
THE Show for Irrigation "Professionals 

• Exhibition: World's largest ALL-IRRIGATION display! 
• Education Courses for working professionals 
• Certification Exams: earn special designations for your expertise 
• Technical Sessions present the latest irrigation concepts 

• Business Seminars help you build your business 
• Industry Tours provide a close-up look at regional irrigation 
• New Product Contest features the latest products 
• Networking Opportunities: this is where it happens! 

Sun-drenched Phoenix is where the irrigation industry will gather in November! See what's 
new, talk to pros from all over the world, take home new skills, new ideas and new contacts! 

Irrigation Association® 
6540 Arlington Boulevard • Falls Church, VA 22042 USA • +1.703.536.7080 • +1.703.536.7019 fax 

For more information...Fax this form to +1.703.536.7019 today or visit www.irrigation.org 

• Send me informat ion about attending the world's biggest irrigation show, 
including the educat ion and certif ication programs that wil l be offered. 

• Send me informat ion about exhibiting. 
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FOR A FREE DEMO, CALL 1 - 8 0 0 - 6 6 1 - 8 1 3 2 

OR EMAIL US AT BWOODS@FIBERBUILT.COM 
WWW.FIBERBUILT.COM/GOLF 

Free yardage markers... 
When you buy a 

JIG Trimmer System 

Products Made In America 
11446 Rogues Road, Midland, VA 2 2 7 2 8 

Phone: 877-534-2003 Fax: 540-788-4416 

www.jegcorp.com 
C O R P O R A T I O N 

JEG Trimmer is patent pending. 

The J eg Trimmer System makes 
cutting around sprinkler heads 
easy. Simply plunge and cut and 
you're finished in seconds. 

• Cut 120 heads in one hour. 

• Works with a power drill. 

• Superintendent tested and approved. 

• Works with most sprinkler heads. 

• Purple caps available to meet EPA guidelines. 

• Steel blades make perfectly circular cuts. 

• Yardage makers in assorted colors. 

FIBERBUILT® 

THE BEST 
ENGINEERED 
GOLF MAT 
SYSTEMS IN 
THE WORLD. 

Have you received 
editorial coverage 
in Golfdom P 
When your company is featured in 

Golfdom, expecting your customers 

to read your story isn't enough... 

you need Reprints. 

800-290-5460 ext. 100 
golfdom@reprintbuyer.com 

RMS is the authorized provider of custom Reprints, Eprints and 
NXTprints for Golfdom magazine. 

THE FEEL OF fl F A I R W A Y 

AND B U I L T TO L A S T 

mailto:BWOODS@FIBERBUILT.COM
http://WWW.FIBERBUILT.COM/GOLF
http://www.jegcorp.com
mailto:golfdom@reprintbuyer.com
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The Company Une 
• I P R O D U C T S & S E R V I C E S 

Spanish labels 
PBI/Gordon Corp. has published 
two new Spanish labels on its 
corporate Web site: Trimec 
Southern Broadleaf Herbicide 
and Trimec Plus Selective Grass 
and Weed Herbicide. Material 
safety data for the products is 
also available online in Spanish. 
For more information, visit 
www.pbigordon.com or contact 
800-821-7925. 

GIS system 
StrataPoint offers its Geo-refer-
enced Information System 
(GIS) for golf courses in the 
Point DataMap networked ver-
sion. All modules of Point 
DataMap, including irrigation, 
trees, turf, crown profiler and 
personnel, now operate f rom 
any work station on the course. 
For more information, contact 
651-322-4000. 

Gas chlorinator 
REGAL gas chlorinators reduce 
algae and slime buildup in irriga-
tion systems. They also aid in pre-
venting disease, fungus and mold. 
In addition, they control odors that 
can emit from irrigation systems, 
and the gas chlorinators are easy 
to maintain and clean. 
For more information, contact 
772-288-4854 or visit 
www.regalchlorinators.com. 

Twin-spinner technology 
Ty-Crop introduces a twin-spinner 
for its ProPass 180 that utilizes 
new technology created to ex-
pand the versatility of the spin-
ner's already proven light and 
frequent performance. The spin-
ner delivers consistency across 
the entire spread width. 
For more information, contact 
800-845-7249 or visit 
www.tycrop.com. 

