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For some couples, golf seemingly domi-

nates their lives 24 hours a day. Others make 
an effort to leave it at the office. 

"Tom discusses work very little at home 
and focuses on the family," Lori says. "He's 
very supportive of what I do and my time 
commitment." 

Lori estimates she averages 45 hours a week 
on her job, a figure that can grow to 60 to 
70 hours during certain times of the year. 

"My slowest times are from mid-June to 
mid-August and a couple weeks in Decem-
ber," she says. "My busiest times are mid-
August through mid-December, and January 
through May. My busiest times are when he 
is quietest. So we can work together to pick 
up the family piece. Having my office in the 
home helps. We always take time at the end 
of the day for our [three] children." 

KRISTEN AND JOE 
LIEBSCH 

Kristen is executive secretary of the Philadel-
phia Association of GCSA. Joe has been su-
perintendent at Kennett Square G&CC near 
Wilmington, Del., for the past six years. 

Kristen began editing the newsletter at 
Joe's club several years ago. Eventually, she 
took on the association's newsletter. Impressed 
with her work, then association President 
Don Brown asked her to become executive 
secretary. 

"Joe and I keep each other informed more 
than anything else," Kristen says. "I might find 
out where there is a job opening or who has 
moved where. Professionally, the only thing 
I do for him is offer advice. He keeps me in 
touch with people, their interests and needs." 

Much of her practical knowledge and em-
pathy for those in the profession, she says, 
comes from being married to a superinten-
dent. "You have to see the expression on his 
face when he comes home and says, ' [The 
greens] have anthracnose.' You actually de-
velop an emotional attachment to something 
called anthracnose." 

Kristen agrees that having two spouses in 
the golf industry can occasionally be over-
whelming. "The other night, Joe got home from 
a grounds committee meeting at 10 p.m. I was 
stuffing envelopes for the association. He started 
to say something about the meeting, took one 
look at my face and said, Til tell you later.' " 

Kristen and Joe Liebsch believe the benefits 
of working in the same field outweigh the 
drawbacks. 

"You have to see 
the expression on 
his face when 
he comes home 
and says, '[The 
greens] have 
anthracnose' You 
actually develop 
an emotional 
attachment to 
something called 
anthracnose." 
KRISTEN LIEBSCH 
EXECUTIVE SECRETARY, 
GCSA PHILADELPHIA 

But both believe the benefits far outweigh 
the drawbacks. "Having the office in our house 
helps me be a full-time mom," says Kristen, 
who is devoted to her two children, one a spe-
cial-needs student. 

"It's nice to work together," Joe agrees. "Few 
husbands and wives get that opportunity. 
When superintendents and their spouses have 
two separate professions, I'm sure it makes for 
some awkward situations. I'm at the golf course 
for long hours. Then I come home and we 
stuff envelopes together. There's always some-
thing to talk about. It's very positive." • 

Blais is a free-lance writer from North 
Yarmouth, Maine. 



Ours Is Saving You Bundles 

While Some Fertilizers Make It Seem 
Like You're Baling Hay, 

delivery system means you can get by 
with fewer fertilizer applications each 

year, saving you bundles of money on 
materials, labor and equipment. 

So, instead of cutting grass, start cutting costs 
with POLYON controlled release fertilizers. After all, 
your success is based on turf quality, not quantity. 

Ask for POLYON fertilizers formulated for your area 
from Harrells or Simplot distributors, or call Pursell 
Technologies Inc. at 800-422-4248 ext.7411 for a sales 
rep near you. 

POLYON® controlled release 
fertilizers give you consistent long- 1 
lasting performance without surge 
growth, saving you time and money. 

Most fertilizers perform well immediately after 
application. In fact, they work a little too well, often 
resulting in surge growth that keeps mowing crews 
busy and golfers complaining. 

