
Mike Wooten learned a long time ago that being good is never good enough. 

Members at Cedar Ridge Country Club in Broken Arrow, Oklahoma demand immaculate 

greens from Mike, superintendent and a 2003 Keeper of the Green. 

And anything less is definitely not an option. 

Maintaining top conditions in the Oklahoma heat and humidity isn't easy. But Mike stays 

at the top of his game with a variety of Floratine products, including biostimulants such as Astron 

'They help make the grass stronger and more resistant to the heat and traffic," 

Mike says. "I get a healthier, more vigorous plant." 

Keeping Cedar Ridge members satisfied is simple — just give them the best. 

Floratine and its associates are dedicated to the success of turfgrass managers. 

We strive to provide environmentally conscientious, integrated turfgrass solutions through 

uncompromising quality and value in products, technical assistance, and customer focus. 

We are invested in the success of the Keepers of the Green. 

And with Floratine, Mike Wooten delivers year after year. 

Invested In The Wonder 

For more information, call 901-853-2898 or e-mail techinfo@floratine.com 

mailto:techinfo@floratine.com
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touch of a button 
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COMPACT l i | i Extra long 32" 
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30000 series reel 
and trailer makes 
hose handling 
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Call the reel 
experts for water f | I 
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Limited Time Only ! 

BUY A NATIONAL 8400 AND GET A FREE 
VERTICAL MOWING SYSTEM ON US-A $3,000 VALUE 

SINCE 1919 

WEST: Greg Brodd • 612-889-1719 NORTHEAST: Roger Manning • 518-573-5612 SOUTHEAST: Joel Orthmann • 865-607-1738 NORTH CENTRAL: Tim Gray • 612-817-5332 

P.O. Box 14299 7 0 0 R a y m o n d A v e n u e • St. Paul, M i n n e s o t a 55114 » T E L 1 - 8 8 8 - 9 0 7 - 3 4 6 3 
W e b : w w w . n a t i o n a l m o w e r . c o m E-mai l : s a l e s @ n a t i o n a l m o w e r . c o m 

The National 8400 and the Vertical Mowing System work so well together on hills and 

slopes, we didn't want to separate them. So, until December 1, 2003, get them both for 

the price of an 8400! The 8400 handles virtually any type of terrain, and a low 

center of gravity gives you control on hills—along with a perfect cut. And the Vertical 

Mowing System Attachment lets you verti-cut those same hills, slopes and around 

bunkers and fairways. Get a perfect cut on 

^ • B l ™ ^ t a P P 1 hills and thatch removal too—all for the 
The Vertical Mowing System 

Attachment-a $3,195 Value, FREE! s a m e g r e a t Price-

Call your Regional Sales Manager for more product information—or 
• visit nationalmower.com to view a product demonstration video. 

NATIONAL MOWER COMPANY 

NATIONAL® is a Registered Trademark of National Mower Co. 

http://www.nationalmower.com
mailto:sales@nationalmower.com
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I f s Funny low 
Things Work Out 
In your August 2003 issue, I read 
the article about Paul B. Latshaw 
and his tremendous accomplish-
ments so far in his career ("His 
Own Man"). It was a nice article 
about multiple generations of 
success stories. On page 30, you 
even had a sidebar about Lat-
shaw staying put in the 
Rochester, N.Y., area to raise his 
family. I guess the Golden Bear 
must of talked him out of that 
one because I just read the Lat-
shaws are packing up and mov-
ing to Dublin, Ohio. Isn't it funny 
how these things happen? 

Still, I wish him good luck 
there. Hopefully he continues all 
his great agronomic and parental 
success. 
Tony J . Gi l l , H e a d Gol f P r o f e s s i o n a l 
T h e Q u a r r y A t La Q u i n t a ( C a l i f . ) 
Editor's note: Latshaw recently 
accepted Jack Nicklaus' offer to 
become superintendent at Muir-
field Village GC. See the story on 
page 16. 

Don't Forget the 
Tax Break 
The article "Put on the Map" 
(August) was interesting, timely 
and informative. There is one 
more advantage of GPS map-
ping for all courses that are "for 
profit." GPS maps and informa-
tion can provide invaluable infor-
mation to document the depre-
ciable portion of a golf course 
construction, reconstruction or 
purchase. The tax benefits, if 
used by a golf-knowledgeable 
tax advisor, will provide tax sav-
ings at a multiple of the $7,000 
cost 
W i l l i a m E. E l l is , N a t i o n a l D i r e c t o r , 
Gol f I n d u s t r y T a x S e r v i c e s , K P M G 
A t l a n t a 

Superintendent TV 
I enjoyed your little bit about the 
"Davids" helping our profession 
(Flagstick, June). I think there is 
a small step in a direction that 
has been neglected. 

