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\\ Flat, intensively patterned drainage
designs are the best way to collect and
remove excess water from greens. “Flat” provides an extensive
collection area that is out of reach of maintenance tools.
“Intensively patterned” provides fast drainage response while
inhibiting the migration of soil particles.

No one does flat better than Multi-Flow! With extravagant flow

rates, a rugged design, and a huge arsenal of snap together
connectors, Multi-Flow outperforms all rivals. ~

Easy to install, effective and long lasting,

Multi-Flow delivers. You can’t buy or build
a better, longer lasting drainage system. .
It's all about water! \ y

-

A\ MULTI-FLOW

#’ MANAGING WATER FOR A BETTER LIFE

Contact Varicore Technologies for dependable drainage solutions.
800.978.8007 * service @varicore.com ® www.varicore.com



mailto:service@varicore.com
http://www.varicore.com
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"‘mz;;ff THE NUMBERS THAT SHAPE YOUR BUSINESS

_Golf Rounds Played

The percentages below represent the difference in number of rounds
played in the month of December 2003 compared to the number of
rounds played December 2002.
Football [REGION |
scores Big New England ME, vT,NH, MA, RI, CT 80.2% -6.8%
? Middle Atlantic nv,Pa, N 81.8% -9.3%
HUW AbUUt Golf g East North Central mi, oH, IN, IL, wi 75.2% -1.2%
: West North Central ND, MN, SD,NE, ks,1A MO -35.1% 1.6%
(F:fe trj(:ee:;ag:ocr:tfsl:\mencans whokre South Atlantic wv, DE, MD, VA, NC, SC, GA 5.3% -2.8%
NFL 67% Florida 5.8% 2.4%
Major League Baseball 599, East South Central kv, TN, AL MS 10.1% 1.1%
College football 56% West South Central ok, AR, LA 10.8% -1.2%
NBA 51% Texas 10.1% -1.7%
Figure skating 50% Mountain M, D, WY, NV, UT, CO, AZ, NM -12.4% -2.7%
College basketball 47% Pacific WA, OR AK, HI -3.8% -29%
NASCAR 45% » | california 3.7% -3.2%
o1 oot 40% 2 | ToTAL UNITED STATES 2.4% 2.6%
ESPN E GOLF DATATECH

.. that 45 percent of
superintendents play golf at least
once a week and 24 percent
play at least once

Golf lndustry Show Here’s what : a month?

You bet

| plan to, but the budget will decide
Not likely

Can't get away from work then

.. 54 percent of
superintendents serve
as consultants (paid
or unpaid) for athletic #
facilities or grounds
other than their

Don't know golf courses?

* BASED ON 101 RESPONSES Golfdom

IMAGE LIBRARY
DIGITAL STOCK .

GOLFDOM'’S BIG PICTURE IS BROUGHT TO YOU IN PARTNERSHIP WITH
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yisit toro.com/procore648.

Count on it.




Off The Fringe

Business

briefs

LESCO launches interactive site
LESCO customers will soon be able to
purchase products on the company's Web
site. Revamping the company’s Web site was
long overdue, said Michael P. DiMino, presi-
dent and chief executive officer of Cleveland-
based LESCO. The company has introduced
LESCO Direct, located at wwwi.lesco.com.

“The Web site extends the level of service
that we can provide our customers by creat-
ing an information-packed, online presence
DiMino said.

Customers will soon be able to order
products from LESCO through the site and
have them ready for pickup the next morn-
ing. “Our new Web site gives our customers
secure, password-protected access to their
corporate accounts anytime and provides
up-to-the-minute details on orders, payments
and credit limits; said Brett Barthel, LESCO's
vice president of marketing.

In other company news, LESCO
announced that net sales for 2003
increased 2.3 percent to $523.5 million, up
from $511.7 million in 2002. Same-store
Service Center sales increased 5.1 percent,
or $16.3 million, to $336.4 million from
$320.1 million in 2002, while total Service
Center sales increased 83 percent or
$26.4 million to $346 million.

Golf gross sales declined 1.8 percent to
$1378 million from $140.3 million in 2002.

Matuza honored as
‘Master Greenkeeper
Town of Oyster Bay Golf Course’s Stephen
Matuza was awarded the prestigious Master
Greenkeeper Certification from the British
and International Golf Greenkeepers Associ-
ation (BIGGA).

Matuza is one of thirty-nine professionals
worldwide and 12 nationwide to attain this
designation.

