Some SCLH ﬂudubon g)rograms are fOI‘ the %erS

Exactly. But our 2200 member courses know that our programs are also about saving money, reducing risk

and liability, improving course performance, enhancing your image and reputation, and attracting golfers.

You already know that Audubon International| programs help wildlife and lead to a cleaner, healthier
environment, which is good for nature. But as our members will tell you, it’s good for business too.

Audubon Cooperative Sanctuary Program and Audubon Signature Program... naturally good for golf!
Find out how to take action and join the growing number of

/

members benefiting from Audubon International programs. AU DUBON
Call or visit us today. l\Ti‘ RNATIONAI

(518) 767-9051 ext.12 « www.auduboninternational.org



http://www.auduboninternational.org

Grains of Truth

Continued from page 50
in his 15-year tenure thanks to an aggressive dethatching program.

“Members told me this year the greens are better than ever,
and I think a more aggressive aerification has helped along with
the more frequent, lighter topdressing,” Flisek says.

He says he is able to topdress about six times in the spring and
about four times in the fall, taking a break during the mid-sum-
mer heat. By September, he has the best greens of the year, so he
lets members enjoy them by not aerifying until mid-October.

The late punch also allows him to go deep and alter his soil
with more conducive material. His greens were built from coarser
sand, and with the low mowing heights of today, he’s had to go
with smaller material for his topdressing, which is typically taboo
for fear of locking up soil with smaller particles. But with an

geressive 12-inch, deep-tine treatment along with a core process,
he has a better chance of working it well into the composition.

“The newer, finer material is in columns down through the
green’s profile,” he says. “Now that we switched to the finer
sand, I'm worried about having the finer layer on top, which
is why I'm poking the deep holes and filling them with new
sand before we do the core.”

Flisek says he wouldn't be permitted to upset the greens to
that extent if he did the process immediately after Labor Day.

Ken Flisek of The Club
at Nevillewood (Pa.)

waits to aerify until
mid-October so his
members and greens

or more tolerant to his
double-punch regimen.

It usually takes him five days to finish the two-step process of

deep-tine and core punching, but he wasn' in a big rush in late
October because golf at that time is a bonus.

“When we wait until this time of year, the members are
more forgiving, and the grass is more forgiving,” he said in late
October. “We won't mow the greens for an entire week after
we aerify. If you do that in September, you kind of get in trou-
ble. Right now, no one really seems to care.”

It makes sense from a player’s perspective, considering Sep-
tember is some of the nicest golf weather, Flisek says. And its a
vantage point he uses often. A five-handicapper, Flisek tries to play
the course as often as he can with members of different skill lev-
els so he can get a realistic view of what golfers think of the course.

“When I haven' played in a couple weeks, sometimes I think
the golf course is great. But when I play it, I see things that I
would do differently, and we start to change things,” he says. ®
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59" or 79" models

CALL FOR YOUR FREE DEMO!
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NeWS -COoOM “The Source for New Golf Project Information”

golfconstructionnews.com (GCN) is an online report containing the most current and in-depth information on golf
projects in the U.S. GCN keeps tabs on thousands of projects a year to provide the most up-to-date, comprehensive
details as they become available. Reports can be ordered for up to eight regions of the U.S. to fit any-sized business.
Features include:

i . Access to project updates 24/7 via secure, password-protected access

. Project tracking from conception to completion, with its status regularly updated

- Full details for New & Proposed Projects, Remodels to Existing Courses & Recent Openings

- State-of-the-art click-through contact access with developers, course designers and construction
companies (if selected), and related parties

"". Sortable project database — including by state, development phase, type and opening date

Subscribe online now! It's as easy as visiting www.golfconstructionnews.com. Review regularly updated sample
projects on the home page and see the power of GCN for yourself.

For additional information, call toll-free 866-640-7170.

www.golfdom.com Golidom 53


http://www.golfconstructtonnews.com

Golfdom
Sales Staff

Pat Roberts

Publisher

800 Superior Avenue, East, Suite 1100
Cleveland, OH 44114

Phone; 216-706-3736

Fax: 216-706-3712

E-mail: proberts@questex.com

Kevin Stoltman

Group Publisher

Phone: 216-706-3740

Fax: 216-706-3712

E-mail: kstoltman@aquestex.com

Gerry Bogdon

National Account Manager
Phone: 407-302-2445

Fax: 407-322-1431

E-mail: ghogdon@questex.com

Dave Huisman

Regional Sales Manager

Phone: 732-493-4951

Fax; 732-493-4951

E-mail: dhuisman@aquestex.com

Ad Index

Advertiser Page No.  Oxford Gardens 1
Andersons, The 3 Project Evergreen 15
Auduben 51 Sisis 4
BASF Corp v2,13,16-17  Spindler Enterprise b4
Bell Labs 50  Syngenta 24-25
Bernhard & Co. 36 Target (regional) 32A-328
Buhler 37 The Toro Co. 2
Champion Turf Farms 2 Turfoo Golf w3
Cleary Chemical Corp ovd  Turf Merchants 31
Earthworks 18

