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Back in Business
at Baltusrol

After exiting Oakmont and nearly leaving the
greenskeeping field, Mark Kuhns finds new life
at the site of this month’s PGA Championship.
By Thomas Skernivitz

Oakmont’s
Overhaul

Members seek to restore classical course to its

glory days . . . and bring it up to date.
By Larry Aylward

Mr. Sand Man

Nobody crafts a bunker better than Jeff Bradley,
the shaper of the Coore-Crenshaw design team.

By Geoff Shackelford

Under Fire

Superintendents burn turf to preserve native
vegetation and encourage wildlife.

By Anthony Pioppi
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Some superintendents are irrigating less during
overseeding — and getting good results.

By Peter Blais 94 Company Line
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Gone Before?

*| Building a

Better Green

USGA’s changes to “Recommendations for a
Method of Putting Green Construction” make
agronomic, economic sense.

By Sarah Willnerd

TurfGrass
Trends

This month Golfdom’s practical

~ research digest for turf managers
discusses the role of nematodes
in an integrated pest manage-
ment program. See pages 59-74.
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Engineered Turf System

BLUEYELLOW™ Engineered Turf System is your all-in-one
turf establishment solution. With precisely calibrated and
uniformly distributed blends of premium seed and fertilizer,

contained within a cellulose substrate, BLUEYELLOW delivers

unparalleled uniformity, natural weed suppression, and

faster turf establishment. BLUEYELLOW can be customized

to meet your seed and fertilizer requirements, and it

biodegrades completely, leaving nothing fo remove.

Your seed, your fertilizer, your reputation.

BLUEY
The Smartest Way to Make Green™ 4

®|0o|s

Rake Roll Rain

] S -
www.blueyellowpro.com #%¢= Cor

Micromanage Your Turf

Introducing Advanced Aer's revolutionary new
RZ-Wireless root zone intelligence system.

From Root Zone o Desktop
Now, you can monitor real-time moisture,
temperature and salinity levels from the root
zone of greens, tees or fairways directly on
your desktop computer. The RZ-Wireless
system provides precise information
allowing you to manage your irrigation with
greater precision than ever before. Save
water, use fewer inputs, reduce labor costs
and grow healthier furf.

ADVANCED
AERATIO V’\}

SYSTEMS

ADDING SCIENCE TO THE
ART OF GROWING GREAT GREENS

Stop guessing about what's going on in the NS aus
root zone and prepare to fake your turf to

Markehng Pcrfner
the next level.

www.advancedaer.com
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What we learned from building this machine is what we use to build yours.

A greensmower is not just a greensmower. At least not at
John Deere. With every golf & turf product we design and build
comes the readily available resources of our entire company.

Which allows us to work with folks in our Agricultural Division
to come up with flat-faced O-rings on hydraulic fittings to
guard against leaks. Or to join together with our friends in the
Construction and Forestry Division to produce sealed electrical
connectors that protect against moisture.

So, in the end, you're not getting just a greensmower, or an
aerator, or a utility vehicle. You're getting the very best of what
our entire company has to offer. And we promise that will always
be the case with every product we make.

[rei 5] OFFICIAL
s BOLF COURSE

www.johndeere.com

i EQUIPMENT A/

Nothing Runs Like A Deere”

JOHN DEERE



http://www.johndeere.com

MORE AIR...LESS NOISE!

real
‘ BUFFALO TURBINE -
DEBR LOWERS

John Deere 1400 Series
Turfcat 600

Toro Grditdsmaster 300
Grasshopper

Ventrac

Frontmount Turbine Blowers

. Hurricane PTO
- {3-Point hitch mount)

TI7777

STOP LOSING
MONEY ON
EVERY PAYROLL.

(888) 788-8463

WWW.JOBCLOCK.COM

THE JOBCLOCK®

THE SUPERINTENDENT’S TIMECLOCK™
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Newog/36

Long Lasting,
= Dlsease

Introducing New Broad
Spectrum 26/36 Fungicide?
With A Dual Mode of Action

New 26/36 Fungicide™ with its contact and systemic
modes of action, is double trouble for a broad

spectrum of tough to control diseases like dollar spot and
brown patch. And the dual-action benefits don't stop here.

Better Resistance Management,
Long Lasting Control

The proprietary formulation of 26/36 Fungicide — a combina-
tion of iprodione and thiophanate-methyl — reduces concern
for resistance and increases the length of disease control,
up to 21 days. That's better resistance management with
long lasting disease control.

Great Replacement for the DMIs

26/36 Fungicide is also a great summer replacement for
the DMIs that can have a growth regulation effect leading

Read and follow all label directions. The Cleary logo and 26/36 Fungicide are trademarks of Cleary Chemical Ct

—*

Fungicide’

Tee to Green
Control

to lower overall turf quality, reduced
turf density, bare spots and poor
_ playing conditions.

" You Can Count
on Cleary — and
New 26/36 Fungicide

Cleary, with over 65 years of commitment
and experience, has been the name you can count on for
fungicides and disease control solutions that work time
and again.

New 26/36 Fungicide — Long-Lasting Disease Control,
Without Growth Regulation.

