A Hydro-Revolution for Your Turf
in a Dry Granular Form!

Reservoir DG can easily be
applied to greens without
interfering with play.

A
RESERVOIR

New Reservoir DG from Helena
will let loose a Hydro-Revolution on
your turf — in a dry granular form!
And you'll see the revolution in vastly
increased irrigation efficiency, and
significantly lower irrigation costs!

With timely applications of Reservoir DG, e 0 .
water usage can be reduced by 20 to 60 percent! e [ncreases irrigation efficiency, reducing water
On a golf course, that can be a lot of gallons. usage by 20 to 60 percent
And you'll also see lower expenses for irrigation- e Convenient “greens grade” dry granular product
related costs, such as electricity and equipment
wear and tear.

When Reservoir DG is present and “active” ¢ Improves water infiltration & water holding
in the soil, it improves water infiltration and capacity of soil during its “active” phase
water-holding capacity. It also reduces water lost e Remains active for 3 - 5 weeks
to evapo-transpiration. S

The result: Shorter irrigation cycles, which e Lowers expenses for irrigation-related costs
reduces total water volume used. » Reduces leaching of nutrients and pesticides

Find out how you can reduce your irrigation
expense with Reservoir DG. For more informa-
tion, contact your local Helena representative. e Easy to apply

e Can be spot applied to problem areas

e Bio-degrades into natural materials

Reservoir and Soil Hydro-Logics are trademarks and People...Products...Knowledge... is a registered trademark of Helena Chemical Company.
Always read and follow label directions. © 2005 Helena Chemical Company.

People...Products...Knmgé:“ ;

Helena Chemical Company ¢ 7664 Moore Rd ® Memphis, TN 38120 ¢ 901-752-4414 « www.helenachemical.com
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Continued from page 90

7007 with hydrostatic drive. The
new Verti-Drain 7007H is pow-
ered by a 13-horsepower Briggs
and Stratton Vanguard OHV
engine, and uses a hydrostatic
transmission with a forward
speed of more than 6.5 miles per
hour. It has a three-wheel drive
option available, and has a work-
ing capacity of more than 12,000
square feet per hour.

For more information, contact
800-597-5664 or

visit www.redexim.com.

‘Smart-Fit Cup’

Standard Golf Co. introduces its
new Smart-Fit Cup and Ferrule
System, providing superinten-
dents with a solution for wom-out
ferrules and leaning flagsticks.

The Smart-Fit System fea-
tures the company's patented
ST2000 nonstick cup coupled
with a new, wide-shouldered,
notched ferrule, which comes on
all Standard Golf flagsticks.
When flagsticks are placed in
the cup, the cup's ribs mesh with
the notches in the ferrule, mak-
ing it impossible for flags to
rotate and create excessive wear
on cups or ferrules, according to
the company.

Standard Golf also offers its
new Nature Pure Water Cooler
Purification System, which retro-
fits to both 5- and 10-gallon Igloo
water coolers in minutes without
any special tools and allows play-

Hose reels

Reelcraft's technologically advanced, durable hose reels promote
water conservation, plus they save labor, improve safety and effi-
ciency and extend the life of hoses. The company’s cart and trailer-
mounted hose reels provide quick mobility of hoses so hand-water-
ing is as fast and convenient as possible. Reelcraft's underground
hose reel (series DGM) is an innovative tool to help conserve water
because it permanently stores the hose underground on a reel, so
the hose can be quickly retrieved to hand-water drought-stressed
areas. When finished hand-watering, the hose retracts back into
the ground, out of sight and out of the way.

For more information, contact -800-444-3134 or
www.reelcraft.com.

ers to drink safe, purified water
anywhere on the golf course.
For more information, contact

sweeping width with a floating
brush housing that rotates from
side to side and front to back,

wwwistandardgolf.com. allowing the sweeper to collect
cores on uneven terrain and
Sweeper undulating greens.