Only POLYON fertilizers have the patented polymer 
technology that provides gradual, predictable 
feeding for months at a time. This unique nutrient 

www.poiyon.com 

© 2 0 0 3 Pursell Technologies Inc. P O L Y O N ® and the green color of the POLYON granule are registered trademarks of RLC Technologies. Fertilizers for the Fu ture®, the globe design and PTI are registered trademarks of Pursell Technologies Inc. 

http://www.poiyon.com
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CORPORATE 
CAPABILITIES A D V E R T I S E M E N T 

AMVAC Chemical Corp, 

AMVAC Chemical Corp. 
4100 E. Washington Blvd. 
Los Angeles, CA 90023 

Telephone: 
323-264-3910 

Customer Service Number: 
888-GO-AMVAC 
(462-6822) 

Fax: 
323-728-7863 

Web address: 
www.amvac-chemical.com 

Staff 
Bill Strange, Northern Region 
Sales Manager 
Billy Hines, Turf Products 
Manager 
Ted Ramirez, Director of 
Marketing 
Glen Anderson, Customer 
Service Manager 
Glen Johnson, Senior Vice 
President, Director of 
Business Development 
Chris Hildreth, Senior Vice 
President and Director of 
Sales 
Eric Wintemute, 
President/CEO 

Product focus: 
AMVAC Chemical Corp. is a subsidiary of 
American Vanguard Corp., based in Los An-
geles. Founded in 1969, AMVAC manufac-
tures and markets a wide range of fungicides, 
herbicides, insecticides and specialty products 
focusing on turf and ornamental management, 
and public health. The company's basic strat-
egy is to acquire brand name, niche product 
lines from multinational companies that 
divest mature products as a result of merg-
ers, acquisitions or to focus on new chemistries. 

AMVAC is committed to building a port-
folio of innovative and viable management 
tools for the golf, turf and other green indus-
tries. The company strives to continue mak-
ing viable mature and niche products avail-
able to superintendents and other professions. 
The company has more than 200 employ-
ees nationwide to assist in the sales, market-
ing, development and technical service of its 
products. 

Manufacturing facilities: 
AMVAC has major manufacturing facilities 
in Los Angeles and Axis, Ala., as well as man-
ufacturing and formulations operations in 
Washington and Missouri. 

Technical support, sales, training and 
customer service: 

AMVAC is committed to 
supporting all of its prod-
uct lines with knowledge-
able field representatives 
and a responsive home of-
fice customer service 
group. By hiring experi-

enced experts in production agriculture and 
specialty crop and turf management, AMVAC 
ensures that customers and industry partners 
receive the highest quality product support. 
AMVAC extends its commitment into research 
and development by constantly striving to 
maximize the management tools available to 
superintendents and turf managers. 

Major product lines: 
The AMVAC line of products provides 
superintendents with a variety of proven high-
use and specialty niche products to help them 
manage the entire course, including fungicides, 
herbicides, insecticides botanical insecticides, 
and a variety of specialty products for con-
trolling flies, mosquitoes and snails/slugs. 

These products include: 
PCNB Fungicides for the effective control of 

snow mold, brown patch and other turf 
diseases. 

ORNAZIN® 3% EC Botanical Insecticide to man-
age certain species of beedes, caterpillars, aphids 
and other insects on turf. 

DIBROM® 8 Emulsive and TRUMPET® EC insec-
ticides with the active ingredient naled for 
mosquito and fly control. 

DEADLINE® and DURHAM® brand of 
metaldehyde for snail and slug control. 

HINDER™, a deer and rabbit repellant to pro-
tect trees and shrubs from damage. 

TURFCURE™ 376 Fumigant, soil-applied 
biocide to control soilborne pests. 

http://www.amvac-chemical.com


A D V E R T I S E M E N T 

BASF Professional 
Turf & Ornamental 
BASF Professional Turf & Ornamental 
26 Davis Drive 
Research Triangle Park, NC 27709 

