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PRODUCTS 
Varicore Technologies 
P.O. Box 131 
Prinsburg, Minn. 56281 
Phone:800-978-8007 
Fax:320-978-6607 
www.varicore.com 

Varicore Technologies produces the Multi-Flow Drainage Sys-
tem. Varicore is dedicated to producing turf drainage systems 
that are fast acting, convenient, durable and affordable. Their 
products meet exacting standards for strength 
and quality and they employ tested and funda-
mentally sound drainage principles. Varicore 
also provides valuable consultation and design 
services with each drainage system. 

The Multi-Flow Drainage System 
Today's superintendent faces unprecedented 
challenges to keep the course playable 
and attractive at all times. This re-
quires technically sound 
drainage products and 
procedures. Multi-Flow is 
the solution. Multi-Flow's 
engineered properties 
allow it to collect and 
transport excess water quickly. This means less downtime and 
healthier turf. 

Multi-Flow's design is not only technically sound but also 
convenient. Whether installed vertically in a narrow trench on a 
fairway or installed horizontally in a green, Multi-Flow's profile is 
attractive. Varicore also provides more than 50 different con-
nectors allowing for any configuration the situation demands. 

Furthermore, Multi-Flow systems are strong and durable. 
When installed surrounded by coarse, clean sand, they avoid 
the blinding problem that leads to short life in French drain in-
stallations. Multi-Flow survives both heavy loads and silty or 
clay soils. 

Multi-Flow is also an ally of the superintendent's budget! 
When compared to a standard French drain, a Multi-Flow 
system requires about half the cost. Imagine that - half the cost 

for a system that is faster acting, more convenient, 
and longer lasting. 
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This page is your direct pipeline to solutions for all of your 

course management needs. Use these pages to index the 

companies that are advertising in this Guide. 

For more information, these companies have agreed to 

respond to your questions. 

For the products and solutions 
you need for this coming season, 
fill in your contact information, 
check the companies you're 
interested in and describe your 
biggest management challenge. 
Then fax to Golfdom and we'll do 
the rest! 

FAX: 440/891-2675 
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• Herbicide 
PBI/Gordon offers Blade herbicide to treat bahiagrass on 
bermudagrass fairways. Spot spraying Blade at the highest rec-
ommended bahiagrass rate (three-fourths of an ounce per acre) 
may cause moderate discoloration of the turf for a few days, but 
the bahia will be gone within two weeks or so. 

Blade, the metsulfuron product introduced by PBI/Gordon 
last year, is also applied in late spring to ryegrass in greens and 
fain/vays as a chemical transition aid. It promotes the decline of 
overseeded grass in favor of bermudagrass returning to 
dominance. 

Blade also provides control of difficult-to-control broadleaf 
weeds such as spurge and wild onions, as well as khakiweed. 
For more information, contact 800-821 -7925 

Postemergent herbicide 
Valenfs Velocify Herbicide is a 
postemergent herbicide that will 
control Poa annua and certain 
broadleaf weeds in established 
bentgrass fairway turf. Velocify 
will also suppress seedhead pro-
duction by Poa annua. The prod-

uct has a low-use rate and a 
wide window of application on 
annual bluegrass in bentgrass 
fairways. Its active ingredient is 
bispyribac-sodium. Velocify is not 
yet registered for use. 
For more information, contact 
925-256-2700 

The Company Line 
m P R O D U C T S & S E R V I C E S 

Kentucky bluegrass 
Turf-Seed introduces three new Kentucky bluegrass varieties -
Blacksburg II, Midnight Star and Brilliant. The bluegrasses have 
individual qualities when mixed with other bluegrass types for 
use in a blend program. All three are good for a varieiy of 
applications. 

The dark green Blacksburg II provides excellent winter color 
and will green up early and dense in the spring, the company 
says. Midnight Star thrives in the summer and maintains its den-
sify in the fall. Brilliant is a uniform, upright dense turf with a dark 
green color. It has a compact, spreading growth habit thafs mod-
erately aggressive, and a fine leaf width. 
For more information, contact 800-247-6910, 
or www.turf-seed.com 

Reinforcement maps 
North American Green says that 
new independent tests on its 
Vmax3 Composite Reinforce-
ment Series show that the 
Vmax3 products can provide 
shear stress protection up to 
12 pounds per square foot and 
flow velocities of more than 20 
feet per second - enough force 
to wash away 36-inch riprap. 
Even when exposed to flows 
generating extreme levels of 
shear stress, the Vmax3 mats 
experienced nearly zero soil loss 
and incurred no physical damage 
to their permanent structures 
while significantly increasing veg-
etation's resistance to flow. 

