Introducing the New Turf Gator TX. When it first appeared in the mid-nineties, the original Turf Gator
established itself as the first utility vehicle built especially for the golf course market. So how do you beat an
original? For starters, you introduce an all-wheel hydraulic disc brake design. You also increase the power, for
better acceleration and unmatched towing capability. An all-wheel suspension, along with a longer wheel base,
provides a much smoother ride. And high-back seats and more |_eg:room take care of operator comfort.

We set the bar. It's only right that we raised it. For more on the new Turf Gator TX, call your local John Deere
One Source distributor or 1-800-537-8233. www.JohnDeere com

JOHN DEERE GOLF & TURF

ONE SOURCE | @ |




TIDBIT OF THE MONTH

construction in Alabama are new golf-relate
projects or major renovations to existing
courses in Bay Minette, Decatur, Florence,
Ford City, Hoover, Montgomery and
v Point Clear. For details

on these and other

golf projects around
the country, visit

www.golfconstruction
news.com.

( '&I:strl;éti'?..lé': E
Web Watch

By far and away, “checking the weather” was the main
reason superintendents use the Internet while at work,
according to our recent poll. Here are other reasons
superintendents go online:

[7] Look for new job
[7] Research
E-mail fellow superintendents

COURTESY OF:

[/] E-mail green chairman

Golfdom

ILLUSTRATION: CLIPART.COM

The percentages below represent the difference in number of rounds
played in January 2005 compared to the number of rounds played in
January 2004.

I

New England ME, vT,NH, MA RI, CT 2.3% 2.3%

Middle Atlantic Ny, PA N 72.2% 72.2%
East North Central mi, oH, IN, IL, Wi -54.5% -54.5%
West North Central nD, MN, SD, NE, KS, 1A, MO -38.8% -38.8%
South Atlantic wv, DE, MD, VA, NC, SC, GA 1.3% 1.3%
Florida -1.83% -1.3%
East South Central v, ™, AL Ms 8.5% 8.5%
West South Central ok AR, LA -6.7% -6.7%
Texas -5.9% -5.9%
Mountain M, ID, Wy, NV, UT, CO, AZ, NM -10.7% -10.7%
Pacific wa, OR, AK HI -16.8% -16.8%
California -22.7% -22.7%
TOTAL UNITED STATES -6.2% -6.2%
GOLF DATATECH

PHOTOS: DYNAMIC GRAPHICS

GOLFDOM'S BIG PICTURE IS BROUGHT TO YOU IN PARTNERSHIP WITH
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Business

briefs

New year starts with a ... clunk
January didn't just signify a new year and a
hoard of resolutions — it also signified a
drop in golf rounds played, according to the
National Golf Foundation (NGF). Total U.S.
rounds played dropped 4 percent in January
2005 vs. January 2004.

The good news (if you want to call it
that) is there was a darn good non-eco-
nomic reason for the big drop. You guessed
it, Mother Nature — this time of the rainy
kind. The Southwest was awash with record
rains the first month of the year and golf
rounds plummeted 18.6 percent.

The South Central region was down
16.3 percent. Rounds were up in the South-
east. Central/South Florida was up 0.3
percent and the Southeast states were up
12.3 percent.

Arredondo resigns from GCSAA
Julian Arredondo, the chief operating officer
of the Golf Course Superintendents Associ-
ation of America (GCSAA) the last two
years, has resigned from the association. He
came to the GCSAA as its chief financial
officer in December 1993 and, in March
2003, replaced Chuck Borman as COO.

Yulian and | came to GCSAA at the
same time] GCSAA CEO Steve Mona said.
“He played an integral role in strengthening
the association and positioning it as a lead-
ing golf organization!

Message heard, group says

Project EverGreen, according to its execu-
tive director, successfully conveyed its mes-
sage — that well-maintained green spaces
provide economic, lifestyle and environmen-
tal benefits to the consumer — in its debut
at the Golf Industry Show in February.