8 0 0 - 5 4 5 - 9 5 2 5 
Web address: 
www.turffacts.com 

Staff 
Allison Moskal, 8 3 0 - 9 8 1 - 5 5 4 8 
Regional Sales Manager, South & 
West U.S. Turf & Ornamental 
Rich Kalik, 724-861-4756 
Regional Sales Manager, Northern 
U.S. Turf & Ornamental 
Anthony Engelsgaard, 559 -733 -9822 
Senior Sales Specialist 
Washington, Oregon, Idaho, northern 
California, northern Nevada, northern 
Utah 
Michael Cox, 5 5 9 - 6 2 5 - 9 1 0 6 
Senior Sales Specialist 
Southern California, southern Utah, 
southern Nevada, Arizona 
Steve Larson, 2 8 1 - 4 9 2 - 1 4 9 5 
Senior Sales Specialist 
New Mexico, Texas, Oklahoma 
Mike Murphy, 4 0 2 - 3 0 5 - 5 9 5 0 
Senior Sales Specialist 
Montana, North and South Dakota, 
Wyoming, Nebraska, Kansas, 
Colorado, Missouri, Iowa 
David Oberle, 6 5 1 - 6 8 1 - 8 0 5 0 
Senior Sales Specialist 
Minnesota, Wsconsin, Illinois 
Chad LeBlanc, 901-372-7259 
Senior Sales Specialist 
Arkansas, Louisiana, Mississippi, 
Alabama, Tennessee 
Bryan Brochin, 813 -318-1521 
Sales Specialist 
Florida 
Charles Austin, 919 -460 -7267 
Senior Sales Specialist 
Georgia, South Carolina 
Willie Pennington, 919 -661-2749 
Senior Sales Specialist 
North Carolina 
McGee Poole, 859 -219 -3120 
Sales Specialist 
Kentucky, Indiana 
Ted Huhn, 4 1 0 - 3 9 8 - 8 2 4 4 
Senior Sales Specialist 
Virginia, eastern Pennsylvania, 
Maryland, southern New Jersey, 
Delaware 
Gerald Husemann, 937 -335 -9505 
Senior Sales Specialist 
Ohio, West Virginia, western 
Pennsylvania, Michigan 
Bob York, 413 -283 -9675 
Sales Specialist 
Northern New Jersey, New York, 
Vermont Maine, New Hampshire, 
Massachusetts, Rhode Island, 
Connecticut 

Product focus: 
This year, the BASF Professional Turf Group 
expanded its portfolio to include both patent 
and post-patent products to offer you more 
options for effective control and excellent value. 
BASF's products now include pre-emergents, 
postemergents, fungicides, insecticides and a 
granular soil fumigant. 

With the addition of seven new 
BASF 
PROFESSIONAL 
TURF 

products, the BASF 
Professional Turf Group 
experienced a period of 
rapid growth. People, 
products and customer 
service have been en-
hanced to meet the 

growing needs of turf pro-
fessionals. In addition to a 

knowledgeable support team, BASF also helps 
Make It Better through educational programs, 
award-winning turf newsletters and industry 
stewardship. 

BASF also continues to invest in research 
and development for new turf products, such 
as Emerald® fungicide, an entirely new class 
of chemistry for dollar spot control that 
recently received EPA approval. Emerald has 
consistently demonstrated unmatched per-
formance against dollar spot in university-
based and golf course trials throughout the 
United States. 

Headquarters: 
The BASF Professional Turf Group is head-
quartered in Research Triangle Park, N.C. It 
is a unit of the BASF Global Agricultural Prod-
ucts Division in Mount Olive, N.J. 

Technical support, sales, training and 
customer service: 
Our commitment to the turf industry includes 
a comprehensive technical and field support 
team. This includes 13 regional sales repre-
sentatives, two regional sales managers and 
two senior technical specialists. In addition, 
BASF maintains strong relationships with lead-
ing university researchers, who provide 

recommendations and advice for BASF and 
its customers. Turf professionals can locate an-
swers to technical questions, industry articles 
and researcher opinions at www.turjfacts.com. 