Environmental Turf 50  TURFGRASS TRENDS

Ewing Irigation 52 BayerES 43
GOBAA (regional) 9 Floratine 4
Graden USA 2,52 John Deere and Co. 4
Gro Power 4 Pursell Technologies 45
Howard Fertilizer (regional)

L 3 This index is provided as an additional service. The pub-
Michagl Fox Auctioneers 2 lisher does nat assume any liability for errors or omissions.

Editorial Index

! i Company Page No.  Locust Hill Country Club 49
E;:l:l:‘ ?xl::lsltli?es.lt(;llassiﬁed American Society of Los Angeles Country Club 27
Phane: 216-T06-3757 Golf Course Architects 32 LPGA 35
Fax: 216-708-3712 Art Schaupeter Design 8 Ludlow Country Club 28
E-mail: balesinski@questex.com Ballyneal 34 Medinah Country Club 32.34

Bethpage State Park 28 Merion Golf Club 28

Bobby Clampett Design 8  Michigan State University 30

Brechtel Memorial Park 26 Muirfield Village Golf Club 6, 38

British & International Golf Murder Rock Country Club 8

Greenkeepers Association 30 National Amputee Golf Association 32

CareerBuilder.com 8  Oakmont Country Club 38

Century Country Club 49 Ohio Golf Association 36

English Turn Golf & Country Club 32 Ohio State University 26,30

Erin Hills 34 Ohio Turfgrass Conference and Show 30

FarmLinks Golf Club 30 Pursell Technologies 30

GOSAA 26,30 Reebok 32

Golf Digest 32 RISE 32

Golf Industry Show 32 RiverCrest Golf Club & Preserve 28

Greenville Country Club, 28 Sebonack 34

Hazeltine National Golf Club 49  Syngenta Professional Products 32

*Bacteria to digest excess nutrients John's Island Club 32 The Club at Nevillewood 50

that cause problematic algae Keller Golf Course 30 Tribute at Branson Hills 8

*Reduce Sludge  *Control Odors Ladies Professional Golf Association 34 United States Golf Association 20, 36

Landmark Golf Co. 8 Vail Golf Club i

800-988-8257 LESCO 7 Volvik 3

www.spindlerenterprises.com m Liberty National Golf Course 32 Winged Foot Golf Club 32,34
From the BioPro liquid fertilizer people - -

54  Golfdom December 2006


mailto:proberts@questex.com
mailto:kstoltman@questex.com
mailto:gbogdon@questex.com
mailto:dhuisman@questex.com
mailto:bolesinski@questex.com
http://www.spindlerenterprises.com

Classifieds

Payment must be received by the classified closing date.
We accept VISA, MASTERCARD, & AMERICAN EXPRESS.
For Advertising Information, Contact Brian Olesinski: 800-669-1668 ext. 3757 or 216-706-3757;

Fax 216-706-3712, Email bolesinski@questex.com

FOR SALE

We have

Awesome Green

Fertilizerass
Programs
ntact us about your

TEES; FAIRWAYS
& GREENS

Be prepared this winter with : P[ANT The Liquid Fertilizer Experts
XTON TURF COVERS™

Phone: (800)786 - 2091 Fax: (256)767 - 3856 FOOD (800) 562-4291

info@turfcovers.com www.turfcovers.com COMPANYINC www.plantfoodco.com

Don’t stress
about finding
new customers.

Place a classified ad with
Golfdom Magazine

www.golfdom.com

CHOUND Controlling Thatch
)m.u Just Got Easier!

Contact:
John Wynne Email: owynne@comcast.net
Phone: 860-729-7639  Visit: www.i-mol.com
or 304-624-3844 611 Baltimore Ave
Clarksburg, WV 26301

TURBO TURF

Keep your course
in top condition.

Prices start at
d s 1295.00
Call for FREE info & video!
Turbo Technologies, Inc.
1-800-822-3437

www. Turbo Turf.com

e
color
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Out of Bounds

Bl SOMETHING COMPLETELY DIFFERENT

tstarted innocently enough.
Just a boy at his aunt’s house,
a block-shaped box of elec-
tronics, two straight lines and
a bouncing, pixilated “ball.”
The 1970s seem further away
then ever, but the transcendent feeling
of playing “Pong” repeatedly with my
little brother has never vanished.