Briefs continue on page 18
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NEWS WITH A HOOK

Out of Retirement

MANNY MIHAILIDES COULDN'T BE HAPPIER SELLING AN
IRRIGATION PRODUCT THAT HIS SON INVENTED

By Larry Aylward, Editor in Chief

he heck with hanging

out at home and

swaying in a ham-

mock. Manny Mi-

hailides decided to
come out of retirement and sell
hose syringing systems. And at 73
years old, the gregarious Mihailides
couldn’t be happier.

But Mihailides is not selling just
any hose system, mind you. It hap-
pens to be one invented by his son,
David Mihailides, a former Rhode
Island superintendent.

“I love it,” Manny says of this sec-
ond career (his first was as salesman
in the foodservice industry). “I'm
helping my son, and that makes me
feel good.”

David invented the DGM System
(for Direct underGround Mainte-
nance and his initials) earlier in the
decade. The DGM System is a
syringing hose system that’s stored un-
derground near golf course greens. A
few years ago David decided to team
with Reelcraft Industries, a Columbia
City, Ind.-based hose reel producer to
manufacture and market his product.

Manny liked the product so much
that he decided to end his retirement
in 2002 after three years to sell the
product. His official title is sales man-
ager for DGM Systems LLC.

Manny Mihailide
(Ieft) and his son
David. “Our. relation®
ship is stronger now
than it has.ever
heen,” David says,

“He came out of retirement be-
cause he doesn’t have a still bone in
his body,” the 41-year-old David says.
“He was going crazy doing nothing.”

Manny says it’s thrilling to sell a
product invented by his son.

“He’s well known and his product
is well known,” Manny says. “That’s
exciting to me and our family.”

At the New England Regional
Turfgrass Conference & Show;,
where Reelcraft Industries was an
exhibitor, Manny, dressed busi-
nesslike in a tweed coat, looked
happy to be there. He was enthusias-
tic when talking about the product
to potential customers (picture Dick
Vitale talking hoops during the
NCAA Tournament).

Continued on page 20

PHOTO BY: LARRY AYLWARD



# Emerald Isle Solutions”

Incredil }
T

You care most about root mass and turf health.
Your players just care about color, surface quality,
and consistently fast putting speeds. You care
about stress tolerance and disease resistance.

They care only about “cosmetics.”

How can you all get what you want? Independent
university research has proven that our True
Foliar Nutrition programs provide root
development and exceptional turf quality at the
same time, even at extremely low mowing heights.

Our True Foliar” Nutrition programs help you
produce incredible greens, even during a stressful
season. Ask your Milliken Emerald Isle distributor

how our annual nutrition plan can help you with
your best greens ever.

www.millikenturf.com MILLIKEN



http://www.millikenturf.com

SUPERINTENDENT SPENDS WINTER TENDING
T0 GOLF COURSE SNOWMOBILE BUSINESS

By Craig F. Zellers

», avid Laurie didn’t spend the winter inside his main-
tenance facility watching the snowflakes fall. In-
stead, he was out working in the white stuff.

Laurie, the superintendent at Old Brockway Golf Course
in Kings Beach, Calif., oversaw the rental of snowmobiles to
tourists looking for a little winter fun. The snowmobiles are
allowed to run in a loop starting down the left side of hole
No. 1. Riders roar out toward the first green, turn around at
the ropes and return down the right side of the fairway.

As a superintendent, Laurie knows the snowmobiles hurt
the turf agronomically. The weight of the machines com-
pacts the snow and creates a layer of impermeable ice in the
upper soil profile. This leads to suffocation of the turfand
prevents gaseous exchanges. When the snow melts, Laurie
must aerify, seed, irrigate and compost excessively just to
overcome the detrimental effects of the snowmobiles.

