
25th Annual International Irrigation Show 

Tampa Convention Center 
Tampa, Florida, USA 
You'll join industry innovators from around 
the world as you see what's new, meet face-
to-face with company representatives, walk 
away with new skills—and new contacts! 

• Exhibition ® International Business Center • Certification Exams 
• Technical Sessions • Education Courses • New Product Contest 
• Industry Field Tours • Business Seminars • And more! 

For more information* Fax this completed form to +1.703,536.7019 today or visit www.irrigation.org 

The Irrigation Association® • 6540 Arlington Boulevard • Falls Church, VA 22042 USA 
+ 1.703.536.7080 • +1.703.536.7019 fax • WAVW.irrigation.org 

THE SHOW for Irrigation Professionals 
AGRICULTURE • GOLF COURSE • TURF/LANDSCAPE 

If you're in irrigation, or 
support the industry, 
plan now to be in 
Tampa Bay for the 
world's largest 
show dedicated 
to irrigation. 

us. I 
COMMERCIAL^ 
SERVICE 
United States of America \ 
Department of Commerce 

Official International 
Buyer Program Show 

• Send me information about attending the world's biggest irrigation show, 
including the education and certification programs that will be offered. 

• Send me information about exhibiting. 
Please print legibly in dark ink 
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The Company Line 
P R O D U C T S & S E R V I C E S 

^ Aerator 
Otterbine introduces the Aqua Series Fractional 
Aerator: a cost-effective and energy-efficient 
one-fourth horsepower and one-half horse-
power aerator. Each unit comes with two spray 
patterns, the Aqua Gem and Aqua Blast, and a 
two-year warranty. The Aqua Series primary 
feature is an an air-cooled motor, which limits 
the hydraulic loss associated with water and 
oil-lubricated motors. 
For more information, contact 
www. otterbine. com. 

drawing, Wright received 
200,000 Accolades points to use 
toward a selection of rewards 
prizes. "I'm thinking of purchasing 
a laptop computer with my 

Bayer announces winner 
Shane Wright, superintendent at 
Ballenlsles Country Club in Palm 
Beach Garden, Fla, is the winner 
of the Revolver Sweepstakes 
sponsored by Bayer Environmental 
Science. Selected in a random 

• Ball washers 
Standard Golf Co. intro-
duces its Premier and 
Medalist Ball Washers, 
designed with sharp looks, 
an easy-to-use 
agitator, and a cast alu-
minum case and top for 
durability. The two washers 
are part of the company's 
Tradition Series Ball Washers. 

The larger of the two, 

the Premier Ball Washer fea-
tures a spiral plunger 

for quick ball washing 
and can hold seven 

pints of washer fluid. 
The Premier's internal 
overflow and large drain 
plug are designed to 

make maintenance easier. 
For more information, 
contact 866-743-9773 or 
www. standard golf. com. 

points." The Revolver Sweep-
stakes was open to Southern 
superintendents who purchased 
Revolver herbicide, which removes 
cool-season grasses from warm-
season grasses. 

Turf covers 
GreenJacket offers its Winter Turf 
Protection system called Green-
Jacket Ifs an engineered, triple-
laminated, high-density, imperme-
able, one-piece, polyethylene 
sheet 

Its construction allows the 
turf underneath to be protected 
from the harsh conditions of win-
ter. By using either the patented 
insulated or uninsulated Green-
Jacket, the technology will help 
the turf underneath resist mois-
ture and large temperature 
fluctuations. 
For more information, contact 
888-786-2683 or 
www.greenjacket. com. 

Commitment to Editorial Excellence 
Pays Off...Again! 

Gold Award Winner 
Best Trade Publication in Ohio 

2003 & 2004 

Calibrated 
Seed and 
Fertilizer 
in a Roll 

Rapid 
Uniform Turf 

Establishment 

Natural 
Weed 

Suppression 

Minimal Risk 
of Erosion 

or Leaching 

Installation 

Make Green 

Make Green 

Make Green 

w w w . b l u e y e l l o w p r o . c o m • 8 0 0 - 6 6 7 - 3 2 6 8 

The Smartest Way 
to Make Green. 