Major product lines: 
Emerald® fungicide has consistently demonstrated 
unmatched performance against dollar spot 
in university-based and golf course trials 
throughout the United States. 
Pendulum® AquaCap™, the most recent intro-
duction to the Pendulum line, is an encap-
sulated, water-based formulation of the in-
dustry's leading pre-emergent herbicide that 
eliminates odor, reduces staining and increases 
ease of handling. 
Curalan® EG fungicide inhibits diseases such as 
leaf spots, melting-out, red thread, pink patch, 
brown patch, gray snow mold, pink snow 
mold and fusarium patch. 
Drive® 75 DF herbicide is a broad-spectrum post-
emergent herbicide for broadleaf and grassy 
weeds that offers overseeding flexibility. 
Basamid® granular soil fumigant penetrates deep 
into the soil to quickly eliminate virtually all 
weeds, nematodes, grasses and soil diseases. 
Image® 70 DG herbicide kills uncontrollable weeds 
including purple and yellow nutsedge, dollar-
weed and green kyllinga. 
Basagran® T/0 herbicide controls yellow nutsedge 
and annual sedges in established cool- and 
warm-season turfgrasses. 

Always read and follow label directions. 
Curalan, Pendulum and Emerald are registered trademarks 
and AquaCap is a triidemark of BASF Corporation. 
Basamid ana Drive are registered trademarks of BASF AG. 
Image is a registered trademark of Central Garden and Pet Co. 
Basagran is a registered trademark of BASF Corporation. 

http://www.turffacts.com
http://www.turjfacts.com


Bayer Environmental Science 

Bayer Environmental Science 
95 Chestnut Ridge Road 
Montvale, NJ 07645 

Telephone: 
800-842-8020 

Fax: 
201-307-6870 

Web address: 
www.bayerprocentral.com 

E-mail address: 
bcs.gpcinfo@bayer 
cropscience.com 

Staff 
Eric Kalasz, Business Manager 
Golf 
Josh Weeks, Vice President 
Professional Business 
Dan Carrothers, Vice President 
Chipco Professional Products 
Jim Fetter, Director of 
Marketing 
Nick Hamon, Director, 
Development and Technical 
Services 

Golf Sales Contact: 
Visit www.bayerprocentral.com 
to find the representative 
nearest you. 

Product focus: 
Bayer Environmental Science 
manufactures a full line of turf 
and ornamental products for 
use on golf courses, home 
lawns, sports fields, commercial 
landscapes, nurseries and green-
houses. Bayer Environmental 
Science continues a tradition of 
innovative research and top-of-
the-line professional products, 
backed by highly trained sales 
and field development 
representatives. 

Manufacturing facilities: 
With manufacturing facilities worldwide, 
Bayer Environmental Science produces pre-
mier products for use in the turf and orna-
mental marketplace. In the United States, fa-
cilities are located in Pasadena, Texas; St. Louis; 
and Kansas City, Mo. Bayer Environmental 
Science supports its green industry products 
with a dedicated turf and ornamental research 
facility in Clayton, N.C., where industry 
experts develop and investigate new 
chemistries and formulations. 

Technical support, sales, training and 
customer service: 
Our focus at Bayer Environmental Science is 
the development and creation of innovative 
technologies and solutions for the challenges 
our customers face every day. Field develop-
ment, sales and technical representatives lo-
cated throughout the country offer regional-
ized support for all products. Visit 
www.bayerprocentral.com to find the repre-
sentative nearest you. 

Major product lines: 
Bayer Environmental Science offers products 
to fit all areas of turf management and orna-
mental pest control. The well-regarded Aven-
tis Chipco Professional products and the re-
spected Bayer product group are now 
combined, forming the most complete prod-
uct line in the green industry. 

Insecticides: Merit®, Sevin®, DeltaGard®, 
TopChoice™, Choice™, Dylox®, Tempo® and 
Nemacur® 

Herbicides: Ronstar®, Revolver™, Prograss®, 
Sencor®, Finale®, Illoxan® and Acclaim® 

Fungicides: Signature™, Bayleton®, 26GT®, 
Compass™, Banol® and ProStar® 

Plant Growth Regulators: Proxy® 

Bayer Environmental Science 

http://www.bayerprocentral.com
http://www.bayerprocentral.com
http://www.bayerprocentral.com


