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Four things to ask yourself 
before teeing off: 

Yapdage? 

Wind? 

Club? 
and... 

http://www.golfdom.com


Only 61$ registered show attendees are eligible to play. John Oeere employees, distributors and SIS exhibitors are not eligible One Qolden Tee arcade game (valued at $5,995} will be awarded to the person who places it closest to the hole. In a case of 
a tie for several hole-in-one scores), a playoff will commence at 3 p.m. on Friday, February 10,2006 in the John Deere booth A cash equivalent will not awarded in lieu of the Golden Tee game. Delivery and set-up charges will be taken care of by John 
Deere. Any applicable taxes shall be the responsibility of the winner. Participation is limited to golf course superintendents, their assistants and persons responsible for the purchase of golf course equipment 

NANTZj 

Where will I put 
it when I win? 
Play The John Deere GoldenTee Challenge in Booth 4637. 
Golf is hard. But playing the John Deere GoldenTee Challenge couldn't be easier. 
Simply g o to t h e J o h n Deere booth , fill ou t a form, and you ' re registered to play. 
You'll take a shot at getting the ball closest to the hole on one of the two Golden 
Tee Live games in our booth. If you're still the leader by 3 p.m. Friday, you'll be tak-
ing home an actual GoldenTee arcade game! 

Even if you don't win, you'll walk away with a cool John Deere hat and a preview 
of where John Deere One Source is headed in 2006. 

JOHN DEERE GOLF & TURF 

ONE SOURCE JOHN DEERE 



Y o u r w i n d o w o f o p p o r t u n i t y f o r 
c o n t r o l l i n g g r u b s j u s t g o t b i g g e r . 
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ARENA™ is the only preventive and curative grub control product proven 
to provide m a x i m u m application flexibility. 
Unlike other turf insecticides, ARENA™ Insecticide with clothianidin lets you apply from early spring to 
early fall and still get unsurpassed white grub control. Plus, ARENA offers proven performance against 
sod webworms, chinch bugs and other damaging pests. To learn more, 
contact your turf products supplier, log on to www.arystalifescience.us/arena 
or call 1-866-761-9397 toll free. 

Putting You In Control Always read and follow label directions. ARENA and the ARENA logo are trademarks of Arysta LifeScience North America Corporation. The 
Arysta LifeScience logo is a trademark of Arysta LifeScience Corporation. ©2005 Arysta LifeScience North America Corporation. ARN-043 

^ ^ Arysta LifeScience 

Harmony In Growth 

http://www.arystalifescience.us/arena
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Wave of New 
Pesticides Ready 
for Market 
Superintendents, in search of more efficiency, 
ponder post-patent offerings. 
By Thomas Skernivitz 

PETA Leader 
Speaks out 
A player herself, wildlife biologist Stephanie 
Boyles lauds the golf industry to a degree 
while noting that superintendents could 
do a better job, especially when it comes 
to removing Canada geese. 
By Geoff Shackelford 

Down on 
the FarmLinks 
Pursell on a "Passionate Pursuit of Excellence" 
to make PTIs "Experience" even better. 
By Larry Aylward 



cover story 
BY LARRY AYLWARD 

Amputees, paraplegics 
and others with 
physical impairments 
want to play golf and 
say that golf courses 
will only benefit by 
making them feel 
more welcome. 

• M N K 

GOLF INDUSTRY SHOW PREVIEW 

What's New? 
Youll see for yourself when you take 
the exhibit floor at the Golf Industry Show. 

When to 
Water 
Superintendents must be cautious 
with their irrigation practices to 
avoid turf disease breakouts. 
By Larry Aylward 

About the cover 
Editor in Chief Larry Ay lward photographed 
Bob Wi lson dur ing the Nat ional A m p u t e e 
Golf Associat ion's championship a t 
Be thpage Sta te Park last s u m m e r . 

News with a hook 
14 Hughes Not Thrilled 

A b o u t Gulf Bill 

8 Pin High 
Time to Address 
Timeworn Topic 

2 4 S h a d e s of Green 
Just Ask the 
Superintendent 

2 6 D e s i g n s On Golf 
Life in Fast Lane 
Not What It Seems 

4 6 Turf M . D . 
Putting the "S" 
in Disease Control 

6 8 Publ ic Opin ion 
Golf And Its 
Great Expectations 

8 8 Out of Bounds 
Ironing 
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1 0 Big P ic ture 
4 1 4 Off the Fr inge 

2 2 Ho le of t h e M o n t h 
8 0 L e a d e r s 
8 6 C l a s s i f i e d s 

T y r f g s r a s s T r e n d s : 
This month Golfdom's practical 
research digest for turf managers 
discusses glyphosate runoff on fair-
ways as well as Typhula blight con-
trol. See pages 57-67. 