Vmax3 Composite Turf Rein-
forcement Mats (C-TRMs) en-
able vegetation to be used in 
many high-flow drainage, channel 
and shoreline applications where 
rock riprap and concrete were 
once the only viable alternative. 
The series includes three differ-
ent Composite Turf Reinforce-
ment Mats: the SC250, C350 
and the P550. 
For more information, contact 
800-772-2040 or 
www.nagreen.com 

• Water management 
Becker Underwood's Admiral Liq-
uid controls the growth of algae 
and aquatic vegetation in lakes, 
ponds and other bodies of water 
while adding a beautiful, natural-
looking blue. By restricting sun-
light, Admiral effectively controls 
the growth of algae and aquatic 
vegetation. The natural blue color 

Fungicide 
Clear? Chemical Corp. 
introduces Alude Systemic 
fungicide to fight plant dis-
eases such as pythium, 
phytophthora, downey 
mildew and other summer 
stress-related diseases. 

Alude is a phosphonate 
fungicide that provides pre-
vention and control of vari-
ous plant diseases in turf 
and ornamentals. Its rapid 
foliar uptake and systemic 
activity help ensure preven-
tative disease protection all 
the way to the roots. Alude 
works by moving upward 
and downward in the 
plant's vascular system and 
stimulates the "natural" dis-
ease prevention mecha-
nisms inside the plant, 
which release antifungal 
compounds and thicken 
cell walls. 
For more information, 
contact 800-524-1662 

of Admiral also improves the 
beauty of the pond, lake or wa-
terway in which it is used. Admiral 
is labeled to control the following 
weeds: filamentous blue and 
bluegreen algae, chara, leafy 
pondweed, spirogyra, slender 
naiad, water milfoil (treated early) 
and tuber production of 
hydrilla 
For more information, contact 
800-232-5907 or 
www.beckerunderwood.com 

Soil fumigant 
To meet increased demand 
for Curfew soil fumigant in 
Florida, Dow AgroSciences has 
added LESCO and Harrell's as 
agents. The company has also 
named Hendrix and Dail, a 
Florida turf management com-
pany specializing in nematode 
control, as a new certified, 
authorized applicator. 
For more information, contact 
800-255-3726 
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Find out why leading superintendents are making Nature Safe 
their Natural Choice for optimum soil and plant nutrition. 

(800)252-4727 
www.naturesafe.com 

Mural & Organic l'erti I iicrs 

Formulated from high quality proteins, not waste by-products. 

Prevent damage from 
Canada geese. 
A new visual bird repeller 
that uses uv light to scare geese. 

Uniquely painted blades scare geese with uv light. 
Wind driven blades repel geese in p o n d s . C o v e r s u p 
to o n e acre area. _ _ _ _ _ _ _ _ _ . 
( JWB Marketing 

69each Call: (800) 555-9634 
www.scarewindmill.com 

PRIORITIZE 
PREVENTATIVE 
M A I N T E N A N C E v*v*v ww* m 

W h e n i t c o m e s t o veh ic le safety and dependab i l i t y , t o o many m o t o r i s t s are p u t t i n g 

o f f t h e s imp le p reven ta t i ve ma in tenance and repa i rs t h a t can make t h e d i f fe rence 

b e t w e e n be ing s t r anded a long t h e side o f t h e road o r mak ing i t t o t h e i r des t ina t i on . 

Vehic le care, ma in tenance and repa i r are i m p o r t a n t steps in ensu r i ng safety, i m p r o v i n g 

dependab i l i t y and avo id ing cos t l y repa i rs d o w n t h e road. 

To raise awareness abou t the benefits o f pe r fo rm ing regular vehicle maintenance, t h e 
C a r C a r e C o u n c i l has launched an e d u c a t i o n campaign cal led "Be Car Care 
A w a r e . " Th is on -go ing campaign teaches m o t o r i s t s h o w t o make sensible dec is ions 
a b o u t ^ h e i r vehic les. 

To f ind o u t m o r e i n f o r m a t i o n o n h o w y o u can "Be Car Care Aware," 
visi t w w w . c a r c a r e . o r g o r call (240) 333-1088. 

