

Visit our ALL NEW WEBSITE!
www.markersinc.com

INCORPORATED

11446 Rogues Road, Midland, VA 22728
Phone: 877-534-2003 Fax: 540-788-4416

EAGLE GOLF & LANDSCAPE PRODUCTS
EAGLE INTERFACE FOR GREENS AND BUNKER

DS

@ NDS

)
_— T Wyloplast

A SYNTHETIC INDUSTRIES
A

JM SPUNBOND

Sand daM
EnkaShoreline

Fuyerray  1-800-21-EAGLE

WWW.EAGLEGOLFANDLANDSCAPE.COM

EnkaPath
EnkaTrap
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Bronze...

The Look of Tradition

BRONZE
Tee Signs
Tee Yardage Markers
Tee Markers
Cart Path/Fairway
Practice Range
Directional/Memorial

ALSO:
Sprinkler Distance Tags
J. Davis Marking System

phone: 800.932.5223 - fax: 513.759.0721 - email: tweejw@fuse.net
www.fromteetogreen.com

Go & Mow Trailers

Fits All Toro Greens Mowers

_3595°¢

We Ship to Golf Courses Nationwide

» C/R Oil Seals
» National Oil Seals

» Timken Roller
Bearings

I‘ | :;,," g '@.
. ' I . |

/ﬂ Sales — Go f Course DIVISIOH

Phone: 800-373-6002 ® Fax: 217-443-4848

> V-Belts

» Fafnir Ball Bearings

Easy Ground Level odng |
Unique Suspended Reel Design
Protects Mower Settings During Transport

Distributed by MKB, LLC
Call 781-910-2401

* Plus Freight

» De-thatch and clean
gravel out of lawns,
cleans driveways
and parking lots.

- Ideal for clearing rocks
off grass and 1" diameter
branches

.TAKE BACK YOUR TIME!

Only Magna-Matic provides
sharpeners with REAL
performance (1 blade in 60
sec), and maintain® Perfect
Kﬁhgles effortlestly. Take part
fin a 30 day trial new. Call
f&{ a free catalog™
kY

MAG-9000 Lawn Mower
Blade Sharpener

% -
L\ P

Vel ad 8 1-800-328- s o e o
1-800-328-1110 ‘emernies

* Hopper models available

* Windrow models
available

« Great for farm and
large commercial work

TURFMASTER INDUSTRIES

Ph: 204-331-3082 Fax: 204-331-3087
Box 463, Winkler, MB R&6W 4A6
www.golfdom.com  Golfdlom 83
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Editorial Index

Company Page No.  GCSAA 1080 Precision Laboratories 72 Standard Golf Co. 12
Advan LLC 3880  Germantown C.C. 8  Pro-Mark 70 Syngenta Professional Products 44.54.72.80
Advanced Aeration Systems 74 Golf Club at Cuscowilla (The) 20 Pursell Technologies Inc. 5 Teme Co. 80
Albuguergue C.C. 16 Goose Creek G.C. 76 Rain Bird Golf 74 Toro Co. (The) 54,72.80
Andersons (The) 72 Gowan Co. 40 Responsible Industry Sound Environment 80 Turfco 4
Arysta LifeScience 44 Irigation Assaciation 80  Ritz-Carlton Members G.C. 80 Turfgrass Council of North Carolina 80
Aquatrols Corp. 1680  Jacobsen Hardy G.C. 80  Riviera CL. 18 Turf Merchants 74
Audubon International 50  John Deere 7074  Saddle Creek Resort 80 Ty-Crop 12
Augusta National 826  Kahkwa Club 18 Salem C.C. 18 USGA 1832
Aurora C.C. 78 Kemper Sports Management B0 Shady Canyon G.C. 8 Valley Club of Montecito 16
Automotive Aftermarket Suppliers Assoc. 14 Lastec Inc. 80 SISIS 74 Veronica Valley 10
Barton Creek Resort and Spa 80 Links of Novi 10 Society Prevention of Cruelty to Animals 39 Widow's Walk 52
BASF 4470 Links of Pinewood 10 Spencer Municipal G.C. 8  Wildhorse Resort and Casino 80
Bayer Environmental Science 42,7280 Marriott Golf 80

