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Michaud Has
Made His Mark

The down-to-earth superintendent thought
he reached his
career pinnacle at
Pebble Beach. But
then he came to
Shinnecock Hills,
site of this month’s
U.S. Open.

By Larry Aylward

.91 Best of the Best?

Many architecture aficionados insist

that Shinnecock Hills is the most complete
design in the world.

By Geoff Shackelford
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Bridging the
Biostimulant Gap

The heated debate over efficacy may
finally be reaching the end.
By Frank H. Andorka Jr.

It's Academic

The Dog Days of
Summer (Patch)

Reducing turfgrass stress and promoting healthy
root development are keys to controlling the
difficult disease. :

By Mike Boehm
and Joe Rimelspach
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15 A New Building
for an Old Friend

Offters superintendents more irrigation control.

By Alan Clark

Living the ‘Pure Life
Some American superintendents have discovered
Costa Rica to be an enchanting place to tend turf

and pursue other interests.
By Anthony Pioppi

cover story

BY LARRY AYLWARD AND
FRANK H. ANDORKA JR.
In honor of Father’s
Day, six industry
individuals pay
tribute to the fathers
who helped shape
their lives.

About the cover

Maryland photographer Edwin
Remsberg met Andrea Bakalyar and
her stepfather John Merryman at
the family farm in Upperco, Md.,

to snap the cover photo.
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TurfGrass

discusses whether seashore

paspalum can maintain the same

green speeds as TifEagle.

See pages 53-69.

This month, Golfdoms practical
research digest for turf managers
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As a turf growth regulator, Cutless not only
slows the growth rate of turfgrass, but also provides
darker green color, improved turf density, less
clippings and reduction in scalping.

Primo MAXX?® plant growth regulator has been
widely accepted as providing excellent turf enhance-
ment benefits including better turf color, improved
turf density and stress reduction.

But together—as a tank-mix using half rates of
each product—the results will be even better than
Cutless or Primo MAXX applied alone at their full
rates. Research and demonstration trials conducted

Primo M élohe
(14 oz. per acre)

Cles and Primo MAXX tnk—
mix (4 oz. and 6 oz. per acre)

by either product alone.

SePR®

e e e o ——

and Primo MAXX® Tank-mix Program

Cutless and Primo MAXX tank-mix (4 oz. and 5 oz. per acre)

SePRO Corporation 11550 North Meridian Street » Suite 600 « Carmel, IN 46032

The key tank-mix benefits:
* Superior dark green

turf color
» Greater turf density
« Better overall turf quality
» More uniform

growth regulation

« Reduction or
elimination of bronzing
(initial off-color)

« Reduction in scalping

Ci ulrlessua’n;i’ Prtm;) MAXX tank-
mix (4 oz. and 6.4 oz. per acre)

Untreated s

this year revealed that Cutless and Primo MAXX
tank-mixes provided superior turf density, better
dark green color without initial bronzing or

off-color, more uniform growth regulation, less

scalping and better overall turf quality than either Available

product alone. in 8 Ib.
See for yourself that the “whole is greater case or
than the sum of its parts”.. try the Cutless and new 30 Ib.

Primo MAXX tank-mix on your course. SuperPak

For more information about Cutless turf
growth regulator, call 1-800-419-7779 or

visit our web site at www.sepro.com.

NEW
-~ COMPETITIVE
PRICE!

—

For the golf course superintendent who wants unsurpassed turf playability and quality, the Cutless
and Primo MAXX tank-mix provides the ultimate turf color, density and
playability—in addition to the basic turf growth regulator benefits achieved

Turf Growth Regulator

e

©2002 SePRO Corporation. *Cutless is a trademark of the SePRO Corporation. Primo MAXX is a registered trademark of Syngenta Professional Products. Always read and follow label instructions before buying or using this product.


http://www.sepro.com

Shattertine® Sportstine® Finetine®

AerWay® offers low cost, low
maintenance, long lasting options for
all your turf aeration needs!