"I reduced my thatch by 45-50% the first 
year I used Nature Safe, which resulted in 
more efficient fertility with tremendous 
density, improved water management and 
a dramatic reduction in disease pressure." 

Golfdom
 M

art 
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Classifieds 

Golfdom 
Every month, GOLFDOM classifieds 
offers readers a concise and easy-to-read 
section of the products and services 
you're looking for. Check it out every 
month, or you might miss out. 
For all ads under $250, payment must 
be received by the classified closing date. 
Visa, MasterCard, American Express 
accepted. Send to: Advanstar Marketing 
Services, 7500 Old Oak Blvd, Cleveland, 
OH 44130 
FOR ADVERTISING INFORMATION 
AND AD PLACEMENT, CONTACT: 
Nicole Himsel 
1-800-225-4569 (ext. 2670), 
Fax 440-826-2865, 
Email nhimsel@advanstar.com 

F O R SALE 

FIMAIIY, an effective and inexpensive method to 
remove aerator cores and deep verticutting debris! 

Quickly attaches to most walking greens mowers • Debris removal as simple as mowing greens 
Unique flotation device follows ground contours • Stainless steel construction for long life 

Reduces labor and clean up time • Developed by a golf course superintendent 

Contact CH Manufacturing • 419-502-7071 • 479-072-2430 
or visit us online at www.corehog.com 

Dealer Inquiries Welcome 

Now 
Exporting 

Washed Sod 
and Stolens 
...offering the best 

in certified 
and registered 

sportsturf 

800-666-0007 
quailvalley.com 

The pro at the country club was rude. 
When he beat you on the course he not 
only took your money - he then told 
you everything you did wrong and 
suggested that you'd never be able to 
hit the ball out of your own shadow. 
One of the members had enough, so he 
bought a gorilla and trained it to play 
golf. He then set up a game with the 
p r o - $ 1 0 0 0 a side. 
The day of the match arrived and all 
parties were ready. The first hole was a 
par five of 575 yards. The pro teed off, 
splitting the fairway some 270 yards out. 
The gorilla lumbered up to the tee, 
placed the ball on the ground and gave 
a mighty swing. The ball rocketed off 
the clubface 100, 200, 300, 400, 500, 
575 yards and stopped 5 inches from 
the cup. 
The pro just about fell out of his pants. 
If this was an indication of the way the 
game would go, he'd never live it down. 
He immediately settled the bet, 
remembering that he had urgent 
business across town. 
As they walked from the tee the pro 
asked, "How does he putt?" 
"The same as he drives, 575 yards." 

Golfdom's 
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T i r e d o f p i c k i n g u p t r a s h 
t h a t h a s b l o w n o u t 

o f g o l f c a r s ? 
Visit www.Pitch-ln-Wedge.com 

or Phone 770-967-2277 

F o r a d v e r t i s i n g r a t e s a n d s c h e d u l e s , ca l l N i c o l e H i m s e l a t 8 0 0 - 2 2 5 - 4 5 6 9 x 2 6 7 0 o r 
4 4 0 - 8 9 1 - 2 6 7 0 * F a x : 8 8 8 - 5 5 2 - 4 3 7 2 o r 4 4 0 - 8 2 6 - 2 8 6 5 • E m a i l : n h i m s e l @ a c t v a n s t a r x o m 
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Classifieds 
H E L P W A N T E D F O R S A L E ( C O N T ' D ) 

Representatives 
Wanted QUALITY 

Bentgrass 
: r r , S o d 
• Grown to your 

WEST (OAST 
^ ¡ r n j R F 

Life is Short. Sod It! 

www.westcoastturf.com 800/447-1840 

LOOKING FOR CUSTOMERS? 
We're Looking to Br ingThem to You! 

ADVERTISE I N GOLFDOM! For rates and schedules, call 
Nicole Himsel: 800-225-4569, ext. 2670 • nhimsel@advanstar.com 

HARCO DUCTILE IRON 
FITTINGS FOR GOLF COURSE 

IRRIGATION SYSTEMS 
Sizes 2" through 18". 

AH configurations are "knock-on" 
including repair couplings. High 

strength, high corrosion resistance. 

H A R C O F I T T I N G S 
P.O. Box 10335 

Lynchburg , VA 2 4 5 0 6 
4 3 4 - 8 4 5 - 7 0 9 4 

www.harco f i t t i ngs .com 

Discount Sprayer Parts 
R E P L A C E M E N T PARTS & P U M P S FOR: 

• FMC (John Bean) • Hypro • 
• F.E. Myers • Udor • 

• Comet and General Pumps • 
Also Spraying Systems Tee-Jet 

and Albuz spray nozzles. 
We have a complete line of 
sprayer accessories such as 

spray guns, hoses & hose reels. 

