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Superintendents Agree... 

FarmLinks 
Is Worth The Trip 
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Here's your chance to earn CEUs while you 
relax and learn at FarmLinks, Pursell 

Technologies' spectacular 18-hole championship 
golf course in Fayetteville, Alabama. 

FarmLinks is unlike anything you've seen— 
because it's also a living laboratory, a proving 
ground, and much more. The course provides a 
tremendous real-world test plot for Pursell's own 
POLYON® controlled-release fertilizers, and the 
products of other industry-leading companies. 

FarmLinks offers a great learning environment 
for superintendents and industry professionals... 
which is why a trip to "The Experience at 
FarmLinks" is so worthwhile. You can enjoy it 
all: the golf, the educational sessions, fellowship 
with peers, and a generous helping of Southern 
hospitality. And, it's all FREE! 

Make plans now for The Experience at 
FarmLinks. Just call (866) 784-8687 or contact 
your POLYON sales representative. 

© 2 0 0 4 Pursell Technologies Inc. POLYON® and the green color of the POLYON granule are registered trademarks of RLC Technologies. Fertilizers for the Future®, the globe design and PTI are registered trademarks of Pursell Technologies Inc. 
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To protect longer, 

you have to work from the inside. 



t 
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I That's the power of a systemic. Xylem to tip, Heritage® is the only systemic strobilurin that protects each and every blade 

i of grass, including new growth. Broad-spectrum disease control protection from the inside, that lasts up to 28 days 

, against all four major classes of fungi and the six major turf diseases. Heritage works from the inside so your turf looks 

good outside. Call 1-800-395-8873 to contact your local Syngenta sales representative and learn more about Heritage. 

i www. syngen t ap ro f e s s i ona l p r oduc t s . c om 

Important: Always read and follow label instructions before buying or using this product. ©2002 Syngenta. Syngenta Professional Products, Greensboro, NC 27419. Heritage® and the Syngenta logo are trademarks of a Syngenta Group Company. 

http://www.syngentaprofessionalproducts.com
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EXTRA. 

Doodad PRO. 
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PLUS. 



The only weed 
control you really 

I need to know. 
Herbicide 

Always read and follow pesticide label directions. 
Roundup®, Roundup PRO® and PROformance™ 

are trademarks of Monsanto Technology LLC. 
[19117 jl 1/04 LndMgt] ©2004 Monsanto Company. 

Roundup PRO has been etched 
in the minds of professional turf 
managers for nearly a decade. 

There's good reason for that. 
Like jts one-hour rainfast 
warranty. The way it consistently 
delivers superior control of 
tough weeds under a variety 
of conditions. And the fact 
that no imitator herbicide 
can match its patented 

surfactant system with 
PROformance™ technology, 
which speeds weed-killing 
power right to the root and gets 
the job done right the first time. 

Trust Roundup PRO. 
Talk to your authorized 
Monsanto dealer today, 
call I-8OO-ROUNDUP or visit 
www.monsanto.com/ito. 

http://www.monsanto.com/ito
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Making Sense 
of Turfgrass 
Nutrition 
A guide to feeding golf course turf— 
from the importance of cultural practices 
to what factors determine how often 
to fertilize. Pages 47-64. 
By Anthony Pioppi and Peter Biais 

'Running' 
the Show 
We — the editors of Golfdom — hurried to as 
many seminars and press conferences as we 
could to bring you this comprehensive report 
of the GCSAA Conference and Show. 
By Golfdom Staff 

Spin Control 
Proper fungicide rotation is crucial to a sufficient 
disease-management program, experts say. 
By Larry Aylward 

Steps to 
Smart 

Investing 



i u t i e r a 
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cover story 
BY FRANK H. ANDORKA JR. 

How to plan for your 
financial future. The 
experts weigh in with 
their recommendations. 

32 
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Jots & Scribbles 
From San Diego 

14 Pin High 
Bronx Golf Course 
Deserves Good Fate 

29 Shades of Green 
Road Kill on 
the Highway of Life 

80 Designs On Golf 
Get Thee to the 
Moon, Architects 

126 Out of Bounds 
Westerns 

About the cover 
We think Art Glazer, an illustrator 
from Mt. Kisco, N.Y., was right on the 
money regarding our cover concept. 

We Can Work It Out 
Life is short, and there's no time for arguing 
about aerification with the pro. So here are 
several tips to improve your relationship 
with him or her. 
By Ron Furlong 

Making the Move 
It was a good choice to move into the 
house on the course. But I 'm glad I 
gave it some thought. 
By Jim Black 

Made to Order 
Custom solutions for utility vehicles 
pick up speed among manufacturers. 
By Larry Aylward 

106 It Takes Two to Tank Mix 
Here's the latest research and 
some information on combina-
tions that work - and what to 
look for when you're consider-
ing a new one. 
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TurfGrass 
Trends 

CORRECTION 

In the paragraph referring to the A series 
bentgrasses from Turf-Seed (January, page 
36), the following information was incorrect: 

• The A series bentgrasses should be called 
the Penn A's and Penn G's b 

This month, Golfdoms practical 
research digest for turf managers 
reports on how to retain 
nutrients on calcerous sand 
greens, among other things. 
Pases 81-98, ' 

• The Penn A's and G's bentgrasses are 
marketed from Tee-2-Green, not Turf-Seed. www.gotfdom.Gom Oolfdom 5 

http://www.gotfdom.Gom


We've Got Mail 
M LETTERS FROM THE FIELD 

Gtntg-fto About 
Green Speed 
I enjoyed reading your article in 
the January 2004 issue of Golf-
dom about green speeds ("Do 
Fast Greens Have 
You on the Run?"). 