I've saved the world on Atari 2600
and won the World Series on Intelli-
Vision. I rescued a young lass repeatedly
in Donkey Kong on ColecoVision and
whooped Mike Tyson in his own game
on Nintendo. After college I bloodied up
Wayne Gretzky (I feel sort of bad about it
now) on Sega Genesis, and took it to the
hole on Iverson in the company’s later
Dreamcast. Gran Turismo brought hours
of relaxation on PlayStation during grad-

drop some serious change to allow
yourself (I mean, your child) to play
with joysticks or Nunchucks (see

Video games

DOING YOUR HOMEWORK ON THIS PURCHASE MIGHT BE THE MOST
FUN YOU HAVE ALL HOLIDAY SEASON ey mark Luce

the Apple/PC war, there will exist no
earthly gaming experience like playing
Gran Turismo HD on PS3 with a wide-
screen HDTV ($499 to $599).
Nintendo Wii: Seemingly chump
change in cost compared to the others,
but Nintendo is rolling the dice on a
new controlling system, a two-pronged
attack featuring the Wii-Remote and the
wonderfully named Nunchuck. The
controllers move based on your move-
ment. So, if playing a tennis game, you
actually swing your arm to hit the ball.
The learning curve is steep. Ice for tennis

uate school. Now, as an XBox dad, I still
can skate with Tony Hawk and, frankly,
kick Tiger all over St. Andrews.

Sure, video games have given me a
false sense of athleticism, a penchant to
think of the merge lane as an opening
and turned me into a WWII hero.
know it’s not real, but man, are they still
fun.

What is real is a $10.5-billion indus-
try dedicated to giving folks like me —
almost 25 percent of all home video-
game players are age 35 or older — an
escape. Also real is the holiday season
release of sequels to Nintendo’s Game-
Cube and PlayStation II. Before you

below), take a minute to brush up on
the latest. Keep in mind, we're not in
Pong-land anymore.

Xbox360: Released during the last
holiday season, Microsoft got the jump
on its rivals with its second-generation
machine. The controllers are the same as
the Xbox, but now it’s wireless. The
graphics will drop your jaw, especially
on high-definition television. I’sa DVD
player to boot ($299 to $399).

PlayStation 3: Sony says the new sys-
tem will be 35 times more powerful
than PlayStation 2 and twice as power-
ful as Xbox360. While many liken the
debate between PlayStation and Xbox to

elbow not included ($250).

Whichever system you or your child
chooses, keep in mind that new games
run about $60, and none of the systems
come with two controllers. To beat the
high cost of new games, don't forget to
check out the growing number of tradi-
tional and online stores that sell used
games, which often can be picked up
for much less. Remember, too, to play
before you pay.

Happy holidays.

Mark Luce is a freelance writer
based in Kansas City, Mo., where
he still cant figure out Halo or Halo I1.
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- After 40 Years of Experience,
| Turfeo'is the #1 Brand of
| I!'F Dressers amlMala‘[i.aIIIamllars.

AT 8 M - ¥
. \‘;‘;".-‘ L. .-
SRR ; : "y

g . 4 a g

THE WIDESPIN™ 1530 IS A GOOD EXAMPLE OF THE REASON WHY:

* Guaranteed 3-year warranty—including the belt. Unmatched in the industry!
e Patented 3-position switch. Guarantees precise, even application every time.

e Patented WideSpin technology. The widest range of top dressing—from 15'
heavy after aerification to 30' superlight and every application in between.

¢ Adjustable angle of spinners from 0-15°. Allows for broadcast applications or
to drive the sand into the turf.

* Galvanized hopper. Worry-free durability—no paint to get sanded away.

to be used for material handling duties.

A manufacturer with a 45-year history of building innovative top dressers.
We built the first mechanized top dresser—and still build the best,
most cutting-edge top dresser in the industry.

When it comes to top dressing, we have been—

>
:; * Cross-conveyor attachment. Expands your 1530’s usefulness—allows it
sv.
/

and still are—the industry leader. If you want

\Nlii//E}?lﬂ' unparalleled performance in any top dressing l“[ l[A“[n 3"":[ Igﬁ‘
/ . .

application, choose the WideSpin 1530. Available

as tow-behind or truck-mounted for your four-wheel 1655 101st Avenue NE ¢ Minneapolis, MN 55449-4420 U.S.A
i Cushman® Turf-Truckster,® John Deere ProGator™ or Toro® Workman® For a (763) 785-1000 » Fax (763) 785-0556 ® www.turfco.com
'I
™"

demo or to request product information, call 1-800-679-8201 or visit turfco.com. Turfco's #1 ranking is according to the National Golf Foundation's Turf Brand Share Report.
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