
Keepers of the Green L 

Searing heat. Drought. Year-round traffic. For Fred Biggers, it's all part of the job. 

The Stoney Creek course at Virginia's Wintergreen Resort delivers one of the top resort golf experiences in the country. 

As well as serious challenges for Fred, Wintergreen superintendent and a 2003 Keeper of the Green. 

To battle summertime temperatures that exceed 100 degrees, Fred turns to Floratine to help his greens come through in top 

condition year after year. His program includes biostimulants Astron, Knife, Per "4" Max and ProteSyn™ as well as soil 

amendments Maxiplex, CalpHlex, Phlex-Mag and Phlex-Man. "Floratine products have delivered results as advertised," says Fred. 

It seems that extreme circumstances call for a solution with one name — Floratine. 

Floratine and its associates are dedicated to the success of turfgrass managers. We strive to provide environmentally conscientious, 

integrated turfgrass solutions through uncompromising quality and value in products, technical assistance, and customer focus. 

We are invested in the success of the Keepers of the Green. 

Floratine 
Invested In The Wonder 

For more information, call 901-853-2898 or e-mail techinfo@floratine.com 

mailto:techinfo@floratine.com
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On the Environment 

The Naturals 
How two New Jersey superintendents 
convinced members that their environmental 
plans for golf course maintenance made sense. 
By Larry Aylward 

Carry The Weight 
Volunteers help bring a successful PGA 
Championship to fruition at Oak Hill 
Country Club. 
By Larry Aylward 
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Go Native 
It can satisfy environmentalists — and be good 
for the bottom line, too. 
By Geoff Shackelford 
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About the cover 
This Mike Klemme shot of Glen Ellen 
Country Club in Mills, Mass., sums up 
the importance of a natural setting on a 
golf course better than anything we 
could have dreamed up. 

How Effluent 
Is Changing 
the Industry 
From maintenance practices to getting 
guarantees from local governments, 
the increased use of reclaimed water 
for irrigation is altering the way 
you do business. 
By Frank H. Andorka Jr. 
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cover story 
In this special section, 
Golfdom reports on matters 
affecting the environment, 
from naturalizing formerly 
maintained areas to manag-
ing your use of effluent water. 
Check out the "On the Envi-
ronment" logos for stories 
featured in the section. 

TurfGrass 
Trends 

This month, Golfdoms practical 
research digest for turf managers 
reports on knowing when to treat 
insects based on tolerance levels. 

Slowly 
But Surely 
The change toward more 
eco-friendly oils 
is coming — and the 
mower companies are 
preparing for it. 
By Frank H. Andorka Jr. 

w w w . g o l f d o m . c o m Golfdom 3 



(WELL, ALMOST.) 

3 1 7 . 8 0 8 . 0 8 1 1 • w w w . l a s t e c . c o m 

Golfdom 
w w w . g o l f d o m . c o m 

E D I T O R I A L S T A F F 

Pat Jones PUBLISHER/EDITORIAL DIRECTOR 440-891-3126 pjones@advanstar.com 
Larry Aylward EDITOR 440-89L -2770 laylward@advanstar.com 
Frank H. Andorka j r . MANAGING EDITOR 440-891-2708 fandorka@advanstar.com 
Geoff Shackelford CONTRIBUTING EDITOR 310-451-5877 geoffshackelford@aol.com 
Joel Jackson CONTRIBUTING EDITOR 407-248-1971 
M a r k Luce CONTRIBUTING EDITOR 785-841-6044 
Dave Wilber CONTRIBUTING EDITOR 916-630-7600 
Dr. Karl Danneberger CHIEF SCIENCE EDITOR 
Lisa Lehman CORP. CREATIVE DIRECTOR 440-891-2785 
Kim Traum SR. GRAPHIC DESIGNER 440-891-3175 
Mike Klemme CHIEF PHOTO EDITOR 580-234-8284 
Sue Porter EXECUTIVE EDITOR 440-891-2729 
Vernon Henry CORP. EDITORIAL DIRECTOR 440-826-2829 
Lynne Brakeman WEB EDITOR 44O-89I -2869 

CLEVELAND HEADQUARTERS 
7500 OLD OAK BLVD. 
CLEVELAND, OH 44130-3609 

flgrn@aol.com 
mluce@earthlink.net 

dave@soil.com 
danneberger. 1 @osu.edu 
lieh man @advanstar. com 

ktra um @advanstar. com 
mike@golfoto.com 

sporter@advanstar. com 
vhenry@advanstar.com 

Ibrakeman @advanstar. com 

O F F I C I A L P U B L I C A T I O N O F 

American Society of Irrigation Consultants 111 E. WACKER, 
18TH FLOOR, CHICAGO 60601 ; 312-372-7090; WWW.ASIC.ORG 

