
TALPIRID 
KILLS MOLES 

MADISON, Wl 53704 USA I www.talpirid.com 

TALPIRID"' The industry's first 
& on ly proven mole bait. 
Moles can be one of the most destructive and costly 
pests golf superintendents face... indiscriminately 
damaging greens, fairways and tee boxes. 
The result of more than 4 years of 
groundbreaking research, TALPIRID 
can help regain control where 
no viable options previously existed. 

"Great job—thank you for finally 
researching and producing a great 
product that by far, is the best product 
on the market for mole elimination!!" 
- Robert M. Donofrio, Shadow Lake G.C. 

"It really does work." 
-James Longhi, Longhi's Golf 

TALPIRID is easy to apply and economical to use. For more 
information, contact your Turf & Ornamental distributor or 
Bell Laboratories directly at talpirid@belllabs.com. 

http://www.talpirid.com
mailto:talpirid@belllabs.com


Golden Slumber 
You're up before dawn, and you work long hours. 
Lord knows you need your proper rest, but are 
you getting it? Here are five steps to a good 
night of sleep. 

• Take time to clear 
your mind. 

Avoid stimulants, 
such as coffee or colas, late 
in the day. 

^ • Keep a 
regular sleep 

schedule. 

SOURCE: 
PARADE MAGAZINE 

Don't drink alcohol, which 
causes awakenings. 

Don't exercise or eat 
heavily before bed. 

Golf Rounds Played 
The percentages below represent the difference in number of rounds 
played in the month of August 2005 compared to the number of rounds 
played in August 2004. 

I REGION • • Y.T.D. • 

New England ME, VT, NH, MA, RI, CT 4.50 /0 -0 .40 /0 

Middle Atlantic NY,PA,NJ 4.30 /0 2.10/o 

East North Central MI, OH, IN, IL, WI - 1 . 9 0 / 0 1 . 1 0 / o 

West North Central ND, MN, SD, NE, KS, IA, MO 0 . 9 % 0.20/o 

South Atlantic wv, DE, MD, VA, NC, SC, GA I . 6 0 / 0 -2.90/0 

Florida 9.70 /0 -2.70/0 

East South Central KY, TN, AL, MS - 10 . 1 0 / 0 -3.30/0 

West South Central OK, AR, LA - 5 . 3 0 / 0 2.50/o 

Texas -O.40/0 3.6o/o 

Mountain MT, ID, WY, NV, UT, CO, AZ, NM 3.9o/o O.60/0 

Pacific WA, OR, AK, HI 3 . 5 % -3.50/0 

California 1 . 1 % -5.O0 /0 

TOTAL UNITED STATES O.60/0 -O.60/0 

GOLF DATATECH 

G O L F D O M ' S BIG PICTURE IS B R O U G H T TO YOU IN PARTNERSHIP WITH 

TORO, 

When It's Time to Move on 
Salary.com lists the top 5 reasons 
why people start looking for new jobs: 

1- Inadequate compensation. 

2. Inadequate opportunities for 
career advancement. 

3. Insufficient 
recognition or 

appreciation. 

4. Boredom. 

5. Inadequate benefits. 



; r - It's the same beast. 
We just sent it to obedience school 

The new Toro" Workman® Ten years ago, we revolutionized the utility 
vehicle with performance and brute strength. Now we've made it a lot more 
friendly. There's a comfortable amount of space and legroom. It's easier to 
control, with hydraulic steering. It'll even hold your coffee. To find out more, 
and learn about financing options, visit toro.com/workmanhd. 

r 

T O R O Count on it. 



^ f l H k ^ P N E W S W I T H A H O O K Off The fringe 
Business 

briefs 
Rutherford replaces Dimino at LESCO 
Jeffrey L. Rutherford was named to replace 
Michael R Dimino as president and CEO at 
LESCO in Cleveland. Dimino resigned both 
positions and his directorship, the company 
said. Rutherford was previously senior vice 
president and chief financial officer. 

The company also announced a number 
of other senior management promotions: 

• Bruce Thorn was named chief operat-
ing officer; 

• Michael Weisbarth was named chief 
financial officer and controller; and 

• Kathleen Minahan was named general 
counsel and secretary. 