A Full Family of Tines - AerWay®
offers you customized aeration options Aer Way® /
Jor your greens, tees, fairways and o

roughs.

Effective Deep Tine Action - goes to PR
the heart of soil problems by relieving
compaction. This results in strong
root growth and outstanding
drought resistance.

AerWay® - Effective Aeration
When You Need It - Where You Need It!

for further information call 1 -800-457-83 1 0

Advanced Aeration Systems

www.aerway.com aerway @thehollandgroupinc.com

FESCUE TO
THE RESCUE!

~Introducing Birdie Brand. A new
overseeding mixture from Turf-Seed
for permanent high rated turf.

Turf-Seed now offers a better alternative:an 80120 {‘-
“blend of Ryegrass and fine fescue. Pound for ’

fine fescues. complement the rye by producing more

plants per square foot which improves the turf rating.

* Higher seed count per pound

* Finer texture from Chewings fescue
* Shade tolerance

* Salt tolerance

* Cost effective

Birdie Brand: an overseeding solution
from Turf-Seed, just when you need it most.

TUR DINE

Your Success Depends on Seed / Satisfaction Guaranteed.

800-247-6910 » www.turf-seed.com * email: info@turf-seed.com * fax: 503-651-2351
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Enhanced Pest Forecasting,
Expanded Disease Mapping, and
Outlooks Available on GreenCast

Syngenta Significantly Improves and Redesigns Customizable
Agronomic Information for Turfgrass Managers

Based on feedback from you—
golf course professionals— Syngenta
Professional Products has updated
and enhanced GreenCast
(www.greencastonline.com), the
leading technology platform that
provides turf and ornamental
professionals with timely, credible
resources to enable better agronomic,
business, and environmental decisions.
The recent enhancements to the
GreenCast Web site include:
Higher-resolution and more current
pest forecasting maps that are
updated daily rather than weekly.
The maps are more current, showing
forecasts for today, tomorrow, and
the next day. The resolution is higher,
displaying for over 680 regions
nationally, as opposed to
approximately 360 regions, and

i

allows you to drill down to regional

views displaying over 1500 separate

regions.

Improved navigation and quicker

access to the information you need

Easy to customize and navigate for

information important to you and

your course

The newly designed GreenCast site

offers a new graphic and visual design
and technology update, along with
enhanced mapping tools. The expanded
mapping tools nearly double the number
of reporting locations at the national
view and offer more than four times the
number of reporting locations on the
regional level with data that is more
current and updated daily, offering you
more in-depth access to agronomic
data, while helping you obtain solutions
to various pest problems.

This unique 30-year-normal disease
mapping resource is designed to
help you:

» Anticipate the likelihood of

destructive diseases like anthracnose,

dollar spot, brown patch, or

pink snow mold
« Track disease pressure and plan

preventive applications

View data that shows the predictive

averages of turf disease onset in your

area, using historical data

gathered over the past 30 years

The user-friendly GreenCast Web site
is designed to provide you with easy
access to valuable tools and services
tailored to your specific geography and
issues to help you better manage your
turf, including:

» Agronomic solution suggestions
= View historical patterns of

disease pressure
= Advanced disease outlooks

Local and nationwide soil

temperatures

Scouting reports

Updated weather reports

Consolidated turf news and

university studies

In addition to information

shared among golf course professionals
throughout the country, you can
personalize your start page so that every
time you visit
GreenCast,
you wil see
your weather
information,
pest alerts,
current news,
and other help-

ful resources based on your preferences.

GreenCast offers invaluable tools
to help you manage your turf and
guide your chemical purchase and
application decisions—available at
your desktop 24 hours a day, seven
days a week. For updated and
customizable agronomic information
and solutions, visit GreenCast at
www.greencastonline.com.

