
Your career can be made or broken on 
the course. But you can protect them both 
with Pendulum® AquaCap™ herbicide. 

Pendulum AquaCap is a water-based 
formulation of the industry's leading 
preemergent active ingredient with an 
ultra-thin capsule. This BASF-patented 
technology makes Pendulum AquaCap 
easier than ever to handle, mix and 
clean up — delivering superior control 
with reduced staining potential and 
virtually no odor. 

Make Pendulum AquaCap your formula 
for preemergent success. After all, your 
reputation depends on it. 

Visit turffacts.com for more information 
or call 1-800-545-9525 for a distributor 
near you. 
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We Don't Make The Turf. 
We Make It Better. 

The Chemical Company 



1 / 2 " x 8 f t . 
F l a g s t i c k s 

P a t e n t P e n d i n g 
A n c h o r 

N e w A n c h o r 
Keeps BIG RANGE 
FLAGS Standing 

Straight! 
• Big 1 8 " x 2 4 " F l a g s 

w i t h T r i p l e S t i t c h e s 
• Order C o m p o n e n t s or . . . 

• C o m p l e t e P a c k a g e 
i n c l u d e s F l a g , S t ick 
a n d A n c h o r : 

$25.00 ea. 
or less in quant i ty 

Call for Catalog 

MARKERS,|NC. 
1-800-969-5920 

Visit our ALL NEW WEBSITE! 
w w w . m a r k e r s i n c . c o m 

ip to Golf Courses Nationwide 

GUARANTEED SAVINGS! 

• C/R Oil Seals 
• National Oil Seals 
• Timken Roller 

Bearings 
• Fafnir Ball Bearings 
• V-Belts 

c I Free Freight on 
J. Orders of $200 Up 

' TECH Sales — Golf Course Division 
Phone: 800-373-6002 • Fax: 217-443-4848 

B r o n z e . . . 
The Look of Tradition 

B R O N Z E 

C A L L F O R Y O U R F R E E D E M O ! 

www .gradcnusa.com 

EAGLE GOLF & LANDSCAPE PRODUCTS, INC. 
SERVING THE GOLF INDUSTRY WORLD Wllif 

Enka Path 
Enka Shorollnm 
Enka Mat 

SJZt Johns ManviHe 

WWW.EAGLEGOLFANDIJVNDSCAPF.COM 
714 524 8S9B 80CF21 EAGLE FAX 714-529-6195 

belt dr iven graden usa inc 
7 3 0 9 capehart road 

0 " t o 2" cutt ing depth r i c h m o n d . v a 2 3 2 9 4 
ph: 8 0 4 2 4 9 9 9 5 0 

5 9 " o r 7 9 " models fx: 8 0 4 2 4 9 9951 

Aqua-T 
Biological Water Treatment 

* Bacteria to digest excess nutrients 
that cause problematic algae 

^Reduce Sludge ^Control Odors 

800-988-8257 
www.spindlerenterprises.com R r n P p r i 
From the BioPro liquid fertilizer people ^ ^ 

Tee Signs 
Tee Yardage Markers 

Tee Markers 
Cart Path/Fairway 

Practice Range 
Directional/Memorial 

ALSO: 
Sprinkler Distance Tags 

J. Davis Marking System 

phone: 800.932.5223 • fax: 513.759.0721 • email: twcejw@fuse.net 
www.fromteetogreen.com 

http://www.markersinc.com
http://www.gradcnusa.com
http://WWW.EAGLEGOLFANDIJVNDSCAPF.COM
http://www.spindlerenterprises.com
mailto:twcejw@fuse.net
http://www.fromteetogreen.com


- F l u i d Fertilizers 
p with Proactin® and L N 3 ' 

Ideal for 14-day 
application 
intervals 
Controlled release fertilizer 
products for sprayable 
applications and "spoon 
feeding" programs. 

Utilizes LN3 controlled release 
nitrogen for consistent and extended feeding. 

Utilizes Proactin - a proprietary mixture of l-amino acids, 
vitamins, polysaccarides and secondary bionutrients, 
Promotes plant vigor. 

Contact your Andersons Golf Products 
distributor or territory manager, or call 
Customer Service at 800-253-5296 

www.AndersonsGolfProducts.com G O L F P R O D U C T S . 

