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ARENA

Always read and follow label directions.




Season-long control of
grubs plus control of
chinch bugs, webworms
and other damaging
insect pests.

New ARENA® Insecticide from Arvesta may not
solve all of your pest problems, but it sure takes

care of the key ones.

Along with exceptional season-long control of
white grubs, ARENA stops chinch bugs, sod
webworms and billbugs dead in their tracks. Plus,

it offers suppression of cutworms and mole crickets.

You'll also like the fact that ARENA Insecticide
features an excellent safety profile. And it comes
in your choice of convenient spreadable or

sprayable formulations.

This year, ask your turf products supplier for the
new standard in broad-spectrum insect control —
ARENA Insecticide from Arvesta. To learn more,
visit www.arvesta.us/arena or call 1-866-761-9397

toll free.


http://www.arvesta.us/arena
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Does the Truck
Stop Here?

| Superintendents ponder the previously
unthinkable — dumping their gas-guzzling
4x4s in exchange for more miles per gallon.

By Thomas Skernivitz

November 201

Ud

=4 Let It Drain

Proper drainage is vital to maintaining healthy

Florida superintendent
Joe Boe and his truck
with the “monster” and functional greens, tees and fairways. Here's
Gator decal.

how to do it right?

By Peter Blais

&

Real-Life Solutions

N Bunker Down

Bunker liner keeps sand in, contaminants out.

By Thomas Skernivitz
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72 Out of Bounds
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About the cover
Pittsburgh-based photographer Larry
Rippel made the short trip to The Club
at Nevillewood to photograph Ken Flisek
and two of his top crew members.

10 Big Picture
News with a hqok » 12 0ff the Fringe

12 Gettin’ the Lowdown B PR T T

Gettin’ Down
to Business

« Check out the fourth edi-

cupune et

“mmbv‘ﬂ"‘::‘:::T:x‘,:‘n:ﬂﬂ"""“'" ‘ tion of the Golfdom Business
e Record, a special section
G aimed at industry decision-
: makers, including owners,
general managers, superin-
tendents and distributors.
This edition’s lead story by
Bruce Allar focuses on clubhouse renovation.
Also check out columns by Heidi Voss and Jim Black.

The section begins on PAGE 41 and runs through page 46.




Mother Nature"
Use 2ygdad a5

The Turf Blanket the World Relies On

o Earlier spring green-up,

* Faster seed germination

¢ Deeper root deveiopment.

s Delays dormancyanifall

» |deal' winter’blankets

» Best for quick turffepairg

» Available in any size™ &

* 3 or 7 year warranty coveYS*é o3

To find-out more call us today!
' TOLL FREE 1-800-387-5808

™

COVERMASTER
COVERMASTER

{15, Cavermaster Ing

covermaster.cQLm
E WAIL Info Beoy erpaster. Coms

54811 FAX A16.748/683

YOU KEEP YOUR
GOLF COURSE
PROPERLY WATERED.
NOW, LET'S TALK ABOUT
YOUR GOLFERS.

Unsafe water-handling practices have become a serious issue for golf

courses. At Par Aide, we have the solution. Check out the Safe-Tee

Water system at www.paraide.com or call us at 1-888-893-2433.

£
<7

O) SAFE-TEE WATER"

4  Golfdom November 2005

Golfdom

www.golfdom.com

EDITORIAL STAFF

Larry Aylward EDITOR IN CHIEF 440-891-2770
Thomas Skernivitz MANAGING EDITOR 440-891-2613

laylward@questex.com
tskernivitz@questex.com

Geoff Shackelford CONTRIBUTING EDITOR 310-451-5877 geoffshackelford@aol.com

Joel Jackson CONTRIBUTING EDITOR 407-248-1971
Anthony Pioppi CONTRIBUTING EDITOR 860-344-8895
Mark Luce CONTRIBUTING EDITOR 785-841-6044

Karl Danneberger SCIENCE EDITOR

Lisa Lehman CORP. CREATIVE DIRECTOR 440-891-2785
Carrie Parkhill ART DIRECTOR 440-891-3101