Gr een Cas t ©2004 Syngenta. Syngenta Professional Products, Greensboro, NC 27419. GreenCast”, Heritage®, and Medallion® are trademarks of a Syngenta Group Company.
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8 A FEW WORDS FROM THE PUBLISHER

here’s a time-honored tradi-

tion in our wonderful game

called sandbagging. It mani-

fests itself in many unseemly

ways, but is most often found

in a player’s casual comment
that he’s “not that good.” These guys are usu-
ally found near the top of every net event
leaderboard.

I, however, am not shaving the truth
when I assert that 'm “not that good.” The
fact is I stink. However, thanks to the mod-
ern miracles of graphite, titanium and the
Pro-V, I can get the ball around the course in
about 100 pokes. Say what you will about
what technology is doing to the game, but
it's been a godsend for high-handicap
schmucks like me.

That fact was hammered home last month
when I found myself standing on the first tee
of the Golf Club of Dublin (Ohio) awkwardly
gripping a hickory-shafted brassie that proba-
bly could have been used by Francis Ouimet.
Yikes.

I came to be in this unusual circumstance
thanks to two old friends. The first was Dr.
Mike Hurdzan, the renowned architect who
hosts the annual charity event that requires
players to navigate a modern course using less-
than-modern equipment: wooden-shafted
mashies, niblicks, gimjerts and thingacracks
(OK, I made those last two up). Hurdzan’s
event raises funds to supply new, customized
wheelchairs to deserving individuals.

The second person behind my presence in
Dublin was Wayne Horman, the profes-
sional-market seed honcho from the nearby
Scotts Co. Wayne needed a really mediocre
player to fill out his team for the event (which
was, thankfully, a scramble) and invited me
to join.

Wayne is the guy who's driving the testing
and approval process for Round Up Ready
bentgrass, so this was an interesting low-tech
experience for someone whos trying to intro-
duce a decidedly high-tech product to our
market.

So off we went attempting to hit these
antiques. In a nutshell, it was tougher than a
two-dollar truckstop steak. No hacker-
friendly oversized faces or cavity-backs. No

8  Golfdom June 2004

A Hickory-Sticks
History Lesson

BY PAT JONES

BASED ON MY
EXPERIENCE, IT

OCCURS TO ME
THAT WHAT OUR
INDUSTRY REALLY
NEEDS IS A GOLF
COURSE TIME
MACHINE

forgiving shafts that can flex like a circus con-
tortionist. No laser-guided putters that caress
the ball gently into the hole. It was a history
lesson consisting of stiff hickory, clunky steel,
slick-leather grips, 2-foot divots and mounds
of frustration. By the turn, we had turned
more clubs into kindling than I'd seen broken
in my entire life.

And, of course, it was an absolute delight.

Why? It was a reminder that golf is sup-
posed to be a game that pits human vs.
nature, requiring creativity and skill. We
quickly learned the joys of punching a low
two-iron in from 120 yards. And getting four
attempts at an 8-foot putt was by no means an
easy thing using a “10-iron” with a shaft as
crooked as Boss Tweed. Pars, which are usually
considered failures in a scramble, were met
with cheers and high fives.

As I considered" the experience on the
drive home that evening, it occurred to me
that all the advancements in sticks-and-balls
have been matched stroke for stroke by ad-
vancements in our side of the business. In
fact, as Byron Nelson is fond of pointing
out, the biggest change in the game since
his heyday is not the equipment, it’s the
conditioning of the course and the putting
surfaces.

So based on my hickory-stick experience, I
think what our industry really needs is a golf
course time machine. All whining, Big Bertha-
wielding weekend warriors who beef about
course conditions could be beamed back to the
days of horse-drawn mowers and unirrigated
greens and left there until they beg to come
back.

Now that would be my definition of a great
history lesson.

