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Relationships that last for 12 years are something special. Just ask Brian Darrock. 

As superintendent of Fairbanks Ranch Country Club in Rancho Santa Fe, California and a 2003 Keeper of the Green, 

Brian has relied on Floratine products for over a decade to keep his greens as pristine as the club's coastal setting. 

To combat the ever-present salt in the water and soil, he applies CalpHlex. When his turf is stressed during hot weather, 

Brian turns to Astron. And for strong, consistent growth, Brian uses a program based on a variety of Floratine products, 

including FG-20, Renaissance and Maxiplex. 

"When I started as a superintendent, I used a lot of different products to formulate my own recipe for healthy greens but had 

limited success. I tried Floratine for a couple of months and had great results. I've been a Floratine customer ever since," he says. 

Unparalleled products. A dedicated superintendent. Add them together and you get a successful long-term relationship. 

Floratine and its associates are dedicated to the success of turfgrass managers. We strive to provide environmentally conscientious, 

integrated turfgrass solutions through uncompromising quality and value in products, technical assistance, and customer focus. 

We are invested in the success of the Keepers of the Green. 

Invested In The Wonder 

For more information, call 901-853-2898 or e-mail techinfo@floratine.com 

Keepers of the Green 

mailto:techinfo@floratine.com
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B S By the Numbers 
With the help of financially savvy super-
intendents, Golfdom offers tips to help 
keep your maintenance budgets in line. 
By Larry Aylward 

Make the 
Connection 
Long-term strategic plans are vital to 
superintendents' jobs, and they can 
streamline the budget process. 
By Frank H. Andorka Jr. 
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Real-Life Solutions 

The Proof Is 
in the Pond 
Golfers often see a healthy pond as a reflection 
of your operation. Here's how to manage ponds 
using different solutions. 
By Peter Blais 
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If you're planning your 2004 
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to use these products. 
Check them out on page 87. 
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cover story 
We picked the math-

ematical sides of the 
brains of many veteran 

superintendents to get their 
takes on forming a budget. 
Here's what we found out. 

TurfGrass 
Trends 
This month, Golfdonis practical 
research digest for turf managers 
discusses controlling spring dead 
spot in bermudagrass. Pages 51-66. 
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Shattertine® 

AerWay® offers low cost, fow 
maintenance, long lasting options for 

all your turf aeration needs! 
A Full Family of Tines - AerWay® 
offers you customized aeration options 
for your greens, tees, fairways and 
roughs. 

Effective Deep Tine Action - goes to 
the heart of soil problems by relieving 
compaction. This results in strong 
root growth and outstanding 
drought resistance. 

AerWay® - Effective Aeration 
When You Need It - Where You Need It! 

1-800-457-8310 for further information call 

Advanced Aeration Systems 
www.aerway.comaerway@thehollandgroupinc.com 
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Contact us to inquire about 
our new discounts! 

Foley Enterprises 
Processors With Integrity 

Call Toll Free: 888-623-7285 
Still the Leader in Service, Quality and Reputation 

www.FoleyEnterprises.net 

Foley Enterprises • 11500 Manchaca Road • Austin, Texas 78748 
888/623-7285 (Toll Free) • 51^282-3237 (Austin) • 512/282-0958 (Fax) 

Sportstine® Finetine® 
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S o m u c h t o t h i n k a b o u t . Al low us to of fer someth ing valuable that doesn ' t 
take much th ink ing at ah. Accolades. For s imply do ing what you do each day 
and inc lud ing Bayer products , you^can earn po in ts redeemable for great rewards 
l ike equ ipment , free products , computers , or other business tools. You can even 
donate your points as a contr ibut ion to a turf associat ion of your choice. Call or 
log on today. And let the Accolades Rewards program help make your day. 
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Get to the root of your 
salt problem! 

NaEx™ 
Reduces sodium and 

chloride levels 40 -60%! 
NaEx™ c o n t a i n s i n g r e d i e n t s t h a t 

s e q u e s t e r s s a l t s a n d r e n d e r s 
t h e m u n a v a i l a b l e t o p l a n t s . 

I m p r o v e s t u r f c o l o r a n d v i g o r , 
w h i l e p r o t e c t i n g t h e r o o t s f r o m 

s a l t s . 

Just the Facts! 
Results where it counts, in the plant tissue! 

Cer t i f i ed p lan t t i s s u e a n a l y s i s o f r e c e n t r e s e a r c h resu l t s a f te r j u s t o n e 
a p p l i c a t i o n o f NaEx. 

