
CALL: 1-800-360-9959 
WWW.TTGCS.COM 

http://WWW.TTGCS.COM


Editorial Index 
Company Page No. 

American Birding Association 16_ 

Club Car 
ClubCorp 

Andersons (The) 21 Dobson Ranch 29 

Antioch New England Graduate School 16 
Arysta LifeScience NA 21_ 

Earthworks 54 
Ellendale Country Club 14 

Audubon International 16,41 Ewing Irrigation, Golf and Industrial 80 
Augusta National 21 Fioratine Products 56 

Balboa Park 29 Forsgate Country Club 
Bam Hollow Country Club 22 Grand Traverse Resort 22 

BASF _80_ Grayhawk Golf Club 32 

Bayer Environmental Science 80 Great Hope Country Club 79 

Beau Rivage Resort and Casino 80 Grigg Brothers 58 

Becker Underwood 54 Gro-Power 58 

Bernhard and Co. 80 Growth Products 58 

Bio Basics 58 Hassayampa Country Club 32 

Century Golf Partners 21 Highland Links Golf Course 34 

Chipco Professional Products 80 Irrometer 
Clawel Specialty Products 58 Kaanapali 12 

Cleary Chemical 78 Kapolei West 12 

Clovernook Country Club 79 Kemper Sports Managemenet 

Golfdom Sales Staff 
Pat Roberts 
Publisher, 7500 Old Oak Blvd., Cleveland, OH 44130 
Phone: 440-891-2609, Fax: 440-891-2675 
E-mail: proberts@questex.com 

Kevin Stoltman 
Associate Publisher, 7500 Old Oak Blvd., Cleveland, OH 44130 
Phone: 440-891-2772, Fax: 440-891-2675 
E-mail: kstoltman@questex.com 

George Casey 
National Account Manager, 7500 Old Oak Blvd., Cleveland, OH 44130 
Phone: 440-891-3146, Fax: 440-891-2675 
E-mail: gcasey@questex.com 

Michael Harris 
Regional Manager, 7500 Old Oak Blvd., Cleveland, OH 44130 
Phone: 440-891-3118, Fax: 440-826-2865 
E-mail: mharris@questex.com 

Leslie Montgomery 
Account Executive, 7500 Old Oak Blvd., Cleveland, OH 44130 
Phone: 440-891-3199, Fax: 440-826-2865 
E-mail: lmontgomery@questex.com 

Brian Olesinski 
Classified, Account Executive, 7500 Old Oak Blvd., Cleveland, OH 44130 
Phone: 800-225-4569 x2694, Fax: 440-826-2865 
E-mail: bolesinski@questex.com 

King Kamehameha Golf Club 12 River Crest Country Club 79 

Lake Mohawk Golf Club 79 Riverview 29 

LESCO 80 Riverview Country Club (Wis.) 8 

Milliken Turf Products 56 Roots Plant Care Group 55 

Milorganite 56 Sand Ridge Golf Club 40 

Mission Bay 29 Shawnee Inn 80 

National Institute of Golf Management 30 Smith Turf and Irrigation 80 

Nature Safe 56 Soil Technologies 58 

Novozymes 55 Sutton Avian Research Center 16 

Nutramax Agriculture 56 Syngenta Professional Products 80 

Oakmont Country Club 45 Target 80 

Old Course (The) 21 Toro Co. (The) 50 

Palamanui Project 12 Torrey Pines 28 

PBI/Gordon 58,80 Tubac Golf Resort 30 

Potowomut Golf Club 45 Turf Equipment Consulting 21 

PRO SOL 58 Wawona Hotel Golf Course 34 

Revere Golf Club Concord Course 30 Whisper Rock Golf Course 32 

Ad Index 
Circle No. Pag e No. Oxford Garden 52 

ASIC 48 Par Aide Products CV3 

Aqua Aid 13 Parkway Research 4 

Aquascape Designs 37 Pickseed West Inc. 51 

Aquatrols Corp of Amer 49 Pursell Tech Covertip 

Barenbrug USA 23 Rain Bird Sales Inc. 7 

BASF Corp 17-20 Sepro Corp. 39 

Bell Labs Inc. 9 Sisis 6 

Carolinas Golf Course 60 Sto Cote Prod Inc. 81 

Dow Agrosciences 25,27 Syngenta CV2-1,46,47,59 

Earthworks 45 Target Speciality Prod (reg)52z-52b 

Fiberbuilt Golf Mats 80 Tee-2-Green CV4 

Golf Construction News 44 Tee-2-Green 81 

Golf Course 81 Tip Inc. 81 

Gowan Co. 31 The Toro Co. 13 

Graden USA Inc. 4 Turf Merchants 43 

Greenfix Golf Inc. 10 Turf-Seed 79 

Gro Power Inc. 79 Turfco Mfg Inc. 6 

John Deere and Co. 5 
TURFGRASS TRENDS 

The Andersons 
Lebanon Turf 77 

TURFGRASS TRENDS 

The Andersons 65 
Linear Rubber Prod Co. 55 

TURFGRASS TRENDS 

The Andersons 65 
Linear Rubber Prod Co. 55 

Bayer Environmental Science 62-63 
Links Seed 11 

Bayer Environmental Science 62-63 
Links Seed 11 

Fioratine 71 Fioratine 71 
Magna 80 

The Toro Co. 67 
Milorganite Fertilizer 56 

The Toro Co. 67 

New York Turf 55 This index is provided as an additional 
service. The publisher does not assume 
any liability for errors or omissions. Ohio Turfgrass Fnd. 53 

This index is provided as an additional 
service. The publisher does not assume 
any liability for errors or omissions. 