TURFMASTER INDUSTRIES 
Ph: 204-331 -3082 Fax: 204-331 -3087 

Box 4 6 3 , Winkler, MB R 6 W 4 A 6 

Call us today 
for more details 

or to arrange 
a demonstration 

The patented AER-AID SYSTEM 
offers fast air injection at close centers to 
combat compaction, improve infiltration, 

control hardness 

• Ideal for clearing rocks 
off grass and T diameter 
branches 

* Hopper models available 

• De-thatch and clean 
gravel outof lawnsf 

cleans driveways 
and parking lots. 

• Windrow models 
available 

• Great for farm and 
large commercial work 

RMS is the authorized provider of custom Reprints, Eprints and NXTprints for Go/i 

When your 
company is 
featured in Golfdom, 
expecting your customers 
to read your story 
isn't enough... 
you need Reprints. 

800-290-5460 ext. 100 
golfdom@reprintbuyer.com 

www.sisis.com 

SISIS INC, PO Box 537 
Sandy Springs, SC 29677 

Phone: 864 843 5972 
Fax: 864 843 5974 

E-mail: sisisinc@bellsouth.net 

http://www.AndersonsGolfProducts.com
mailto:golfdom@reprintbuyer.com
http://www.sisis.com
mailto:sisisinc@bellsouth.net
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Classifieds 
If an individual insertion is under $250, it must be prepaid, unless it is part of a contract that is $1,000 or 
greater. VISA, MASTERCARD, & AMERICAN EXPRESS accepted. 
For Advertising Information, Contact Brian Olesinski: 800-669-1668 ext. 3757 or 216-706-3757; 
Fax 216-706-3712, Email bolesinski@questex.com 

F O R S A L E 

What if you could eliminate your fall aerification? 
What if you didn't have to aerify fairways but once every 3 years? 

What if all you h a d to d o w a s deep sl ice o r sol id t ine to re l ieve compac t ion 
and then spray to achieve thatch reduction and control? 

What if less fertilizer was required because nutrients are given back to the plant and 
soil from the decomposition of the organic matter (thatch)? 

What if through the reduction of thatch, less wetting agents were required? 

What if a healthy turf required less amounts of fungicides when you sprayed? 

WHAT IF YOU used a product to achieve aU of the above items and once you reached 
your desired level of thatch, you required less product to maintain that level? 

For local distributions 
visit US at 

www.i-mol.com 

How much would you be 
able to save in your budget? 

How much easier would 
it be to maintain healthy 

turf conditions? 
INTERESTED TO FIND 

OUT MORE? 

F R O M T H E T f D 
G R O U N D U J T ® 

Contact us to find out how we can make your job a little bit 
easier and save you money in your budget at the same time. 

Off: 3 0 4 - 6 2 4 - 3 8 4 4 • Fax: 3 0 4 - 6 2 3 - 4 6 6 5 • Cell: 3 0 4 - 6 2 9 - 0 5 2 5 

' V i e h â v e ® i ' W T 

AWesome Green 
m 

TURBO TURF 
'DRO SEEDING SYSTEMS 

P r o l a n ? : 

ontact us about your 
EES, FAIRWAYS 

& GREENS 
PIANT The liquid Fertilizer Experts 

FOOD COMPANY, INC. www.plantfoodco.com 

w 
P/ ÈM P 

H a Keep your course 
I , J>L in top condition. 

JBK! _ Prices start at 
r j g ? ^ p $ 1295.00 

Call for FREE info & video! 
Turbo Technologies, Inc. 

1-800-822-3437 
www. Turbo Turf.com 

Be prepared this winter with 
XTON TURF COVERS™ 

Phone: (800)786 - 2091 
info@turfcovers.com 

Fax: (256)767-3856 
www.turfcovers.com 

• www-golMom.com 

The perfect light duty drag mat for 
gently brushing in top dressing 

and for before mewing. 
A thick 5'x5' natural fiber mat surface that 
evenly works top dressing into greens 
or stands grass up prior to mowing for a 
better cut, Won't damage sensitive greens 
grass and is flexible for consistent perfor-
mance on uneven surfaces. A single hook 
point on either end attaches to the back 
of most any vehicle in seconds, Delivered 
completely assembled and ready for use. 
Call or go online for a complete catalog 

m m M M m 1 .800 . 2746815 
I coif course Supplies i www.relialilegolf.coii! 

' 1 H H 9 H 
áSÉS w 

800-444-3134 Ask for our hose reel 
reelcraft.com and trailer combo* 

REELCRAFT 

USE COLOR TO 
MAKE YOUR AD 

STAND OUT! 

mailto:bolesinski@questex.com
http://www.i-mol.com
http://www.plantfoodco.com
mailto:info@turfcovers.com
http://www.turfcovers.com
http://www.relialilegolf.coii


Out of Bounds 
• S O M E T H I N G COMPLETELY DIFFERENT 

horse racing 
w ith $16 tucked 

into a Banff 
Canada wallet, 
I walked into 
the Quad City 
Downs on a 

somewhat cloudy spring afternoon back 
in 1978. Some of my dads buddies 
were in town and wanted to play the 
trotters, so we headed across the Missis-
sippi from Davenport and settled our-
selves in the grandstand. 