0 Cellulose" 
BlueYellow is a 

registered trademark 
of Koch Cellulose LLC 

http://www.greenjacket
http://www.blueyellowpro.com


"The Advanced Aer sensors and sub-surface aeration system give us 
the information we need to keep the turf at its healthiest and the tools 
to create playing surfaces that are firm, fast and true/' 

Paul R. Latshaw, Former Golf Course Superintendent 
Augusta, Congressional, Oakmont, Winged Foot and Riviera 

The Advanced Method for Managing 
Your Most Important Asset •••Your Greens 

Greens are the most valuable 
asset of any golf course. 
Advanced Aer's patented 
subsurface aeration system 
gives you what you need to 
manage both the health and 
playability of your greens. 

The industry's premier 
sensor-based technology 
and user-friendly software 
provides a steady stream of 
real-time data, giving you a 
complete picture of every 
detail of a green's soil profile. 
This gives you the ability to 
monitor and control the 
optimal oxygen, moisture, 
temperature and salinity 
levels in the root zone, 
helping you to create and 
maintain truly great greens. 

j \ 
ADVANCED 
A E R A T I O N 
S Y S T E M S 

I^J ICZZ l _ I 

Marketing Partner 

ADDING SCIENCE TO THE ART 
OF GROWING GREAT GREENS 
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WILL TIGER BE PLAYING IN 
THE MASTERS THIS YEAR? 

IT'S UP TO YOU. 

Play The Fantasy Golf Contest Exclusively 

For Golf Course Superintendents, Sports Turf 

Managers, And Other Industry Professionals. 

t's free. Its fun. And it's exclusively 

online. Its The Major Challenge, 

the fantasy golf contest where 

you're the coach and the world's 

best golfers are on your team! 

As your team competes in 

j the Masters, the U.S. Open, 

I the British Open, and the 

MAJOR 
CHALLENGE 

PGA Championship, you have a chance 

to win great prizes, from travel golf bags to 

an all-expense paid trip to this year's John 

Deere World Championship at Grayhawk 

Golf Club in Scottsdale, Arizona this 

November. The Major Challenge is sponsored by 

John Deere Golf & Turf One Source 

and Golfdom Magazine. Go to 

The Major Challenge 

website and register 

*dbJ|i e your team today. 

www.majorchallenge.com 

Sponsored By 

JOHN D E E R E 

Golfdom 

http://www.majorchallenge.com


A DON'T MISS EVENT! 
An all star-cast of industry experts providing outstanding presentations! 

Geoff Shackelford 
Design Author & Critic 

Dr Joe Vargas 
Michigan State University 

Dr. Karl Danneberger 
Ohio State University 

Jay Rehr 
Former Augusta National Golf Course, 

Chief Mechanic 

Hosted by Golfdom's Pat Jones 

Thursday, September 23 • 1-4:30 p.m. 
Pesticide decertification Session 

or 
Tips and Tactics in Equipment Maintenance 

Jay Rehr - former Augusta National Golf Course Chief Mechanic 

FMday, September 24 • 8 a.m. - Noon 
Poa Annua Management 

Dr. Karl Danneberger - Ohio State University 

Art & Science of Bunker Design and Renovation 
Geoff Shackelford - Design Author & Critic 

New Disease Trends 
Dr. Joe Vargas - Michigan State University 

Career Survival Skills for Today's Superintendent 
Pat Jones - publisher, Golfdom 

HUGE OUTDOOR DEMO AREA! 
A 20-acre outdoor demo area allows you to try~before~you buy! ^ 
More than 500 indoor & outdoor exhibitors showcasing products & 
equipment! ^ 

FUN ATMOSPHERE! 
Truck Giveaway Contest! Free Receptions! Fabulous Local Eateries & « 
Attractions! Free Entertainment including Nashville's Trick Pony! 

GREAT DEALS! ^ 
• On Thursday, choose one workshop for only $75! A 
• Friday's seminar package includes access to the Tradeshow & 1 

Outdoor Demo area for only $100! 
• Special golf attendee hotel deals. 