8 2 Golfdom October 2005 

mailto:proberts@questex.com
mailto:kstoltman@questex.com
mailto:gcasey@questex.com
mailto:mharris@questex.com
mailto:lmontgomery@questex.com
mailto:bolesinski@questex.com


Classifieds 

Golfdom If an individual insertion is under $250, it must be prepaid, unless it is part of a contract that is $1,000 or greater. 
VISA, MASTERCARD, & AMERICAN EXPRESS accepted. 
For Advertising Information, Contact Brian Olesinski: 800-225-4569 ext. 2694 or 440-891-2694; 
Fax 440-891 -2675, Email bolesinski@questex.com 

Work 
Smarter 

Did you 
know that 
COLOR ads 
can increase 
sales by 

nearly twice that of 
black & wfjoBG® ads? 

For Ad Rates and Schedules, 

Contact: 

Brian Olesinski 
bolesinski@questex. com 

(800) 225-4569 ext. 2694 

lojREELCRAFT 
Askforourunderyound 
syringing system 

800-444-3134 
www.reetaaft.com 

I m m l i - l i i i t s h e l t e r s u*. i -800-603-6635 
www.handi-hut.com Fax:973-614-801 Si 

Place 
your ad 
today! Be prepared this winter with 

XTON TURF COVERS™ 
Phone: (800)786 - 2091 
i nf o @ tu rfcovers.com 

Fax: (256)767 - 3856 
www.turfcovers.com 

w w w . g o l f d o m . c o m G o l f d o m 8 3 

TURBO TURF 
tDRO SEEDING SYST I 

Modular Driving Range Stalls 

Golf Cart Shelters 



Out of Bounds 
• S O M E T H I N G C O M P L E T E L Y D I F F E R E N T 

hybrid cars 
Although thoroughly 

out of character, I 
would like to be 
serious and say a 
few words about 
the astronomical 

price of gas and the geopolitical impli-
cations therein — AAAGGHHH! 
Someone please help my wallet from 
being punctured like a hot-air balloon 
near a duck hunt! 

Thank you for the indulgence, as I 
feel better now While doomsdayers 
set up scenarios of petroleum short-
ages, as refineries need updating, and 
the country maintains its dependence 
on black gold from sandy climes, the 
rest of us suffer from severe gas pains 
that can't be cured with Turns alone. 

Although alternative sources for 
gasoline have been talked about since 
the energy crunch of the 1970s, only 
recently have automakers done a darn 
thing about it. As with any emerging 
technology, the results remain a mixed 
bag. However, the mainstreaming of 
hybrid cars does provide a window of 
hope in the increasingly expensive 
world of driving. 

I am not an engineer, but here's how 
the things work: rather than plug 
hybrids into an outlet to get a charge — 
like the short-lived, underpowered elec-
tric cars — hybrid cars contain small 
gas engines that work with an electric 
motor that gives the engine a boost 
while it's running. Batteries, which 
recharge while you drive, power that 
electric motor. The results are striking, 
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AT 60 MILES PER GALLON, WE CAN'T HELP BUT BRAKE FOR 

THESE GAS-SAVING ALTERNATIVES 

B Y M A R K L U C E 

especially in town, 
mainly because the 
hybrids feature what's called 
"regenerative braking." In a nor-
mal car, you lose about 30 percent of 
your engine's productivity to braking. 
With hybrids, it's nearly the opposite. 
Every time you brake, you recharge 
your battery. This dramatically improves 
fuel efficiency — to the tune of 60-plus 
miles per gallon with the Toyota Prius 
and more than 30 miles per gallon for 
the new SUV hybrids. 

Enough of the science; how do the 
things drive? Surprisingly well. They 
may not burn up the quarter mile, but 
even the smallest of hybrids has 
enough torque to help get you into the 
flow of traffic on the freeway, and 
many owners say driving the Prius, 
arguably the best of the hybrids, feels 
more like driving a V6. 

Last year 80,000 hybrids were sold, 
but demand has far outstripped sup-
ply. For example, when Jennifer and I 
looked into buying a Prius, for about 
$20,000 two years ago (I was com-
muting more than 80 miles a day 
then), we were told it would be five 
months — at the least — for delivery. 

However, Toyota has ramped pro-
duction as demand continues to 
increase because of improved technol-
ogy. Next year alone brings the follow-
ing hybrid models: Honda CR-V SUV, 
Toyota Camry, Saturn VUE, Hyundai 
Accent and Kia Rio. In 2007, Chevy, 
Mazda and Nissan get into the act. This 
increase in selection and size (pick-ups, 
SUVs and even luxury models) should 
help address the supply glut. 

The cars aren't foolproof, as batteries 
for the things can run into the thou-
sands of dollars, so make sure to check 
the warranty and do your research 
before plunking down your money. 
That said, the hybrid car certainly is the 
wave of the future (at least until hydro-
gen cars) and will help, albeit slowly, not 
only to reduce our dependence on oil 
but also significantly reduce the amount 
of emissions that slowly poison our air. 

Happy efficient driving. 

Mark Luce lives in Kansas City, Mo., 
where he dreams of hybrid hovercrafts. 
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