G O L F D O M A D V I S O R Y S T A F F 

Joe Baidy, CGCS 
TURNING STONE G C 
Jim Barrett, ASIC 
JAMES BARRETT ASSOCIATES 
Jan Beljan, ASGCA 
FAZIO DESIGN 
Pat Blum 
COLONIAL ACRES C C 
Joe Boe 
CORAL OAKS G C 
Jerry Coldiron, C G C S 
LASSING POINTEGC 
Bill Coore 
COORE & CRENSHAW 
David Davis, FASIC 
DAVID D. DAVIS ASSOCIATES 
Tripp Davis 
TRIPP DAVIS AND ASSOCIATES 
Michelle Frazier, C G C S 
BOSTON HILLS C C 
Charlie Fultz 
SHENVALEE GOLF RESORT 
Paul Gillen 
AERWAY 
Dean Graves, CGCS 
CHEVY CHASE CLUB 

John Gurke, CGCS 
AURORA C C 
Steve Hammon 
TRAVERSE CITY G&CC 

Jim Husting, C G C S 
WOODBRIDGE G&CC 
Tom Kastler 
JACKSBORO C C 
Robb Dillinger, C G C S 
MUNIE OUTDOOR SERVICES 
Armand LeSage 
LAKE ARROWHEAD C C 
Bob Lohmann, ASGCA, 
LOHMANN GOLF DESIGN 
Jim Loke, C G C S 
BENT CREEK C C 

Walter Matt ison 
(IN MEMORY) 
Steve Merkel , C G C S 
LANDSCAPES UNLIMITED 
Bil Montague, CGCS, MG 
CUYAHOGA COMMUNITY COLLEGE 
Don Naumann 
SIERRA PACIFIC TURF 
Jim Nicol, C G C S 
HAZELTINE NATIONAL G C 
Steven Numbers 
WESTFIELD C C 
Joel Ratcliff, C G C S 
WORLD TOUR 
Ken Sakai, C G C S 
GOLF PACIFIC MANAGEMENT GROUP 
James Simonini 
SYNCROFLO 

T h e A r t i c u l a t o r b y L a s t e c a n d t h e r a c e c a r s h a r e 

m a n y o f t h e s a m e q u a l i t i e s . B o t h a r e s l e e k , f a s t , 

a n d b o r n i n I n d i a n a p o l i s . B o t h h a v e u n m a t c h e d 

m a n e u v e r a b i l i t y , t h o u g h t h e A r t i c u l a t o r i s s u p e r i o r 

o n b e r m s — f a r b e t t e r , i n f a c t , t h a n a n y o t h e r 

m o w e r i n t h e w o r l d . B o t h a l s o f e a t u r e a l o w c e n t e r 

o f g r a v i t y , w i t h s u p e r b e n g i n e e r i n g . O f c o u r s e , t h e 

r a c e c a r c a n h i t s p e e d s o f u p t o 2 3 0 m p h . B u t f o r 

m o w i n g r o u g h s , t h e A r t i c u l a t o r g i v e s y o u t h e s p e e d 

y o u n e e d , w i t h a r e a s o n a b l e p r i c e t a g t o b o o t . S o 

b e f o r e b u y i n g y o u r n e x t r o u g h m o w e r , t a k e t h e 

A r t i c u l a t o r f o r a t e s t d r i v e . 
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SMOOTHES OVER A BUNKER 
LIKE ROSES SMOOTH OVER A 

MISSED ANNIVERSARY. 

Short tines for raking and a special surface for 

smoothing make this the preferred rake 

among top superintendents. To learn 

more call 1-888-893-2433 or visit www.paraide.com 
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W I T H P E N D U L U M , IT N E V E R C O M E S U P 
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Pendulum herbicide consistently controls 

crabgrass better than other preemergent 

herbicides.* What more can we say? 

How about Pendulum controls a broader 

spectrum of weeds than any other preemergent—more 

than 40 grassy and broadleaf weeds, such as oxalis and 

spurge. It also controls costs, to offer you greater value. 

But Pendulum puts no limits on application flexibility. It's 

available as Pendulum AquaCaprM—an encapsulated, 

water-based formulation—as well as granular and liquid 

formulations. BASF pendimethalin is also offered on fertilizer. 

