
Tees, greens, even fairways have been thirsting for new Heritage Turf Liquid fungicide. Micro-sized particles 
allow for faster foliar intake and better root uptake. And this 28-day systemic protection is available in a 

Important: Always read and follow label instructions before buying or using this product. ©2004 Syngenta. Syngenta Professional Products, Greensboro, NC 27419. Heritage? LinkPak™and the Syngenta logo are trademarks of a Syngenta Group Company. 



convenient LinkPak™ To learn more, call the Syngenta Customer Resource 

Center at 1-866-SYNGENTA or visit syngentaprofessionalproducts.com. 

Heritage in a liquid. 
You get the feeling turf was just waiting for this. 



Can Talk About Reel Technology 
Until He's Blue In The Face. 

KnovC/s Where To Find The Best 
Bentgrass Varieties Made Today 

Need 900 Feet Of D r a i n é e Pipe? 
Tomorrow? No Prob^MI^^^É 

W h o Is He? 

Dan Wilson, Owner 
Xenia Equipment, Xenia, Ohio 

I a n G|t Leasing Termi I 
T h e B l t o K X ü . M E y a 



He's not a superhero. But what a John Deere Golf & Turf One Source distributor can do for you and your course is pretty amazing. 
Start with John Deere quality golf & turf equipment. He carries our most complete line to date, backed by tremendous parts 
and service programs. And the only leasing package made especially for golf course equipment, the JDC Masterlease™ 

And now, with John Deere One Source™, he has access to the finest products and equipment you need for your entire course 
operation. From irrigation to seed, fertilizers to drainage pipe, fountains, nursery stock, soil amendments and so much more. 

All it takes is one call. For more about John Deere One Source, call your local John Deere Golf & Turf Distributor or 1-800-537-8233. 

OUR PARTNERS: ADVANCED MICROBIAL SOLUTIONS * AQUAMASTER * HANCOR 

BLUEYELLOVT PROFESSIONAL • CALCIUM SILICATE CORR • HOWARD FERTILIZER 

HUNTER GOLF • JOHN DEERE LANDSCAPES • LIOUIGISTICS • NU-GRG • PROFILE 

PROGRESSIVE TURF • SPRING VALLEY * TEE2GREEN * TURF SEED INC. 

www.johndeere.com/onesource 

He's One Source-

JOHN DEERE GOLF & TURF 

ONE SOURCE 

http://www.johndeere.com/onesource
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Picture This 
Don't underestimate those cheap "throwaway" 
cameras and their ability to document your 
successes clearly. 
By Geoff Shackelford 

Going High-Tech 
on Tees and Greens 
By blending high-tech capability and detailed 
low-tech artistry, designers and owners 
can deliver more interesting courses. 
By Jerry Pate 

Everything You 
Always Wanted 
to Know... 
Bayer Environmental Science s transition 
management summit draws top turf experts. 
By Larry Aylward 

The Book 
on Bunkers 
These hazards need to be moved 
up the maintenance priority list. 
By Jon Scott 
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News with a hook 
16 Get in the groove 
20 Back to the Future 

TurfGrass 
Trends 
This month, GolfUoms practical 
research digest for turf managers 
reports on turfgrass varieties of 
the future and more. 
See pages 49-64 

cover story 
BY BRUCE ALLAR 

Here's how some 
superintendents 
overcome the burdens 
of their often-onerous 
jobs and remain 
creative in the face 
of difficult daily 
maintenance 
obligations. 

About the cover 
Kim Traum collected various art from all 
the right places to construct our cover. 
Yes, superintendent, that's you in the 
chair. Photos are by Getty Images/ Peter 
Mason and Dynamic Graphics. 

10 Flagstick 
Giving Thanks 
for Favorite Things 

12 Pin High 
Some Ways We 
Can Help the Poor 

24 Shades of Green 
Trying to Reason 
with 'Cane Season 

48 Designs On Golf 
In Praise of 
Surface Drainage 

86 Dave's World 
Regarding Your 
Reputation ... 

96 Out of Bounds 
Third Parties 

Quick, Buy 
That Mower! 
Thanks to recent tax breaks, there has never 
been a better time to purchase new equipment. 

Just don't wait till Jan. 1. 
By John McPhee 

Preparing for 
the Big Chill 
Superintendent offers tips to 
control winter damage. 
By Dale Morrison 



Ready 
for Play 

Prevent damage from 
Canada geese. 
A new visual bird repeller 
that uses uv light to scare geesew 

Jniquely painted blades scare geese with uv light. 
Wind driven blades repel geese in ponds. Covers up 
to one acre area. i i l f W „ , m 
. A JWB Marketing 

6 9each Call: (800) 555-9634 
www. scarewindmill.com 

A S S O C I A T I O N S 

American Society of Golf Course Architects 125 N. EXECUTIVE DR., 

SUITE 106, BROOKFIELD, WL 53005; 262-786-5960; WWW.ASGCA.ORG 

Golf Course Superintendents Association of America 
1421 RESEARCH PARK DR., LAWRENCE, KS 66049-3859; 800-472-7878; 