Dow AgroSciences LLC 

Dow AgroSciences LLC 
9330 Zionsville Road 
Indianapolis, IN 46268-1054 

Telephone: 
800-255-3726 

Fax: 
800-905-7326 

Web address: 
www.dowagro.com/turf 

E-mail address: 
info@dow.com 

Date founded: 1989 

Staff 
A. Charles Fischer, 
President/CEO 
Bruce Mietile, Sales Leader 
Doug Vail, Marketing Leader 
Scott Eicher, Senior Product 
Marketing Manager 
Chris Wooley, Product 
Marketing Manager 
Brent Stauffacher, 
Communications Manager 
Lisa Bostock, Kent Redding, 
Mike Und, District Sales 
Managers 
Dr. Jamie Breuninger, Technical 
Development Manager 
Mike Melichar, Customer 
Agronomist 

Product focus: 
Dow AgroSciences markets professional turf, 
ornamental and technical products to formu-
lators, distributors, superintendents, lawn care 
operators and landscape contractors. 

Facilities: 
Dow AgroSciences, based in Indianapolis, is 
a global leader in providing pest management 
and biotechnology products. The company 
employs approximately 6,000 people in more 
than 50 countries and has worldwide sales of 
$2.7 billion. Dow AgroSciences is a wholly 
owned indirect subsidiary of The Dow 
Chemical Co. 

Technical support: 
Sixteen sales representatives, three technical 
product representatives, a customer agrono-
mist and three field research biologists provide 
stewardship, training and answers to formu-
lators, distributors, university researchers and 
customers nationwide. Specimen labels and 
material safety data sheets are available from 
the Customer Information Center or online. 
Publications include product fact sheets and 
Panorama*, an eight-page newsletter for 
professional turf managers. 

Major product lines: 
Key products include: 

Dimension* specialty herbicide — Provides 

premium, season-long control of problem 
grasses and annual broadleaf weeds. 

MACH 2* specialty insecticide — Provides un-
beatable grub pre-

vention for health-
ier, better quality turf. 

Gallery* specialty herbicide 
— The most effective 

pre-emergent herbicide for the 
control of broadleaf weeds with-

out harming plants. 

Snapshot* specialty herbicide — Controls more 
broadleaf and grassy weeds than any other pre-
emergence weed control product without 
harming ornamental plants. 

Eagle* specialty fungicide — Provides excellent 
preventive control of brown patch and 
dollar spot. 

Fore* Rainshield* specialty fungicide — Cost-ef-

fective control of brown patch and other key 
golf course diseases. 

Curfew* soil fumigant — The most effective 
product to control nematodes for improved 
play surface endurance and positive visual 
impact. (Available in Florida) 

Confront* specialty herbicide — Offers superior 
postemergence control of dandelion, clover 
and other hard-to-control broadleaf weeds. 

Lontrel* Turf & Ornamental specialty herbicide — 
Provides excellent control of clover, thistles 
and dandelions in both cool- and warm-
season turfgrass. 

Dursban* Pro specialty insecticide — Offers 
superior control of labeled pests. 

Team* Pro specialty herbicide — Crabgrass, spurge 
and oxalis control. 

Conserve* SC specialty insecticide — Effective 
chemistry for control of thrips, leafminers and 
spider mites. 

Turflon* Ester specialty herbicide — Cont ro l s 

annual and perennial broadleaf weeds and 
kikuyugrass. 

*Trademark of Dow AgroSciences LLC 
Curfew is not for sale or use in Dade 
County, Florida. Always read and follow 
label directions. 

Dow AgroSciences 

http://www.dowagro.com/turf
mailto:info@dow.com


Earthworks 

Earthworks 
Natural Organic Products Inc. 
P.O. Box 278K 
Martins Creek, PA 18063 

Telephone: 
800-732-8873 

Fax: 
610-250-7840 

Web address: 
www.soilfirst.com 

E-mail: 

eworks@soHfirst.com 

Staff 
Joel Simmons - President 
Lisa Kiefer - Office Manager 
Paul Witte - Midwest Sales 
Sheree Scarbrough - Sales and 
Marketing Director 
Jim Heck - Agronomist 
Jerry Brunetti - Formulation 
Specialist 