Bell Laboratories 4274 Mitchell Creek 10

Bethpage State Park 35  Mohawk G.C. 80

Blackstone C.C. 80  Monsanto Co. 38

Bobeat Co. 74 Motor Equipment Manufacturers Assoc. 14

Bogie Lake G.C. 10 National Alliance for Accessible Golf 32

Broken Sound G.C. 76 National Amputee Golf Association 30

Candlewood C.C. 22 National Center Accessibility 32

C.C. of Darien 80  National Golf Foundation 14

Chemtura Crop Protection 42 Newport C.C. 18

Clarkston G.C. 10 New York State Turfgrass Association 80

Cleary Chemical 4472 NGCOA 1432

Club Car 54 North Ridge C.C. 49

Coyote G.C. 10 Nufarm Americas 80

David D. Davis and Assoc. 78 0ld Sandwich G.C. 16

Desert Willow 82 Otterbine Barebo Inc. 80

Dow AgroSciences 4272 Partridge Creek 6.C. 10

DuPont Professional Products 42 PBI/Gordon 40

Eagle One Golf Products 72 People for the Ethical Treatment of Animals 48

Eldorado G.C. 10 PGA National Resort and Club

Farmlinks G.C. 55 Phoenix Environmental Care 1

FMC 40 Pinehills G.C. 20

Forest Crossing G.C. 34 Pontiac CC. 10

GOBAA 14 Prairie Dunes G.C. 16

Want to find out the latest special promotions

for Golfdom,
Landscape

Management or
Landscape
Design/Build?

Just visit www.landscapegrot
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Our home is always welcome to unique visitors.
In fact, in January alone, we had 12, 040" of them.

Of course... some were more unique than others.

Golfdom

*Source: WebTrends, January 2005




Classifieds

If an individual insertion is under $250, it must be prepaid, unless it is part of a contract that is $1,000 or
greater. VISA, MASTERCARD, & AMERICAN EXPRESS accepted.
For Advertising Information, Contact Brian Olesinski: 800-669-1668 ext. 3757 or 216-706-3757;

Fax 216-706-3712, Email bolesinski@questex.com

FOR SALE

= Greens Brush Mat

ﬂllmdfegr;atdﬁlhlﬂ 'ﬁuj]f m@’pﬂ@m@m

What if you could eliminate your fall aerification?

What if you didn’t have to aerify fairways but once every 3 years? For local distribution <
2 ave to aerify fairways ce every 3 years? :

' : : 2 visit us at -
What if all you had to do was deep slice or solid tine to relieve compaction ~ www.i-mol.com =
and then spray to achieve thatch reduction and control? I -

What if less fertilizer was required because nutrients are given back to the plant and
soil from the decomposition of the organic matter (thatch)?

fow muich would you be
‘able to save in your budget?
~ How much easier would

i .;‘. be to maintain healthy mmmm“ mm
R onfions? gently brushing in top dressing
" INTERESTED TO FIND

O OUT MORE? and for hefore mowing.

43

What if through the reduction of thatch, less wetting agents were required?

What if a healthy turf required less amounts of fungicides when you sprayed?

WHAT IF YOU used a product to achieve all of the above items and once you reached
your desired level of thatch, you required less product to maintain that level?

Contact us to find out h ke your job a ltle bit e
FROM THE ontact us 1o fina out how we can make your IO all 4 I Qv.n'ymm top d“"ing nto gm
GROUND UPmc easier and save you money in your budget at the same time. or stands grass up prior to mowing for a
better cut. Won't damage sensitive greens
0ff: 304-624-3844 » Fax: 304-623-4665 » Cell: 304-629-0525 grass and is flexible for consistent perfor-

mance on uneven surfaces. A single hook
point on either end attaches to the back

e have TURBO TURF q of most any vehicle in seconds. Delivered

completely assembled and ready for use.
Call or go online for a complete catalog

Koopyow course
in top condition.
Prices start at

@ s 1295.00
Call for FREE info & video!
Turbo Technologies, Inc.

1-800-822-3437
www. Turbo Turf.com

HARCO DUCTILE IRON |
FITTINGS FOR GOLF COURSE | 800-444-3134  Ask for our hose reel
IRRIGATION SYSTEMS , reelcraft.com and trailer combo!

Sizes 2” through 18" i E REELCRAFT

All configurations are “knock-on”,
t Fast Action

including repair couplings. High
- the Dynamics

strength, high corrosion resistance. |

HARCO FITTINGS

I from Frost and Freezing P.O. Box 10335

Be prepared this winter with Lynchburg, VA 24506

XTON TURF COVERS™ 434-845-7094

Phone: (800)786 - 2091 Fax: (256)767 - 3856 WWW. harcofmngs com b
info@turfcovers.com www.turfcovers.com |

e e T = N R

WWW.GOLFDOM.COM
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LEGENDAR PERFORMANCE TO FEED THE GAME

Over the decades, specialty fertilizer blenders have gotten to know us as the finest and one of
the largest producers of slow and controlled-release nitrogen in the world.