REGISTER ONLINE AT I 

WWW.EXPO.MOW.ORG I 

http://WWW.EXPO.MOW.ORG


Classifieds 

TURBO TURF 
'DRO SEEDING SYSTEMS4 

Now 
Exporting 

Washed Sod 
and Stolens 
...offering the best 

in certified 
and registered 

sportsturf 

800-666-0007 
quailvalley.com 

QUALITY 

Bentgrass 
• W a s h e d 
• On Sand 
• G r o w n t o y o u r 

specs 

WEST COAST "WRJRF 
Life is Short. Sod It! 

www.westcoastturf.com 800/447-1840 

Sod 

FOR SALE 

M :1 =1 =1 J P: 

For ads under $250, payment must be received by classified closing date. VISA, MASTERCARD, & AMERICAN 

EXPRESS accepted. Send to: Advanstar Marketing Services, 7500 Old Oak Blvd, Cleveland, OH 44130. 

For Advertising Information, Contact Brian Olesinski: 800-225-4569 ext. 2694 or 440-891-2694; 
Fax 440-826-2865, Email bolesinski@advanstar.com 

BRONZE...The look of Tradition! 
Tee Signs, Tee Yardage Markers, Tee Markers, 

Cart Path/Fairway, Practice Range, Directional/Memorial. 
Also - J. Davis Caps; arid, Plastic Sprinkler Distance Tags! 

www.from-tee-to-green.com 

HARCO DUCTILE IRON 
FITTINGS FOR GOLF COURSE 

IRRIGATION SYSTEMS 
Sizes 2" through 18". 

All configurations are "knock-on", 
including repair couplings. High 

strength, high corrosion resistance. 

HARCO FITTINGS 
P.O. Box 10335 

Lynchburg, VA 24506 
434-845-7094 

www.harcofittings.com 

PUT THE DYNAMICS OF CLASSIFIED ADVERTISING TO WORK FOR YOU! 
For rates and schedules, call Brian Olesinski at 800-225-4569 x2694 or 440-891-2694 

Ctuaí I Val ley 
G R A S S E S 

PO Box 
5 6 4 4 0 
Little Rock 
AR 7 2 2 1 5 

Grasses We Cultivate: 
Meyer Z-52 Zoysia, 

Cavalier Zoysia, 
EL Toro Zoysia, Tifton 

419 Bermuda (Tifv^y), 
Tifdwarf Bermuda, 
TifSport Bermuda. 

Tfi l Ffscußi 

Be prepared this winter with 
XTON TURF COVERS™ 

Phone:(800)786 - 2091 Fax: (256)767-3856 
lnfo@turfcovers.com www.turfcovers.com 

A husband and wife are on the 
9th green when suddenly the 
wife collapses from a heart 
attack. "Help me dear," she 
groans to her husband. 
The husband runs off to find a 
doctor, and soon returns, picks 
up his putter, and lines up his 
shot. His wife raises her head 
off the green and stares at him. 
"I'm dying over here and you're 
putting?" 
"Don't worry dear," says the 
husband calmly. "I found a 
doctor on the second hole and 
he's coming to help you." 
"Well how long will it take for 
him to get here," she asks fee-
bly. 
"No time at all," says her hus-
band, practicing his stroke. 
"Everybody's already agreed to 
•et him play through!" 

Call for FREE info & video! 
Turbo Technologies, Inc. 

1-800-822-3437 
www. Turbo Turf.com 

For rates and schedules, call 
Brian Olesinski at 

800-225-4569 x2694 or 440-891 -2694 

http://www.westcoastturf.com
mailto:bolesinski@advanstar.com
http://www.from-tee-to-green.com
http://www.harcofittings.com
mailto:lnfo@turfcovers.com
http://www.turfcovers.com


Out of Bounds 
m S O M E T H I N G C O M P L E T E L Y D I F F E R E N T 

PEZ 
rincess Leia and Batman, 

kperched on high, look 
I down on my desk. 
While they are sur-
rounded by various gee-
gaws, trinkets and talis-

mans, the fair princess and Dark Knight 
stand out, not only because they are 
taller than the others, but because they 
sport slits in their throats that dispense 
rectangles of fruity pleasure. 

Of course, we re talking about the 
inordinately dorky, but supremely 
endearing plastic dispensers of PEZ, 
which have delighted children for ages 
and have created some passionate adult 
devotees well. 

