How Are You Applying

You can be doing it the old school way, applying sulfates,
glucoheptonates, or even true chelates, but all of those methods
are like waiting for these nails to give it up.

You do have a choice, Join the Manniplex gen

Manniplex delivers foliar plant nutrients like Iron, Manganese,
Magnesium, Calcium and Zinc in a sugar alcohol complex known 4
as Manniplex. That complex is similar to the actual fluid that the il
plant’s phloem moves insuring better mobility and availability.
Manniplex is also the smallest complexing agent in use
today overcoming the size exclusion issues preventing

some nutrients from even getting into the plant.

Parkway
Research

A Division of

CONSOLIDATED

Your choice...

For more information and a free sample of Manniplex of any of the Manniplex formulas, email to:
info@parkwayresearch.com or call 800.442.9821
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GENUINE GRANITE YARDAGE PLATES
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CALL: 1-800-360-9959

WWW.TTGCS.COM
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B PEOPLE ON THE MOVE

BASF Corp. appointed Bob York as

its Professional Turf & Ornamentals
marketing associate. York previously
served as a senior sales specialist for
the Northeastern region market. York's
new responsibilities include supporting
marketing, product production, financial
forecasting, and working directly with
manufacturing, regulatory and formulation
groups for T&O product labeling.

Pacific Sod hired John Pimentel as a
territory manager. He will be responsible
for sales in the Pleasanton Livermore
East Bay and Central Valley areas south
of Stockton, including the Modesto and
Fresno markets.

PBI/Gordon Corp. appointed Steve
McMillan to the position of Western
Regional Manager. He graduated from
Oregon State University with a bachelor's
degree in political science and has com-
pleted course work toward a master's

degree in interdisciplinary studies. PBI/
Gordon added John D. Spaulding to the
staff of the professional products group.

He has 16 years of sales and marketing
experience in the consumer and profes-
sional turf and ornamental markets, as
well as the pest management market.
The company also hired former GCSAA
president Dave Fearis to its team of terri-
tory sales representatives.

Nufarm Americas hired John McBee as the
new Midsouth Regional Sales Manager
for the turf division. He will replace Marvin
Moore, who retired from the company.

The Golf Course Superintendents Associ-
ation of America named Branden Tanko the
recipient of the second annual Joseph S.

Garske Collegiate Grant.

constructlon
3 news -com

“The Source for New Golf Project Information”

golfconstructionnews.com (GCN) is an online report containing the most current and in-depth information on golf
projects in the U.S. GCN keeps tabs on thousands of projects a year to provide the most up-to-date, comprehensive
details as they become available. Reports can be ordered for up to eight regions of the U.S. to fit any-sized business.
Features include:
i . Access to project updates 24/7 via secure, password-protected access

"“. Project tracking from conception to completion, with its status regularly updated

. Full details for New & Proposed Projects, Remodels to Existing Courses & Recent Openings

"". State-of-the-art click-through contact access with developers, course designers and construction
companies (if selected), and related parties
e . Sortable project database — including by state, development phase, type and opening date

Subscribe online now! It's as easy as visiting www.golfconstructionnews.com. Review regularly updated sample
projects on the home page and see the power of GCN for yourself.

For additional information, call toll-free 866-640-7170.
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At the 19th hole, what do your golfers say about the previous 18?
A fertility program with POLYON® controlled-release fertilizer assures thicker, greener,
healthier turf—consistently and predictably—so you can have tournament conditions

: every day. Ask your POLYON rep to run a Free POLYGRAPH® computer customized -
fertility program for your course. Then, enjoy the rave reviews. For the name of your —
POLYON distributor rep, please call 800.422.4248. R R
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Only Magna%ic provides
sharpeners with REAL
performance (1 blade in 60
sec), and maintain"perfect
Lahgles effortlessly. Take part
a 30 day trial new. Call
or a free catalog.:

5

MACNA-MATIC

1'TAKE BACK YOUR TIME!

MAG-9000 Lawn Mower
Blade Sharpener

shop online!

1-800-328-1110 www.magna-matic.com
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National Account Manager

600 Superior Avenue, East, Suite 1100
Cleveland, OH 44114

Phone: 216-706-3752

Fax: 216-706-3713

E-mail: goasey@questex.com

Regional Account Manager

600 Superior Avenue, East, Suite 1100
Cleveland, OH 44114

Phone: 216-706-3755

Fax: 216-706-3713

E-mall: mharris@questex.com

Leslie Montgomery

Account Executive

600 Superior Avenue, East, Suite 1100
Cleveland, OH 44114

Phone: 216-706-3756

Fax: 216-706-3713

E-mall: Imontgomery@questex.com

Brian Olesinski

Classified, Account Executive

600 Superior Avenue, East, Suite 1100
Cleveland, OH 44114

Phone: 218-706-3757

Fax: 216-706-3713

E-mail; bolesinski@questex.com
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Classifieds

If an individual insertion is under $250, it must be prepaid, unless it is part of a contract that is $1,000 or greater.
VISA, MASTERCARD, & AMERICAN EXPRESS accepted.
For Advertising Information, Contact Brian Olesinski: 800-669-1668 ext. 3757 or 216-706-3757;