The Toro Co.'s Pro Sweep 5200 is
designed to collect cores on
greens and tees. The Pro Sweep
5200 has a large 52-inch

The pivoting subframe main-
tains positive tongue weight for
better traction on inclines,

Continued on page 94
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course. (More...)

o Sneak Preview

Working the Web

P ium
Free Web course

" The Readers Take Over

Y By Lanry Aylward

. A& Your responses vary on building 12-hole golf courses and how to attract
1 more people to the game. (More...)

Breaking Tradition? 50 Percent Will
Majority says they could live with 12-hole golf courses. (More...)

Initial programs will focus on sales training. with future
operational issues. (More, )

i :
Coastal Carolina University wants a golf course for its golf

Exclusive

Slight Increase Is Good News
Rounds up a tad for the first time in three years. Also, course openings continue to decline.

raini n

to include

Online News
with Attidude
and Insight.

g It’'s FREE.

1S

By Thomas Skemivitz
Television personality fell in love with the sport, in part, because of the natural charm of the

Coming in March

Golfdom’s Annual Guide on Green Maintenance: Our report focuses on
everything from the continued dangers of fast greens (o taking the
preventive approach in treating dollar spot. (More.)

i i i inar
Ohio State L

And, delivered twice each month.
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To be in the know is often a matter

of who you know.

The Turf & Ornamental Communicators Association (TOCA) helps put you in contact
with those in the industry you need to know. With TOCA, it's about fostering an
open exchange of information regarding communications issues in our industry. Most
importantly, it's about building relationships with the leading communicators. Editors,
writers, publishers, photographers, advertising professionals, industry leaders, and

others. So that we're all connected. And all in the know.

B TOCA

For more information about TOCA, contact
Den Gardner, Executive Director, at 1-952-758-6340 or

tocaassociation@aol.com

www.toca.org

©2004 Syngenta. Syngenta Professional Products, Greensboro, NC 27419.
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Continued from page 92
even when the sweeper is filling
up. The offset feature allows the
user to reposition the sweeper
from the tow position to the col-
lect position for maneuvering
around the golf course. In addi-
tion, the roller height is adjustable
for specific turf applications.

For more information, contact
www.toro.com.

Optional hydraulic pump
The TY-CROP ProPass 180 Low
Impact Broadcast Topdresser

Bentgrasses

Lebanon Turf offers three new
bentgrasses. The new varieties
include Declaration Creeping
bentgrass, a variety that has
dollar spot resistance; Indepen-
dence Creeping bentgrass,
which has ideal density, color
and mowing quality for fairways,
greens and tees; and Leg-
endary Velvet bentgrass, for
smooth, lower input putting sur-
faces in regions where velvet
bentgrass is adapted.

For more information, contact

Cross-conveyor attachment

Designed to increase the multi~functional productivity of its popu-
lar WideSpin 1530 topdresser line, Turfeo is now offering a cross-
conveyor attachment that allows the machine to also be used for
material handling duties.

“The WideSpin 1530 is one of our most versatile topdressers,
and this new cross-conveyor attachment expands the model's
usefulness in course maintenance and renovation;' said Scott
Kinkead, executive vice president of Turfco. “When combined with
the model's large hopper, the cross-conveyor allows crews to uti-
lize the WideSpin 1530 year-round in a variety of roles, from top-
ping off bunkers, adding mulch to flowerbeds, leveling and
repacking sprinkler heads, and more”

For more information, contact www.turfco.com.

now offers an optional self-con- www.lebanonturf.com.
tained engine-powered hydraulic
pump and reservoir. It can be

towed behind many types of ve-
hicles regardless of their hy-

draulic capabilities, which means
the maintenance staff can share

the topdresser without sharing

Central control software
Hunter Industries introduces Sur-
veyor, a central control software
program aimed at mid to high
golf course operations. The
Surveyor includes a variety of

the tow vehicle. graphical options, flow opti-
For more information, contact 800-  mization, automated ET adjust-
845-7249 or www.tycrop.com. ment with weather station input

Shattertine® Sportstine® Finetine®

AerWay® offers low cost, low

maintenance, long lasting options for
all your turf aeration needs!