Briefs continue on page 22
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NEWS WITH A HOOK

‘LISTENING' SESSION SPARKS MUCH
ABOUT IMPROVING THE PROGRA

By Ron Hall

hey asked for it in their - pATT B
first-ever “listening ses” 7 .- ¥
sion,” and they got it
— lots of suggestions " - 4,
to improve the
National Turfgrass Evaluation Pro- . A
gram (NTEP). The “listeners” secking- '~ .
feedback on the NTEP program were 2
NTEP Policy Committee members - -
and Executive Director Kevin Morris. -
In a classic example of “be careful S A AT T &
about what you ask for, you might get P& POEREN R
it,” the audience of 52 people, most of ~ This information is compiled from
them either seed marketers or turf trial sites across the United States and
breeders, came up with a long list of Canada, where species and their many
suggestions to either broaden NTEPs  varieties (the tall fescue trials have
scope or improve its rating system. more than 170 entries) are evaluated

The question that everyone left the  and their characteristics compared one :
room with was: How many of these against the others. Green industry
suggestions can (or should) NTEP professionals use the NTEP results to
implement? The suggestions offered at  select the most appropriate turfs for
the two-hour session held during the ~  the sites they establish and maintain. :
GCSAA Conference and Show in The rating process drew its fair
February will give NTEP policy mem-  share of comment at the meeting, Eval-
bers a lot to talk about when they next  uators at each location rate give each
convene in June, especially since most  individual trial entry numerical ratings
of the audience seemed pleased with in categories such as color, spring
the program in general, and nobody greenup and density, among others.
suggested wholesale changes. The ratings are based on visual inspec- :
The NTER of course, is North tion, which is admittedly subjective.
America’s unbiased source for infor- Several in the audience also sug-
mation about turfgrass performance. Continued on page 22


http://www.lesco.com

Don’t Settle For Averzﬁe1

Turf
It Better With Curalan.
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At BASF, we don’t make the turf. We make it better with products that
offer extraordinary performance and value. Like Curalan® EG. Curalan
provides economical, effective control of dollar spot, snow molds,

patches and other turf diseases in cool- and warm-season turfgrasses.
But don’t take our word for it:

€€ Recently, I had my worst battle with dollar spot. Toward
the end of the season, I decided to try a combination of
Curalan and Banner® on greens and tees and was amazed
at the instant results on active dollar spot. I also got three
to four weeks of control - and that’s with a low use rate of
2.75 Ibs. per acre. This year, I am going to use Curalan on
all turf areas including fairways. It’s a great stand-alone
product and I don’t have to put a lot of it out to get results,
which helps protect the environment and the club’s
bottom line. 99

Paul Knulty, CGCS

Superintendent

The Oak Club of Genoa

Genoa, I11

furf type: Mix of blue grass and rye grass tees
and fairways; Bentgrass greens

Raise the bar. Call 1-800-545-9525 or visit www.turffacts.com for more
information or to locate a BASF distributor in your area.

Always read and follow label directions. Curalan is a registered trademark of BASF. Banner is a registered
trademark of a Syngenta Group Company. ©2004 BASF Corporation. All rights reserved.

We Don’t Make The Turf.
We Make It Better.


http://www.turffacts.com

Before You Grab a Cup
How many cups of coffee do you drink at the maintenance facility in the
morning? You might be fooling yourself if you think coffee helps you l | O ta e

perform better out on the golf course, according to a recent study.

Men who work alone may increase their stress levels by tak-
ing a coffee break in the belief that it will help them perform

- faster. But men who work in teams could feel less stressed "Don’t make any cracks about our

sy leiclafeuch s SIuEnciCl  accents. Remember, we're the ones
them less effective, according to a study by the University of = . ’
* Biistol in the United Kingdom. Existing theories suggest that speaking EnghSh’ and you're the ones
caffeine consumption can trigger stress, but there is also evi- with the accents.”
dence that it boosts confidence and makes people better able
to perform various tasks. The Bristol research tried to reconcile y ; ¢
these different perspectives, The research was sparked by an anec- Bernhard and Co., which /1111/«'.\"umuu'r—x/fm]m/mg
dote from a man taking part in a stress-management workshop, describing machines, talking to members of the American press at
atrip to the United States with his small business team. During the trip, cof- the GCSAA Conference and Show.
fee was freely available, and the team overindulged. Within days, stress lev-
els had escalated, and they believed that the extra caffeine had disrupted
relationships. Aiming to test this theory, the Bristol researchers found that
caffeine did indeed heighten feelings of stress while performing stressful

— Stephen Bernbard, presicdent of the British company

INGRAM PUBLISHING

“I've never been to an event
where there’s been so many

tasks, but unexpectedly this happened especially in men. However, the g positive comments about the
effects of caffeine on performance were likely to depend on the type of . Vi
task and whether participants were working alone or in teams. =\ location.

“The commonplace tea or coffee break might backfire in business 2 CSAA CEO Steve Mona on San
situations;' a researcher said. “Far from reducing stress, it might actually Diegw, ke e of this yesrt GCSAA Congorence and Show,
make things worse! — Courtesy of Newswise 5 : 3 :

Cimarrén Golf Course needed to renovate their

ProlnceSS 77 PrOVlde.d Clmarr:on GO" CO.U rse fairways to a bermudagrass variety equal in quality
with the Cost Effective Solution for Their 1o Tiiveay 419 but coukiii offord to shus down for
Renovaﬁon PrOieCf the renovation. Princess 77 hybrid bermudagrass

from seed was the answer.

