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Broadleaf herbicide

PBI/Gordon introduces SURGE, a broadleaf
herbicide for turf that is marketed under the
company’s ProForm brand with a new blue-
checked flag label. The company recently
received EPA acceptance for the water-
based broadleaf herbicide formulation con-
taining the active ingredient sulfentrazone.
‘SURGE offers the economy and ease of
use of a water-based amine formulation;
says Doug Obermann, product manager for
Gordon's professional products, who adds
that the product is particularly good in
warmer weather and controls summer weeds
such as spurge, knotweed, oxalis and dande-
lion. SURGE is also rain-fast in six hours and
has a three-week reseeding interval.

For more information, contact 800-821-7925
or www.surge.pbigordon.com.

Lebanon presents check to Rutgers
Lebanon Turf, a division of Lebanon Seaboard
Corp, recently presented a check totaling
$130,175.60 to Rutgers University to support
additional turfgrass research. Lebanon Turf
has cooperated with Rutgers on turfgrass

Aquatrols staging essay contest
Cherry Hill, N.J-based Aquatrols is stag-
ing its second-annual Aquatrols Schol-
arship Essay Contest. The contest is
open to children of turf management
professionals who will attend an
accredited college or university during
the 2005-06 academic year. Entrants
will compete for scholarships of varying
amounts, with a total of $3,000 in
scholarship prizes to be awarded.

For more information, contact
www.aquatrols.com.

development projects that have led to the re-
lease of several top-rated turfgrass varieties.
This amount represents royalties for some of
these varieties.

For more information, contact
www.lebanonturf.com.

Cradle delivery system
Syngenta Professional Products introduces a
cradle delivery system to accompany its newly

redesigned 10-gallon LinkPak packaging
system. Based on customer needs, Syngenta
created the LinkPak cradle to make product
dispensing easier and more convenient. The
LinkPak cradle is constructed from a durable
plastic material that resists stress cracks and
offers strong impact resistance.

For more information, contact 800-395-8873
or www.syngentaprofessionalproducts.com.

Service agreements

Three new service agreements available
through Bayer Environmental Science offer super-
intendents options for reducing costs of guar-
anteed mole cricket and fire ant control. “‘We
understand that these are challenging eco-
nomic times for many superintendents and
wanted to offer them cost-effective options
for insect controly says Bryan Gooch, busi-
ness manager of insecticides for Bayer. ‘We
have made Chipco Choice more affordable
for superintendents participating in our ser-
vice agreements!

For more information, contact your local
Bayer sales representative or visit
www.bayerprocentral.com.
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satisfied customers can't be wrong.

Visit our web site at:
www.progressiveturfequip.com
Call Toll Free: 800-668-8873 E-mail: info @ progressiveturfequip.com

| Cover an rotct It
with BrRiDGEGUARDS50

m Eliminate Costly Repairs and
Maintenance on any Surface
m Re-Surface Damaged Areas
and Prevent Further Wear
m Pebble-Grain Surface Has
Excellent Traction for Safety
1/2" thick nylon-reinforced
genuine rubber bridge run-
ners come in 3" or 6'
widths, lengths to 100'. 20"
sections, with optional inter-
locking tabs also available.
Ribbed underside “works
into” the surface to prevent
sliding or shifting.

Linear Rubber Products
5416 46th St., Kenosha, WI 53144
Fax (262) 657-6705
www.rubbermats.com

Factory Direct Prices! 1-800-558-4040
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EQUIPMENT WANTED FOR SALE (CONT'D)

¢ WANTED TO BUY ¢
Wanted to buy used golf carts.
Fax list of what you have and your
asking price.
——— |ohn at C & C Sales

Fax 937-834-3758 Phone 937-834-3343

FOR SALE

QUALITY

Bentgrass

« Washed SOd

e On Sand
® Grown to your
specs

 WEST CORST
W-TURF
Life is Short. Sod It!

www.westcoastturf.com  800/447-1840

www:go

Be prepared this winter with
XTON TURF COVERS™
Phone: (800)786 - 2091 Fax: (256)767 - 3856
info@turfcovers.com www.turfcovers.com

HARCO DUCTILE IRON
FITTINGS FOR GOLF COURSE
IRRIGATION SYSTEMS

Sizes 2” through 18”.
All configurations are “knock-on”,
including repair couplings. High
strength, high corrosion resistance.