Product focus: 
EarthWorks is a manufacturer 
of a complete line of formulated 
dry and liquid organic prod-
ucts featuring the Replenish 
line of natural organic fertil-
izers. The focus of the com-
pany is the "Soil First," and this 
name has been incorporated 
into the consulting, soil test-
ing and liquids division of the organization. 
Using the soil testing services of Logan Labs, 
Soil First Consulting has run thousands of soil 
tests yearly for many of the top golf courses and 
sports fields in the country. The concept of 
"balance the chemistry and feed the soil" has 
made EarthWorks strong for more than 15 
years. By evaluating and balancing soils, Earth-
Works consultants have actually helped to open 
tight soils, allowing for better air and water 
movement and a better environment for soil 
microbiology. The strength of the EarthWorks 
product line is the elaborate and dynamic for-
mulations, all designed to feed the soil. With 
more than 25 years of experience, no other 
manufacturer of natural organic products has 
the formulation and agronomic expertise that 
EarthWorks promises the industry. 

Manufacturing facilities: 
The Replenish line of dry organic fertilizers 
utilizes compost from the Rose Acres Egg 
Farms in Seymore, Ind. The Liquid Organic 
products are produced in Pennsylvania on 
Amish Farm facilities. 

Technical support, sales, training and 
customer service: 
EarthWorks employs a host of agronomists in 

EarthWorks 
Natural Organic Products 

its Soil First Consulting division and performs 
thousands of soil tests yearly for golf courses, 
professional sports teams, lawn and landscape 
companies, schools and park systems. This 
"soil first" approach allows the superintendent 
to balance the soil and create a better envi-
ronment for soil biology. 

Major product lines: 
The Replenish 5-4-5 Natural Organic Fertil-
izer is the flagship "formulated" granular or-
ganic. The Replenish line also includes an am-
monium sulfate-based organic, 10-2-5; a 
potassium sulfate product, 5-1-10; and a 
straight and inexpensive compost topdressing, 
3-4-3. These are truly formulated natural 
organics, incorporating rich egg-layer com-
post, sugars, rock minerals and humic acids to 
allow for better microbial stimulation and soil 
conditioning. 

The EarthWorks Liquid Organic line in-
cludes Kick, soil conditioner; Cal-Vantage, 
liquid calcium; Potent-Sea Plus, bio-stimu-
lant; and Base One, a 1-10-10 formulation 
with traces of liquid fertilizer. These products 
can stand alone but are a great foundation for 
a complete liquid fertility program. Applied 
weekly or biweekly, they provide the plant what 
the soil cannot. 

The EarthWorks construction program has 
been used in more than 75 new golf courses 
for amending greens and tees mixes and fea-
tures EcoLite, the premier zeolite mineral 
on the market, and Renovate, an organic/min-
eral matrix designed to provide a soil-less 
medium with all the benefits of soil. 

http://www.soilfirst.com
mailto:eworks@soHfirst.com


INNOVATIVE PRODUCTS FOR 
GOLF COURSE CONSTRUCTION 

AND MAINTENANCE 

IVI-Golf 
60-100 Corliss Ave. 
Johnson City, NY 13790 

Telephone: 
888-970-5111 

Fax: 
607-729-5158 

E-mail: 
info@sandtrapper.com 

Web address: 
www.sandtrapper.com 

Staff 
John Brauer, National Sales 
Manager 
Corey Fulco, Customer Service 
Manager 
Phil March, Director of 
Operations 
Wayne Rozen, President 

About IVI-GOLF: 
Started in 1940, Indian Valley Industries has 
developed into a reliable supplier to the golf 
course construction and renovation market 
with its IVI-GOLF Division. The GOLF 
division focuses on innovative products like 
its cornerstone product, Sandtrapper, an 
advanced polymer for bunker renovation. 

New products, new markets: 
In addition to Sandtrapper, the product line 
now includes an innovative bunker rake and 
a new sod staple. An important course acces-
sory, the bunker rake named The Trapper™ 
has a revolutionary design that promotes 
bunker protection while properly grooming 
the top sand layer. The patented design is com-
petitively priced and comes as an attachment 
for most machine rakes. 