I think the other 
reason superinten-
dents have so much 
pressure put on 
them is because of 
professionals and 
their assistants. The 
pros go out and play 
with the members 
and make comments about how 
slow the greens are. Then those 
members talk to other members. 

The one problem I see is some, 
if not most, professionals and assis-
tants do not have enough knowl-
edge of the agronomic aspects of 
maintaining golf courses and make 
these comments to impress the 
members. It is a double-edged 
sword. If the pros have any type of 
an agronomic understanding, then 
they think they know more than 
the superintendents. If they don't 
have the knowledge, then they 
say things that are either not true 
or misleading. 
Gerry Tarsitano II 
Certified Superintendent 
Director of Golf Course 
Maintenance and Grounds 
The Hideaway 
La Quinta, Calif. 

I would like to thank you for the 
timely article, "Do Fast Greens 
Have You on the Run?" in the Jan-
uary issue. I enjoyed reading the 
article because I can relate to it. 
Jim Hippely 
Superintendent 
Salem (Ohio) Golf Club 

I enjoyed your column and article 
on green-speed issues. To add to 
your library of inane comments 
about speed was one I got here a 

couple of years ago. After playing 
in an event at a neighboring club, 
a member told me, "Our greens 
are like putting on mud." 

I commended him on his un-
derstanding of the 
soil composition of 
our 95-year old 
push-up greens. 
Jim Cross 
Certified 
Superintendent 
Rumson Country Club 
Rumson, N.J. 

F u r a s m S u p p o r t 
Positions, Too 
As a sports-turf management pro-
fessor, I would like to thank you 
for pointing out the facts that are 
facing our industry as they apply 
to education ("These Aren't the 
Good Old Days," Flagstick, Febru-
ary). 

As I wrote a year ago when 
Joel Jackson published similar 
ideas, the problem is with the 
industry as a whole and not the 
educational institutions. There is 
and has always been a stigma 
with being anything less than 
being a superintendent. 

Ask assistant superinten-
dents, irrigation techs and spray 
techs around the country if they 
feel they are appreciated by their 
employers and are being ade-
quately compensated for their po-
sitions. Better yet, ask them if they 
feel inferior to their bosses. Con-
ditions are improving, but many of 
these jobs have a subservient feel 
to them due to the pay and the 
social culture at some courses. 

We need to work as an indus-
try to instill the idea that these 
support roles are great jobs and 
need to be compensated justly. I 
am of the opinion that if salaries 
of these support roles were closer 
in line with the superintendent 

position, more responsibility could 
be given to these individuals. As a 
result, many of my superintendent 
friends would be able to sleep at 
night and maybe catch a day of 
relaxation during the summer 
months. This is a budgetary prob-
lem we have bred and need to 
correct. 

Not only are there many ap-
plicants going after superinten-
dent jobs, but many of these 
jobs are going to younger, less 
costly applicants in the name of 
savings to the golf course. Why 
wouldn't a young assistant jump 
at the chance to undercut an ex-
perienced (more expensive) su-
perintendent if it meant a 100 
percent pay raise for him. A com-
fortable living for the support 
staff could bring more of a bal-
ance to our industry. 

As an instructor, I try and 
guide my students into work situ-
ations that they can enjoy for a 
long time to come, not into a 
climb-the-ladder-quick mentality. 
There are an abundance of these 
entry-level,degree-required posi-
tions. In the past three years I 
have 100 percent placement of 
my graduates. Now let's find a 
way to keep these individuals 
content in these positions. 
Rusty Stachlewitz 
Sports Turf Management Instructor 
Kishwaukee College 
Malta, III. 

TTiaisWiiI for Stability 
In an Uncertain 
Profession 
You wrote a good editorial in Feb-
ruary ("These Aren't the Good Old 
Days," Flagstick). You are right on 
the mark. 

I have an awesome job, but 
it is not without its problems. 
But every time I get a little down 
I realize it could be a lot worse. 
The chance of being fired and 
having to deal with the issues 

you mentioned is not something 
I look forward to. 

I had the same conversation 
with a few folks at the show about 
how it seemed guys were staying 
longer at clubs. Last September 
marked my 11 -year anniversary 
and although nobody brought me 
gifts, threw a party or even noticed 
it, it didn't matter. I know in this day 
and age I am fortunate to have a 
very good job, with a good em-
ployer and making a good wage. 
Darren Davis 
Director of Golf Course Operations 
Olde Florida Golf Club 
Naples, Fla. 

