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To request a free invitation to the Experience 
at FarmLinks, simply contact your Harrell's or 
Simplot distributor or call 866.784.8687. We'll 
save a place for you. 

The Experience at FarmLinks is a unique 
educational opportunity created to help 
golf course superintendents enhance their 
management skills. Better yet, the trip treats you 
to a relaxing and enjoyable getaway, rich with 
Southern hospitality. 

Hosted by Pursell Technologies Inc., each three-
day Experience takes place at the spectacular 
FarmLinks facility in Alabama — a championship 
18-hole golf course that also serves ¿is a living 
laboratory and product testing site. While 
visiting and playing the FarmLinks golf course, 
superintendents are able to view some of the 
latest industry research and learn about golf-
related products, including POLYON® controlled-
release fertilizer, ¿is well ¿is Toro turf equipment 
and irrigation systems, Syngenta chemistry, 
Ingersoll-Rand's Club Car golf cars, and more. 

©2005 Pursell Technologies Int. POLYON® and the green color of the POLYON granule are registered trademarfreot RLC Technologies. The globe design and PTI are registered trademarks of Pursell Technologies Inc. 



Tees, greens, even fairways have been thirsting for new Heritage Turf Liquid fungicide. Micro-sized particles 
allow for faster foliar intake and better root uptake. And this 28-day systemic protection is available in a 

Important: Always read and follow label instructions before buying or using this product. ©2004 Syngenta. Syngenta Professional Products, Greensboro, NC 27419. Heritage? LinkPalCand the Syngenta logo are trademarks of a Syngenta Group Company. 



Heritage" in a liquid. 
You get the feeling turf was just waiting for this. 

convenient LinkPak™ To learn more, call the Syngenta Customer Resource 

Center at 1-866-SYNGENTA or visit syngentaprofessionalproducts.com. 



Nature of the 
Business 
Challenges abound for two superintendents 
whose golf courses are located on 
environmentally sensitive federal parkland. 
By Anthony Pioppi 

Natural Wonder 
The picturesque Sand Ridge Golf Club 
was built and is maintained to function 
in harmony with the environment. 
By Larry Aylward 

Utility Vehicles 
Slowly Take 
Eco-Friendly Route 
Gas-powered engines still reign, but manufac-
turers are moving toward electricity for a variety 
of reasons. 
By Thomas Skernivitz 

Gaining Appeal 
More superintendents are using biostimulants 
and trusting in them, companies say. 
By Larry Aylward 



cover story 
In this special section, 
Golfdom reports on 
matters affecting the 
environment, from 
superintendents who 
tend turf on environ-
mentally sensitive 
land to the growth of 
eco-friendly products. 

About the cover 
Connecticut-based photographer 
George Ruhe captured this portrait 
of superintendent Stuart Eyman 
on beautiful Cape Cod. 

8 Pin High 
A Classic Case 
of Customer Service 

2 4 Shades of Green 
Must Have? 
Or Nice to Have? 

2 6 Designs On Golf 
Keep It Real: 
Embrace Nature 

8 4 Out of Bounds 
Hybrid Cars 

Civic Superman 
With a one-way ticket out of the only town 
in which he'd worked, Mark Woodward could 
have left his heart in Mesa. Instead, he left 
behind a legacy in municipal employment 
(and a slightly less-glamorous body part). 
By Thomas Skernivitz 

Less Is More 
Improved fungicide features new formulation 
that enhances effectiveness of active ingredient 
against turf disease. 
By Peter Blais 

THE RIGHT N U M B E R 
An outsert featuring products from 
TTG Custom Signage that was mailed 
with the September issue contained an 
error in the company's phone number. 
The correct number is 800-360-9959. 

TurlGrass 
Trends 
This month Golfdom's practical 
research digest for turf managers 
discusses what's new in turfgrass 
breeding, among other topics. 
See pages 61-76. 
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News with a hook 
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Manni-Plex Ca: 
The Clear Choice 
The unique 
sugar/alcohol 
formulation of the 
Manni-Plex micro-
nutrient delivery 
system provides 
unparalleled foliar 
mobility. Percen-
tages in a jug only 
tell half the story, 
find out the other 
half. Call or write 
for information 
on the Manni-Plex™ 
family of products. 

j s Parkway 
Research 

j S BRANDT 
CONSOLIDATED 

13802 Chrisman Road 
Houston, Texas 77039 
www.parkwayresearch.com 
800.442.9821 
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Silver Bullet 

There's no such thing. 