The NEW sod staple, V-Staple, takes perfor-
mance of such a simple item to a new level. 
Made of steel, the V-Staple s specially designed 
V-channel and staggered legs allow for easy 
driving and doubles the holding power of 
conventional sod staples. 

Beyond course construction products, Indian 
Valley Industries is introducing a new con-
sumer product, BoneDri, an innovative sports 
grip lotion. The company's new division, 
IVI-SPORTS, is selling the product through 
regional and national sporting goods retail-
ers and international distributors. 

Major product lines: 
The core of IVI-GOLF s product sales revolve 
around the Sandtrapper product. For differ-
ent applications, its manufactured in two ver-
sions. Sandtrapper I has been engineered with 
a tight matrix for shallow bunker grades and 
bowls. Sandtrapper II has been engineered 
with an open matrix for severe and demand-
ing applications. 

The full IVI-GOLF product line includes a 
wide range of erosion control products 
including silt fence, curlex and futerra. 

Sandtrapper for bunker renovation 

Bone Dri Sports Grip 

The Trapper Bunker Rake 

Technical support, sales and 
customer support: 
Much of the sales and technical support 
occurs through the corporate headquarters by 
calling the toll-free number 888-970-5 111. 
National Sales Manager John Brauer is read-
ily available to assist customers with their prod-
uct inquiries and technical questions. 

mailto:info@sandtrapper.com
http://www.sandtrapper.com


John Deere 

John Deere Worldwide 
Commercial & Consumer 
Equipment Division 
P.O. Box 13603 
Research Triangle Park, NC 
27709 

Telephone: 
800-537-8233 

Fax: 
919-804-2343 

Web address: 
www.johndeere.com 

E-mail: 

kluthobillj@johndeere.com 

Staff 
John J. Jenkins, President 
John Deere Worldwide 
Commercial & Consumer 
Equipment Division 
Gregg Breningmeyer, Director 
Marketing & Sales, John 
Deere Golf & Turf One Source 
Jon Gorman, Group Product 
and Brand Marketing Man-
ager, Golf & Turf One Source 
Nicole Galanek, Brand 
Manager, Golf &Turf One 
Source 
Mike Koppen, North American 
Sales Manager, Golf & Turf 
One Source 
Dave Truttman, National Sales 
Manager, Irrigation and 
Landscape Products, 
Golf & Turf One Source 

Product focus: 
The John Deere Worldwide 
Commercial & Consumer 
Equipment Division man-
ufactures and distributes a 
full line of lawn care prod-
ucts for residential, com-
mercial, and golf and turf 
applications. The John 
Deere organization is noted 
for more than 165 years of 
innovation, the highest 
quality products and its 
product and operator safety 
initiatives. John Deere Golf 
&C Turf One Source is an 
initiative that brings 
together a variety of prod-
ucts and services to better 
serve the expanding needs 
of superintendents and 
grounds maintenance 
managers. 

John Deere Golf & Turf One Source's product line includes a variety of 
reel mowers, front mowers, utility vehicles and machines, aeration and 
collection equipment, utility tractors and portable power equipment. 

Manufacturing 
facilities: 
The John Deere Worldwide Commercial & 
Consumer Equipment Division manufactures 
its line of golf and turf equipment at facili-
ties in Fuquay Varina, N.C., Horicon, Wis., 
and Welland, Ontario, Canada. 

Technical support, sales, training and 
customer service: 
At ivtuw.johndeere.com, John Deere Golf & 
Turf One Source customers can find infor-
mation on a variety of training and support 
functions, including online operator manu-
als, customer information bulletins, techni-
cian training courses and product informa-
tion. In addition, customers can call the John 
Deere Customer Communications Center at 
8 0 0 - 5 3 7 - 8 2 3 3 . 

Major product lines: 
John Deere Golf & Turf One Source manu-
factures a complete line of products for 

superintendents and sports turf managers, 
including a variety of reel mowers, front mow-
ers, utility vehicles, aeration and collection 
equipment, utility tractors and portable power 
equipment. In addition, One Source provides 
credit and financing options, irrigation prod-
ucts, landscape supplies, nursery stock and 
erosion control materials, and 
exceptional parts and service. 
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