But he doesn’t mind. The snowmobile business makes
him the only year-round maintenance employee at Old
Brockway. When he’s not renting snowmobiles, he’s doing
other chores, such as removing trees, rebuilding equipment,
maintaining golf cars and doing paper work.

With the arrival of spring, Laurie looks forward to the re-
turn of assistant superintendent Mo Mailhot and mechanic
Ron Cochran. Three greenkeepers also return from Mexico
to help Laurie maintain the course during golf season.

The snowmobile business has sure helped Laurie turn a
tool more efficiently. He says he’s become a much better
mechanic than he ever anticipated.

PHOTO BY: CRAIG ZELLERS

Craig E Zellers is a Toro Golf Irrigation sales representative
Jor Turf Star in California. In a previous life, he was a
superintendent.
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Quotable

“One of the greatest football
games I ever played happened
when I was 9 years old. I scored
51 touchdowns and had more
than 500 yards rushing against
Nicky.”

— Rocky Bleier, former Pittsburgh Steeler running
back, recalling a one-on-one football game against his
childhood friend during his keynote address at the
New England Regional Turfgrass Conference & Show
in March.

“That show was just hectic.”

— Irrigation consultant Dave Davis on getting
around at the sizable Golf Industry Show.

“Hooters has signed golfer John
Daly to an endorsement contract.
The restaurant chain believes it
has finally found an athletic
spokesman who can credibly
claim that he really does go to
Hooters for the wings.”

— Pete McEntergart of SI.com on Dalys diet.

“Except during the nine months
before he draws his first breath,
no man manages his affairs as
well as a tree does.”

— Playwright George Bernard Shaw on trees.

“This morning the course was in
perfect shape. Then Mother
Nature had to go and mess it up.”
— Fred Klauk, superintendent of the TPC at Saw-
grass, on the /‘)’i{/«l_y z{/iz’i'/mm/ /g/fw' /7/4{)' was sus-
/u)i/c/«'t/ z/uriug the rain-soaked /’/d_)lt'r.\' (;'/1(171//1/1)/1.\'/1/',/1
in March (pgatour.com).
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# Emerald Isle Solutions™

lncredlble
. Greens

Your agronomic goal is to grow root mass, but you
get judged for putting surface quality —color, density,
roll, and speed. How can you have it all during the
season, especially with low mowing heights?

Our True Foliar™ Nutrition programs provide
consistently great surface quality. Independent
university research has proven that they help
increase root mass even in the summer. They also
help you control growth—that means you can
maintain speeds, retain plant carbohydrate reserves,
and limit thatch accumulation.

Our True Foliar Nutrition programs help you
produce incredible greens, even during a stressful
season. Ask your Milliken Emerald-Isle distributor

how our annual nutrition plan can help you with your
best greens ever.

www.millikenturf.com MILLIKEN
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Off The Fringe

Business

briefs

Briefs continued from page 14

“Our message resonated well at the
show, Den Gardner, executive director for
Project EverGreen, said. “Many industry
leaders | spoke with strongly identified with
the need to further educate consumers
about the positive impact golf course green
spaces can have on their community”

Regal Chemical founder dies
James (Jim) O. King, the founder of Regal
Chemical Co. and one of the great pioneers
in the turf industry, died Feb. 26 at age 82.

In 1970, after leaving Diamond Sham-
rock, King formed Regal Chemical in Al-
pharetta, Ga. At the time, there was a need
for better products, information and service
in the golf and turf industry.

Jacobsen takes control of Carolinas
Golf Courses in North Carolina and South
Carolina will now get their Jacobsen equip-
ment and service directly from the com-
pany's headquarters in Charlotte, N.C.

Jacobsen TurfDirect will provide the
states with direct shipments from the Ja-
cobsen plant as well as parts straight from
the factory. Services include next-day parts
delivery upon request, factory assistance
and internal service and diagnostics. The
Carolinas had been serviced by G&S Turf
Equipment and Jacobsen’s Columbia
branch.