Mike Klemme PHOTO EDITOR 580-234-8284

Lynne Brakeman WEB EDITOR 440-891-2869

CLEVELAND HEADQUARTERS

7500 OLD OAK BLVD.
CLEVELAND, OH 44130-3609

flgrn@aol.com
apioppi@earthlink.net
mluce@earthlink.net
danneberger. 1 @osu.edu
llehman@questex.com
cparkhill@questex.com
mike@golfoto.com
Ibrakeman@gquestex.com

OFFICIAL PUBLICATION OF

American Society of Irrigation Consultants po. Box 426
ROCHESTER, MA 02770; 508-763-8140; WWW.ASIC.ORG

GOLFDOM ADVISORY STAFF

Jim Barrett, Asic
JAMES BARRETT ASSOCIATES

Pat Blum
COLONIAL ACRES CC

Joe Boe
WINDERMERE GC

Jerry Coldiron, cacs
LASSING POINTE GC

Bill Coore, AsccA
COORE & CRENSHAW

David Davis, Fasic
DAVID D. DAVIS ASSOCIATES

Tripp Davis
TRIPP DAVIS AND ASSOCIATES

Michelle Frazier, cacs
BOSTON HILLS CC

Charlie Fultz
SHENVALEE GOLF RESORT

Dean Graves, cccs
CHEVY CHASE CLUB

John Gurke, cccs
AURORA CC

Steve Hammon
TRAVERSE CITY GECC

Jim Husting, cacs
WOODBRIDGE G&CC

Robh Dillinger, cccs
MUNIE OUTDOOR SERVICES

Jim Loke, cces
BENT CREEK CC

Walter Mattison
(IN MEMORY)

Steve Merkel, cccs
LANDSCAPES UNLIMITED

Don Naumann,
SIERRA PACIFIC TURF

Jim Nicol, cces
HAZELTINE NATIONAL GC

Steven Numbers
WESTFIELD CC

James Simonini
ROBERT TRENT JONES Il

Bobby Weed, Ascca
WEED GOLF COURSE DESIGN

ASSOCIATIONS

American Society of Golf Course Architects 125 N. EXECUTIVE DR,
SUITE 106, BROOKFIELD, WI 53005; 262-786-5960; WWW.ASGCA.ORG

Golf Course Superintendents Association of America

1421 RESEARCH PARK DR.; LAWRENCE, KS 66049-3859; 800-472-7878;

=
5'"} WWW.GCSAA.ORG
bl i

Golf Course Builders Association of America
727 "O" STREET, LINCOLN, NE 68508; 402-476-4444;

Sl WWW.GCBAA ORG

SECOND FLOOR, CHARLESTON, SC 29492; 843-881-9956;

h National Golf Course Owners Association 201 SEVEN FARMS DRIVE,
(¢

WWWNGCOAORG

SUITE 400, WASHINGTON, DC; 202-872-3860; WWW.PESTFACTS.ORG

@ Responsible Industry for a Sound Environment 1156 157H ST Nw,


http://www.golfdom.com
mailto:tskernivitz@questex.com
mailto:geoffshackelford@aol.com
mailto:flgrn@aol.com
mailto:apioppi@earthlink.net
mailto:mluce@earthlink.net
mailto:cparkhill@questex.com
mailto:mike@golfoto.com
http://www.paraide.com
http://WWW.ASGCA.ORG
http://WWW.GCSAA.ORG
http://WWW.GCBAA.ORG
http://WWW.NGCOA.ORG
http://WWW.PESTFACTS.ORG

v.johndeere
v.johndeers

com

By offering you a single source for all of your course’s mainte-
nance needs, John Deere One Source can make doing business
a lot easier and less stressful. And, by using the high-volume
power of John Deere and its partners, you can take advantage of
highly competitive prices. Plus all of your One Source purchases
can be made with convenient financing from John Deere Credit.

Every day, more courses in North America are discovering what
One Source can do for them. Call your John Deere One Source
distributor today. Because when it's comes to doing business,
it's easier when it's One Source.

