
No matter how beautiful the fairway is, some people still won't use it. 

« 



Keep your course in top condition wi th the premier fungicide, Banner MAXX? It's proven to provide superior protection against 

dollar spot and many other tur f diseases, including summer patch and brown patch. Besides, Banner MAXX is specifically 

designed for the turf market, so you know wha t to expect. For more informat ion on Banner MAXX, call 1-800-395-8873. 

Banner MAXX 
Fungicide 

www.syngentaprofessionalproducts.com 
Important: Always read and follow label instructions before buying or using this product. ©2003 Syngenta. Syngenta Professional Products, Greensboro, NC 27419. Banner? MAXX? and the Syngenta logo are trademarks of a Syngenta Group Company. 

http://www.syngentaprofessionalproducts.com


In Pursuit 
of Perfection 
All superintendents dream of finding an ideal 
nutrition program for their turf, but experts 
say there's no such thing as a one-size-fits-all 
solution. 
By Frank H. Andorka Jr. 

Life on 
Linksland 
Nature rules at Bandon Dunes and Pacific 
Dunes, where superintendents face an ongoing 
battle with the elements. 
By Andrew Penner 

SoCal neighbor L.A., the city has a historical 
charm all its own and a view of the Pacific 
Ocean to die for. Its a great site for the 
GCSAA Show. 
By Mark Luce 

GCSAA PRFVIFW 

See You 
in San Diego 
Often overlooked in lieu of its star-studded 
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Welcome to 
Boot Camp 
Training program helps northern California 
assistants march forward in their careers. 
By Larry Aylward 

Real-Life Solutions 
Tending to 
Two-Cycle Engines 
Make sure to use the proper oil, among other 
things, for these units. 
By Curt Harler 

cover story 
BY LARRY AYLWARD 

The green-speed issue 
is spinning out of 
control. Here's what 
you can do to get a 
handle on it. 

28 
About the cover 
Our cover illustrator, James Shepherd, 
(www.jamesshepherd.com) has a good 
idea about how superintendents feel 
about the pressures that come with 
fast greens. 

8 Flagstick 
Golfdom: Five 
Years in the Realm 

10 Pin High 
This Game Is Fast, 
Furious and Foolish 

27 Shades of Green 
Both Sides Should 
Take Off Blinders 

44 Designs On Golf 
The Much Bigger 
Golf Business 

86 Dave's World 
The Good and Bad 
When It Comes 
to "Old School" 
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MLK Day 

News with a hook 
15 Renovations Rebound 
20 Embracing Poa 

12 Big Picture 
H 1 5 Off the Fringe 

24 Hole of the Month 
92 Company Line 
101 Classifieds 

TurfGrass 
Trends 

"fills month, Golfihnu practical 
research digest for turf managers 
reports on nitrogen fertilization as 
it pertains to water quality; 
See pages 45-62; 
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Homogeneous • Safe /Non-Burning • Cost Effective 
Other Quality Products: 

45% Magnesium • 35% Manganese 
Humus basedfertilizer/soil conditioner formulations 

A sweet little old lady owned a home beside the fifth fairway, 
and stray golf balls were constantly landing in her back yard. 
Instead of getting angry, she removed the fence along the 
boundary, invited the golfers onto her property, showed them 
where their balls were located, and encouraged them to take 
their next shot from that spot. Even when they missed and 
dug deep divots in her lawn, she would tell them to go ahead 
and take another swing. 

A visitor, after witnessing her curiously courteous behavior, 
couldn't help but comment. "How come you let them tear up 
your yard like that?" the visitor asked. "And not only that, you 
encourage them to do it!" 

The little old lady replied with a wink, "I'm planning to turn my 
yard into a garden, and I figure within another month those 
bozos will have it plowed for me." 

Golfdom's 

of T the month 
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The Standard Golf Ball Washer £ol1ection...Now Available in the new Tradition™ Series. 
We've just added to our family of ball washers, making it a challenge for 

you to choose which one you like best. Along with the favorite Century 

and Classic, the new Premier™ and Medalist™ ball washers expand the line 

to give you any style you've ever wanted. The Tradition Series features a 

cast aluminum case and top with an easy-to-use, plunger-style agitator. 