Visit www.turffocts.com for a list of approved fertilizer 

formulators. With Pendulum, there's just so much more 

to talk about than crabgrass. 

To learn more about why everyone's talking about Pendulum, 

call 1-800-545-9525 or visit us at www.turffocts.com. 

Always read and follow label directions. 

> 
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Hurricane PTO Mode l KB 
(trailer, skid or utility vehicle) 

Walker Grasshopper 

Toro Groundsmaster 
3 0 0 series 

Turfcat 6 0 0 
(Hydraulic) 

John Deere 
1 4 0 0 Series 

N E W ! 
CSM2 

Sprayer /J 
Duster j 

HYDRAULIC & UNIVERSAL FRONT MOUNTS AVAILABLE. 

7 1 6 / 5 3 2 - 2 2 7 2 
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A pastor, a doctor and an engineer are waiting for a particularly 
slow group of golfers ahead of them. 

Engineer: "What's with these guys? We've been waiting for 15 
minutes already!" 

Doctor: "I don't know, but I've never seen such ineptitude!" 
Pastor: "Here comes the greens keeper. Shall we have a word 
with him?" [the greens keeper catches up with them] "Say, 
George! This group ahead is rather slow, isn't it?" 

George: "Oh, yes, that's a group of blind fire fighters. They lost 
their sight saving our clubhouse from a fire last year, so we let 
them play for free anytime." 

The group is silent for a moment. 
Pastor: "Why, I think I'll say a special prayer for them tonight" 
Doctor: "Good idea. And I'm going to contact my ophthalmologist 
buddy and see if there's anything he can do for them. 
Engineer: "Why can't these guys play at night?" 
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On course at the 

Oak Hill Country Club 

"I've used a Rain Bird® irrigation system at several 
courses over the years. With Rain Bird, you know you are 

to place water precisely when and where you need it." 
- Paul Latshaw, Superintendent 

For information about how all Rain Bird golf irrigation products work to manage and conserve water, 
click on www.rainbird.com/golf. For a hands-on demonstration, contact your Rain Bird Golf Distributor. 

RAIN BIRD 
© 2003 Rain Bird Corporation 

In preparation for the 2003 PGA Championship at 
Oak Hill, first assistant superintendent Jake Gargasz 
installed EAGLE™ Series rotors and a centrally controlled 
FREEDOM™ system to more efficiently manage water. 

"The fairways were firmer and more consistent because 
we had much better control of the water. We substantially 
cut back on areas that we had to previously hand-water -
fairways and edges of fairways - because of uniformity 
and disti'ibution through the nozzle. 

The hand-held FREEDOM-Pad™ let me control the water 
wherever and whenever we needed it from anywhere on 
the course " 

Oak Hill's decision to install 1,348 EAGLE Series rotors 
and a Cirrus™ central control system demonstrates that 
the #10-rated course by Golf Digest® shares Rain Bird's 
commitment to The Intelligent Use of Water1™ 

PGA Championsfflm 
2003 

' .................... ' f c . 

http://www.rainbird.com/golf


Flagstick 
• A FEW WORDS FROM THE PUBLISHER 

We get a lot of interest-
ing "pitches" from 
public relations peo-
ple. A pitch is typi-
cally a call or an 
e-mail suggesting a 

story idea. Usually, they'd like us to do a piece 
on their client's new turf gadget or potion or — 
if they're a wee bit misinformed about Golf-
doms readership — a revolutionary new pluto-
nium-covered ball that's guaranteed to fly 400 
yards, never slice, cure the common cold and 
bring lasting peace to the Middle East. 

Despite my cynicism about clever or even 
wildly exaggerated story pitches, I have to 
admit that I was intrigued when a PR person 
working for Bayer Environmental Sciences 
recently called and said, "You need to talk to 
Dan about the purple cow." 

What? O K . . . Sure. Huh? 
I eventually figured out that she meant Dan 

Carrothers, Bayer's vice president of sales and a 
major player in the turf chemical biz. Baffled 
but curious, I dialed his number and, deciding 
that it must be some sort of coded password, 
whispered "Purple Cows" over the phone. Pre-
dictably, being a responsible adult, he hung up 
on me. 