A Full Family of Tines - AerWay® ( }
offers you customized aeration options Aer Way®
Jor your greens, tees, fairways and ———

roughs.

and scheduling options.

For more information, contact
760-591-7344

or www.hunterindustries.com.

Fungicide

BASF Professional Turf's Iprodione
Pro 2SE fungicide has received
registration from the California
Environmental Protection Agency
(Cal/EPA). Ipradione Pro provides
California superintendents with
economical control of 10 turf-
grass diseases, including brown
patch and dollar spot.

Iprodione Pro works preven-
tively and curatively on diseases
in both cool- and warm-season
turfgrasses and ornamentals at
any stage of growth.

For more information,
contact www.turffacts.com.

Hybrid fertilizer
Growth Products’ new 18-3-6
takes its best-selling fertilizer for

20 years and combines it with
natural L-amino acids to provide
an important hybrid of organic-
based and synthetic fertilizers.
18-3-6's organic component
contains 17 amino acids and a
broad spectrum of complex or-
ganic nutrients that aid in chela-
tion, nutrient uptake and healthy
turf green up.

For more information, contact
800-648-7626 or www.growth-
products.com.

Chiorothalanil

Pegasus and Pegasus DF brand
chlorothalanil are the newest
products to become a part of the
growing line of products from
Phoenix Environmental Care LLC.
Pegasus and Pegasus DF are
labeled for a broad spectrum of
fungal diseases in turf and
ornamentals.

For more information, contact
229-245-8845.

Effective Deep Tine Action - goes to
the heart of soil problems by relieving
compaction. This results in strong
root growth and outstanding
drought resistance.

AerWay® - Effective ,

eration
When You Need It - Where You Need It!

for further information call 1 -800—457-83 1 0

Advanced Aeration Systems

www.aerway.com aerway @thehollandgroupinc.com
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TAKE BACK YOUR TIME!

Only Magna-Matic provides
sharpeners with REAL
performance (1 blade in 60
_sec), and maintain“perfect
‘angles effortlessly. Take part
Yin a 30 day trial new. Call
for a free catalog.

”AGA/A»,{/A”&’ 1-800-328-1110 *-masna-matic.com

MAG-9000 Lawn Mower
Blade Sharpener

shop online!

=EE e
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B F One Of The First
Il Perennial Ryegrasses

1! With Resistance to

Gray Leaf Spot!

Paragon GLR™ is the breakthrough variety for which turf
managers in the Northeast have been waiting! Since the first
outbreaks of gray leaf spot (Pyricularia Grisea) in the late 19907,
TMI has been working with several renowned breeding programs
to produce a resistant variety that could withstand the ravages of
a gray leaf spot outbreak.

Through repeated infections of perennial ryegrass clones in the
lab and in the field, successive generations have been screened for
their ability to survive an attack of this devastating fungus. Only
the disease free survivors have been pooled with the deep green
color and fine texture for which the original Paragon was noted.
The result is a spectacular variety that has been developed using
only traditional breeding methods.

Perfecting Turfgrass Performance™

! k:
\Wﬂ‘”}xm,.m Mmml'\d/

TURF MERCHANTS, INC.