Jones, the publisher of Golfdom, can be reached
at 440-891-3126 or pjones@advanstar.com.
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ADVANCED AMINO ACID
TECHNOLOGY

B Backed by University
Research

B Contains 18 Biologically
Active L-Amino Acids

B True Foliar Absorption

B Enhances Efficacy of
Nutrients and Chemicals

B Provides Maximum
Protection from Stress

B Produced at a
Pharmaceutical Facility—
ISO 9001 & 14001 Certified

B Environmentally Safe

Pz

sl San )
NUTRamax .
){L AGRICULTURE, INC. : i
e

1-800-925-5187 macro-sorb.com
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Il EDITOR'S COMMENTARY

spotted the big shot shortly before
the conference began. His face was
tan and his hair was neat. The big
shot walked the room wearing a light
green shirt, a yellow tie and a dark
green jacket.

But there wasn't exactly an aura to the big
shot’s presence. He didn't swagger, and he didn't
preen. In fact, the big shot didn't act like a big
shot at all.

He chatted pleasantly with attendees of the
conference. He smiled broadly. When the con-
ference began, the big shot took a seat in the
back of the room. Clearly; he wanted to blend
in with everyone else.

That's Jon Scott for you.

Make no mistake. In the world of golf
course maintenance, Scott 7 a big shot. The
53-year-old holds the prominent title of vice
president of agronomy for competitions for
the PGA Tour. He's in charge of course prepa-
ration for the PGA Tour. It doesn’t get much
better than that.

On a recent spring day, members of the
Northern Michigan Turf Managers Association
(NMTMA) invited Scott to their spring meet-
ing to present him with a prominent award —
their Distinguished Service Award.

It was a homecoming for Scott, a native of
Michigan, who also spent five years as superin-
tendent at the Grand Traverse Resort in Acme,
Mich., from 1982-1987. Scott, who now “lives”
in Ponte Vedra, Fla. (he spends about half the
year on the road), says the time spent in north-
ern Michigan as a superintendent marked a
“pivotal point” in his career.

Like many superintendents looking to
make strides in their careers, Scott moved
around the country to gain experience and
move up. He worked in the Carolinas,
Florida, Maryland and Virginia. He spent a
year at the prestigious Valhalla Golf Club in
Louisville, Ky., before joining Golfturf/Nick-
laus Design as an agronomist for nine years.
That was his dream job, but Scott couldn
pass up the PGA post when it was offered to
him 1998.

Scott could have waxed grandly about his
career during his acceptance speech for the
award, but that’s not him. He stood courteously
in front of the crowd on the green and purple
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floral carpeting decorating the modest Holiday
Inn room. He clasped and unclasped his hands
as he talked. His body language, as well as the
pitch and tone of his soft-spoken voice, told of
a humble man genuinely thankful for the
award and his career.

Scott didn't talk about himself. He remi-
nisced about his days as a member and past
president of the NMTMA. He talked about all
the people that took him under their wings to
get him get where he is.

“How did I get here? he asked. “I'm no-
body special. How did I get here? I got here
because of the people who helped me — a//
along the way.”

Later in his speech, Scott said he reached a
point a few years ago where he felt obliged to
give back to the industry what it had given him.
He says he’s trying to do that by helping others
realize their goals, much like the people who
helped him realize his.

“I will carry that on until I get put in the
box,” he vowed.

At the end of his short speech, Scott bowed
to the crowd and thanked them. It was clear he
was bowing o them, not at them.

Scott’s sincere speech moved Jeff Holmes,
who presented the award to Scott. Holmes,
certified superintendent of Egypt Valley Coun-
try Club, spent nearly two years as Scott’s assis-
tant at Grand Traverse.

“Obviously, Jon has spent some time think-
ing about the things he’s been blessed with,”
Holmes said. “He realizes he didn't get to where
he’s at in his career by himself. That’s pretty spe-
cial — because a lot of people give themselves
all the credit.”

Don't ever call Scott a big shot. He won't
believe you.

Aylward, editor of Golfdom, can be reached at
440-891-2770 or laylward@advanstar.com.
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