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(Goltdom

Mamas'

There's an old Jewish proverb that says, “God could
nor be everywhere, so he therefore made mothers.”

In honor of Mother's Day on May 8, Golfdom salutes
the moms of the many individuals — from superinten-

dents to owners — who comprise the golf industry.

There Goes the
Neighborhood . ..

... on its way up thanks to a new nine-hole
First Tee Golf Course in Cleveland.
By Larry Aylward
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Boys

Fairy

Unless you've got a taste for mushrooms,
this turf disease can be a nuisance . . . and
then some.

By Thomas Skernivitz

Worth Its Salt

Reverse osmosis hasn't taken the golf industry

by storm, but that doesn't mean some golf courses
haven't had success with the irrigation technology.
By Larry Aylward
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GCSAA could learn something from
the functional and fun Idea Fair staged
annually by the National Golf

Course Owners Association.

By Anthony Pioppi

TurfGrass
Trends

This month Golfdoms practical
research digest for turf managers
discusses insects that are posing
problems for turf managers
throughout the country.

See pages 69-84.




What can you buy for a nickel?

It all adds up!

Better Turf!
A Better Reputation!

Like it or not, keeping your golf course green through over-
seeding is standard practice. It's also one of your biggest
expenses, costing $1,000 or more per acre each year. At
Turf-Seed, Inc., we naturally breed our ryegrasses to give you
superior performance traits - including salt tolerance - which
makes them ideal for overseeding. Our variefies may cost a
few more cents per pound, but they're worth it.

With your reputation riding on the ryegrass seed you use for
your course, shouldn't you choose the best? Choose Turf-Seed.

800-247-6910 * www.turf-seed.com * email: info@turf-seed.com * fax: 503-651-2351

YOU KEEP YOUR
GOLF COURSE
PROPERLY WATERED.

NOW, LET'S TALK ABOUT
YOUR GOLFERS.

Unsafe water-handling practices have become a serious issue for golf
courses. At Par Aide, we have the solution. Check out the Safe-Tee

Water system at www.paraide.com or call us at 1-888-893-2433.

O SAFE-TEE WATER" m
|\ AIDE J
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Some people seem to have the perception that all
biological products are a little like snake oil or just
“bugs in a jug”. And frankly, some of them are.
We've tested them. We know.

In reality, we've tested ours as well, at over 25 major
US universities* and know that our products work
and are worth your investment. At Roots®/Novozymes
we are serious about research. We employ over
500 scientists world-wide and invest over $130
million in research annually. So, when we say
Roots products work, we mean it and back it up
with documented university research and
consistent product benefits like:

1. Overall better plant health

2. Low thatch accumulation

3. Reduced chemical fungicide use
4. Better stress tolerance

5. Better drought resistance

If you want an effective alternative fungicide for
Anthracnose control, and one that has been

university tested** in combination with Ultrex®
and found to be more effective than Ultrex alone,
it's time you give Roots a try.

It's Time to Try EcoGuard® Biofungicide.

It's easy. Apply for dollar spot

and Anthracnose control and
see the difference. It's just that
simple. Contact your local
Roots distributor today.

gnguard’

NGICIDE

* Rutgers, VA Tech, U of WI, Ml State, Penn State and over 20 other
major universities.

** Anthracnose control Penn State and Rutgers research trials, 2004.
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We've Got Mail

Bl LETTERS FROM THE FIELD

Rebel Yale

| was both interested and upset
by Anthony Pioppi's analysis,
“Yale Returns to Yesterday; in the
March 2005 issue of Golfdom.
Wherever your peripatetic
editor Anthony Pioppi turns up,
it is apparent he really likes the
Yale Golf Course. But like the
best of friends who dare to

point out your faults, this is
what he attempts to do in this
latest article.

to Yesterday
e e e
SPERTONGER] AD NEM "’“"*"_":’um

Writing for another publica-
tion in 2001 he lambasted both
the condition of the Yale course
and the bunker renovation that
was then in progress under my
direction. Now he sees mainte-
nance greatly improved under a
new superintendent with strong
university support. He still deni-
grates the bunker program by
calling it “abysmal" and “ill-ad-
vised! Since | “failed to capture
the Raynor style;" he suggests
Yale can reverse the work with
the services of a *knowledge-
able architect” Thanks a lot!

The bunker restoration was
a repair job to existing bunkers
as well as putting back those
lost over the years. If Pioppi
knows more of their original
character than my own experi-
ence dating back to my student
days in the 1950s and that of
many others who offered their
input, he would have been of
great help to the project. No
original plans of Raynor's exist
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and a lot of research was done
using construction photos and
aerials taken throughout the
ensuing years.

The characteristics of
Raynor's design, with steep
grass banks, flat sand and
sometimes rectilinear configu-
rations, were retained. The
depths and steep banks of the
existing bunkers were always
left intact and undisturbed. We

kept these features when we
reinstituted those that had
been lost.
The principal's nose was a
bunkering feature often used
by C.B. Macdonald and
Raynor in their designs. Only
the “nose” of this feature on
the 17th hole, without the
three small bunkers, re-
mained as a landform, even
in the '60s. This has been
left intact, and the older
aerials showed us the loca-
tion, size and shape of the
bunkers we looked to put
back. To say it was “deci-
mated" is a gross
exaggeration! It was the sim-
plest reconstruction of any of
the original bunkers, removing
turf only where the bunkers
themselves were located. If one
of them looks like a “litter box;’
he better complain to the origi-
nal architect.

Maybe | should consider
Pioppi one of those good friends
who is unafraid to point out my
faults.

Maybe not!

Roger Rulewich

Chief Golf Course Architect, Principal
The Roger Rulewich Group
Bernardston, Mass.