Microorganism treatment 
Advanced Microbial Solutions LLC 
and John Deere Golf & Turf One 
Source introduce SuperBio Pit 
Boss, a blend of microorganisms 
created specifically for treat-
ment systems. SuperBio Pit 
Boss breaks down solid wastes 
and reduces odors in golf 
course wash pits and drainage 
fields. The natural, stable micro-
bial blend is effective in digest-

ing solids, such as grass clip-
pings and petroleum products, 
lessening the need to pump 
solids f rom the holding tanks 
and consequently benefit ing 
the environment As an odor-
reducer, Pit Boss makes warm-
day work more tolerable for 
employees. 
For more information, contact 
800-537-8233 or visit 
www.JohnDeere.com. 

.Water Solutions 

« T Tiring a professional irrigation consultant is very important to the 
JL JL success and outcome of a major irrigation installation or restoration 

project. The planning and specifications, prepared by a professional consultant, 
lay the foundation for lasting solutions that achieve environmental and 
business objectives. " 

JOHN ZIMMERS 
Golf Course Supe r i n tenden t • Oakmon t Country Club 

Oakmont , Pennsylvania 

Professional m e m b e r s of t h e 
Amer ican Soc ie ty of I r r igat ion 
Consu l tan ts have passed an 
extensive peer review a n d 
qua l i f i ca t ion process. 

Work ing wi th an ASIC m e m b e r 
gives you the con f i dence t h a t 
a h igh ly -qua l i f ied i r r igat ion 
consu l tan t is on t he j ob , he lp ing 
to protect your interests a n d 
your investment 

Contact ASIC to find a 
consultant near you. 

PO Box 4 2 6 
Rochester, MA 0 2 7 7 0 

5 0 8 - 7 6 3 - 8 1 4 0 
Fax: 5 0 8 - 7 6 3 - 8 1 0 2 

www.ASIC.org 

Ball washer 
Par Aide introduces the new Par Aide Tee 
Pro, a ball washer design that uses recycled 
plastic. The design allows superintendents 
to keep a consistent look with other Par 
Aide recycled plastic units. It uses the same agita-
tor and brush assembly as all other Par Aide Ball 
Washers. It is also maintenance-free. 
For further information, contact 888-893-2433 or 
www.paraide.com. 

Oakmont Country Club • Oakmont, Pennsylvania 

http://www.pbigordon.com
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Classifieds 

BIRD CONTROL FOR SALE 

W W W . G O L F D O M . C O M 

Did you 
know that 
COLOR ads 
can increase 
sales by 

nearly twice that of 
black & wGoBG® ads? 

For Ad Rates and Schedules, 
Contact: 

Brian Olesinski 
bolesinski@questex. com 

(800) 225-4569 ext. 2694 

Big Bend Border Collies 
Goose Problem! No Problem! 

barbaraeray@ntelos.net 

Golfdom If an individual insertion is under $250, it must be prepaid, unless it is part of a contract that is $1,000 or greater. 
VISA, MASTERCARD, & AMERICAN EXPRESS accepted. 
For Advertising Information, Contact Brian Olesinski: 800-225-4569 ext. 2694 or 440-891-2694; 
Fax 440-891-2675, Email bolesinski@questex.com 

Millboro, VA 
#1 provider of 
goose dogs 

Health package 
Video 
Guarantee 
25 years experience 
500 happy clients 
Lifetime consulting 

bigbendfarm.com 
540-997-5661 
540-460-0393 

Two guys were playing a game of golf and 
were all square on the 18th. The first guy 
sliced his shot way off to the left, and the 
ball came to rest on the cart path. His oppo-
nent smashed it straight down the middle. 
"Oh well," said the first player, "I should get 
a drop off there." 
"Heck no," said his playing partner, "we play 
the ball as it lies." 
"OK," said the first guy, as he dropped his 
opponent off in the middle of the fairway. 
The second guy found the green, and could 
not resist smiling as he saw sparks coming 
off the cart path for the practice swings. 
Finally the guy hitting off the cart path 
addressed his ball and swung it well, leaving 
a miraculous shot three feet from the pin. 
Upon returning, the guy in the middle of the 
fairway commented, "That was a great 
shot... what club did you use?" 