And like the rest of our ball washer family, simplicity, good looks and 

incredible durability are part of their DNA. There's no need to look 

anywhere else when Standard Golf offers such a wide selection of ball 

washers—and convenient ordering through your local Distributor or 

with Standard Golf Express Service. In fact, you might have a hard time 

making up your mind. 

For toll-free express service, call 1 - 8 6 6 - S G - E X P R E S S (1-866-743-9773) 
S T A N D A R D 
G O L * 

We've Got It AIL 
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Water Management 

Turf management is a fine art and 
your golf course is the canvas. Every 
great artist demands the highest 
quality tools to create and maintain 
that work of art. 
Aquatrols has a range of innovative 
products that help you achieve 
success through the more effective 
use of your resources to meet the 
specific needs of your turf. 

We have the tools 
you need for 

your masterpiece. 

5 N. Olney Ave. Cherry Hill, NJ 08003 • USA • (800) 257-7797 • www.aquatrols.com 

http://www.aquatrols.com


Flagstick 
• A FEW W O R D S FROM THE PUBLISHER 

Five years ago this month, I was 
sitting in this same chair star-
ing at this same computer 
screen thinking the same thing: 
"What the heck am I going to 
write about?" 

But back in January 1999,1 was nervous 
— scared to death in fact — about the idea of 
setting a good tone for the premiere issue of 
Golfdom. After all, I'd pretty much bet the 
farm (and a lot of our parent company's 
money) on the notion that superintendents 
wanted a new magazine. 

So I decided to steal an idea from William 
Randolph Hearst (the publishing magnate 
who was the model for Citizen Kane) and 
write a mission statement that outlined what 
Golfdom would attempt to be for readers. 
Five years later, here's a second look at those 
promises (in bold) we made back then with a 
few comments (below them) about how I 
think we've done along the way. I've edited 
some for length, but the original version is 
still online at www.golfdom.com if you're 
interested. 

Golfdom will assume its readers are smart people. 
We won't talk down to you or insult your intelligence. 

The biggest thrill of this job is opening 
my e-mail after a new issue is mailed and 
finding that we've hit a hot button with you 
by opening some Pandora's Box of a topic. It's 
gratifying to know that, even when we do 
something challenging or controversial, the 
great majority of readers "get it." 

Golfdom will focus on solutions. You want results, 
not a laundry list of techniques you could try if you 
had infinite time and patience. 

We've tried hard to keep this focus 
on the "takeaway" from every article. And 
by adding the TurfGrass Trends section a 
few years ago, we've expanded to include 
applied research studies and other more 
technical information that's hopefully useful 
to you. 

Golfdom m\\ be designed for busy people. Our 
layout style and story structure is intended to help 
you efficiently harvest the knowledge you need. 

I was delighted recently to learn that Golf-
dom was identified as "easiest to read" in an-
other industry magazine's competitive reader-
ship study. In our time-compressed world, 

Golfdom: Five 
Years in the Realm 
BY PAT J O N E S 

I WAS DELIGHTED 

TO LEARN THAT 

GOLFDOM MS 

IDENTIFIED AS 

"EASIEST TO READ" 

IN ANOTHER 

INDUSTRY 

MAGAZINE'S 

READERSHIP STUDY 

that's among the highest compliments we 
could receive. 

Golfdom will look great and be fun to read. It's a 
magazine, not brain surgery. 

Even though we've expanded our technical 
coverage and now have more pictures of dead 
bugs and mysterious patch diseases, we 
haven't forgotten the words of wisdom of-
fered by the rather tipsy former Redskins 
great John Riggins to Supreme Court Justice 
Sandra Day O'Connor, "Loosen up, Sandy 
baby, you're too tight." 

Golfdom \N'\W have an attitude. (Forget) political 
correctness. 

I don't know if it qualifies as political cor-
rectness, but I've toned my occasionally salty 
vocabulary down over the years thanks to 
good guidance from our editors and readers. 
That said, we're still not afraid to print stuif 
we know will irritate some folks. Frankly, 
there are times when people just don't like 
hearing both sides of a story. So be it. 

Golfdom will take stands on behalf of its readers. 
We won't shy away from controversy, and we won't 
pull punches. 

Thanks to Editor Larry Aylward, Manag-
ing Editor Frank H. Andorka Jr. and a great 
staff of contributors, we've regularly taken on 
the status quo with stories and opinion pieces 
that simply didn't get written before we came 
along. If we've helped you and other readers 
deal with issues in your professional or even 
personal life, we're accomplishing our goal. 