We want to hear from you. You can
e-mail your letters to Thomas Sker-
nivitz at tskernivitz@advanstar.com,
fax to 440-891-2675 or send them via
snail-mail to: 7500 Old Oak Bivd.,
Cleveland, OH 44130. Make sure to
include your name and phone

number for verification. Letters may
be edited for length or relevance.
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partner for greens mower solutions. Contact your local Jacobsen dealer or visit
obsen.com to learn more. 3
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Pin High

Il EDITOR'S COMMENTARY

udwig Boerne, an 18th-cen-
tury political philosopher,
once said, “Pain is the father,
and love the mother of wis-
dom.” Paul Jamrog, a 21st-
century golf course superin-
tendent, can relate to Boerne’s observation.

The 47-year-old Jamrog, who has been
in the golf course maintenance business for
26 years, is the wise ol’ superintendent of
Metacomet Country Club, a sensational,
old design in East Providence, R.1. It has
taken Jamrog several years of experiencing
the highs and lows brought on by the “love”
and “pain” for his vocation to become
enlightened to some important aspects of
the business. Funny thing, though, Jamrog’s
enlightenment has little to do with growing
healthy turf and everything to do with
keeping members happy.

As most any superintendent at any private
course will tell you, keeping members happy
can be difficult. It can be especially trying
when a superintendent thinks he’s doing the
right things for the golf course but most of
the members think otherwise. This brings to
mind Jamrog’s “love” and “pain.”

Jamrog is a student of golf course architec-
ture. He knows enough about Donald Ross,
who designed Metacomet in 1921, that he
could come back as Ross in his next life.

Unfortunately, most members don’t know
Ross the way Jamrog knows him. So they
don’t understand why Jamrog wants to apply
certain maintenance philosophies to Meta-
comet — from topdressing fairways and ap-
proaches to maintain their firmness to re-es-
tablishing old native grasses to bring back the
course’s original look — that hark back to the
way the course was played in its early days.

“My love of architecture drives me in the
way [ maintain a golf course,” Jamrog says
with pride. “I don't think there’s enough of
that in this business.”

But through the years Jamrog has
learned that being right doesn’t really mean
that you're . . . well . . . right. He’s learned
that he has to think less like a superinten-
dent and more like a service provider. Meta-
comet’s members, after all, are in charge of
the course.
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Got to Give Them
What They Want

BY LARRY AYLWARD

IT'S HARD TO HAVE
YOUR HIGH-FLYING

IDEAS GROUNDED,
BUT THAT'S LIFE IN
THE REAL WORLD
OF GOLF COURSE
MAINTENANCE. JUST
ASK PAUL JAMROG

And as Jamrog says, you have to give
them what they want, even if it means bit-
ing your tongue to the point of pain.

“Let’s face it, they’re there to play a game
— golf — and that’s all they’re interested
in,” Jamrog says, the understanding evident
in his voice.

While it stings Jamrog to know that
most of Metacomet’s members don’t appre-
ciate the fact that he’s a student of Ross’
design, he doesn’t dwell on their lack of
gratitude. In fact, Jamrog realizes he’s the
one who must adapt to the situation be-
cause he could be out of a job if he doesn't.

It’s hard to have your high-flying ideas
grounded like a misbehaving teenager,
especially when you've spent time and effort
to form a detailed plan on the way you
think the golf course should play. But
that’s life in the real world of golf course
maintenance.

“You go about your business under the
radar, do what you can and hope the mem-
bers appreciate it,” Jamrog says. “You have
to give them what they want.”

Jamrog has worked for 22 years on Ross-
designed courses — 12 years at Metacomet
and 10 years previously at the Orchards
Golf Club in South Hadley, Mass. He was-
n't even 30 when he began at the Orchards,
and says he brought a “gung-ho” attitude to
the club, for better or worse. Some things
he wanted to do to the course were well re-
ceived. Others weren't.

“I used to butt heads with everybody all
the time, and it got me into trouble,” Jam-
rog admits.

Jamrog doesn’t apologize for his ways.
He shouldn’t. Hey, he’s just been doing
what he thought were the best things to do
maintenance-wise for two Ross-designed

Continued on page 10



Introducing TALPIRID™.

The industry’s first & only proven mole bait.

The result of more than 3 years of groundbreaking research, TALPIRID
redefines the concept of mole control. TALPIRID will allow you to
open up new revenue sources by providing the product,
program and technical support fo ensure reliable,

on-going success.

Designed and developed by Bell Laboratories,
TALPIRID is backed by solid science and proven
through both lab-and-field efficacy studies.
Don't let this incredible revenue

opportunity pass you by.

Contact your Bell distributor
today for more details.

TALPIRID
T\

CAUTION

Bell Laboratories, Inc.
Madison, Wl 53704 USA « www.talpirid.com
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Pin High

Continued from page 8
golf courses. He should be com-
mended for that.
But through it all, Jamrog has
learned that his job as a superinten-
dent isn’t just about him and what
he brings to the table. It’s about the
members and their wants and needs. @
Jamrog also realizes his job as a vou gll abﬂut y(llll’

superintendent is about making a

living and providing for his family. hUSiness under the e
As he looks back on his career

and forward to what’s left of it, Jam- radar’ do what ynu can

rog realizes the golf course mainte- s
nance business, like many profes-
sions, is about making concessions. and hope the memhers
It’s a lot like living everyday life. 2 . “ayy
Says Jamrog, “You just have to appreclate It'

suck it up and take it.”
PAUL JAMROG

Aylward, editor in chief, can be reached e et el
at 440-891-2770 or laylward@ :
advanstar.com.
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