ONE SOURCE ' ;@



The Only Pro-Active Organic
Predictable & Consistent
\‘\\\\\\ \

Premium Green.
Micro-Balance .
0-0-10 :

BLENDED FOR
Golf Courses
Sportsfields

Since 1966

(909) 393-3744 * www.gropower.com
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Install Confidence: Install Rain Bird' Pump Stations.

Rain Bird now designs and custom-builds golf pump stations. This
hands-on approach assures that the entire irrigation system—from
resepveimte rotor—works reliablyand efficiently. Nobody else offers

ag integrated irrj em. Nobody. Contact your

Ra distributor t www.rainbird.com.

Custom-built

VA - e

RaN I BIRD


http://www.rainbird.com

Pin High

Il EDITOR'S COMMENTARY

grew up with the notion that Mexi-
cans were lazy people. I was led to
believe that Mexicans were allergic to
work. They would rather find a shady
tree, crawl under it and take a nap
than work.

What prompted my thinking? I believe it
was a combination of matters. The media defi-
nitely helped spur the stereotype. I remember
watching old Westerns and cartoons on televi-
sion that depicted Mexicans as malingering
types. Those portrayals prompted my juvenile
teenage buddies and me to share disparaging
jokes about them. But my friends and I, who
grew up in the North, had little or no contact
with Mexicans. We knew nothing about them.

Still, we were conditioned to believe that
they were inferior to us.

How pitiful we were to be so shallow and
make such terrible assumptions about people
who are really no different from us. But that’s
racism for you. Hypothesis fosters its roots.

During my seven years in the golf industry,
I've learned much more about Mexicans, espe-
cially the strong work ethic that many of them
possess. I've visited numerous golf courses
throughout the country where Mexicans are
employed, and I can't tell you how many super-
intendents I've spoken to who rave about their
solid work ethic and how efficiently they per-
form their jobs. And most of them are only
earning seven, eight or nine bucks an hour.

Some Mexicans come to the United States
to work on golf courses and in other agricul-
tural positions because they can earn much
more money doing the work here than they
can in their native country.

Like me, many golf course superintendents
are aware of the unfair stereotype placed on
Mexicans regarding their work ethic. They,
too, don't understand where or why the label
originated. Many agricultural workers make
less than $1 an hour in Mexico.

Last year I visited the Chicago Golf Club in
Wheaton, Ill., where certified superintendent
Jon Jennings employs nearly 20 Mexicans on his
crew during the golf season. “These guys work
sunup to sundown, and they would keep work-
ing longer if I wanted them to,” Jennings says.

Earlier this year I visited superintendent
Ken Flisek, who employs about 11 Mexicans at
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Time to Dispel an
Ugly Stereotype

BY LARRY AYLWARD

MEXICANS SHOULD
BE KNOWN
FOR THEIR SOLID

WORK ETHIC - NOT
LAZINESS

the Club at Nevillewood in Presto, Pa.,
during the season. “Their hard work and dedi-
cation have made my life easier,” Flisek states.

It’s not just about how hard some Mexicans
work. Its also about how they've grasped the
details associated with their work. If they didn’t
have a knack for detail, they wouldn't be em-
ployed at places like the Chicago Golf Club and
the Club at Nevillewood, where members put a
premium on having finely manicured courses.

Many superintendents complain that they
can't find reliable help in their own backyards.
Some potential employees, including home-
for-the-summer college kids, cringe when told
they must report to work at 6 a.m. daily and
groan when told they must work on weekends.

But many superintendents say their Mexi-
can workers never gripe about reporting to
work so early and don’t mind working Satur-
days and Sundays. In fact, they like to work a
lot of overtime so they can make more money,
much of which is sent back home to their fami-
lies who live in cities like Acapulco and Toluca.

It's good to hear Jennings, Flisek and other
superintendents speak highly of their Mexican
crews. They should be commended for helping
to quash the demeaning stereotype.

Hopefully, the industry as a whole will do
more to help Mexicans advance in the profes-
sion and earn more money. Hopefully, the
deserving Mexicans who aim to grow in their
careers will be provided opportunities to
become irrigation techs, assistant superinten-
dents and even superintendents.