In 1927, an Austrian named 
Eduard Haas III created a candy/breath 
mint designed as a substitute for smok-
ing. He called the mints PEZ after the 
first, middle and last letters of the Ger-
man word for peppermint (pfeffer-
minz). They came in a tin, much like 
Altoids do today. In the 1940s, the 
company introduced the more familiar 
looking "hygienic dispensers" designed 
to look like cigarette lighters. However, 
in 1952, the company expanded be-
yond Europe and brought PEZ to 
America, complete with the cartoon-
character head dispensers and a new, 
fruity taste that has carved out a unique 
spot on the American sweet-tooth for 
the past 50 years. 

Since then, the company has created 
more than 500 different dispensers, cov-
ering characters from Bullwinkle and 

AN AUSTRIAN INTRODUCED 
THE WORLD TO THE CANDY 
AND CONTAINERS-AND 
TOOK IT BY STORM 
BY M A R K L U C E 

Teenage Mutant Ninja Turtles to Asterix 
and Zorro. 

Of course, they aren't all tied to car-
toons or products, as PEZ has made 
series of Santas, bunches of bunnies, 
covens of witches, a space gun, a psyche-
delic eyeball in a hand (the '60s, for 
sure, man) and even a plethora of 
dinosaurs called "Pez-a-saurs." With 
nearly 3 billion of the candies consumed 
in 60 countries a year, the PEZ phen-
omenon shows no signs of slowing. 

Giggle all you want, but the prices 
for some of the most rare containers 
will make your jaw drop. In the 
1970s PEZ made a dispenser called 
"Make a Face" that contained 
17 small parts so the children could 
create different faces on the dispenser. 
It shortly became clear that the re-
movable face parts presented choking 
hazards, and the company quickly 
yanked the dispensers from the 
shelves. If you are lucky enough to 
have one, however, it's worth any-
where from $4,000 to $5,000. A rare 
bride and groom set from the 1960s 
is worth upwards of $3,500. 

There exist three PEZ collectors 
newsletters, several books and price 
guides. Coundess numbers of local and 
regional clubs not only sponsor conven-

tions all over the country, but also a 
PEZ cruise that launches this month. 
Yes, you too can join other PEZ Heads 
on a four-night trip from New York to 
Halifax, Nova Scotia and back. The trip 
is a compendium of everything PEZ, 
including scavenger hunts, bingo, trivia, 
and more wheeling and dealing for dis-
pensers (among the true PEZ believers) 
than you could possibly imagine. 

If you are a huge fan of the tablets 
themselves (made a plethora of unpro-
nounceable ingredients that it's probably 
better you don't know exacdy what they 
are), you will want to trek to the 
Burlingame Museum of Pez Memora-
bilia in Burlingame, Calif., (just south 
of San Francisco). For $3, you can see 
more than 500 PEZ dispensers and 
scads of related PEZ memorabilia. The 
museum claims to have one version of 
every PEZ dispenser ever made. 

Last month, the PEZ company 
introduced a new flavor: PEZ Cola, 
which should be on the shelves in local 
stores now. To that, and all things 
related, we can only exclaim, "How 
PEZ-tacular!" 

Mark Luce is a freelancer who lives in 
Lawrence, Kan., where he longs for a 
Bullwinkle Pez dispenser. 
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FLOWABLE 
T U R F FUNGICIDE 

FLOWABLE 
TURF FUNGICIDE 

Ttirfdde 
Crompton 

Uniroyal Chemical 

www. cromp toncorp. com/crop 

Y O U G E T O N L Y O N E S H O T A T S N O W M O L D . 

It's the right solution for that one, all important application just before 
the snow flies. Flowable Turfcide® 400 fungicide. For time-tested snow 
mold control with unbeatable cost control, it's your best shot at healthier 
tees, greens, and fairways come spring. If you prefer a granular, Turfcide 
is still available in the familiar 10G formulation. Ask your chemical 
supplier for Turfcide. Then, let it snow. 
Turfcide is a registered trademark of a subsidiary ofCrompton Corporation. 
©2003 Crompton Corp. Always read and follow label directions. 