Superintendents will tell you 
that television broadcasts of 
tournaments are one of the 
biggest sources for unrealistic 
expectations in our industry. We 

are constantly being bombarded 
with ideas or condition requests 
that were seen on TV. As pro-
fessionals, we're always dis-
cussing how to convert our 
problem members into our best 
supporters. 

It's about time for the 
GCSAA to turn the TV into a ve-
hicle to further our profession. I 
would love to see my dues go to-
ward a television campaign to 
raise awareness of our profes-
sion. I am not talking about Par 
for the Course on at 12:30 am. 
on the Lifetime channel. I'm talk-
ing about commercials during 
the U.S. Open and other high-
profile tournaments. Drop the 
studies about moving headquar-
ters to Florida, and let see some 
commercials like the USGA runs 
during the Open. A joint ad cam-
paign between the USGA and 
the GCSAA would be a good 
place to start. 
R o b K l o s k a , S u p e r i n t e n d e n t 
J u p i t e r I s l a n d C l u b 
H o b e S o u n d , F la . 

Do Some Research 
Next Time 
I doubt Golfdom will win any writ-
ing awards for the bland article 
on golf course management 
companies ("Whose Side Are 
You On?" May). I left my maga-
zine at home and all I can re-
member from the article, after 
reading it twice, is that it said a 
bunch of he said she said stuff. 

Management companies are 
for owners, boards of directors 
and general managers who do 
not know how, or do not have the 
time, to operate a business or 
hire qualified employees. 
R o b e r t T a e g e r 
C e r t i f i e d S u p e r i n t e n d e n t , V i l l a g e C C 
L o m p o c , Ca l i f . 

Got s o m e t h i n g t o s a y ? W e w a n t t o 
h e a r f r o m you. You c a n e - m a i l your 
l e t t e r s t o F r a n k A n d o r k a a t 
fandorka@advanstar.som, f a x t o 
4 4 0 - 8 9 1 - 2 6 7 5 or s e n d t h e m v ia 
s n a i l - m a i l t o : 7 5 0 0 Old O a k Blvd. , 
C leve land , O H 4 4 1 3 0 . M a k e s u r e t o 
i n c l u d e your n a m e a n d p h o n e n u m b e r 
for ve r i f i ca t ion . L e t t e r s m a y b e e d i t e d 
for l e n g t h or r e l e v a n c e . 
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The A r t i cu la to r by Lastec and t h e racecar share m a n y of t he s a m e qua l i t ies . Both are s leek, fas t , and born in Ind ianapo l i s . 

Both have u n m a t c h e d maneuve rab i l i t y , t h o u g h t he A r t i cu la to r is super io r on b e r m s — fa r bet ter , in fac t , t h a n any o t h e r m o w e r 

in t h e wor ld . Both also f e a t u r e a low cen te r of g rav i t y , w i t h supe rb eng inee r ing . Of course , t he racecar can h i t speeds of up to 

230 m p h . But fo r m o w i n g roughs , t h e A r t i cu la to r g ives you t h e speed y o u need, w i t h a reasonab le pr ice tag t o boot . So be fore 

buy ing y o u r nex t rough mower , t a k e t h e A r t i cu la to r f o r a tes t d r ive . 



Flagstick 
• A F E W W O R D S F R O M T H E P U B L I S H E R 

eres a newsflash: Apparently, 
not everyone agrees with 
every word we write in every 
issue of Golfdom. Egad! 
Crikey! Alert the magazine 
police, immediately! 

OK, it's not exacdy shocking when we get an 
irate letter or take a hit from someone on one of 
the online forums. And that's exacdy what hap-
pened last month when a reader took offense to 
a satirical but less-than-flattering reference to 
golf professionals in Geoff Shackelford's column 
("New[fangled] Revenue Streams," August). 

Tongue firmly planted in cheek, Geoff sug-
gested that one way the industry could boost 
revenues is to "charge all PGA of America 
members $2 for every round they now play for 
free." In the same column, he cracked on 
lawyers (twice), the USGA (whose board con-
sists largely of lawyers), Golf Digest panelists 
(who are often part-time lawyers who pay for 
their golf habits by suing people) and PGA 
Tour executives (who need lots of lawyers to 
negotiate their massive compensation plans). 

But it was the mention of pros that hacked 
off one fellow who is in the rare position of 
being a certified member of both the GCSAA 
and PGA. He called Geoff's remark "incendi-
ary, offensive and borderline ignorant." In a 
later post, he also cleverly referred to our hum-
ble publication as "Golfdumb." (Ooh, that one 
really hurt. I'm tempted to dare him to meet 
me behind the playground after school.) 

It occurred to me that — beyond the juve-
nile taunt — his assertion that Golfdom some-
times takes an Anti-Pro point of view might 
have some credence. After all, our primary au-
dience is golf course superintendents and their 
relationships with professionals are ... well... 
not always perfect. In response, I decided to use 
this column to state my policy on Pro-Pro and 
Anti-Pro editorial positions. 