I learned plenty that day: what odds 
were, how grown men would go crazy 
over horses, a plethora of new words 
from said men, and the rules of harness 
racing. Dad would place my bets for me 
(obviously, an 8-year-old can't put $2 on 
Giggly Girl to win), and I would watch 
the wheels go around on the harnesses, 
marvel at the colorful slicks and watch, 
slowly, as my wallet lost its bulge. 

The day didn't make me a horseman, 
but it did impart a healthy fascination 
with the ponies. I recall that Steve Cau-
then, a Kentucky-born jockey, also rode 
Affirmed to the Triple Crown the year I 
lost my money. He was named Sports-
man of the Year by Sports Illustrated tor 
his accomplishment. 

Any dreams I had of being a jockey 
were quickly quashed by puberty, but the 
appeal of the race game never left me. I 
hit the tracks whenever possible. And 
every first Saturday in May, late in the af-
ternoon everything gets dropped for the 
two minutes of sheer excitement that's 

THERE'S NO SURER BET THAN THE THRILLING TWO MINUTES PROVIDED 

BY THE PONIES AT THE KENTUCKY DERBY BY M A R K L U C E 

known as The Kentucky Derby. 
The Derby has been run since 1875, 

the brainchild of Lutie Clark, grandson of 
explorer William Clark, and his two 
cousins, John and Henry Churchill. The 
first race was an unmitigated winner, with 
Aristides winning the 1 1/2-mile race (it 
switched to 1 1/4 miles in 1896) in 
world-record time in front of 10,000 fans. 
Interestingly, he was ridden by Oliver 
Lewis, an African-American jockey; more-
over, black jockeys nabbed 15 of the first 
28 Derbies but were entirely absent from 
steeds from 1921 until 2000. 

Over the years the Derby developed 
into America's grandest race, a spectacle 
that now is watched by 140,000 fans 
who squeeze into Churchill Downs. 
The race day is steeped in tradition: 
from the fancy hats of well-heeled ladies 
on Millionaire's Row to the singing of 

My Old Kentucky Home" as 
the horses parade to the gate, 

from the garland of 554 
roses presented to the 

winner, to the debauchery 
that takes place for the not-so-well-
heeled in the infamous infield. 

But if you can't make it down Ken-
tucky way, there remains one tradition 
you can keep alive in your own home 
— the mint julep, the official drink of 
the Derby. Start with boiling 2 cups of 
sugar and 2 cups of water for five min-
utes. Let the mixture cool and then add 
eight sprigs of fresh mint. Refrigerate 
overnight. Come race time, fill a julep 
cup with crushed ice, pour in a few 
ounces of premium Kentucky whiskey 
and add 1 tablespoon of the syrup. Stir 
well and garnish with mint. Enjoy the 
race with the 1956 words of John 
Steinbeck, who wrote after his first 
Derby, "This Kentucky Derby, what-
ever it is — a race, an emotion, a tur-
bulence, an explosion — is one of the 
most beautiful and violent and satisfy-
ing things I have ever experienced." 

Mark Luce lives in Kansas City, Mo., 
where he picks fresh mintfrom his wife's 
garden for his juleps. 
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ENERGIZE 
YOUR FUNGICIDE 
Worries about disease pressure at the 

end of your spray interval will become a 

distant memory. Maximize your fungicide 

efficacy. Maximize your fungicide dollars. 

Precision Laboratories has developed 

the first and only adjuvant created 

specifically for fungicides — SYNC™ 

Fungicide Activator. Independent 

University research data and field trial 

results show that fungicide combined with 

SYNC provides improved disease control 

with greater longevity. SYNC will 

energize your fungicide performance. 

c a A k T 

o i i n 
F U N G I C I D E A C T I V A T O R 

Turn it On. 

G e t the facts for yourself. University research 
is ava i lab le at www.prec is ion lab .com/sync 

P I ^ S I O N 
LABORATORIES, INCORPORATED 

1 4 2 9 S. Shields Drive, W a u k e g a n , IL 6 0 0 8 5 
8 0 0 - 3 2 3 - 6 2 8 0 

http://www.precisionlab.com/sync