Bayer names Cleveland 
Neil Cleveland was named director of the 
U.S. Green Business for Bayer Environmen-
tal Science in Research Triangle Park, N.C. 
Cleveland will assume his new position in 
April. Dan Carrothers, current director of the 
U.S. Green Business, is resigning effective 
Dec. 31 to become chief operating officer of 
Datacore, a company based in Kansas City, 
Kan., that specializes in database marketing 
and customer relationship management 
(CRM) initiatives. He has been with Bayer in 
various positions for nine years. 

"Dan has always had a strong entrepre-
neurial spirit and this opportunity is consis-
tent with his ultimate personal objectives," 
said Josh Weeks, vice president of Profes-
sional Products North America for Bayer 
Environmental Science. 

Weeks will assume management of 
Bayer's Green Business on an interim basis 
and will work closely with Cleveland, who 
currently holds the position of global portfolio 
manager of Green Business at the global 
headquarters for Bayer Environmental 
Science in Lyon, France. 

Handheld Controllers 
Revisited 
IS PDA TECHNOLOGY ON THE 
WAY OUT? ARE CELL PHONES 
ON THE WAY IN? 

By Anthony Pioppi, 

Contributing Editor 

Five years ago there were 
predictions that hand-
held controllers would 
be the wave of the fu-
ture in the golf course 

irrigation field. 
The prediction that PDAs would 

be standard equipment for superin-
tendents has only turned out to be 
true at higher-end facilities. Down 
the economic ladder, transmitting 
irrigation commands via U H F radio 
still is the norm on most courses. But 
some say the PDA may already be on 
its way out, surpassed by the increas-
ingly versatile cell phone, while oth-
ers think the hand-held controller 
technology has gone as far as most 
superintendents want. 

Randy Mills, central control 
product manager for Rain Bird, said 
the PDA has not performed as well 
as expected, not just in the golf 
course maintenance industry but in 
many industries. He also points out 
that Rain Bird and other irrigation 
companies are at the mercy of the 
technology developed by PDA man-
ufacturers, such as Motorola. 

As an example, Mills said that 
when PDAs first hit the market, 
superintendents shied away from 
them because their battery life was 
short and they couldn't be kept on 
for an entire day. But that technology 
improved dramatically in the past 
couple of years, Mills said, making 
PDA's more enticing. 

But Paul Standerfer, The Toro 
Co. s product and marketing man-
ager for golf central controls, said the 
improvements might not have come 
in time to save the PDA's place. He 
compares the PDA-cell phone battle 
to that of VHS vs. beta. 

Standerfer said a few years ago 
PDA had the upper hand but not now. 
"Cell phones have now blown by 

Continued on page 21 



Longer Than 
PRECISION LABS SAYS SYNC ENHANCES 
PERFORMANCE AND LENGTHENS DISEASE 
CONTROL OF SYSTEMIC AND CONTACT FUNGICIDES 
By Larry Aylward, Editor in Chief 

Precision Laboratories believes it has created a new 
category in the golf turf market with the recent 
introduction of its new product, SYNC, 

ft Several years in the making, SYNC is the first activator 
o adjuvant specifically designed for the turf industry to 
o enhance the performance and lengthen the disease control 
3 of systemic and contact fungicides, at reduced spray carrier 
Q volumes, Precision Laboratories says. 
uj At a recent meeting in Downers Grove, 111., Precision q: © 
£ Laboratories introduced SYNC to the trade press. A few 
h superintendents were on hand to discuss SYNC, including 
o Tom Breiner, superintendent of Fiddlers Elbow Country 
R Club in Bedminster, N.J., who tested SYNC on his course o 
£ in the summer. It was a difficult summer for disease control 

in his region, Breiner 
says, and SYNC was put 
to the test. But he was 
impressed with the prod-
ucts performance, espe-
cially the increased length 

of disease control it allowed his fungicides. 
"I like to sleep at night," Breiner said with a smile, when 

asked about the increased length of control. 
Unlike other adjuvants, Waukegan, 111.-based Precision 

Laboratories says SYNCs proprietary adjuvant technology 
is comprised of a two-part surfactant system consisting of 
a carbohydrate-based surfactant and an amine polymer 
complex. It also contains a pH buffer to optimize fungi-
cide solubility. 