Superintendents look for fertilizers blended with Nu-Gro products when they want the best
for their golf courses.

See us at Booth #4655 at the Golf Industry Show, Atlanta,

GA. to see why our products are the Professional’s choice...

...and visit our new website to find Technology that will grow on you

www.nhugrotech.com
)

nu-gro

TECHNOLOGIES, INC.

Driving Growth for over 50 Years 3



http://www.nugrotech.com

Out of Bounds

Bl SOMETHING COMPLETELY DIFFERENT

ack in high school, a
wrinkly shirted friend
laughingly deemed that
ironing was “a fad.” I,
being of full manliness,
declared the same, and
throughout my 20’s and 30’s wound up
routinely bedecked in crumpled rai-
ments that earned me countless insults
on my domestic skills. The worst inci-
dent — the one that finally changed me
— was from a colleague in front of a
group of 50 teenagers. She asked simply,
“Do you even own an iron?”

Cackling ensued, and while red-
faced and ego-bruised and with pants,
well, quite wrinkled, I made a vow to
never be so unsmooth again.

As I dove into this new land of press-
ing knowledge, I quickly discovered how
much of my source information was
thoroughly incorrect. The Chinese came
up with the notion as early as the first
century B.C., tucking hot charcoal into
pans to flatten garments. The Scandina-
vians were down with smoothing stones
and smoothing boards — both heat-free
ways in which to roll out even the tough-
est of rumples. Then came the wave of
the future — propelled by those fancy
high collars — with a series of goffering
irons, fluter irons and sad irons. I learned
of Mrs. Mary Florence Potts, who in-
vented the cold-handle sad iron, allowing
quick changing of iron bases; Mr. Henry
Seely, who patented an electric flatiron in
1882. Further, I gained ironing inspira-

WRINKLES TAKING THE

STEAM OUT OF YOUR ‘

ATTIRE? TRY A /
FULL-COURT PRESS
T0 SMOOTH OUT THE
ROUGH EDGES

BY MARK LUCE

tion from two completely different
sources: Suresh Joachim of Ontario,
Canada; and my own musical tastes.

First, Mr. Joachim. On Sept. 22,
2005, Suresh Joachim started ironing in
a mall in Canada; 55 hours 5 minutes
later, he stopped, setting another of his
20 world records. Mr. Joachim per-
forms these feats to raise money to
combat childhood poverty. So if he can
manage to iron for more than two days,
I can surely find 20 minutes to com-
press a couple of pairs of pants and a
few Oxfords — especially if the cause
was my own fashion sense.

I have always understood the basics
— an iron gets hot, it makes wrinkles go
away. | had never thought of my cotton
shirts such as Louis Bloomfield, Univer-
sity Virginia Professor and author of

“How Things Work:
The Physics of Every-
day Life,” had puton
one his final exams:

“Cotton fibers are

essentially pure cel-
lulose, a glassy,
talline polymer
ormed from sugar
molecules. One rea-

fore you iron that shirt is

that the water acts as a plasticizer,
lubricating the polymer molecules so
that they can rearrange easily during
ironing.” In other words: heat plus
weight equals straight clothes.

With that in mind, I dusted off the
electric steam iron, filled it with distilled
water, hit the switch and scanned the
memory banks for the basics — start at
the collar, work your way down, sleeves
before front. To keep me focused on the
task, a mix CD seemed appropriate and
the name “Zen Ironing” seemed to work
on the metaphorical level of evening out
one’s laundry and in turn, oné’s life.

So now, with the strains of old
blues, melancholy odes and dreams of
being king, I have finally found myself
in clothes that not only fit but keep

their creases, too.

for spraying water

Wﬁ just be-

Mark Luce lives in Kansas City, Mo.,
where he remains convinced that
“wrinkle-free” means nothing of the sort.
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Same Bang.
Less Buck.

More Points.

Quali-Pro” Syngenta’
Prodiamine 65WDG V. Barricade® 65WG

POINTS/Ib. POINTS/Ib.

@ ProPoints

Experience the ProPoints Difference. Register before February 15th, 2006
at www.propointsonline.com, and we'll credit your account with 1000 points. -

©2005 FarmSaver.com LLC. Quali-Pro and ProPoints are trademarks of FarmSaver.com. *Barricade is a registered trademark of Syngenta Crop Group.


http://www.propointsonline.com