“We have seen great seedling vigor in Princess 77
being over-seeded into ryegrass fairways” reports
Mario. “We had full coverage in eight weeks and
never shut down for the renovation. Our fairways
look great and we are thrilled with the ease of
handling seed as opposed to sod.” Princess 77
also helped Cimarrén achieve an environmental
goal of cutting their water usage for the year. Mark

ManoAgilor: Gl Cotirie Goulet, Head Golf Professional for Cimarrén says
Superintendent for Cimarrén W Plant P_rinoou 77?
Golf Course in Cathedral City, * Turf quality equal to
California kneels on a renovated the best vegetative
fairway of Princess 77. varieties in the industry
* Requires 21% less

water than Tifway (419)*
* Provides an easy, cost

effective tool for

renovation projects

SN SV
e PERRINGTON
PRINCESS:// oo

*Response of B Jog and Zoysiag fo Applied Water Using a Linear Gradient Irrigation Design, Sean Reynolds, 2000, Master's Thesis m-p'ﬂnlng'ons.’d.com
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“We expect to achieve a larger water savings next
year by increasing the amount of Princess 77 on
our course.”

Available in seed and sod.



http://www.penningtonseed.com

Cascade.. Plus moves water
throughout the root zone.

§ ~ Even in over-saturated or dry root zones, Cascade Plus
Plus =
? f% é‘ effectively moves water throughout the turf profile resulting in
b 7 g better playability. In fact, university tests prove that the unique
Gascader = chemistry of Cascade Plus consistently delivers long-lasting
e improvements in root mass, water efficiency, and turf color and
Mox quality. So whether you're contending with hydrophobic soils,
,‘ localized dry spot, or super-saturated turf, remember that
B Cascade Plus is the water management tool of choice of
superintendents everywhere.
h Gascader
w10 o avw S For more information about Cascade Plus or any of our best-of-
- class turf products, call 800-323-6280 or visit our website at
www.precisionlab.com
PRECISION

LABORATORIES, INCORPORATED
Performance Chemistry

for Aquatics and Turf
s cascaders
www.precisionlab.com 8

©2003 Precision Laboratories, Inc. Longer Lasting
Cascade Plus and Cascade Plus Fertilizer are Water Infiltration
trademarks of Precision Laboratories, Inc.



http://www.precisionlab.com
http://www.precisionlab.com

Morrish Will Call It Quits

ARCHITECT, TIRED OF TECHNOLOGY RUINING THE GAME, HAS HAD
ENOUGH. THAT'S UNDERSTANDABLE » Commentary by Anthony Pioppi

W ay Morrish has had
f?:j: enough. After
W 40 years in the golf

course design business and

more than 100 courses to

his credit, he’s getting out at *
the end of the year — and Jay Morrish
not because he wants to.

“T've had all the fun I can stand,” he
says, the sarcasm oozing through the
phone lines all the way from Texas to
Connecticut. “It’s a mess. It really is. ’'m
disgusted with it.”

What's taken the fun out of work for
Morrish, 67, is the length the golf ball is
flying these days, not just off the clubs
of pros, but all golfers who regularly

hit it more than 300 yards.

Morrish isn't some hack who
has been stamping out mundane
work in his more than 40-year
career. He is an accomplished
designer with such well-regarded
layouts to his credit as The Stone
Canyon Club in Oro Valley; Ariz., and
two he drew up with Tom Weiskopf,
The Rim in Payson, Ariz., and Double
Eagle Golf Club in Galena, Ohio. The
pair also created Loch Lomond in Scot-
land, the first American architects ever to
build there. Morrish also partnered with
Jack Nicklaus from 1973 to 1983.

The quick and best and correct
answer to Morrishs dilemma is for the

USGA to push back the golf ball. You
know it. Morrish knows it, and the
USGA surely knows it.

“It would be so simple to slow down
the golf ball,” Morrish says. “Let them
keep playing with their clubs that look
like they have mailboxes tied onto them.”

No chance.

Morrish is concerned that the classic
courses are being put out to pasture by
technology. He seethes at the Titleist ads
that mock architects and their desire to
preserve those designs.

Somewhere Wally Uihlein is chuck-
ling. Like the chairman and CEO of
Acushnet, Titleist’s parent company,
cares what Morrish thinks.

“We're all in this together. I hope the
tour will decide this is not good for the
game,” Morrish says, but knows better.