"Our development efforts have shown that SYNC con-
sistently improves fungicide performance and longevity," 
says Don Spier, vice president at Precision Laboratories. 
"We have seen improved turf health and significant differ-
ences in performance in water volumes as low as one gal-
lon of water per thousand square feet. For turf profession-
als facing a wide range of disease pressures, SYNC provides 
a significant return on their fungicide investment by saving 
time, labor and money." 

BIGGER IS 
BETTER... 
6 " x 10" x 2 " 
ASK HOW TO 
RECEIVE FREE 
SHIPPING. 

W W W . T T G C S . C O M ARCHITECTURAL BRONZE, ALUMINUM & GRANITE CUSTOM SIGN SOLUTIONS 

http://WWW.TTGCS.COM


Asst. Superintendents 
Discover What It Takes 
to Cut Mustard 
By Thomas Skernivitz, Managing Editor 

j he superintendents of tomorrow had best be ready to 
treat gray leaf spot one hour and pass Grey Poupon 
to the VIP from the water district the next. 

That was the take-home message of the fifth-annual Assis-
tant Superintendent Boot Camp, hosted by the Northern 
California Golf Association in Pacific Grove, Calif. 

In what was a perfect metaphor for the all-around effort 
that it takes to be a modern-day superintendent, Mondays 
14-hour day started with a tour of the Carmel Area waste 
treatment plant and ended with etiquette lessons. 

Talk about going from the outhouse to the Pebble 
Beach penthouse. 

Yours truly got to tag along with 39 other participants, 
primarily assistant superintendents from California and 
Nevada, as well as a few interns and turf science students. 

Having grown up a few miles downwind from a sewage 
treatment plant in Northeast Ohio, the morning trip was par-
ticularly enlightening. I was finally able put a face to the smell. 
Best of all, I can now safely say that Carmel's you-know-what 
doesn't stink any less than Cleveland's you-know-what. 

"The bottom 2 feet of this," 
plant superintendent Mark 
Scheiter said, pointing to a vat of 
churning raw sewage, "is the 
worst substance known to man. 
... You get this stuff on your 
hands, and it's not going to come 
off for two or three days no mat-
ter how much you wash it." 

That might rub Rebecca 
Black the wrong way — if, of 
course, she had an unruly bone 
in her body. The etiquette spe-
cialist put on a two-part presen-
tation that had just about every 
attendee wondering if he or she 
wasn't third-generation Java Man. 

At dinner, in-between her sessions, Black walked from 
table to table, watchful as to whether her advice was sticking 

Nearly every 

attendee was 

wondering if he 

or she wasn't 

third-generation 

Java Man. 



like the sludge. Meanwhile, we the eaters couldn't have been 
more nervous and meticulous in our every move had we 
been trying to defuse a bomb. 

Consider that during a business meal you should: 
• not hover over your food but sit up straight; 
• not place a utensil on the table once it is used; 
• not blow on hot food; 
• not lick your fingers; 
• not push food onto your fork with your thumb. 
No problem, you're thinking? Well, try scraping out the 

last remnants of a baked potato without using your fingers. It 
ain't, er, isn't that easy. 

Aside from reverse osmosis and proper decorum, the boot 
camp had plenty to offer between Sunday evening and Tues-
day afternoon. Drs. Fred Yelverton, Leah Brilman and Frank 
Wong touched on a variety of scientific topics, including 
weeds, seed breeding and fungicide application. 

Jon Scott, the vice president of agronomy on the PGA 
Tour, detailed the resurrection of San Francisco's Harding 
Park Golf Course, the site of the American Express Champi-
onship. Randy Kane broke down bunkers, and Gail Rogers 
spoke on proper course marking. 

On the safety side, John Lamb, a toxicology management 
specialist from the California Poison Control System, dis-

Attendees practice the Heimlich maneuver on each other. 

cussed pesticides. And representatives of the Pebble Beach fire 
department gave a refresher course on first aid. 

By the time everyone had been paired to play Poppy Hills 
Golf Club, home of the NCGA, the boot camp had been de-
clared a success by its organizer, Mike McCullough, the 
NCGA's director of turfgrass services. 

"For somebody that's young and is really wanting to climb 
up the ladder, you need to separate yourself," McCullough 
said. "And being a superintendent is not easy. You have to be 
a jack-of-all-trades. You have to change hats all the time." 