I l i r t i i i fodisiwe 
Read this story only at 
www.golfdom.com: 

• Oxymoron or not, Chris Dalhamer 
paid his dues at Pebble Beach Golf 
Links. He can thank the Northern 
California Golf Association 
(NCGA) for the experience. 
By Thomas Skernivitz 

http://www.golfdom.com


Call us today 
for more details 

or to arrange 
a demonstration 

S I S I S I N C , P O B o x 5 3 7 
S a n d y S p r i n g s , S C 2 9 6 7 7 

P h o n e : 8 6 4 8 4 3 5 9 7 2 
F a x : 8 6 4 8 4 3 5 9 7 4 

E-mai l : s is is inc@bel lsouth .ne t 

www.sisis.com 

Custom designed four-corner coil-over shocks 
for enhanced comfort and control 
Patented 350 degree swivel seat with infinitely 
adjustable electric stand-up mechanism 
Bilateral ergonomic hand controls for 
steering, acceleration and braking 

SoloRider Management, LLC 
7 3 1 5 S. Revere Parkway Suite 6 0 4 • Centennia l , C O 8 0 1 1 2 

3 0 3 - 8 5 8 - 0 5 0 5 • 3 0 3 - 8 5 8 - 0 7 0 7 fax 

www.solorider.com • 800-898-3353 
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i » Read and follow all label directions. The Cleary logo and 26/36 Fungicide are trademarks of Cleary Chemical Corporation. The Prokoz logo is a trademark of PROKoZ Inc. ©2005 Cleary Chemical Corporation. CI -258 

Introducing New Broad 
Spectrum 2 6 / 3 6 Fungicide; 
Wi th A Dual M o d e of Action 
New 26/36 Fungicide™ with its contact and systemic 
modes of action, is double trouble for a broad 
spectrum of tough to control diseases like dollar spot and 
brown patch. And the dual-action benefits don't stop here. 

B e t t e r R e s i s t a n c e M a n a g e m e n t , 
L o n g L a s t i n g C o n t r o l 

The proprietary formulation of 26/36 Fungicide - a combina-
tion of iprodione and thiophanate-methyl - reduces concern 
for resistance and increases the length of disease control, 
up to 21 days. That's better resistance management with 
long lasting disease control. 

G r e a t R e p l a c e m e n t f o r t h e D M I s 

26/36 Fungicide is also a great summer replacement for 
the DMIs that can have a growth regulation effect leading 

to lower overall turf quality, reduced 
turf density, bare spots and poor 

playing conditions. 

You C a n C o u n t 
o n C l e a r y - a n d 

N e w 2 6 / 3 6 Fung ic ide 

Cleary, with over 65 years of commitment 
and experience, has been the name you can count on for 
fungicides and disease control solutions that work time 
and again. 
New 26/36 Fungicide - Long-Lasting Disease Control, 
Without Growth Regulation. 

For more information on new 26/36 Fungicide and 
Cleary's Solutions Programs, visit our web site at 
www.clearychemical.com ^ 

C L E A R Y 
Delivering Solutions ^^^^^ ™ 

Distr ibuted by PROKoZ Inc. www.prokoz.net 

Count on Cleary 

http://www.clearychemical.com
http://www.prokoz.net


Premium Green 
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The Only Pro-Active Organic 
Predictable & Consistent 

U Micro-Balance 
1 1 o - o - i o 

SlBBfOföß 
1 C f̂CW«****1 

Other Quality GroPower Products: 
Humus based fertilizer/ 

soil conditioner formulations 
45% Magnesium • 35% Manganese 

Over 48 products to choose from! 

M* CONTROL 

«Pocket Gophers 
* Ground Squirrels 

Voles 

Voles v 

Pofket Gophers 
Ground Squirrels 

i l l WOKl© UAD£* IN RODENT CONTROL TECHNOLOGY 
" ° 6 ! £ * * c Madison, Wl 53704U.S.A. I www.belliobs.com 

Available from your Bell Distributor 

FAST ACTING Bait For Control 
Of Outdoor Rodent Pests 
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\ Your career is too important to rely on products that are "good 

r enough." You need better. And BASF delivers. Our comprehensive 
portfolio of products offers control of hundreds of turf diseases, BetterSolutions. r weeds and insects. Control you can trust. Better control. 
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> 
) 

In the last five years alone, BASF has invested more than $1.5 
billion in agricultural products research and development as well 
as several hundred million dollars in plant biotechnology. And it 
shows. Test after test proves we push our products to perform 
better. That's the commitment you can count on from the 
world's leading chemical company. 