History in
the Making

DOROTHY DARROW HAS SERVED
AS CLUBHOUSE MANAGER AT
CHICAGO GOLF CLUB FOR 45 YEARS

By Larry Aylward, Editor in Chief

wears a pleasant smile and offers a polite greeting. The affable Darrow

T he first thing you notice about Dorothy Darrow is her demeanor. She

is just the type of person a club would want as its clubhouse manager.
So it makes sense that Darrow has been the clubhouse manager at Chicago

Golf Club for 45 years.

“I love it here, and thats why I'm still here,” says Darrow, who says she’s
over 65 when asked her age. “I's home to me. I just feel so comfortable here.”
Darrow jokingly refers to her herself as the “relic” at Chicago Golf Club.
One thing is for sure: Relic or not, Darrow is worth plenty, says certified
superintendent Jon Jennings. “She has a schedule that would make anybody’s
schedule pale by comparison,” Jennings adds.

Darrow’s desk — it’s a tad cluttered — is a testament to her daily agenda.
Darrow, who began at the club in 1960, says 15 of the club’s current mem-

bers were there when she started.

“I've seen a lot of history here,” she says of the club, which was built in
1893 and is the oldest 18-hole golf course in America.

Darrow works three days a week. She has lived in the same house for as
long as she’s worked at the club, which is about two miles from her home.

“I don't change much,” says Darrow, a grandmother of five.

One reason Darrow has worked at the club for so long is because of its
people. “Everybody is easy to work with,” she says. “Very seldom does anyone

complain.”
Ditto for Darrow.

Golfdom to Join Questex Media Group

Questex Media Group Inc., a newly
formed diversified business media
publisher and event producer, has
signed a definitive agreement to
acquire five key divisions of Golfdom’s
parent company, Advanstar Communi-
cations, including the portfolio group,
which publishes Golfdom.

Questex will serve multiple indus-
tries in the golf and landscape mar-
kets — as well as the technology,
beauty, travel, hospitality, leisure and
home entertainment industries —
through a range of established publi-
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cations, events, interactive media and
integrated marketing services. The
company’s properties include 23
business-to-business publications,
50 Web sites and 25 conferences and
tradeshows, generating revenues of
more than $100 million annually.
Questex will employ more than 400
people in offices throughout North
America, South America, Asia and
Europe.

“This is an extremely positive de-
velopment for our magazine;” Golfdom
Publisher Pat Roberts said. “Moving

forward, we now have a unique oppor-
tunity to further develop and grow
Golfdom and its ancillary products
using the extensive resources of the
Questex Media Group. Both Questex
and Golfdom are committed to main-
taining the magazine’s position in the
golf course maintenance industry and
providing new opportunities for our
advertisers and readers.’

For more information, contact
Roberts at 440-891-2609 or
Larry Aylward, editor in chief, at
440-891-2770.

PHOTO BY: LARRY AYLWARD
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Lower Mowing :

TEES: 3/8"

Phanks to TifS[port’s superior turf
density, sod strength and good lat-
eral growth rate, it's perfect for
high traffic areas like tees. It also
shows improved resistance to and
quick recovery from divot injuries.

ROUGHS: 1-1/2”
You can maintain a good TifSport
rOLCIEh of uglto 1-1/2”, 50 why not
stick with the same grass you have
on your tees and fairways? You'll
really be cutting down on your
management headaches.

FAIRWAYS: 5/8”

TifSport’s leaf blade orientation
and stiffness make it ideal for fair-
ways. Alot of superintendent’s are
hearing from golfers that TifSport
ives a better ball lie than other
rmudas.

SURROUNDS: 3/8”

TifSport has just what it takes for a
perfect landing area. It holds good
shots and it’s tough enough to take
lots of shots without injury. No
wonder more and more superin-
tendent’s are using TifSpo
on their greens collars.