Apparendy, the boot camp is paying dividends. McCullough 
estimates that 20 previous attendees are now superintendents. 

This year's class holds just as much promise, if not more, 
thanks to the etiquette lessons. They wouldn't be caught dead 
wearing one of those many hats to the dinner table. 

T h e EXPRESS DUAL sp in g r i n d e r is much 
f a s t e r t h a n b a c k l a p p i n g w i t h no messy c leanup. 
F i f t een m i n u t e s f l o o r - t o - f l o o r for a ree l g r i nd 
m a k e s l a p p i n g a t h i n g o f t h e pas t . A n d eve ryone 
k n o w s a f r e s h l y g r o u n d m o w e r de l i ve rs a be t te r 
cu t t o g r a s s t h a n l apped mowers . Ins tead o f g rass 
b l a d e s t h a t are t o r n ; y o u ge t a s m o o t h , su rg i ca l 
cu t r e s u l t i n g in g reener , hea l th ie r t u r f . 

F ind o u t fo r you rse l f , t es t d r i ve a dua l . 
Ca l l 1 - 8 8 8 - 4 7 4 - B 3 4 8 . 

AMERICA'S FAVORITE GRINDER www.expressdual.com 

World's Fastest Grinders 
W h y t h e w o r l d ' s f a s t e s t g r i n d e r s m a k e f o r 

b e t t e r r u n n i n g m o w e r s a n d g r e e n e r g r a s s . . . 

http://www.expressdual.com


Over 
75 Years 
of Turf 
Stewardship 

Proven Results 

Cost Effective 

• Environmentally 
Friendly 

www.milorganite.conn 
1-800-287-9645 

Off The Fringe 

What They Don' 
Teach You in School 
SUPERINTENDENT OFFERS TIPS 
ON INTERACTING WITH GOLFERS 
By Charlie Fultz M any times during my travels 

in the golf course industry, 
fellow superintendents have 

commented on things they've encoun-
tered that they had never been taught 
in college how to handle. For instance, 
daily interaction with golfers on your 
golf course is one issue that is seldom 
covered in class, yet it's one that every 
superintendent needs experience in to 
become a true professional. 

Just the other day, my assistant came 
off the course more than a little upset. 
A foursome had pulled their golf cars 
off of the cart path around the greens 
despite the many signs posted around 
our course asking for golfers to keep 
cars on the paths around all greens and 
tees. When my assistant politely asked 
the golfers to follow this posted rule, 
one person in this foursome became 
confrontational. My assistant came 
back to the shop to find me and mut-
tered, "This is something they defi-
nitely don't teach you in school." 

How true. 
Learning to effectively communicate 

with golfers is key to a superintendent's 
success in this industry. In fact, tactful 
communication may be the key to your 
survival, since the golfer you upset 
today may be on the golf course board 
of directors tomorrow deciding your 
fate. So, how can you diplomatically 
enforce your rules and regulations to 
help keep your course in good shape? 

• For starters, request help from 
your pro shop. Sit down with your 
golf pro in the off-season and explain 
why you need his or her help. If you're 
both on the same page, your golf pro 

should be willing to help you, if only 
for the better of the organization. Ask 
the golf pro to explain to golfers what 
is expected during their rounds that 
day before they start. Starters (if you 
have them) can then reinforce what 
comes from your pro shop. Marshals 
are also helpful in dealing with golfers. 

• Proper signage will also help. 
Keep easily visible signs posted in 
places where they can't be missed. 

• Being proactive with your main-
tenance staff will also help. Your staff 
can be just as effective as you are in 
policing your golf course, especially if 
you establish guidelines in how to do 
so. But be careful with this. If there's a 
chance for a confrontation, instruct 
your staff to walk away from it to find 
you to handle the situation. 

Also, as you tour your facility dur-
ing the day checking on staff and 
such, be active in enforcing your 
course's rules. Expectations from the 
golfers will begin to change for the 
better if everyone is on the same page. 

In the situation that my assistant 
faced, I went out onto the course and 
found the foursome. I then asked the 
group to please follow the signage on 
the golf course. I let them know that it 
helped us maintain the course better 
for them and that the hard work put in 
by my staff was being jeopardized. 
They said they were sorry. 