Control Treated with NaEx 
S o d i u m 0 . 2 0 % 0 . 1 1 % 
N i t r o g e n 3 . 0 8 % 4 . 2 2 % 
P h o s p h o r u s 0 . 3 1 % 0 . 2 9 % 
P o t a s s i u m 1 . 8 0 % 1 . 7 0 % 
C a l c i u m 0 . 7 5 % 0 . 7 7 % 
C h l o r i d e s 1 6 0 1 0 p p m 8 9 0 0 p p m 
I r o n 9 2 p p m 1 1 6 p p m 

POULENGER USA, Inc. 
Science in Sync with Nafure 

More Information 
at 

www.NaEx.us 1 - 8 6 6 - 7 0 9 - 8 1 0 2 o r 8 6 3 - 7 0 9 - 8 1 0 2 
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Our winning team, 
Larry Aylward, 
Frank Andorka and 
Pat Jones, brings you 
the Golfdom Insider, your 
source for cutting-edge 
turf industry news, 
delivered right to your 
inbox twice per month. 

C O R P O R A T E 
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Turfcíde400 

FLOWABLE 
TURF FUNGICIDE 

It's the right solution for that one, all important application just before 
the snow flies. Flowable Turfcide® 400 fungicide. For time-tested snow 
mold control with unbeatable cost control, it's your best shot at healthier 
tees, greens, and fairways come spring. If you prefer a granular, Turfcide 
is still available in the familiar 10G formualtion. Ask your chemical 
supplier for Turfcide. Then, let it snow 
Turfcide is a registered trademark of a subsidiary of Crompton Corporation. 
©2003 Crompton Corp. Always read and follow label directions. 

Turfcide 
Crompton 

» wm»m«>»»~~™ 
Uniroyal Chemical 

www. cromp toncorp. com 

Y O U GET ONLY O N E SHOT AT SNOW M O L D . 



Flagstick 
m A F E W W O R D S F R O M T H E P U B L I S H E R 

Ireceived several excited phone calls and 
e-mails from folks toward the end of 
July about a "terrible" article that Bar-
rorishad published about the golf busi-
ness. I went to the local newsstand and 
picked up a copy of the July 28 edition. 

I dreaded opening the pub because I fully ex-
pected to find the usual misinformed junk 
about pesticides, racism or sexism jumbled up 
with outdated statistics and poor sources. I lo-
cated the article ("A Rough Round: Why Golf s 
Prospects are Dimming" by Jonathan R. Laing) 
and began to read with some trepidation. 

But to my great shock, I found myself 
nodding along in agreement with the article. 
In a nutshell, Laing suggests that the rosy in-
vestment picture of golf painted in the mid-
'90s has not panned out the way anyone on 
Wall Street expected. Rounds are down, 
player development is flat, new course open-
ings are half of what they were a few years ago 
and more courses than ever have "For Sale" 
signs out front because of overbuilding, over-
financing and over-the-top wishful thinking 
by dot-com millionaire developers. 

OK... duh. 
Laing goes on to cite the dismal perfor-

mance of Callaway and other previously high-
flying golf equipment stocks as well as the prob-
lems of publicly held companies like National 
Golf Properties and Golf Trust of America. He 
shows that public courses are slashing green 
fees, and privates are having fire sales on mem-
bership initiations. Corporations are cutting 
back on ritzy outings, and job insecurity makes 
it harder for Joe Middle-Manager to sneak off 
for a quick 18 holes once or twice a week. 

Yup, yup and yup. 
Laing, on ego-driven owners, perfectly de-

scribes their mentality: "The glamour of build-
ing and owning your own golf course can lead 
to the same suspension of sound business prac-
tices as financing a Hollywood movie." 

And, on the 2001 article that started the 
hullabaloo on overbuilding, he nails it: "Many 
in the golf industry blame the bank credit 
freeze on a front-page story in the New York 
Times. It described a wave of course bankrupt-
cies in golf-crazy Myrde Beach. But the article 
was only the proverbial messenger of bad news. 
Its the wave of golf course loan defaults 

Barron's Article: 
Sad But True 
BY PAT J O N E S 

LIKE THE TECH 

STOCK MARKET, 

GOLFS BRIEF 

PERIOD OF 

'IRRATIONAL 

EXUBERANCE' 

IS OVER 

that has since spooked many investors." 
Check. 
Finally, the piece contained one really inter-

esting observation that struck home solidly with 
me. It quotes Professor John Rooney, an Okla-
homa State University brainiac on the demo-
graphics of sports, on why an economic recov-
ery may not be enough to restart golf's money 
machine. Rooney suggests that yesterdays Golf 
Nut Dad has evolved into todays Soccer Dad, 
and that cultural shift "saps as much as 25 per-
cent of adult recreational time that might other-
wise be devoted to golf." He concludes that, 
"These days ... time-stressed parents are increas-
ing devoting their weekends to their children, 
which doesn't bode well for golf." 