Unlike many bermudagrass varieties, improved pest resistance. And while it
TlfSEo;'t can handle a wide range of mow-  might up a little later than some

ing heights. That's why it’s so ideal for tees, bermudas come spring, once it takes off it's
fairways, roughs and approaches. Wallto ~ very aggressive. A lot of superintendents
wall 1fSTport. alk about a superintendent’s  feel this is a big plus when they're dealing

1fSport also recovers very quickly  with fluctuatin, sfring temperatures.
i

from injury, has excellent cold-tolerance, TifSport. S by name for your new
color, texture, and density, as well as course or renovation project.
CERTIFIED BERMW\ AGRASS

www.tifsport.com


http://www.tifsport.com

Continued from page 14

With his son on the road most
every week visiting distributors,
Manny is the man when it comes to
sales. But he doesnt seem over-
whelmed by the pressure.

“My biggest asset in the sales busi-
ness is my enthusiasm,” says Manny,
who worked for Kraft Foods and
Alliant Foods in his previous career.
“When I like a product, I get enthusi-
astic about it and I'm able to sell it.”

David wouldn't want anyone else in

the sales position.
“We're best friends,” he says. “Our

relationship is stronger now than it has

»
ever been.
Manny has no plans to re-retire. A

colon cancer survivor, Manny is enjoy-

ing life and work.

“How long am I going to go?” he
asks himself. “T’ll go as long as I possi-
bly can. I just enjoy it that much. I'm
having a great time.”

W he assistants recently gathered
5 " in Clayton, N.C., to learn a
"% few things about being the
head honchos.

Forty-two assistant golf course
superintendents from North Carolina
and South Carolina attended the 2005
Future Superintendents Academy at
the Bayer Environmental Science
Development and Training Center.
The two-day program, sponsored by
Bayer and Toro distributor Smith Turf
& Irrigation, focused on personal
growth and technical seminars.

Certified Superintendent George
Thompson, director of grounds at the
Country Club of North Carolina and

TWO-DAY CUURéE OFFERS
TRAINING, INSPIRATION FOR
FUTURE SUPERINTENDENTS

a teacher at Sandhills Community
College, told the group that self-disci-
pline, communications skills, good
health and networking are the keys to
success in the business.

Other highlights included:

» Tips on grub control from Rick
Brandenberg, a North Carolina State
University entomologist.

» Test driving a multipurpose pro-
totype of the Sandpro, a single body
designed to handle 20 tools ranging
from sand rakes to cart-path edgers.

» Developing a personality profile
and receiving pointers on working
with others who may approach chal-

lenges from a different perspective.

GET TO THE ROOT
OF YOUR SALT PROBLEM!

Just the Facts! Certified plant tissue analysis

of recent research results after
Jjust one application of NaEx.

Control _ Treated w/NaEx
Sodium 0.20% 0.11%
Nitrogen 3.08% 4.22%
. Phosphorus 0.31% 0.29%
(%3 ' Potassium __ 1.80% 1.70%

Ao . é Calcium ___ 0.75% 0.77%
TPy sP Chiorides __ 16010ppm ___8900ppm
o Iron 92ppm 116ppm

N E ™ Reduces sodium and
a X chloride levels 40 - 60%

NaEx contains ingredients that
sequester salts and renders
them unavailable to plants.
Improves turf color and vigor
while protecting the roots
from salts!

www.NaEx.com

866.709.8102 or
863.709.8102

» POULENGER USA, Inc.
www.poulengerusa.com e
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Manni-Plex Ca:
The Clear Choice

The unique
sugar/alcohol
formulation of the
Manni-Plex micro-
nutrient delivery
system provides
unparalleled foliar
mobility. Percent-
ages in a jug only
tell half the story,
find out the other
half. Call or write
for information

on the Manni-Plex™
family of products.

Parkway
Research

A Dwisvon of

13802 Chrisman Road
Houston, Texas 77039

800.442.9821
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