C a l l TOLL FREE: 888-SPRAYER 
for a f r e e c a t a l o g . 

Emai l : s p r a y p f s @ b e l l s o u t h . n e t 
W e b s i t e : S p r a y e r P a r t s D e p o t . c o m 

Sales reps wanted to market recently patented 
product for golf course bunkers, which ends 

contamination and erosion problems. 
The process has a six-year track record and 
has been used across the U.S. and in many 

foreign countries. Commissions paid promptly. 

See www.k l ingstone.com 
for review and to apply, or send resume to: 

Klingstone, Inc. 
235 Pigeon St., Waynesvil le NC 2 8 7 8 6 

Recruitment 
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O u t of Bounds 
• S O M E T H I N G C O M P L E T E L Y D I F F E R E N T 

best of the web 
ack in graduate school, 
I discovered something 
called the World Wide 
Web. It was mosdy text-

I based then, and I con-
nected via a 2400-baud 

modem on an old Mac Classic. I used it 
to search libraries for books, articles and 
collections related to my frighteningly 
boring thesis topic — the diplomatic and 
ideological aims of the American export 
of literature to Eastern Europe during the 
Cold War. If the research wouldn't put 
you to sleep, the wait for information on 
the creeping modem would. 

Fast-forward a decade: The Web is 
nearly a necessity, broadband has quick-
ened the connections and even a cur-
sory browsing shows that it has become 
little more than a glorified strip mall. 

Given the massive conglomeration 
in the entertainment/news industry, is 
there anything left worth viewing? The 
answer is yes, and Golfdom is proud to 
share a few of our favorites with you. 

News: A wonderful news site is the 
World Press Review {worldpress.org), 
which offers in-depth stories from vari-
ous news sources around the globe. The 
site always mentions any political lean-
ings of a publication as a service to the 
discerning reader. Those more interested 
in the off-beat news stories will want to 
check Jim Romeneskos Obscure Store 
(iobscurestore.com) for a daily dose of 
wackiness and human foibles. 

Sports: Given that the Fall Classic is but 
a month away, there are two must-see sites 
for any baseball fan. The first, Baseball 

WITH THE WEB BECOMING MORE LIKE AN ELECTRONIC STRIP MALL, 

IS THERE ANYTHING LEFT TO LOOK AT? YES by m a r k L U C E 

Reference (basebaU-rtference.com), contains 
more statistics than you could shake a stick 
at. Easy to use and quick to load, it will 
solve debates about players, awards or 
World Series outcomes with a click. The 
other, Jim Furtado's Baseball Newstand 
(ibaseballnewstand.com), culls specific 
links to Major League teams and regional 
columnists on one page — a one-stop 
shop for news and views from anywhere. 

Entertainment: Fans of hard-boiled sto-
ries and film can enjoy William Denton's 
wonderful, "Twists, Slugs and Roscoes 
(miskatonic.org/slang.htmi), a glossary of 
alley-wise slang used by authors like 
Raymond Chandler, James M. Cain and 
Dashell Hammett. Or they can try 
Tim Dirks' brief history of film noir 
(filmsite.org/filmnoir.htmL). Music and 
film lovers should check out, respectively, 
the All Music Guide {allmusic.com) and 
All Movies Guide {allmovies.com), 
which offer overviews and criticism on 
tens of thousands of records and films. 

Reference: No matter what you need, 
The ReflDesk (refdesk.com) is stuffed 
with useful resources and is a must 
bookmark when you need to find 
something fast. In the same vein, the 
Internet Public Library {ipl.org) offers a 
staggering number of links on subjects 
from law to leisure. 

Education: Michael Duffy's First World 
War (firstworldwar.com) examines the 
Great War and offers articles, images, 
timelines and biographies. The site How 
Stuff Works (ihowstuffworks.com) gives 
primers on everything from interest rates 
to rocket engines. 

Diversions: The Onion (theonion.com) 
offers hilarious fake news stories and 
surprisingly good interviews of real 
cultural figures. 

Happy surfin. 

Mark Luce, who still connects to the Web 
with a dial-up connection, is a free-lance 
writer based in Lawrence, Kan. 
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