Pros Pay Attention 
First of all, thank you for putting 
out such an informative publica-
tion. As a PGA Member, I appre-
ciate the insightful writing, and it 
helps me a good deal in under-
standing the agronomic issues 
that my superintendent and his 
staff face on a day-to-day basis. 
I took two introductory turf 
classes while I was an under-
graduate at Penn State, but that 
is about where my knowledge 
stops. As a result, I pick our su-
perintendent's brain on a regular 
basis. 

Do you have many pros that 
ask you for information? I would 
hope that most of the PGA mem-
bers around do try to keep up 
with what is happening. 
Rick Williams 
PGA Head Professional 
Bucks County Country Club 
Jamison, Pa. 

We want to hear from you. You can 
e-mail your letters to Frank Andorka 
at fandorka@advanstar.com, fax to 
440-891-2675 or send them via 
snail-mail to: 7500 Old Oak Blvd., 
Cleveland, OH 44130. Make sure to 
include your name and phone number 
for verification. Letters may be edited 
for length or relevance. 

mailto:fandorka@advanstar.com


I N N O V A T I O N . . . P E R F O R M A N C E 

IVI-GOLFs dedicat ion to manu fac tu r ing 

innovative and h igh-per formance p roduc ts 

Since its in t roduct ion, it has become 

recognized as t he pre-eminent bunker 

renovat ion mater ia l on t he marke t . 

Now, w i th t h r e e d i f ferent styles, 

Sand t rapper gives you t he cont ro l and 

flexibility you're looking for. You can select t he 

p roduc t tha t ' s r igh t fo r t he requ i rements , 

w h e t h e r you have steep, high-flashed bunkers 

o r a broad, m o d e r a t e design. El iminating 

washou ts and contaminat ion is easy 

w i th Sandt rapper , f r o m IVI-GOLF. 

Sand t rapper I f o r m o d e r a t e si tuat ions, 

and new Sand t rapper GEO fo r 

contaminat ion-only concerns. 

M a n a g e your renovat ion o r cons t ruc t ion 

pro jec t w i th precision, knowing you have the 

best p e r f o r m a n c e and m a x i m u m 

re tu rn on your investment . 

Call IVI-GOLF today o r visit our website. 

M-GOLF 
8 8 S - 9 7 0 - 5 1 1 1 

w w w . s a n d t r a p p e r . c o m 

Sandtrapf 

http://www.sandtrapper.com


INSURANCE 
FOR PLANTS 

f I M P R O V E D ^ 
FORMULATION 
L RHIZOSPHERE BACTERIA J 

COLONIZE 

PLANT IT ONCE! 
P L A N T IT R I G H T ! 

Introduce the fert 
partners of the forest 
f loor into your landscape 
plantings for thriving, long-
lasting trees and shrubs. 

aMcneMMftvf 

One Packet of Tree Savers 
• 17.8 MO,LION SPORES of 

Mycorrhizal Fungi 
• Rhizosphere Bacteria 
• COLONIZE 
• 1-ounce of Terra-Sorb" per 

packet 
• Soil Amendments 

Planting Success! 
Guide to landscape * . 

tetaffi(Ä§tod Maintenance 
H ^ t H d t h C ^ l r . 

H ^^^um' ' M 

f L I ' M i fif * 

mtIliJpi 
For additional product information, 

distributor locations or to request a copy of 

can W m M M ¡ M or go online to 
www.plantheatthcare.com 
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Tank mix with Quicksilver. Get fast control of broadleaf weeds. 

Quicksilver™ T&O herbicide provides fast, 
broad-spectrum control of post-emergent broadleaf 
weeds, including tough-to-control weeds such as 
clover and thistle. 

Just add a little Quicksilver to your tank mixture. It's 
rainfast in one hour and effective in 24-48 hours. 

And since QuickSilver is effective across a wide 
range of temperatures, it can be used in many 
geographic regions across the U.S. 

For more information, contact our Customer 
Satisfaction Center at 1-800-321-1FMC, or 
visit: www.pestsolutions.fmc.com. 

•FMC 
© 2004 FMC Corporation. FMC, the FMC logo, QuickSilver, 
and the QuickSilver logo are trademarks of FMC Corporation. 
Always read and follow label directions. 

a QuickSilver 
T&O HERBICIDE 

http://www.pestsolutions.fmc.com


Premium Green 
Micro-Balance 

0-0-10 
BI.F.WII I»H 

SDortsiW«** 

Homogeneous • Safe /Non-Burning • Cost Effective 
Other Quality Products: 

45% Magnesium • 35% Manganese 
Humus basedfertilizer/soil conditioner formulations 

SMOOTHES OVER A BUNKER 
LIKE ROSES SMOOTH OVER A 

MISSED ANNIVERSARY. 

Short tines for raking and a special surface for 

smoothing make this the preferred rake 

among top superintendents. To Learn ^ f l f f i ^ 

more call 1-888-893-2433 or visit www.paraide.com 
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