You can't control nature or the weather. 
Some years will be kind to you. Other 
years will hit you with problems you 
never dreamed of. And they'll hit hard. 
There is no "easy fix." We don't claim 
to be one. 

Revolution won't make three inches 
of standing water on the 9th green 
disappear overnight, but it can keep 
excess water from hanging up in the 
thatch/mat layer. Revolution's molecular 
structure pulls moisture off the 
surface, balancing air to water ratios 
throughout the profile and allowing 
excess moisture to drain away. 

Revolution lets you give the turf the 
water it needs without sacrificing the 
firm surface you want for quality play. 

Revolution can't replace the need to 
water, but when supplies are short it 
keeps whatever moisture is in the 
rootzone more accessible to your turf. 
By maintaining water availability 
Revolution increases your turf's ability 
to maintain antioxidant and chlorophyll 
levels under stress. Allowing these 
basic plant functions to continue makes 
your turf more resilient to stress and 
increases the chances of turf survival 
when you're hit with nature's extremes. 

Just 6 ounces of Revolution once a 
month can keep your soils, and 
consequently your turf, performing at 
the best levels possible. Revolution can 
pull your turf through the rough spots 
and help you maintain great payability, 
even when the weather is less than 
cooperative. 

1273 Imperial Way • Paulsboro, NJ 08066 • (800) 257-7797 • www.aquatrols.com 

http://www.aquatrols.com
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Install Confidence: Install Rain Bird Pump Stations. 

Rain Bird now designs and custom-builds golf pump stations. This 

hands-on approach assures that the entire irrigation system—from 

reservoir to rotor—works reliably and efficiently. Nobody else offers 

a completeMintegrated irrigation system. Nobody. Contact your 

Rain Bird Golt distributor ioday or visif www.rainbird.com. 

Custom-built 

http://www.rainbird.com


Pin High 
• I E D I T O R ' S C O M M E N T A R Y 

he girls just wanted to have 
fun. But they couldn't — not 
with the Riverview Country 
Club's golf course mainte-
nance staff in the way of 
their play. 

At least, that's what some of the women 
golfers believed back in the summer of 2002. 
The women, who were participating in a 
Tuesday night league at the Appleton, Wis.-
based nine-hole private club, were convinced 
the golf course maintenance staff conspired to 
fire up its equipment to groom the course 
every time the women took to the course to 
play. Come Tuesday night the women claimed 
they could count on hearing the drone of 
mowers and the whirring of string trimmers 
in full force. 

"They thought we made that a high main-
tenance time and that it interfered with their 
golf," Riverview superintendent Dan 
Williams said. 

The women also thought they were play-
ing second fiddle to the male golfers. They 
charged that Williams and his crew would 
never perform such maintenance during 
men's play. 

Williams pleaded no contest. While he 
understood their complaints, he assured the 
women there was no bias against them. 

The seasoned superintendent, who just fin-
ished his 26th season at Riverview, was smart 
enough not to debate the issue. The women 
were right, Williams reasoned, because the 
customer, as the saying goes, is always right. 

So Williams opted to do something to 
close the can of worms that had been opened. 
He invited members of the women's league on 
a tour of the maintenance facility and to a 
seminar dealing with the ins and outs of the 
crew's operation. The two-hour workshop, 
which also included hands-on equipment 
demonstrations, concluded with a reception 
featuring free beer, wine and hors d'oeuvres. 

It wasn't Williams' prerogative to show up 
the women by educating them and, hence, 
sending them a message that their views were 
wide of the mark. Rather, Williams wanted to 
make the point to the women that he and his 
staff were their allies, not their adversaries. 