WWW.GCSAA.ORG 

Golf Course Builders Association of America 
727 "O" STREET, LINCOLN, NE 68508; 402-476-4444; 

WWW.GCBAA.ORG 

National Golf Course Owners Association 291 SEVEN FARMS DRIVE, 

SECOND FLOOR, CHARLESTON, SC 29492; 843-881 -9956; 

WWW.NGCOAORG 

Responsible Industry for a Sound Environment 1 ISE 15TH ST. NW, 
SUITE 400, WASHINGTON, DC; 202-872-3860; WWW.PESTFACTS.ORG 

Calibrated 
Seed and 
Fertilizer 
in a Roll w w w . g o l f d o m . c o m 
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CLEVELAND HEADQUARTERS 
7500 OLD OAK BLVD. 
CLEVELAND, OH 44130-3609 

O F F I C I A L P U B L I C A T I O N OF 

American Society of Irrigation Consultants 111 EWACKER, 

18TH FLOOR, CHICAGO 60601 ; 312-372-7090; WWW.ASIC.ORG 

G O L F D O M A D V I S O R Y S T A F F 

Jim Barrett, ASIC 
JAMES BARRETT ASSOCIATES 

Pat Blum 
COLONIAL ACRES CC 

Joe Boe 
CORAL OAKS GC 

Jerry Coldiron, CGCS LASSING POINTEGC 
Bill Coore 
COORE& CRENSHAW 

David Davis, FASIC 
DAVID D. DAVIS ASSOCIATES 

Tripp Davis 
TRIPP DAVIS AND ASSOCIATES 

Michelle Frazier, CGCS 
BOSTON HILLS CC 

Charlie Fultz 
SHENVALEE GOLF RESORT 

Dean Graves, CGCS 
CHEVY CHASE CLUB 

John Gurke, CGCS 
AURORA CC 

Steve Hammon 
TRAVERSE CITY G&CC 

Jim Husting, CGCS 
WOODBRIDGE G&CC 

Robb Dillinger, CGCS 
MUNIE OUTDOOR SERVICES 

Jim Loke, CGCS 
BENT CREEK CC 

Walter Mattison 
(IN MEMORY) 

Steve Merkel, CGCS 
LANDSCAPES UNLIMITED 

Bil Montague, CGCS, MG 
CUYAHOGA COMMUNITY COLLEGE 

Don Naumann, 
SIERRA PACIFIC TURF 

Jim Nicol, CGCS 
HAZELTINE NATIONAL GC 

Steven Numbers 
WESTFIELD CC 

James Simonini 
ROBERT TRENT JONES II 

Bobby Weed 
WEED GOLF COURSE DESIGN 

Natural 
Weed 

Suppression 

Fast and 
Simple 

Installation 

www.blueyel lowpro.com • 800-667-3268 

Make Green 

Make Green 
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Environmental Science 

UPSTAIRS AND 

d o w n s t a i r s 

d i n i n g ROOMS 

C L O S E D 

C O M I N G 2 0 0 5 : a r e v o l u t i o n a r y n e w p r o d u c t t h a t c o n t r o l s insec ts above a n d b e l o w ground in o n e a p p l i c a t i o n 

Bayer Environmental Science, a business group of Bayer CropScience | 95 Chestnut Ridge Road, Montvale, NJ 07645 
Al lectus is a trademark of Bayer. | Always read and fol low label direct ions carefully. | ©2004 Bayer CropScience 



For additional product information or distributor locations 
Call 1 -800-421 «90S ! or go Wine to 
www.plantheatthcaráfOM 

At Plant Health Care, Inc. All 
products are subjected to rigid 
laboratory Quality Control tests. 
PHC mycorrhizal products have 
guaranteed spore counts and 
are manufactured using tested 
processes that ensure the spores 
arrive unharmed and ready to 
effectively colonize roots. We 
add formonenetin, an exclusive 
ingredient that stimulates the 
rapid colonization of mycorrhizal 
fungi. 

Be assured that PHC mycorrhizal 
11 Iproducts are not made from non- I 

¿pore propagules, reformulated 
^ h g a t p r e s s e d . 

Quality, lr|| 
ance-driven 

products is our 
promise to you. 
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roots Turf Food ¡s a natural based nutrient delivery system designed to enhance the 
biological balance of the soil and turf ecosystem. roots Turf Food feeds and enhances 
soil microbia l activity; adds "benef ic ia l microbes" back to the soil env i ronment ; 
"conditions" the turf grass plant with stress-reducing compounds; and provides a 
balanced fertility "base" for turf nutrition. 

