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Season-long; control of 
grubs plus control of 
chinch bugs, web worms 
and other damaging 
insect pests. 

New ARENA® Insecticide from Arvesta may not 

solve all of your pest problems, but it sure takes 

care of the key ones. 

Along with exceptional season-long control of 

white grubs, ARENA stops chinch bugs, sod 

web worms and billbugs dead in their tracks. Plus, 

it offers suppression of cutworms and mole crickets. 

You'll also like the fact that ARENA Insecticide 

features an excellent safety profile. And it comes 

in your choice of convenient spreadable or 

sprayable formulations. 

This year, ask your turf products supplier for the 

new standard in broad-spectrum insect control — 

ARENA Insecticide from Arvesta. To learn more, 

visit www.arvesta.us/arena or call 1-866-761-9397 
toll free. 

'Arena 

'Arvesta 

http://www.arvesta.us/arena


Does the Truck 

Superintendents ponder the previously 
unthinkable — dumping their gas-guzzling 
4x4s in exchange for more miles per gallon. 
By Thomas Skernivitz 

Let It Drain 
Proper drainage is vital to maintaining healthy 
and functional greens, tees and fairways. Here's 
how to do it right? 
By Peter Blais 

Real-Life Solutions 

Bunker Down 
Bunker liner keeps sand in, contaminants out. 
By Thomas Skernivitz 



cover story 
BY L A R R Y A Y L W A R D 

Many of the crew 
members at The 
Club at Nevillewood 
are from Mexico. 
"Their hard work and 
dedication have made 
my life easier," superin-
tendent Ken Flisek 
says of the workers. 

8 Pin High 
Time to Dispel an 
Ugly Stereotype 

2 0 Shades of Green 
Golf Means Never 
Having to Say You're Sorry 

2 2 Designs On Golf 
O n the Mark 
W i th Course Markings 

7 2 Out of Bounds 
Calvin and Hobbes 

About the cover 
Pittsburgh-based photographer Larry 
Rippel made the short trip to The Club 
at Nevillewood to photograph Ken Flisek 
and two of his top crew members. 

News with a hook 
12 Gettin' the Lowdown 

on Bounds and Revenue 

Gettin' Down 
to Business 
M Check out the fourth edi-
tion of the Golfdom Business 
Record, a special section 
aimed at industry decision-
makers, including owners, 
general managers, superin-
tendents and distributors. 
This edition's lead story by 

Bruce Allar focuses on clubhouse renovation. 
Also check out columns by Heidi Voss and Jim Black. 
The section begins on PAGE 41 and runs through page 46. 

10 Big Picture 
H 12 Off the Fringe 

71 Classifieds 

TurfGrass 
Trends 
This month Golfdoms practical 
research digest for turf managers 
discusses new fertilizer technol-
ogy developed at Perm State 
University, as well as other top-
ics. See pages 49-63, 



YOU KEEP YOUR 

GOLF COURSE 

PROPERLY WATERED. 

NOW, LET'S TALK ABOUT 

YOUR GOLFERS. 
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American Society of Irrigation Consultants P.O. BOX 426 
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Unsafe water-handling practices have become a serious issue for golf 

courses. At Par Aide, we have the solution. Check out the Safe-Tee 

Water system at www.paraide.com or call us at 1 - 8 8 8 - 8 9 3 - 2 4 3 3 . 
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By offering you a single source for all of your course's mainte-
nance needs, John Deere One Source can make doing business 
a lot easier and less stressful. And, by using the high-volume 
power of John Deere and its partners, you can take advantage of 
highly competitive prices. Plus all of your One Source purchases 
can be made with convenient financing from John Deere Credit. 

Every day, more courses in North America are discovering what 
One Source can do for them. Call your John Deere One Source 
distributor today. Because when it's comes to doing business, 
it's easier when it's One Source. 

JOHN DEERE GOLF & TURF 

ONE SOURCE 
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Install Confidence. Install Rain Bird Pump Stations. 
Rain Bird now designs and custom-builds golf pump stations. This 

hands-on approach assures that the entire irrigation system—from 

reservoir to rotor—works reliably and efficiently. Nobody else offers 

a completely integrated irrigation system. Nobody. Contact your 

Rain Bird Golf distributor today or visit www.rainbird.com. 

Custom-built 

http://www.rainbird.com


Pin High 
M E D I T O R ' S C O M M E N T A R Y 

Igrew up with the notion that Mexi-
cans were lazy people. I was led to 
believe that Mexicans were allergic to 
work. They would rather find a shady 
tree, crawl under it and take a nap 
than work. 

What prompted my thinking? I believe it 
was a combination of matters. The media defi-
nitely helped spur the stereotype. I remember 
watching old Westerns and cartoons on televi-
sion that depicted Mexicans as malingering 
types. Those portrayals prompted my juvenile 
teenage buddies and me to share disparaging 
jokes about them. But my friends and I, who 
grew up in the North, had little or no contact 
with Mexicans. We knew nothing about them. 

Still, we were conditioned to believe that 
they were inferior to us. 

How pitiful we were to be so shallow and 
make such terrible assumptions about people 
who are really no different from us. But that's 
racism for you. Hypothesis fosters its roots. 

During my seven years in the golf industry, 
I've learned much more about Mexicans, espe-
cially the strong work ethic that many of them 
possess. I've visited numerous golf courses 
throughout the country where Mexicans are 
employed, and I can't tell you how many super-
intendents I've spoken to who rave about their 
solid work ethic and how efficiently they per-
form their jobs. And most of them are only 
earning seven, eight or nine bucks an hour. 