Williams wanted them to see up close the 

A Classic Case of 
Customer Service 
BY L A R R Y A Y L W A R D 

THE WOMEN WERE 

RIGHT, WILLIAMS 

REASONED, 

BECAUSE THE 

CUSTOMER, AS 

THE SAYING GOES, 

IS ALWAYS RIGHT 

equipment creating all the noise. He wanted 
them to hear about his philosophy regarding 
certain maintenance procedures and why they 
must be performed. 

Williams talked to the women about mow-
ing, drainage and cup cutting, among other 
topics. He showed them the course's pump 
house and how the course's irrigation system 
functioned. 

Williams also let the women operate some 
of the maintenance equipment, including a 
rough mower, front loader, bunker rake and 
utility vehicle. 

"We wanted to make it a special time for 
them," Williams says. 

It was just that. 
"It was very educational and a lot of fun," 

asserts Anne Wiegman, who has belonged to 
the club for 17 years and is a member of the 
course's green committee. "We learned about 
the maintenance that needs to be done on a 
daily, weekly and monthly basis. I think the 
women were satisfied. They saw that a lot had 
to be done and there are only so many hours 
to do it." 

The tour also allowed the women to meet, 
greet and get to know Williams' staff mem-
bers, whom they perceived as sweaty working 
stiffs who rode mowers and raked bunkers 
all day. 

"They got to see that we're human, too," 
Williams says. 

That was Wiegman's favorite part of the 
tour. "Most everybody knew Dan, but not 
many people knew the guys who worked for 
him," she says. 

The course conducted the tour again in 
2004. With women members coming and 
going, Williams figures he'll hold the work-
shop every two years, including next summer. 
"It doesn't cost much to do," he notes. 

Continued on page 10 
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NEW! 

BACKED UYSOUD 
SCIENCE 
TALPIRID™ The industry 's first 
& on l y p roven mole bait . 
Moles can be one of the most destructive and costly 
pests golf superintendents face... indiscriminately 
damaging greens, fairways and tee boxes. 
The result of more than 4 years of 
groundbreaking research, TALPIRID 
can help regain control where 
no viable options previously existed. 

"Great job—thank you for finally 
researching and producing a great 
product that by far• is the best product 
on the market for mole elimination!!" 
- Robert M. Donofrio, Shadow Lake G.C. 

"It really does work." 
-James Longhi, Longhi's Golf 

TALPIRID is easy to apply and economical to use. For more 
information, contact your Turf & Ornamental distributor or 
Bell Laboratories directly at talpirid@belllabs.com. 

Bell 

TALPIRID 
KILLS MOLES 

L A B O R A T O R i E S , I N C , MADISON, Wl 53704 USA I www.talpirid.com 

mailto:talpirid@belllabs.com
http://www.talpirid.com


Pin High 

Continued from page 8 
Its a small price to pay for getting 

along with a vital segment of your cus-
tomer base. The golf industry needs 
more women players, and its integral 
the industry reach out to them and 
welcome them, especially if they're 
feeling slighted. 

Now when the women golfers 
see Williams and his staff on the 
golf course, they smile and wave to 
them rather than frown and com-
plain. Many of the women and 
maintenance staff members are on 
a first-name basis. Because the 
women now understand the golf 
course's maintenance operation, 
they've taken more ownership in 
the course. Last but not least, 
they've come to appreciate the hard 
job that is working on a golf course. 

These days a superintendent must 
know much more than agronomics to 
achieve success. A superintendent's 

duties now involve economics, poli-
tics, psychology, public relations and 
of course, customer service. 

"We're never going to be best 
friends," Williams says of golfers in 
general. "But when the chips are down, 

I want those people on my side." 
Credit Williams for acting proac-

tively in a situation when others might 
have acted reactively. 

The girls playing golf at Riverview 
Country Club just want to have fun. 
And they are — thanks to Riverview's 
golf course maintenance staff making 
way for their play. 

Larry Aylward, editor in chief ofGolfdom, 
can be reached at 440-891-2770 
or laylward@advanstar.com. 

Make them disappear in 90 days! 
"Our greens look spectacular. You can't believe the difference!" 

Tom Wilcox, Director of Golf, Quintero CC 
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