33390 Tangent Loop / Tangent, Oregon 97389- 9703
Phone (541) 926-8649 / Fax (541) 926-4435
800-421-1735 / www.turfmerchants.com
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Poa annua invades bentgrass fairways and greens often out-competing bentgrass  "Here at Merion Golf Club, our members are
and other desirable grasses, eventually becoming the dominant turf species. Cutless passionate about golf and the condition of our

: a o course, so we have an active Poa annua
turf growth regulator can help you fight this encroachment, and shift the competitive
management program. We rely on Cutless

advantage back to your desirable turfgrass. Unlike some plant growth regulators, because it is highly effective in reducing
Cutless constricts the Poa annua but is gentle on desirable grasses such as bentgrass, Poa annua infestations in bentgrass fairways.
allowing the bentgrass to grow and establish in the constricted Poa annua MY e¥perience with Cutless is that it is less
disruptive on the bentgrass, while being highly
effective in reducing Poa annua populations.
fairways and greens. Use Cutless, the Poa Constrictor!* In addition to bentgrass conversion, Cutless also
For more information about Cutless turf growth regulator, provides labor savings by reducing our mowing

call 1-800-419-7779 or visit our web requirement. Cutless is a great product »

! *  that1am glad to see SePRO bring
She 8k SEPro.com: back to the golf course market."

Turf Growth Regulator Matt Shaffer
Director of Golf Course Operations,
SePRO Corporation 11550 North Meridian Street, Suite 600, Carmel, IN 46032 Merion Golf Club, Ardmore, PA

“Trademark of SePRO Corporation. Always read and follow label directions. ©2004 SePRO Corporation.

colonies. So free your bentgrass and squeeze the Poa annua out of your



http://www.sepro.com

ATHLETIG TURF

thletic Turf delivers the kinds of hands-on, ﬂ P
practical information on athletic turf maintenance ! ‘

and technology that managers are hungry for. The editorial
scope of Athletic Turfincludes:

® Product Innovations

® Practical Information

¥ Business Management Solutions
m Technical Information

I am so happy that you have brought back Athletic
Turf. This is the best athletic sport field publication

Darien Daily
Head Groundskeeper
Paul Brown Stadium
Cincinnati, OH

'Gslﬁiorﬁ

TURFGRASS

RENDS S

Many thanks for sending me Athletic Turf News. |
really enjoyed reading it and cant wait for the next
issue. | found it really informative and have down-
loaded many of the features.

Alan Ferguson o ST
Head Groundsman

Ipswich Town Football Club
United Kingdom
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Classifieds

For ads under $250, payment must be received by classified closing date. VISA, MASTERCARD, & AMERICAN
EXPRESS accepted. Send to: Advanstar Marketing Services, 7500 Old Oak Blvd, Cleveland, OH 44130,
For Advertising Information, Contact Brian Olesinski: 800-225-4569 ext. 2694 or 440-891-2694;

Fax 440-826-2865, Email bolesinski@advanstar.com

FOR SALE

BRONZE... The look of Tradition!

Tee Signs, Tee Yardage Markers, Tee Markers,
Cart Path/Fairway, Practice Range, Directional/Memorial.
Also - J. Davis Caps; and, Plastic Sprinkler Distance Tags!

1-800-932-5223 www.from-tee-to-green.com

|  TURBO TURF
DRO SEEDING SYST! Msf?

Smartep

| o[REELCRAFT]

Ask for our underground [SESSES
syringing system

800-444-3134
www.reelcraft.com \

EQUIPMENT WANTED

¢ WANTED TO BUY ¢
Wanted to buy used golf carts.
Fax list of what you have and your
asking price.
== John at C & C Sales =——=

Fax 937-834-3758 Phone 937-834-3343

Gart for FREE info & video!
Turbo Technologies, Inc.

1-800-822-3437
www. Turbo Turf.com

handi-hut shelfers u. 1-800-603-6635
www.hgndi—hu(.com Fax:973-614-8011

Golfer/Caddy Banter
Golfer: “I've played so poorly all day; | think
I’'m going to go drown myself in that lake.”
Caddy: “I don’t think you could keep your
head down that long.”

Golfer: “Do you thinl.( | can get there with a Phone: (m,fa:??ogf”“': cg‘xI:E(Rzgs';mrssss USE COI.OR TO ENHAN(I YOUR AD!