Let’s not let any more kids grow up with the
racist notion that Mexicans are lazy. Let’s do the
opposite and wax superlatives about the hard-
working Mexicans in this industry.

Let’s speak the truth. And let’s begin to right
an ugly wrong in the process.

Aylward can be reached at laylward@questex.com.


mailto:laylward@questex.com

No matter what the job, Standard Golf has the but that just makes choosing them even
100ls you need..Magnum Tools. What separates them ; easier. Ordering is easier, too...call 866-SG-EXPRESS
fiom other tools is their tough, high-grade aluminum/ to talk with a company representative or work with
Magnesium construction and twist and gusset bracing to your local distributor. With so many tools to choose from,

Eliminate head-to-handle wobble. Magnum Tools may be tough, i the easy choice is Standard Golf.

- STANOGARD

For toll-free express service, call 1-866-SG-EXPRESS (1-866-743-9773). Erivednded
[ it soni Rey SR ENIE el

[
\ We've Got It All




: THE NUMBERS THAT SHAPE

_Golf Rounds Played

TIDBIT OF THE MONTH

The state of Nebraska might be one of the
last places one would picture as the ideal
setting for high-end private clubs. But this important
slice of America's breadbasket is just that, with two
notable projects attracting interest from all over the
world. These come on the heels of the rousing
success of the private Sand Hills Golf Club, a highly
rated links-style course crafted by Bill Coore and Ben
Crenshaw. Work is now under way on the first of
what could be two courses at the Dismal River Club
in Mullen. The Nicklaus Design, measuring a
whopping 7,600 yards from the tips, is
slated to make its debut next summer.
A similar project is the 36-hole Prairie
Club in Valentine. Construction has
begun on the initial layout, a
collaborative effort by architects Gil
Hanse and Golfdom Contributing Editor
Geoff Shackelford. The private, 7,200-
yard Scottish-style track will have a
summer 2006 debut as well. For
details on these and other golf
projects around the United States,
visit www.golfconstructionnews.com.

COURTESY OF: %“éﬁgﬁ:m
Get Connected

Superintendents cited these methods as the most popular
tools used to regularly communicate with golfers:

» On-course
personal contact

P Printed
newsletter

» Bulletin board

ILLUSTRATION: CLIPARTCOM

YOUR BUSINESS

The percentages below represent the difference in number of rounds
played in July 2005 compared to the number of rounds played in
July 2004,
| REGION | Y.T.D.
New England wmE, v, NH, MA, RI, CT 5% -1.8%
Middle Atlantic nv,PA, N 5.2% 1.5%
East North Central wmi, oH, N, 1L, Wi -2.9% 2.1%
West North Central nD,MN, SD,NE kS, 1A MO 0.8% 0%
South Atlantic wv, DE, MD, VA, NC, SC, GA -2.2% -3.5%
Florida -4.1% -3.6%
East South Central «y, Tn, AL, MS -4.4% -2.1%
West South Central ok, AR LA 6.7% 3.9%
Texas 4% 4.2%
Mountain MT, 1D, Wy, NV, UT, CO, AZ, NM 2.1% 0%
Pacific WA, OR AK, HI 0.8% -4.7%
California 0% -6%
TOTAL UNITED STATES 0.5% -0.9%
GOLF DATATECH

Energy Boost

Tired at Work?

Here are five things
you can do to energize
your workday and
increase productivity:

1. Have a real power
breakfast instead of
doughnuts and coffee.

2. Forget fruit lunches
and focus on protein
and veggies instead.

SOURCE: DR, JACQUELINE SIDMAN, AUTHOR OF “INSTANT |

3. Use deep
breathing
exercises before
eating to help
digest and relax.

4. Avoid drinking
caffeinated drinks and
try herbal teas for a
boost.

5. Take care of the mid-
afternoon slump with
fresh fruit, water or t

GOLFDOM'S BIG PICTURE IS BROUGHT TO YOU IN PARTNERSHIP WITH
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