For more information on new 26/36 Fungicide and
Cleary’s Solutions Programs, visit our web site at
www.clearychemical.com

‘PrOKEZ

Delivering Solutions

V A
CLEARY
s’

Count on Cleary

Distributed by PROKoZ Inc. www.prokoz.net

oration. The Prokoz logo is a trademark of PROKoZ Inc. ©2005 Cleary Chemical Corporation. C1-258


http://www.clearychemical.com
http://www.prokoz.net

Pin High

Il EDITOR'S COMMENTARY

avid Pursell jokes that he

was born with a fertilizer

shovel in his mouth. The

46-year-old has progressed

to CEO of the family busi-

ness, Pursell Technologies
Inc. (PTI), begun in 1904 and known then
as the Sylacauga Fertilizer Co.

David began working for the company
when he was 12 and his father, Jimmy, was
in charge. He has been running the show
since 1997 when his father stepped aside and
became chairman.

One could say there’s gold in those slow-
release fertilizer pellets that PTT has mastered
and marketed. David has been living a good
life while tending to the business in rural
Alabama. He drives a neat car, lives in a nice
house, dresses in fine clothes, and works in a
spacious office that overlooks the 18th fairway
of the sensational golf course on the com-
pany’s property. Oh, yeah, he owns some nice
clubs and can hit the ball pretty well, too.

I guess you could say hes living the Ameri-
can dream to its fullest. I guess you could say; as
the song says, “Life’s been good to him so far.”

“People think I've got it made,” David is
not afraid to admit. “They say, ‘You work
here, you live here, and you play here. *”

David admits it’s a “pretty cool” lifestyle
he leads. But he also knows there’s more to
life than driving a cool car and possessing a
decent golf game.

“They don't bring that deep-down satis-
faction that I need to survive in my life,” he
says of the material things in his life.

David fetches a photo of his six children
— four daughters and two sons — and
shows it to me. The job, the car, the house,
the golf course and all the pleasures they pro-
vide don’t bring half the satisfaction to his
life as his children do.

There is a distinct difference between
pleasure and satisfaction, David notes. Plea-
sure is wonderful but can lack depth. Satis-
faction is wonderful but runs soul deep. “It’s
where you find the fullness of joy,” David
says softly.

Don’t be mistaken that David isnt grate-
ful for his work and what it has provided
him. He takes the family business very
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Family Comes First
for Family Biz GEO

BY LARRY AYLWARD

DAVID PURSELL

KNOWS THERE'S
MORE TO LIFE THAN
DRIVING A COOL CAR
AND HAVING A SOLID
GOLF GAME

seriously. When it comes to his job, David’s
co-workers will tell you that he’s a perfec-
tionist and a stickler for detail. Make no mis-
take: David wants the business to succeed as
badly as anyone.

But he wants his children to succeed even
more. And while the success of the business is
measured in part by dollars, the success of his
children is measured on a more benevolent
scale. Given the choice between securing
record profits for the company or raising his
children to be good and righteous people . . .
well, it’s just not a choice for a David. Put it
this way: You'll never read about David Pursell
the CEO quitting his job to spend more time
with his family. He’s doing that now.

“My children are my true legacy,” David
says convincingly. “It’s not this fertilizer
business.”

And so David sets out daily to nurture the
relationships with each of his children. He
strives to be a better parent. He longs to
form a special bond with each of his kids.

In June, David traveled to northern Cali-
fornia with one of his twin 14-year-old sons,
Martin, to attend the JH Ranch, the site of a
week-long retreat where David and his son
spent some quality time together. But this is
not the quality time that compares to
attending a baseball game together and shar-
ing a bag of peanuts. We're talking quality
time at a much higher level, as in David and
Martin discussing the purpose of existence
and the importance of values in living a
respectful life.

In July, David took his other son, Parker,
to the JH Ranch. He has now taken all of his
children on the retreat. It is a special place,
David says, where each child warranted his
undivided attention for seven days.

“If you devote 100 percent of your time to

Continued on page 8



meOnbeam

Excellent dark green color and turf quality
with good leaf spot and Fusarium resistance.
Improved resistance fo powdery mildew.

Fmon

Very good heat tolerance with good
resistance to stripe rust and stem rust.
Seed production fields show very litile
powdery mildew, which should be a
benefit to sod growers.

SMOONSHINE

' o Kentucky Bluegrass

Shamrock x Midnight hybrid cross with
good stem rust and siripe smut resistance.
Excellent, economical blend component.
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Pin High

Continued from page 6

a child for a long period of time, he or she will start to
open up to you, and your communication will just blos-
som,” David says. “That’s what you want.”

There are signs in David's office of such communica-
tion occurring. On the wall above and behind David’s
computer is a collection of yellow and pink Post-It notes
from his children. One note, from his daughter, Peggy,
reads: “Dad ... you are an absolutely amazing father.
Thanks for all you do for your family.”

Another note, from his daughter, Ramsey, reads: “Hey
daddy, I love you! Thank you for all you do!”

In some families, it’s hard for children to tell their par-
ents they love them and vice versa. But not in the Pursell
family, where the words are spoken securely.