HARCO FITTINGS
P.O. Box 10335
Lynchburg, VA 24506
434-845-7094

www.harcofittings.com
e =
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| TURBO TURF

~ Keep your course

in top condition.

Prices start at
d s 1295.00
Call for FREE info & video!
Turbo Technologies, Inc.
1-800-822-3437

www. Turbo Turf.com

A young man who was an avid golfer
found himself with a few hours to spare
one afternoon. He figured if he hurried
and played very fast, he could get nine
holes in before he had to head home.

Just as he was about to tee off an
older gentleman shuffled onto the tee
and asked if he could accompany the
young man, as he was golfing alone.

Not being able to say no, he allowed
the old gent to join him.

To his surprise the old man played
fairly quickly. He didn’t hit the ball far,
but plodded along consistently and
didn’t waste much time.

Finally, they reached the ninth fairway
and the young man found himself with a
tough shot. There was a large pine tree
right in front of his ball - and directly
between his ball and the green.

After several minutes of debating how
to hit the shot the old man finally said,
“You know, when | was your age I'd hit
the ball right over that tree.”

With that challenge placed before him,
the youngster swung hard, hit the ball
up, right smack into the top of the tree
trunk and it thudded back on the ground
not a foot from where it had originally lay.

The old man offered one more
comment, “Of course, when | was your

age that pine tree was only 3 feet tall”
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Out of Bounds

Il SOMETHING COMPLETELY DIFFERENT

MP3

urntables gave room
to reel-to-reels,
which gave way to
eight-tracks. Eight-
tracks gave way to
cassettes, cassettes
gave way to CDs, and CDs have given
way to MP3s. To adapt the words of a
band famous for encouraging fans to
record its shows, “What a long, strange
technological trip it’s been.”

The explosion of digital music, the
increasing cheapness of CD burning
and the advent of a smaller, more
compressed audio file type called
MP3 (the extension that stands for
MPEG, audio layer three) have cre-
ated a nation full of newfound music
listeners, not to mention more than a
few musical pirates. And in just a few
short years a new breed of portable
audio players have taken the country
by storm, bringing with them not
only lower costs but surprisingly
more storage space.

So how does it work? Think of a
portable MP3 player as a humongous
jukebox. You download your music
files from your computer and into
these gizmos and — voila! — you
have a history of music in your hand.
You can make your own playlists —
“Songs for Mowing” or “Workout” or
“TGIF” — to suit your mood, and
easily add or subtract songs from the
player. In essence, the players are glo-
rified portable hard drives, allowing
storage of any type of file. For exam-

DO YOU LOVE ROCK & ROLL (OR ANY OTHER TYPE OF MUSIC)? WELL,
PUT A FEW DIMES INTO THIS JUKEBOX, BABY v mark ruce

ple, a 40 GB iPod ($399), from

Apple, can hold nearly 20 times the
information of the trusty Macintosh
laptop on which I type this column.

As the holidays approach, MP3
players would make a great gift —
super for getting back to your musical
roots, broadening your enjoyment of
mowing or simply to escape for a cou-
ple hours. As with all purchases of elec-
tronics, we here at Golfdom encourage
you not only to do your research but
head to an electronics store and fiddle
around with the players. Things to
keep in mind are quite simple: storage,
battery life, accessories (many allow
you to hook the thing up to your car
stereo) and price. To help make things
easier, here are a few that we have
found to be quite good.

m Apple, always on the cutting edge,
offers the most elegant of the MP3
players and one of the easiest to use. Its
colorful new iPod Mini ($249) is a
4-gigabyte machine that holds nearly
1,000 songs and plays for eight hours
on a rechargeable battery. The slightly
larger models hold 20 GB ($299) or
40 GB($399) and play for 12 hours on
rechargeable batteries.