I will be Pro-Pro when referring to golf pro-
fessionals who realize they must have a partner-
ship with superintendents and who understand 
that agronomic needs need to be balanced with 
business needs. 

I will be Anti-Pro when I hear a golf profes-
sional tell a group of players, "The grass mon-
keys won't let carts out today." (True story). 

I will be Pro-Pro when I come across golf 

Professional 
Editorializing 
B Y P Ä T J O N E S 
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ANTI-PRO 
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professionals who are serious about player 
development and donate time, equipment and 
support to junior golf programs and other 
efforts designed to build the game. 

I will be Anti-Pro when I get "The Look" 
from a member of the golf staff as I'm attempt-
ing to check in someplace I don't play regularly 
You know "The Look" I'm talking about. It's the 
withering glance from the 26-year-old, name-
badge-wearing, five-handicapper, junior assistant 
wannabe pro standing behind the gigantic 
wooden megacounter who deeply resents that 
you've interrupted his conversation with the bev-
erage cart girl to purchase a round of golf from 
his employer. (Whew! That felt so good.) 

I will be Pro-Pro by promising to never 
again refer to individuals like the one described 
as "glorified shirt folders." Unless, of course, 
it's true. 

I will be Very Pro-Pro when we meet one of 
the many unbelievably nice, committed golf 
professionals out there who jump at the oppor-
tunity to say genuinely positive things about 
their superintendents. This is the case at most 
of the good operations I visit. 

I will be Very Anti-Pro when I hear horror 
stories about successful veteran superintendents 
forced out by new directors of golf or head pro-
fessionals who want their "own guys" in the 
jobs. This stinks. I'd say exacdy the same thing 
about a new superintendent who tried to force 
out a solid veteran pro for the same reasons, but 
I've never heard of that happening before. 

So that's my policy on editorializing about 
golf pros. And in case you were wondering, my 
policy on lawyers remains unchanged. I shall 
only be Anti-Lawyer on days of the week 
ending in the letter "y". 

Pat Jones is the publisher/editorial director of 
Golfdom. He can be reached at 440-891-3126 
or pjones@advanstar.com. 
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For more than 10 years Superintendents have relied 

on the Ty-Crop MH-400 to help them steadily improve 

playing conditions. Simple versatility and unmatched 

reliability make it perfect for daily maintenance or 

special projects. The MH-400 is the original material 

handler, it's surprisingly affordable, easy to use, and 

never needs a day off. 

High Performance Material Handling 
and Topdressing Equipment 

www.tycrop.com 

Tel (604) 794-7078 • Toll Free 1-800-845-7249 • Fax (604) 794-3446 
Great tools to help you get the job done! 

http://www.tycrop.com


T H E N U M B E R S T H A T S H A P E Y O U R B U S I N E S S 

What gets people ticked at work? According to 
the Manager's Intelligence Report, these are the 
top four things. (For superintendents, a fifth item 
might be the comment, "The greens are too 
slow," from members and players.) 
1. Co-worker rudeness 
2. Computer problems 
3. Overwork 
4 . Interruptions while on the phone 

! Q 
! LU I LU I m 

The percentages below represent the difference in number of rounds 
played in the month of June 2003 compared to the number of rounds 
played June 2002. 

I R E G I O N 1 J U N E 1 Y.T.D. 1 

New England ME,VT,NH,MA,RI,CT -3.80/0 -9.30/0 

Middle Atlantic NY,PA,NJ -15.1% -I4.30/0 

East North Central MI, OH, IN, IL, WI -2.30/0 -.70/0 

West North Central ND, MN, SD, NE, KS, IA, MO -.50/0 3.70/0 

South Atlantic w v , VA, DE, MD, NC, SC, GA, FL -9.30/0 -6.20/0 

Florida -.80/0 3.20/0 

East South Central KY, TN, AL, MS -2.30/0 -3.70/0 

West South Central OK, AR, LA, TX -6.20/0 -2.80/0 

Texas -7.90/0 -3.6% 

Mountain MT,ID,WY,NV,UT,CO,AZ,NM -50/0 1.60/0 

Pacific WA, OR, AK, HL, CA -2.70/0 -.40/0 

California -30/0 -2.30/0 

TOTAL UNITED STATES -5.50/0 -3.50/0 

SOURCE: GOLF DATATECH 

Rest and Relaxation 
In an online poll, we asked superintendents when they last took 
vacations. The 148 responses we received broke down as follows: 
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Stress 
Busters 

In Tee to Green, the 
magazine published by the 

Metropolitan GCSA, John 
Carlone, certified superintendent at the Meadow 
Brook Club in Jericho, N.Y., listed his top five 
stress relievers: 

1. Play golf at a golf course other than my own. 

2. Get together with fellow superintendents to 
talk about similar problems 

3 . Go to a movie with my family. 

4 . Go for a ride - a long one - on my motorcycle. 

5 , Go to the beach or on vacation - anywhere 
that I can do something that's completely 
unrelated to golf. 