Gulp! Guilty as charged. I was just whining 
to a friend the other day about how I spend far 
more of my "free" time shivering on the sidelines 
of a soccer field or baking in little-league bleach-
ers than I do playing the game that pays the bills 
at my house. Don't you hate it when someone 
pins down your demographic so neady? 

You can go out and find a copy of the article 
and judge for yourself if you like, but in my 
humble opinion, this guy nailed it. The point is 
that golf — to borrow from the investment ter-
minology of Barron's— needs to undergo a mar-
ket correction. Like the tech stock market, golf's 
brief period of "irrational exuberance" is over. 

At the risk of mixing financial and nautical 
metaphors, I think our business is now on a 
Shakedown Cruise. The ships are overloaded 
and undermanned and we're plowing through 
some heavy waters. The most seaworthy vessels 
guided by the craftiest captains will survive. 
Others will founder or sink. 

It's sad but true that, ultimately, the fleet 
will be stronger for it. 

Jones can be reached at 440-891-3126 
or pjones@advanstar.com 
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More than 

simply a 

traditional fertilizer, Perk is a 

true turf revitalize!. Our 

proprietary, slow-release 

organic iron combines 

iron humate with potash, 

nitrogen and magnesium 

to produce the only 

organic, granular, con-

trolled-released iron 

source available. Perk 

provides deep, long-lasting 

greening and increased 

resistance to wear, drought 

and disease without stimulating 

excessive growth. Plus, the 1.5% 

magnesium in Perk even promotes 

the production of chlorophyll. 

You'll find Perk perfect for greening 

up fairways, fields and lawns. 

For more information, visit 

www.LebanonTurf.com. Or, for the 

name of your nearest distributor, 

call 1-800-233-0628. And give 

your turf a little perk-me-up. 

ORGANIC IRON 

LebartcnTurf 
1-800-233-0628 • www.LebanonTurf.com 

Perk makes turf green up quickly without excess growth. 

http://www.LebanonTurf.com
http://www.LebanonTurf.com


The 

T H E N U M B E R S T H A T S H A P E Y O U R B U S I N E S S 

Golf Rounds Played 
The percentages below represent the dif ference in number of rounds 
played in May 2003 compared to the number of rounds played in 
May 2002. 

I R E G I O N • 1 M A Y • Y . T . D . 1 

New England ME, VT, NH, MA, RI, CT -4.60/0 -13.30/0 

Middle Atlantic NY,PA,NJ -10.8% -13.70/0 

East North Central MI, OH, IN, IL, WI -1.7% O.60/0 

West North Central ND, MN, SD, NE, KS, IA, MO 1.10/0 6.70/0 

South Atlantic wv, VA, DE, MD, NC, SC, GA, FL -6.70/0 -5.50/0 

Florida 3.80/0 3.70/0 

East South Central KY, TN, AL, MS -6.30/0 -4.10/0 

West South Central OK, AR, LA, TX -4.90/0 -1.70/0 

Texas -6.60/0 -2.40/0 

Mountain MT,ID,WY,NV,UT,CO,AZ,NM 2.30/0 4.10/0 

Pacific WA, OR, AK, HL, CA -I.50/0 O.30/0 

California -3.70/0 -2.20/0 

TOTAL UNITED STATES -3.80/0 -2.70/0 

SOURCE: GOLF DATATECH 

A Kids' Game 
Junior participation continues to be a bright spot in the 
industry as 1.7 million more juniors ages 5 to 17 picked up a 
club in 2002 than the previous year. About 6.1 million juniors 
now participate in golf, up from 4.4 million in 2001 and 
4 million in 2000. It's safe to say that junior programs are 
working. ! 

Vacationers Overnighters 

DOWN 

4 % 

1 % 

Golf Trips 

What do you think 
of Johnny Miller's 
television commen-
tary during golf 
tournaments? 

He's O K , but I wish he'd 
shut his mouth about grain 

He stinks; I can't stand him 

He's fair 

He's great; he knows everything 

39% 

33% 

1 5 % 

1 4 % 

* Based on 261 responses to an online survey 

The number of golfers who reported taking an 
overnight trip that included golf in 2 0 0 2 was 
11 million, down 4 percent from 11 .5 million 
in 2 0 0 1 . The decrease was driven primarily by 
a drop in the number of business golf travelers. 
The number of vacation golf travelers only 
dropped 1 percent compared to 2 5 percent 
for business golf travelers. 

SOURCE: NATIONAL GOLF FOUNDATION 
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