= Sony, the inventor of the Walk-
man, has raised the stakes on portable

players, adding a small color screen to
its 40-GB VAIO Pocket ($499).
Whether viewing album art or scoping
your own digital picture slideshow, the
VAIO Pocket adds sight to sound.

m Philips, which pioneered compact
disc technology, offers one the smallest
and sleekest players, the Micro Audio
Jukebox. This 2-GB machine ($179)
holds nearly 500 songs and has a built-
in FM radio. It’s also about the size of a
credit card, only thicker.

In addition, the just-on-the-market
Zen Micro 5-GB ($249) comes in a
rainbow of colors and features easy-to-
manage controls, a personal organizer
and an FM radio (with a record fea-
ture), all in a player that easily fits into
your back pocket.

When I hear about these machines
and then play with them, it’s all I can
do but shake my head like an old-timer
and wonder aloud how 1,000 45s
could not only be accessible in
nanoseconds, but also how all that
vinyl could fit in your shirt pocket.

Happy listening and, more impor-
tantly, happy holidays.

Mark Luce is a freelance writer based in
Kansas City, Mo. He can be reached at
msluce@sbcglobal. net.

GOLFDOM (ISSN 1526-4270) is published monthly by Advanstar Communications Inc.,
131 W First St., Duluth, MN 55802-2065. Subscription rates: One year $30 (U.S. and pos-
sessions), $49 (Canada and Mexico) and $78 (all other countries). Air expedited service is
available in countries outside the U.S. and Canada for an additional $45 per year. Current
issue single copies (prepaid only) $5 (U.S. and possessions), $7 (Canada and Mexico) and
$8 (all other countries). Back issues (if available, prepaid only) $10 (U.S. and possessions),
$14 (Canada and Mexico) and $16 (all other countries); add $6.50 per order shipping and
handling for both current and back issue purch . Periodicals p ge paid at Duluth MN
55806 and additional mailing offices.

®

114

POSTMASTER: Please send address changes to GOLFDOM, 131 W 1st €

Golfdom December 2004

tions Mail Agreement number 40017597. Printed in the U.S.A.

Copyright 2004 by Advanstar Communications, Inc. All rights reserved. No part of this publi-
cation may be reproduced or transmitted in any form or by any means, electronic or mechani-
cal, including ph Py, ding, or any inf i ge and retrieval system, without
permission in writing from the publisher. Authorization to photocopy items for internal or per-
sonal use, or the internal or personal use of specific clients,, is granted by Advanstar Commu-
nications for libraries and other users registered with the Copyright Clearance Center, 222
Rosewood Dr., Danvers, MA 0198283, phone 978-750-8400, fax 978-750-4470. Call for copy-
ing beyond that permitted by Sections 107 or 108 of the U.S. Copyright Law. For those not
registered with the CCC, send permission request in writing to Advanstar Marketing Services,
T 7 ieeis=~ mRan 0id Oak Blvd., Cleveland, OH 44130 or fax to 440-891-2740.

Duluth, MN 55802-2068. Canadian G.S.T. Number: R-124213133RT001, 641 01/06 4 4 i
47984 " ..

COURTESY OF APPLE



Do it once.
Do it right.
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Multi-Flow Drainage Systems

Use the best drainage product and you won’t be returning t
are designed and built to last. Multi-Flow collects and ¢
crush or block. You can’t buy or build a better dr: _
Do it once. Do it right. Drain it with Multi-Flow

» Varicore Technologies. Inc. « 800-978-8007 « service(@ varicore.com ®
* www.varicore.com ¢
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