"Your 6 iron," was the reply. 

Golfdom's 

of v the month 

http://WWW.GOLFDOM.COM
mailto:barbaraeray@ntelos.net
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Out of Bounds 
• S O M E T H I N G C O M P L E T E L Y D I F F E R E N T 

buying a house 

After 35 years, I now 
rest my head in a 
bed in a house that 
we own — well, we 
have about 29 years 
and 11 months until 

we own it, but you know what I mean. 
On June 13 we went to a non-de-

script office park in Leawood, Kan., 
signed and initialed an endless sheaf of 
official-looking documents, and then, 
miraculously they handed us the keys. 
Unfortunately, there are nearly as 
many different keys to the house as 
there were documents to ink. Obvi-
ously, there needs to be a talented 
locksmith in my future. 

I also envision a chimney guy, a 
plumber, an electrician, a tile wizard, a 
new lawnmower for a sprawling yard 
and more trips to the hardware store 
than I will care to count. The costs 
add up, but now I feel as if I am 
putting all that money into an 
extremely long-term savings account 
that helps my family. 

That's the thought that kept me 
going as I stripped two layers of wallpa-
per from my baby Quinn's room, the 
bottom layer apparently stuck up with 
crazy, super-duper adhesive when the 
house was built in the late 1950s. That's 
the thought that kept me going as I 
repeatedly drilled my hand with a ham-
mer, trying to pry up tackboard from 
an ugly carpet that covered gorgeous 
hardwoods. And that's the thought that 
will make clean the gutters in the fall 

IT'S ONE OF LIFE'S GREAT 

POSSESSIONS, SO SAYS THE 

WRITING ON THE AVOCADO-

COLORED WALLPAPER 

BY M A R K L U C E 

and keep the garage in order, sort of. 
Of course, the ideas and plans — a 

Zen garden, an extra bedroom in the 
basement, shelving throughout the 
garage and a hideaway fortress of soli-
tude/office way back in the utility 
room — will always outstrip the bud-
get, but it's that idea of working 
toward something bigger than the day 
to day that brings such satisfaction to 
all the efforts. 

If you have never bought a home 
before, my advice is simple. First, do 
your research on real-estate agents and 
neighborhoods and lenders. Look at as 
many houses as you can, which will 
quickly let you know what you don't 
want. Don't be afraid to be firm with 
any party that you deal with, for it's you 
who is paying the money and acquiring 
the property, not anyone else. And 
lastly, try to look past the decorating 
schemes of the current owner to see 
what you could make it. 

Many had already been scared off by 

wallpaper I called "Acid 
Grandma," our avocado kitchen and 
not knowing what the hardwoods 
looked like under that carpet. Luckily, 
Jennifer and I saw a well-built, very 
large home with a big yard in a nice 
neighborhood just two miles from my 
job (not 40, as before). Yes, the whole 
house needs work and updating from 
its Grandma decor, but now, dear 
friends, it is ours and when I feel the 
weight of opening a real front door, I 
can't help but smile. 

Be prepared, though, for the flip 
side of "This is mine." On our first day 
in the house, the air conditioner shot 
craps at about 5 p.m. on a scorching 
day. It got fixed (a fuse), and strangely, 
there was a part of me that was nearly 
downright happy to pay Donny, the 
AC tech who came out on a Sunday. 
Our air conditioner now works and 
cools our house. Finally, we are home. 

Mark Luce now lives in Kansas City with 
his wife Jennifer and their two children, 
Miles and Quinn. His next project is to 
get the wallpaper out of the kids' bath-
room. He willfinish sometime in 2007. 
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• VaricoreTechnologies, Inc. • 800-978-8007 • service@varicore.com • 

www.varicore.com 

With its efficient design, a Multi-Flow system 
will eliminate drainage problems on your course, 
while saving you time and money. 

Multi-Flow is that line. 

here's a narrow line between affordable and effective. 

mailto:service@varicore.com
http://www.varicore.com