David speaks of his oldest child, the 22-year-old
Peggy who's a senior at Auburn University. She calls her
dad almost daily during the school year. They talk about
boys, school and her career.

“She’s asking for my advice,” David Pursell and
David says. “How special is that?” son Martin share
So special that it should inspire all of  a moment together
us who are parents to form such devoted at a retreat
relationships with our children. in California.

GrEENF1x PUELG them d1sappear in 90 days':
et 'Our greens look spectacular. You can’t believe the difference!"

ELIMINATION " v
- — Tom Wilcox, Director of Golf, Quintero CC

SYSTEM

1-866-443-42272 wvw.greenfixgolf.com
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TifEagle Bermudagrass

The Closer You Look The

ou’re looking at one of the pristine TifEagle
reens nestled among the coconut palms

f Santiburi Samui Country Club in Samui,
agiland. Impressive view, isn‘t it? Impressive
reens, too. No wonder TifEagle is spreading
ke wildfire across the putting surfaces of
ome of the most impressive clubs around
he world. In Argentina, Australia, Mexico,

owering courses of the desert Southwest to
Ihe palm-lined greens of the Sunshine State,
lfEagle has landed. It's not hard to figure

out why. TifEagle Bermudagrass was bred to
Sfand up to the physical stress produced by
extremely low mowing heights. With frequent
brushing, grooming and light top dressings,

More Impressive The View

TifEagle requires less verticutting fo control
thatch buildup than the other ultradwarfs.
TifEagle also recovers more quickly from

injury, has better color, and is extremely cold |

hardy, drought tolerant and disease resist-
ant. So whether you're involved with the
repair or restoration of your existing greens,
or installing an entire new course, insist on
the best. Specify Tiftagle Bermudagrass by
name. It’s the ultimate ultradwarf bermuda-

TifEEQ#le

For Greens
www.tifeagle.com
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THE NUMBERS THAT SHAPE YOUR BUSINESS

TIDBIT OF THE MONTH

Golf Blooming in the
Magnolia State

Golf development is heating up in
Mississippi. Already blessed with the
Magnolia Golf Trail, a string of

14 courses throughout the
state, more places to play are
on the way. Among the
most noteworthy is Fallen
Oak Bolf Club, a Tom Fazio
design that's part of the
Beau Rivage Resort in Biloxi.
Other projects include:
*. Sanctuary Golf Club in Brandon,
The Links of Madison County in
Canton and Hugh White State
Park Golf Course in Grenada.
Perhaps the most
intriguing design — not only
in Mississippi but in the
country — is a Ron Garl-
designed, 7,100-yard
layout to be built
inside a 40-story
dome at the
proposed Myriad Botanical Resort in Tunica. For
details on these and other golf projects around the
United States, visit www.golfconstructionnews.com.

COURTESY OF: %uc.ﬁt'n; .
Golf and Work

In your opinion, how important is it for
superintendents to play golf regularly
e (twice a month) in order to succeed
_in their field?

B Very important 55 percent

Somewhat important 32 percent

Somewhat unimportant 8 percent

. Not important at all 4 percent

SOURCE: 2005 GCSAA LEADERSHIP SURVEY

‘e

_Golf Rounds Played

The percentages below represent the difference in number of rounds

played in April 2005 compared to the number of rounds played in

April 2004.

[ REGION | Y.T.D.

New England ME, vT, NH, MA, RI, CT 3.3% -3.5%

Middle Atlantic Ny, PA NJ 9.0% -2.6%

East North Central mi, oH, IN, IL, Wi -0.2% -2.5%

West North Central nND, MN, SD, NE, kS, 1A MO 0.7% 1.4%

South Atlantic wv, Dg, MD, VA, NC, SC, GA -2.1% -4.4%

Florida 2.6% -2.5%

East South Central kv, v, AL MS -0.8% -5.8%

West South Central ok, AR, LA 6.9% 0.0%

Texas 6.2% -0.4% é

Mountain M, D, WY, NV, UT, CO, AZ, NM 1.4% -2.8% %

Pacific wa, OR AK, HI -5.6% -8.6% g

California 25%  -114% g

TOTAL UNITED STATES 0.3% 4.1% E
GOLF DATATECH

Battling BO

It's August, it's hot, and your crew  ®f a problem
members are sweating profusely arises with an
and dripping like a bad sprinkler employee, talk to
head. And they stink. This is not that person in private
good if they're coming into contact  about the matter.
with your golf courses' customers
or their clubhouse co-workers for
that matter. According to the

® Enforce policies
consistently among all

Employer's Resource Council, Siployees;
there are things you should do to ® Be sensitive with an
address their personal hygiene employee about the matter and

when bad odor becomes a threat: don't embarrass him or her.

% ;
(Eo.mmumcatei Clearty your | SOURCE: MARTY MORDARSKI OF THE
policies to employees on personal  gyp|ovER'S RESOURCE COUNCIL AND

hygiene. THE CLEVELAND PLAIN DEALER

GOLFDOM'S BIG PICTURE IS BROUGHT TO YOU IN PARTNERSHIP WITH
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