B e t t e r R e s u l t s . 

Bet terTur f . 

- B A S F 
The Chemical Company 

Always read and follow label directions. 
Amdro, Basagran, Curalan, Drive, Emerald, Image, Insignia, Pendulum and Sahara are registered trademarks and 
AquaCap is a trademark of BASF. ©2005 BASF Corporation. All rights reserved. APN 05-14-002-0105 

W e Don't M a k e T h e Turf. 
W e M a k e It Better. 

That's the bottom line, isn't it? And that's what you'll get with BASF. 
Better turf with maximum efficiency of labor and resources. Put us 
in your rotation and let us prove it. You'll be better off. 

Find out more: 
tur f facts .com 
Find a distributor: 
800 -545 -9525 



Pin High 
• EDITOR'S COMMENTARY 

Late last year, when we conducted 
an online survey to gather infor-
mation for our annual state of the 
industry report, we asked superin-
tendents to list the current chal-
lenges they face at their respective 

golf courses. Many of their replies reflected a simi-
lar challenge — although its more of a nagging 
problem than a challenge. 

After reading their responses, its evident this 
problem is rampant at golf courses throughout 
the nation — from country clubs to public tracks 
to municipal facilities. And the problem seems to 
be growing. In fact, its turning into King Kong, 
and superintendents are lugging this mammoth-
sized monkey of a mess around on their backs. 

The problem is golfers and their impractical 
demands for perfect conditions. But lets allow the 
superintendents who responded to the survey to 
better define this headache. 

"Demanding members that want dollar greens 
on a dime budget," said Robert Stringer, the certi-
fied golf course superintendent of Germantown 
Country Club in Germantown, Tenn. 

"Giving very rich members weekend-TV-
tournament-quality golf for 52 weeks of the 
year," said David Major, the certified superinten-
dent and director of agronomy at Shady Canyon 
Golf Club in Dana Point, Calif. 

Perhaps Brian Mohr, superintendent of 
Spencer Municipal Golf Course in Spencer, 
Iowa, summed up the problem best with a call 
for a solution. "There needs to be a huge effort 
in educating people that its not possible or feasi-
ble to maintain a golf course at the level people 
see on television for the pro events," he said. 

While this is a current problem, it has also 
been in reruns longer than Leave It to Beaver. 
And as the conditioning and maintenance stan-
dards continue to rise at courses that host tele-
vised professional tournaments, golfers will 
continue to stare in amazement at the lush 
green fairways and the fast, smooth greens on 
their TV screens and say to themselves, "That's 
what I want at my course!" 

What they fail to realize, unless they're mem-
bers at Augusta National or another esteemed 
club, is they can't have those near-perfect condi-
tions at their courses because their courses don't 

Time to Address 
Timeworn Topic 
B Y L A R R Y A Y L W A R D 

W H I L E IT I S A 

C U R R E N T P R O B L E M , 

IT H A S A L S O B E E N I N 

R E R U N S L O N G E R 

T H A N LEAVE iTTÜ 
BEAVER 

have the bucks in their maintenance budgets to 
furnish them. 

I realize this topic gets beaten like Tiger 
Woods' wedge when golf's most "explosive" 
player is having a bad day. But when several 
superintendents list it as a present challenge — 
and I'll bet a sleeve ofTideist balls that more 
superintendents list the same challenge in our 
survey next year — I'm convinced that litde is 
being done to battle the problem. 

But it's a tough case to crack. It's not like a 
superintendent can go to his club's members and 
tell them he can't provide the superb conditions 
they desire because he doesn't have the resources 
to provide them. (Memo to superintendent who 
tries this explanation: Sears is hiring.) 

Echoing Mohr, there must be a huge effort in 
educating golfers to correct the problem. And that 
effort must begin now — not next month or next 
year — because the problem is growing as fast as 
broadleaf weeds in the spring. It's time superinten-
dents rally together and come up with solutions 
to address the problem. While it's likely the prob-
lem can't be corrected entirely, it can be contained. 
But it will take time, effort and patience on behalf 
of superintendents. It will take solid organization. 

Many of you know that golfers' demands for 
Augusta-like conditions at your courses are un-
reasonable. You don't deserve this undue pressure. 