These are the Novozymes* microbes in roots Turf Food 

• Bacillus amyloliquifaciens SB30Ö2 Produces hydrolytic enzymes that release nutrients in soil 
• Bacillus pasteurii SB3003 Effective at low soil oxygen levels, produces hydrolytic enzymes that release nutrients in soil 
* Bacillus cereus SB3124 Produces natural chelate that enhances nutrient uptake 
* Bacillus laevolacticus SB3006 Breaks down organic matter to release nutrients 
• Bacillus licheniformis DA-33 Phytohormone producer, effective at higher soil temperatures 
• Paenibacillus azotofixans SB3154 Converts atmospheric nitrogen into a form useable by plants 

IiUUmS Novozymes Biologicais, Inc. www.novozymes.com 
Plant Care Group 5400 C o r p o r a t e Circle, Salem, VA 2 4 1 5 3 I -800-342-6173 

http://www.novozymes.com


Flagstick 
• A F E W W O R D S F R O M T H E P U B L I S H E R 

Thanksgiving approaches (or 
"approacheth" as I guess our 
Pilgrim forebears would 
say), and we prepare to 
spend a few days in relax-
ation and appreciation of 

the blessings in our lives. Between bad NFL 
games, meaningless NBA games (ugh!), campy 
parades and ludicrously large meals, we pause 
to remember and give thanks for our families, 
friends, faiths and other favorite things. 

But let's face it: Some of us will be hard-
pressed on Nov. 25 to find things about the 
golf industry for which to be truly thankful. 
With too many courses, too few players, nutty 
weather and constant pressure to provide per-
fection at .100 of an inch, it just ain't easy. But 
we here at Golfdom are always up for a chal-
lenge, so allow me to list a few things for 
which I plan to give thanks on Turkey Day. 

Sunrises. There's nothing like watching the 
sun come up over a golf course. I recently re-
visited FarmLinks, the Alabama facility run 
cooperatively by Pursell Technologies, The 
Toro Co., Syngenta Professional Products, 
Club Car and other companies. Aside from 
the educational and recreational opportunities 
that abound there, the place is simply gor-
geous. I'm an early riser (OK, maybe not as 
early as you), and the simple joy of sipping a 
steaming mug of coffee on the back patio of 
the guest lodge and watching old Sol gradu-
ally reveal the spectacular dew-covered penin-
sula hole that lies below the lodge was incom-
parable. There aren't many other businesses 
that offer that fringe benefit. 

Our Fraternity. No, I don't mean Alpha 
Sigma Turfa. I refer to the fraternal ties shared 
by those in this business. The legendary Cana-
dian superintendent, Gordon Witteveen, once 
described it as being part of a "band of broth-
ers." (I'm sure he'd include our sisters in the 
profession as well today, but the meaning is 
the same.) You share a common bond that 
unites you against the vagaries of green com-
mittees, the harsh and unpredictable chal-
lenges of Mother Nature and the nights spent 
tossing and turning over a recalcitrant pump 
station. That bond simply doesn't exist in 
most other professions. Don't take it for 
granted ... and never lose it. It's special. 

G i v i n g T h a n k s 
f o r F a v o r i t e T h i n g s 
BY P A T J O K E S 

THAT BOND SIMPLY 

DOESN'T EXIST 

INMOST OTHER 

PROFESSIONS. 

DON'T TAKE IT FOR 

GRANTED... AND 

NEVER LOSE IT. 

The Pure Shot. Hey, even a blind squirrel 
finds a nut occasionally. Just say thanks to the 
Golf Gods for the occasional Palmeresque 
moment bestowed upon you or your players 
... that's what keeps duffers like me coming 
back and makes this otherwise aggravating 
game worth playing for all of us. 

T h e Boomers , T iger , M i c h e l l e W i e a n d J o h n Daly. 
Yes, the market is overbuilt and rounds have 
been flat forever, but the outlook remains sur-
prisingly good. The post-WWII babies are re-
tiring or scaling back and golf remains the 
game of choice for lots of them. Also, golf has 
historically been strongest when we have great 
personalities out front. Slump or no slump, 
Tiger is still an awesome poster-boy for the 
game. Michelle Wie could become the Mia 
Hamm or Mary Lou Retton that brings 
young girls into the sport in droves. And good 
old John Boy, in spite of the "unrefined" label 
(or maybe because of it), is a magnet that at-
tracts nontraditional players. 

You. The fact that you're willing to give 
up some of your precious time to read this 
remains extremely gratifying to me. Call 
that pandering mush if you like, but we re-
cently commissioned a readership study and 
70 percent of you said you receive more 
magazines than you have time to read. So, 
like I said, thanks for choosing to devote an 
hour or so of your most valuable commod-
ity to Golfdom. 

Finally, as you count your blessings on 
Thanksgiving, don't forget to include the fact 
that you get paid to do something that merges 
the pure beauty of nature, the rewarding joy 
of recreation and the electric thrill of competi-
tion. Think about that. 

Now go get another piece of pumpkin pie. 

Jones, publisher of Golfdom, can be reached at 
440-891-3126 or pjones@advanstar.com. 

mailto:pjones@advanstar.com