Some Mexicans come to the United States 
to work on golf courses and in other agricul-
tural positions because they can earn much 
more money doing the work here than they 
can in their native country. 

Like me, many golf course superintendents 
are aware of the unfair stereotype placed on 
Mexicans regarding their work ethic. They, 
too, don't understand where or why the label 
originated. Many agricultural workers make 
less than $ 1 an hour in Mexico. 

Last year I visited the Chicago Golf Club in 
Wheaton, 111., where certified superintendent 
Jon Jennings employs nearly 20 Mexicans on his 
crew during the golf season. "These guys work 
sunup to sundown, and they would keep work-
ing longer if I wanted them to," Jennings says. 

Earlier this year I visited superintendent 
Ken Flisek, who employs about 11 Mexicans at 

Time to Dispel an 
Ugly Stereotype 
B Y L A R R Y A Y L W A R D 

MEXICANS SHOULD 

BE KNOWN 

FOR THEIR SOLID 

WORK E T H I C - N O T 

LAZINESS 

the Club at Nevillewood in Presto, Pa., 
during the season. "Their hard work and dedi-
cation have made my life easier," Flisek states. 

It's not just about how hard some Mexicans 
work. It's also about how they've grasped the 
details associated with their work. If they didn't 
have a knack for detail, they wouldn't be em-
ployed at places like the Chicago Golf Club and 
the Club at Nevillewood, where members put a 
premium on having finely manicured courses. 

Many superintendents complain that they 
can't find reliable help in their own backyards. 
Some potential employees, including home-
for-the-summer college kids, cringe when told 
they must report to work at 6 a.m. daily and 
groan when told they must work on weekends. 

But many superintendents say their Mexi-
can workers never gripe about reporting to 
work so early and don't mind working Satur-
days and Sundays. In fact, they like to work a 
lot of overtime so they can make more money, 
much of which is sent back home to their fami-
lies who live in cities like Acapulco and Toluca. 

It's good to hear Jennings, Flisek and other 
superintendents speak highly of their Mexican 
crews. They should be commended for helping 
to quash the demeaning stereotype. 

Hopefully, the industry as a whole will do 
more to help Mexicans advance in the profes-
sion and earn more money. Hopefully, the 
deserving Mexicans who aim to grow in their 
careers will be provided opportunities to 
become irrigation techs, assistant superinten-
dents and even superintendents. 

Let's not let any more kids grow up with the 
racist notion that Mexicans are lazy. Let's do the 
opposite and wax superlatives about the hard-
working Mexicans in this industry. 

Let's speak the truth. And let's begin to right 
an ugly wrong in the process. 

Aylwardcan be reached at laylward@questex.com. 

mailto:laylward@questex.com


Decisions, decisions 

The Standard Golf Magnum Tool Line...We can take on any job. 

No matter what the job, Standard Golf has the 

tools you need...Magnum Tools. What separates them 

from other tools is their tough, high-grade aluminum/ 

magnesium construction and twist and gusset bracing to 

eliminate head-to-handle wobble. Magnum Tools may be tough, 

but that just makes choosing them even 

easier. Ordering is easier, too...call 866-SG-EXPRESS 

to talk with a company representative or work with 

your local distributor. With so many tools to choose from, 

the easy choice is Standard Golf. 

For toll-free express service, call 1 - 8 6 6 - S G - E X P R E S S 9773), 
STANDARD 
jjQLt 

We've Got It All. 



Get Connected 
Superintendents cited these methods as the most popular 
tools used to regularly communicate with golfers: 

• On-course 
personal contac t 

• Printed 
newsletter 

• Bulletin board J f j F 8 

• Play golf with goffers 

• W e b s i t e | p r 

SOURCES: 2Qf#GCSAA L E A J I R S H I P S U I P E Y 

Golf Rounds Played 
The percentages be low represent the di f ference in number of rounds 
played in July 2 0 0 5 compared to the number of rounds played in 
July 2004 . 

1 REGION • JULY • Y.T.D. • 

New England ME, VT, NH, MA, RI, CT 50/0 - 1 . 8 % 

Middle Atlantic NY, PA, NJ 5 . 2 % 1.50/0 

East North Central MI, OH, IN, IL, WI -2.90/0 2.1o/o 

West North Central ND, MN, SD, NE, KS, IA, MO O.80/0 Oo/o 

South Atlantic wv, DE, MD, VA, NC, SC, GA -2 .2% -3 .5% 

Florida - 4 .1% -3.60/0 

East South Central KY, TN, AL, MS -4 .4% -2.10/0 

West South Central OK, AR, LA 6.70/0 3.90/0 

Texas 40/0 4 . 2 % 

Mountain MT, ID, WY, NV, UT, CO, AZ, NM 2.1o/o 0 % 

Pacific WA, OR, AK, HI O.80/0 -4.70/0 

California Oo/o -60/0 

TOTAL UNITED STATES 0 . 5 % -0 .9% 

GOLF DATATECH 

Energy Boost 
Tired at Work? 
Here are five th ings 
you can do to energize 
your workday and 
increase productivi ty: 

I , Have a real power 
breakfast instead of 
doughnuts and coffee. 

2* Forget fruit lunches 
and focus on protein 
and veggies instead. 

3 . Use deep 
breathing 
exercises before 
eat ing to help 
digest and relax. 

4 . Avoid dr inking 
caffe inated drinks and 
try herbal teas for a 
boost. 

5 . Take care of the mid 
af ternoon s lump wi th 
fresh fruit, water or te< 

SOURCE: DR. JACQUELINE SIDMAN, AUTHOR OF INSTANT I N f f 
wm 
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