If you have any ideas on what to do to correct 
this problem, please call me or write me an e-mail 
to share your solutions. Golfdom will publish your 
thoughts in an upcoming issue to help superin-
tendents share information with each other to 
help correct this matter. We'd like to be part of the 
huge effort to educate. 

It's time to tell these golfers to get real. 

Larry Aylward can be reached at 216-706-3737 
or laylward@questex.com. 

mailto:laylward@questex.com


TALPmiD" The industry's first 
& only proven mole bait. 
Moles can be one of the most destructive and costly 
pests golf superintendents face... indiscriminately 
damaging greens, fairways and tee boxes. 
The result of more than 4 years of 
groundbreaking research, TALPIRID 
can help regain control where 
no viable options previously existed. 

"Great job—thank you for finally 
researching and producing a great 
product that by far, is the best product 
on the market for mole elimination!!" 
- Robert M. Donofrio, Shadow Lake G.C. 

"It really does work. " 
-James Longhi, Longhi's Golf 

TALPIRID is easy to apply and economical to use. For more 
information, contact your Turf & Ornamental distributor or 
Bell Laboratories directly attalpirid@belllabs.com. TALPIRID 

I I 
KILLS MOLES 

Oft! F r- • M c MADISON, Wl 53704 USA I www.talpirid.com 

mailto:attalpirid@belllabs.com
http://www.talpirid.com


The 

T I D B I T OF THE MONTH 

Paving Over 
Paradise 

THE NUMBERS THAT SHAPE YOUR BUSINESS 

Golf Rounds Played 

Owing to an overabundance of courses, 
with more than 100 built in the past 

decade, Michigan is seeing 
some of its golf facilities 
being replaced by residential 
and commercial 

developments. Although 
this type of conversion is 
happening around the 
United States, the 

overbuilt Wolverine State, 
with a total of 850 courses, has been particularly active. 
Recently closed facilities or courses being considered 
for redevelopment include Veronica Valley and Mitchell 
Creek in the Traverse City area; Coyote Golf Club in 
Lyon Township; Eldorado Golf Club and Links of 
Pinewood in Commerce Township; Pontiac Country 
Club in Waterford Township; Links of Novi in Novi; 
Bogie Lake Golf Club in White Lake Township; and 
Clarkston Golf Course in Clarkston. In late November a 
groundbreaking ceremony was held on a portion of the 
former Partridge Creek Golf Club in Clinton Township 
for the 600,000-square-foot Partridge Creek Fashion 
Park. For details on these and other golf projects 
around the U.S., visit www.golfconstructionnews.com. 

COURTESY OF: golf _ " * • • 
c o n s t r u c t i o n news.com 

The percentages below represent the difference in number of rounds 
played in October 2005 compared to the number of rounds played in 
October 2004. 

New England ME,VT,NH,MA,RI,CT -28.1% 

TOTAL UNITED STATES -0.2% 

-2.0% 

Middle Atlantic NY, PA, NJ -16 .20/0 1.3% 

East North Central MI, OH, IN, IL, WI 4.7% O.60/0 

West North Central ND, MN, SD, NE, KS, IA, MO 15.9% 0.9% 

South Atlantic wv, DE, MD, VA, NC, SC, GA - 8 . 7 0 / 0 - I . 6 0 / 0 

Florida -14.20/0 - I . 4 0 / 0 

East South Central KY, TN, AL, MS 7.8% - I . 9 0 / 0 

West South Central OK, AR, LA 11.80/0 2.80/0 

Texas 8.OO/0 3.20/0 

Mountain MT,ID,WY,NV,UT,CO,AZ,NM 7.10/0 1 . 8 % 

Pacific WA, OR, AK, HI 8 . 1 % - I . 8 0 / 0 

California 10.0% -3.10/0 

-0.1% 

GOLF DATATECH 

Winning the Big One 
The Golf Course Superintendents Association of 
America asked its members: Who's the best player 
to have never won a Major? They replied: 

Sergio Garcia 
Darren Clarke 
Jay Haas 

25% 
19% 
15% 

_ _ _ m m r j 

Trying to be Green liijll Kim 
Are you trying to cut back on pesticide and fertilizer 
use on your course to benefit the environment? 
Somewhat, we're trying to find a balance 54% 

Yes, we need to do our part as 
environmentalists 32% 

No, we do what we have to do to 
keep the course looking good 
and the golfers happy 13% 

No answer 1 % 

* Based on 379 responses . GüJfdüífj 

GOLFDOM S BIG PICTURE IS BROUGHT TO YOU IN PARTNERSHIP WITH 

TORO. 

http://www.golfconstructionnews.com