He tells a story of watching Phil
Mickelson on television as he recalled his
round: driver, nine-iron; driver, wedge;

Continued on page 20

100 feet of power
_ {longer lengths available)

» Propeller guard and float

cord

YOU’VE GOT PROBLEMS.

: ~ 810004Pase0,
~ Kansas City, Missouri 64131 USA. A
~ 1-800-821-3177 =

Brown Patch
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With the widest variety of turf seed available
today, Turf-Seed can help solve your turf problems.
We have extensive research, breeding and testing
programs, to develop varieties with traits our
customers need, like resistance to disease, salt,
drought, heat, herbicides, shade... or like quicker
transitioning. And all of our certified turfgrasses
meet the highest standards of both purity and
varietal integrity in the industry. So no matter
what your turfgrass growing challenges, we have
the seed to suit your need.

800-247-6910
email fo@tur



http://www.airolator.com
mailto:sales@airolator.com
http://www.turf-seed.com
mailto:info@turf-seed.com
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Never underestimate a golfer’s appreciation for superior turf.

Primo MAXX™ creates course conditions that can bring golfers out in droves and enhance game performance. Primo MAXX, the premier PGR in the
industry, helps elevate turf to a new level of playability. For more information on Primo MAXX, call your Syngenta representative at 1.800.395.8873.

Primo MAXX

www.syngentaprofessionalproducts.com

Important: Always read and follow label instructions before buying or using this product. ©2004 Syngenta. Syngenta Professional Products, Greensboro, NC 27419. Primo MAXX™ and the Syngenta logo are trademarks of a Syngenta Group Company.


http://www.syngentaprofessionalproducts.com

Continued from page 18
three-wood, nine-iron. No long-iron ap-
proaches. All short clubs. Ridiculous.
“The only hope is if people get
bored watching it on TV,” Morrish says.
As a result of the “advancements,”
Morrish has thrown his hands up in the
air. He is at a loss on how to design in a
way to defend against the long hitters
without building 7,700-yard layouts.
How awful for someone so talented
to realize the skill and artistry that made
him such a sought-after architect is now
somehow out of date and irrelevant.
The simplest of tasks have become
impossible to achieve for him, like an
accomplished guitarist not knowing
where to place his fingers to play a basic
chord. “I don't have a clue on where to
put a fairway bunker,” Morrish says.
Sad.
Morrish says he has one way to at
least make a stand against length, and
that is building six par 3s into every

layout (course owners who want a tra-
ditional par-72 layout scoff as his
idea), which allows him to exert con-
trol to some extent. He did it years ago
ata course in Flagstaff, Ariz., called
Forest Highlands Golf Club to com-
bat the length golf balls fly because of
the elevation.

Given his druthers, Morrish would
design one-shotters beginning at about
250 yards and working their way down
in increments of 15 yards or so.

“I can at least make you hit six differ-
ent clubs during a round of golf,” he said.
“The test use to be you had to hit
14 clubs during a round. Not any more.”

The other accomplishment of six
par 3s is that it allows for players of
different levels to be using the same
club into greens. A midhandicapper
playing from the middle tees could be
using the same club as a lower handi-

cap at the back tee markers.
Morrish has some business left before

he goes. There are three courses in the
works with his name on them. They will
be his last. His partner, son Carter, will
carry on what will then be a one-man
business after his father departs.

Morrish intends to travel when he re-
tires. Yeah, he knows that sounds crazy
— someone who has spent the better
part of 40 years on the road, wanting to
travel. But now; he says, he is going to
travel how and where he wants.

Driving through rural West Texas is
high on his list, as is visiting New Eng-
land to see the leaves in the fall. If he
heads up this way, where I live, I hope
we can get together and visit some of the
classic courses.

Maybe we'll stop into the Titleist
headquarters so Uihlein can look us in the
eye and tell us technology isn't ruining the
game. Maybe Morrish and I will look
him in the eye and tell him he’s a liar.

Pioppi is a contributing editor for Golfdom.

Shattertine® Sportstine®

AerWay® offers low cost, low

maintenance, long lasting options for
all your turf aeration needs!

Finetine®

;

A Full Family of Tines - AerWay™

offers you customized aeration options ( Aer Way'D )
Jor your greens, tees, fairways and r—— —

roughs.

Effective Deep Tine Action - goes to
the heart of soil problems by relieving
compaction. This results in strong
root growth and outstanding
drought resistance.

AerWay® - Effective

Advanced Aeration Systems

eration
When You Need It - Where You Need It!

for further information call 1 -800-457-83 1 0

0-0-10
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4 RLENDED FOR

i L, :/Hv'ﬂ e
= Full Primary & Secondary

Micronutrient Package
with fron and Polassine

“It's what’s in the bag
W that counts.”

+ Premium Green. ‘
3 Micro-Balance
]

Since 1966

www.aerway.com aerway @thehollandgroupinc.com (909) 393-5744 & WWw.gropower.com
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