I know that golfer etiquette isn't 
what we would hope it would be, but 
we can help mold it if we are proactive 
in enforcing regulations and rules on 
our own courses. Once golfers see it 
and hear it often enough, we can hope 
that they will see and hear what we are 
trying to do. 

Charlie Fultz is superintendent of The 
Shenvalee Golf Resort in New Market, Va. 

http://www.milorganite.conn


Water. It's what keeps the world 
alive. As the world's largest manu-
facturer of irrigation products, we 
believe it is our responsibility to 
develop technologies that use 
water efficiently. Over the past 
seven decades, our pioneering 
efforts have resulted in more than 
130 patents. From central control 
systems and automatic shut-off 
devices to pressure regulating 
components and low volume drip 
irrigation, Rain Bird designs 
products that use water wisely. 
And our commitment extends 
beyond products to education, 
training and services for our 
industry and our communities. 

The need to conserve water has 
never been greater. We want to 
do even more, and with your help, 
we can. Visit www.rainbird.com 
for more information about 
The Intelligent Use of Water." 

The 
Intelligent 

Use of Water 

www.rainbird.com 
© 2003 Rain Bird Corporation 
Pebble Beach Golf Links, and distinctive images of the course are trademarks, services marks and trade dress of Pebble Beach Company. Used by permission. Rain Bird is the official irrigation supplier of Pebble Beach Resorts. 

http://www.rainbird.com
http://www.rainbird.com


Caddyshaft? 
INDUSTRY NEEDS TO SAVE CADDIES FROM BECOMING 

estimate yardage and other play factors 
compete with the training and knowl-
edge of caddies. 

The adoption of the golf car appears 
to be an economic issue. Years ago a 
caddie got paid $5 per bag; today a 
good caddie gets $40 per bag, up to 
$80 per bag at some clubs. Add to that 
the fact that golf cars can be a lucrative 
source of revenue for the club, and its 
easy to see why they are popular. 

Perhaps the most important aspect 
of caddying goes beyond the confines 
of the game itself, to the development 
of character, leadership and ability in 
the young people who traditionally fill 
the role. Today there are only a hand-
ful of caddie scholarship organizations 
in the country. To honor and support 
the caddie's role, the Golf Association 
of Philadelphia in 1958 established the 
J. Wood Piatt Caddie Scholarship 
Trust. It was named in honor of 
Philadelphia's premier golfer of that 
era, an accomplished player who was 
the scholarship's first contributor. The 
Piatt Caddie Scholarship continues its 
mission to provide financial assistance 
to deserving caddies so they can pur-
sue their educational goals. 

With debate raging over the current 
costs and future role of the caddie, one 
only has to look to the historically im-
portant effects of this long-held tradi-
tion. Like the caddies of old, todays 
caddie-scholars have been enriched by 
the legacy of the ancient game's tradi-
tions. Their future contributions to the 
sport are worth the investment of con-
tinuing the caddie tradition. 

J. Clark O'Donoghue is chairman of the 
J. Wood Piatt Caddie Scholarship Trust. 

AN ENDANGERED SPECIES By J. Clark O'Donoghue 

• e all know that golf is a 
game with a deep and col-
orful past. Unfortunately, 

one of the most cherished aspects of 
the game — the role of the caddie — 
is now in jeopardy. 

According to some, the job of cad-
die is about 500 years old, though this 
is difficult to substantiate. The Profes-
sional Caddies Association (PCA) 
notes the position grew out of the tra-
dition of personal servants employed 
by gentleman golfers at least as far 
back as the 18th century. Caddies of 
old were often men of "hard back-
grounds," says the PCA, some of 
whom were of very questionable char-

acter. Willie "Trap Door" 
Johnson was a notably crooked caddie 
whose fake limp enabled him to main-
tain a special boot on one of his feet 
that hid "lost" golf balls, which he 
later sold back to his own clients. 

Over time, the role of caddie has 
evolved from servant of questionable re-
pute to the golfer's right-hand man. An 
experienced caddie can help plan the 
overall game and offer sound advice. 

Today the job is endangered, pri-
marily by the growing use of golf cars 
on U.S. courses. In the 1950s golf cars 
were a new concept. Today they are a 
fact of life. The problem is accelerating 
as cars equipped with technology to 