Well, that's definitely enough self-congrat-
ulation in one column, but I'm proud of 
what our team has done. With that, I'll end 
this the same way I ended five years ago by 
asking you what you think: You're the judge. 
I'd love to hear your verdict. 

Jones, publisher of Golfdom, can be reached at 
440-891-3126or pjones@advanstar. com 

http://www.golfdom.com


Beechtree Golf Club, Aberdeen, Maryland ~ Hole #2, Par 3 

1-800-925-5187 macro-sorb.com 

ADVANCED AMINO ACID 
TECHNOLOGY 

• Backed by University 
Research 

• Contains 18 Biologically 
Active L-Amino Acids 

• True Foliar Absorption 

• Enhances Efficacy of 
Nutrients and Chemicals 

• Provides Maximum 
Protection from Stress 

• Produced at a 
Pharmaceutical Facility-
ISO 9001 & 14001 Certified 

• Environmentally Safe 



M|i i m m w » Pin High 
m E D I T O R ' S C O M M E N T A R Y 

Word on the street is 
there's a dangerous 
game of chicken going 
on between some 
superintendents. It 
seems these superin-

tendents, mosdy from private clubs, are com-
peting against each other to see whose course 
can have the fastest greens in town. 

I've often heard superintendents say that 
they are their own worst enemies when it comes 
to the self-induced stress involved in managing 
and maintaining golf courses. But having an 
informal contest to see who can have the most 
suped-up greens is lunacy. 

It's one thing to be a perfectionist when it 
comes to golf course maintenance — tidying up 
the course so splendidly that members can't find 
anything to complain about — and having to 
deal with the consequences in the form of pres-
sure-packed expectations. But it's another thing 
to be foolish when it comes to golf course main-
tenance — playing Russian roulette with your 
greens — and having to deal with the conse-
quences in the form of dead turf. The superin-
tendents pushing their greens to the max for 
sake of speed and impressing members could 
end up getting themselves fired. 

Tim Moraghan, director of championship 
agronomy for the USGA, says this foolish 
gamesmanship is happening more fiequendy in 
the industry than people think. 

"Are superintendents under tremendous 
pressure from their memberships, or are they 
under tremendous pressure from their peers?" 
Moraghan asks. 

Here's how this monkey business begins. 
Members of Club A, who are also members of 
Club B on the other side of town, play a round 
at Club B and conclude that the greens there are 
a half foot faster than the greens at Club A. 
A few days later, they play Club A and complain 
to the superintendent that the course's greens 
are too slow. In fact, they have the nerve to tell 
the superintendent that the greens at Club B 
were faster. 

Well, superintendent of Club A takes the 
news personally. He gets it in his mind that he'll 
show the members — and the superintendent 
of Club B — who has the fastest greens in 
town. So he cuts them closer — twice a day — 
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and rolls them to boot. He does this even when 
the temperature soars into the 90s, and the 
humidity takes your breath away. The members 
hail him for his actions — and then they stab 
him in the back. 

They return to Club B and tell the superin-
tendent there that the greens at Club A make 
his course's greens look as slow as syrup running 
from a maple tree on a cool spring day. So what 
does the superintendent of Club B do? You 
guessed it. 

It's a classic case of members playing the 
superintendent — not to mention a superinten-
dent letting his ego get the best of him. 

Not only are competing superintendents 
hurting themselves, they're hurting their peers, 
too. They're setting a precedent that calls for 
faster greens in general. 

I hear a lot of superintendents talk about 
how members and golfers need to be educated 
to understand the agronomics of golf course 
maintenance, such as the stress placed on turf 
when greens are stimping as fast as a concrete 
sidewalk. The superintendents vying for the 
quickest greens in town have turned their backs 
on this responsibility. 

Golf faces myriad problems these days — 
few new players, slow rounds, expensive green 
fees — all of which can be traced to the 
headaches created by fast greens. Why would 
superintendents want to contribute to this mess? 

I've talked to many superintendents who cite 
green speed as a problem at their courses. They 
say golfers need to be educated to understand 
the problems that fast greens can cause. 

But it seems that some superintendents have 
to educate themselves and their peers first. 

What's that adage about responsibility? 
Oh, yeah."The buck stops here." 

Editor Larry Aylward can be reached at 
440-891-2770 or laylward@advanstar.com. 
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