Be prepa d thls wlnter with

\__info@turfcovers.com www.turfcovers.com )

5-iron?”
Caddy: “Eventually.”
Golfer: “Well, | have never played this badly

before!”
Caddy: “| didn’t realize you played before, sir.”

Golfer: “Please stop checking your watch all

the time, Caddy. It's distracting!”

Caddy: “This isn't a watch, sir, it’s a
compass!”

Golfdom’s v J \ JJ J_JJ :“:
w °go|fdom com

Products & Services ® Recruitment

www.golfdom.com  Golfdom 99
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Out of Bounds

Bl SOMETHING COMPLETELY DIFFERENT

bread
makers

twas the hardest phone call

I would ever make. I did

everything possible to pre-

tend it hadn't happened,

hoping to spare my

mother’s feelings. But my
conscience inevitably got the best of
me, and I swallowed hard and dialed.
She answered quickly, and I said it
equally quickly. “My bierocks,” I said,
“were better than yours. I mean, it
wasn’t really even close.”

For years, my mom has made bie-
rocks for our Christmas gatherings. For
those of you not familiar with the Ger-
man-Russian treat, bierocks consist of a
bread pocket filled with hamburger,
cabbage, onions and seasoning, or ham
and cheese. They maintain immense
popularity in Kansas and Nebraska,
which were chock full of German im-
migrants in the 19th century. Today if
you go to any type of community event
or fund-raiser in a small, Midwestern
town, chances are someone will be sell-
ing the doughy morsels of goodness.

The hard thing was that I had to
admit to my mom that I had cheated to
make the dough. You see, I explained, I
had received a bread machine from my
in-laws. I continued, “And, seriously,
the thing possesses magic powers.”

Hyberbole aside, there is something
enchanting about these machines that

PRAISE BE FOOD TECHNOLOGY,
EVEN IF [T MEANS MOMMA
COMING AFTER YOU

WITH AROLLING PIN IN HAND

BY MARK LUCE

will mix ingredients, knead dough,
allow the dough to rise and then bake
it — all with about 10 minutes of
work on your part. There are no
rolling pins, achy hands, flour-covered
clothes or worries about humidity.
The best part: You can snag one of
these miracle workers for under $100.
My fascination began easily enough.
I picked up some focaccia at the local
grocery. I snarfed loaf after loaf, dipping
the cheese-topped, garlicy goodness in
vats of balsamic vinegar. [ was hooked. I
decided that I could make it, so I cock-
ily looked at a recipe. As my kitchen
skills remain limited to wicked good
toast (setting 7), the occasional grilled
cheese (burner on 4), and a mean Kraft
macaroni and cheese, the focaccia direc-
tions may as well have been written in
Italian. I bemoaned this to my mother-

in-law, not

. thinking much of it.
Come Christmas, there was a
giant box with my name on it. Good
for her, better for me and my family.

My model, the Breadman Ultimate,
couldn’t be any easier to use. Put the
ingredients into the bread pan in the
order they are listed in the recipe book.
Plug the machine in. Push the button
that says, “START.” In a couple of
hours, the kitchen smells like a bakery,
the bread is done, and guests think you
are staff-of-life artisan/wizard as you
serve up sandwiches on fresh bread.

Want dough for pizza, cinnamon
rolls or focaccia? It does that. How
about low-carb white, Challah, corn
bread or French bread? It does those,
too. And all for about the cost of a reg-
ular loaf of bread. I have also discov-
ered that my son enjoys pouring the
ingredients in, allowing him to
exclaim, “Hey, I made the bread.”

If you sprinkle some rosemary,
thyme and basil into the machine to
craft some basic bread dough, your
bierocks will be out of this world.

Just ask my mom.

Mark Luce lives in Lawrence, Kan.,
where he is perfecting caraway-rye bread
and cheese-onion bread. You can contact
him at msluce@sbcglobal. net.
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