Fax 216-706-3712, Email bolesinski@questex.com

FOR SALE
TURBO TURF TC > Modular Drlvmg Range Stalls

Protect Your Greens from Frost and Freezing

Call for FREE i ideol Be prepared this winter with
Turbo Technologies, Inc. RTON TURF COVERS™

1-800-822-3437 Phone: (800)786 - 2091 Fax: (256)767 - 3856
www. Turbo Turf.com info@turfcovers.com www.turfcovers.com )

Did you know that
COLOR ads can

increase sales by e e
nearly twice that of bolesinski@questex.com

black & . ads? (216) 706-3757 handi-hut she Ilcn 1. 1-800-603-6635

www_. handi-hut.com Fax:973-614-8011
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Out of Bounds

Il SOMETHING COMPLETELY DIFFERENT

home theatres

ollywood has been
bemoaning its dra-
g

matic drop in box
office receipts this
year, blaming every-
one but itself for a
nearly 10 percent drop in revenue and

12 percent drop in attendance.

It doesn't take a self-important
movie mogul to understand that if you
spend gazillions marketing a dreadfully
idiotic movie that no one
comes to see (just scan the
movie ads to see the depths
to which Hollywood has
sunk), you will lose your shirt
and, in the executive’s case,
your job.

So, why don' people like
going to the cinema anymore? For
starters, it's $10 to $12 a ticket,
the 30-screen cineplex doesnt
ooze friendliness, and frankly, a
Coke of any size aint worth $3.50.
There are other reasons, too —
shorter time to move a feature
film to DVD, booms in the
DVD sales and the rental busi-
ness, the stellar rise of NetFlix,
more movies on demand, the prolifera-
tion of TiVo and really bad Hollywood
movies. However, people haven'
stopped liking movies, they just prefer
to watch them in the comfort of their
own homes. And increasingly those seri-
ous about film have used dropping
prices in high-end plasma screens to
convert the family room into a theatre
with sound and visuals every bit as good

WHO NEEDS THE CINEMA WHEN TOM CRUISE CAN FLY AN F-14

STRAIGHT THROUGH YOUR LIVING ROOM? gy marg ruce

as those in the conventional theatre.
Now, before you drop a fortune on
these toys, take a few minutes to deter-
mine exactly what you want, why you
want it, how/if you will use it, and what
you really can afford. The keys to a suc-

cessful home theatre are simple.

often must mount the speakers (and
run the wires) around whatever room
you are using. Of course, you have to
actually hook everything up properly,
too, including your cable, TiVo and/or
video game systems. That’s not
to mention ensuring that you
have electric juice to power
the whole set-up, as you
don't want your first flick to
go blank. It will take plenty
of experimentation to get
the sound just how and
where you want it. I would urge
you to test out your system with
an action film with crazed audio,

First, you want a progressive scan
DVD player ($100 to $300); an a/v
receiver with enough wattage to fill up
the room and enough jacks in back for
all of your toys ($300 to $1,500-plus);
a solid, reliable, non-hissing set of six
surround-sound speakers (five around
the room, and one sub-woofer; ($200
to $2,000-plus); a television ($500 to
$5,000-plus); and a bunch of speaker
cable (varies radically in price and qual-
ity). Increasingly, too, complete sys-
tems (speakers, receivers and cables) are
available from many companies, which
takes away a bunch of guesswork.

Installation can be tricky, as you

such as “Top Gun.”

Whether you want to soup up
your movie experience for a few
hundred or go hog-wild for
several thousand, make sure
that you do your research,
both online and in person.
While audio stores will usually carry a
higher price tag, they are vastly supe-
rior to a big box store in nearly every
other category.

And remember, as you carefully
assemble your own movie room, your
$3.50 will buy you 12 Cokes at home.

Mark Luce lives in Kansas City, Mo.,
where he is addicted to NetFlix.
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Poa annua invades bentgrass fairways and greens often out-competing bentgrass  "Here at Merion Golf Club, our members are

and other desirable grasses, eventually becoming the dominant turf species. Cutless passionate about golf and the condition of owr
g > ; e 7 course, so we have an active Poa annua
turf growth regulator can help you fight this encroachment, and shift the competitive ;

i _ ) management program. We rely on Cutless

advantage back to your desirable turfgrass. Unlike some plant growth regulators, because it is highly effective in reducing

Cutless constricts the Poa annua but is gentle on desirable grasses such as bentgrass, Poa annua infestations in bentgrass fairways

; o . wperience with Cutless is that it is less
allowing the bentgrass to grow and establish in the constricted Poa annua My experience with Cutless is that it is l
disruptive on the bentgrass, while being higlh

ies. So free your bentgrass and squeeze the Poa annua out of your

effective in reducing Poa annua populations
ind greens. Use Cutless, the Poa Constrictor!™ In addition to bentgrass conversion, Cutless also

For more information about Cutless turf growth regulator, provides labor savings by reducing our mowing
call 1-800-419-7779 or visit our web requirement. Cutless is a great product

; ¥ that I am glad to see SePRO bring
site at WwWw.sepro.corn. back to the golf course market

TUrf Gl'OWth Regu'ator Matt Shaffer
Director of G
SePRO Corporation 11550 North Meridian Street, Suite 600, Carmel, IN 46032 Merion Gol
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