I called back and said, "Hey Dan, don't 
hang up. It's Pat and I want to know about the 
purple cow.' " 

Relieved that he wasn't being harassed by 
some deranged cattle freak, Carrothers put it in 
simple terms for me. "Say you're driving down 
a long country road and see hundreds of plain 
old cows in the fields along the way. After a 
while, a cow is pretty much a cow and you 
tune them out . . . until you glance over and see 
a purple cow. That will get your attention. In 
other words, in a crowded marketplace where 
companies and products may seem the same, 
you have to stand out from the herd ... just 
like a purple cow." 

Interesting, I said, but what the heck does 
this have to do with golf? "We're in a maturing 
market where there are lots of products com-
peting for a share of the superintendent's bud-
get," Carrothers said. "We're also seeing generic 
companies offering no-frills alternatives sup-
posedly at a lower price. So we have to do 
something more than just offer good stuff. We 

The Power of 
the Purple Cow 
BY PAT J O N E S 

THE IDEA IS TO 

BUILD A CLOSE 

CUSTOMER 

RELATIONSHIP 

THAT GOES BEYOND 

JUST PRICE AND 

PRODUCT 

PERFORMANCE 

have to be like that purple cow in the mind of 
customers by doing something special to give 
them value beyond just product performance." 

At Bayer, according to Carrothers, that 
means a renewed emphasis on field salespeople 
who consult with and support customers rather 
than just taking orders. The effort he describes 
goes beyond turf quality to encompass research 
and development, training, education and ca-
reer enhancement. In short, Carrothers is 
proposing something more like an ongoing 
partnership with superintendents to build and 
keep their loyalty to Bayer. 

I think this is an emerging trend, and I'm 
hearing similar things from a number of for-
ward-thinking companies, including some no-
table Bayer competitors (although no one else 
has described it as colorfully). Today, as tradi-
tional sources of information and support 
(extension services, attendance at chapter meet-
ings) are eroding because of budget and time 
constraints, progressive companies are stepping 
in to fill the void. Why? Because they want to 
become more "intimate" with you. 

The idea is to build a close customer rela-
tionship that goes beyond just price and prod-
uct performance. It's certainly not a new con-
cept but, frankly, in an era when many young 
superintendents find themselves facing chal-
lenges for which limited experience hasn't pre-
pared them, this seems like a welcome 
approach. 

It'll be interesting to see how many more 
suppliers adopt this strategy over the next few 
years. In the long run, it may be that superin-
tendents who seek out and take advantage of 
the value these companies bring to the table 
will come to enjoy the taste of the milk from 
the purple cow 

Jones can be reached at 440-891-3126 
or pjones@advanstar.com 
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For more than 10 years Superintendents have relied 

on the Ty-Crop MH-400 to help them steadily improve 

playing conditions. Simple versatility and unmatched 

reliability make it perfect for daily maintenance or 

special projects. The MH-400 is the original material 

handler, it's surprisingly affordable, easy to use, and 

never needs a day off. 

High Performance Material Handling 
and Topdressing Equipment 

www.tycrop.com 

Tel (604) 794-7078 • Toll Free 1-800-845-7249 • Fax (604) 794-3446 
Great tools to help you get the job done! 

that makes your course the place to play" 

http://www.tycrop.com


Pin High 
• I EDITOR'S COMMENTARY 

In August, I attended the second 
round of the PGA Championship at 
Oak Hill Country Club in Pittsford, 
N X to research and write a story on 
the volunteers of Oak Hills mainte-
nance staff. (The story appears on 

page 28 of this issue.) It was a talented and 
hard-working cast of people. 

Paul B. Latshaw, Oak Hill's former man-
ager of golf courses and grounds, invited me 
to Oak Hill to do the story. Latshaw was 
thankful and proud of the nearly 100 volun-
teers he recruited to help him. And he 
wanted them to be recognized for their efforts 
in a story. 

Oak Hill was in outstanding shape for the 
tournament — a testament to Latshaw, his 
staff and the volunteers for their hard work in 
getting the course prepped for the mega-
event. And that's never easy, what with pro 
golfers' and fans' increased expectations for 
flawless greens, tees and fairways. 

Jack Nicklaus noticed the great condition 
Oak Hill was in. Then he came and swooped 
Latshaw off to Muirfield Village Golf Club, 
the dream course Nicklaus built in Ohio about 
30 years ago, to be its new superintendent. 

"I spoke to several players who were in the 
PGA field, and to a person, they remarked 
on the fantastic condition of the golf course 
at Oak Hill," Nicklaus said. "August is one of 
the most difficult times of the year for turf 
management, so to hear such high praises of 
Oak Hill is a true compliment to Paul's 
ability." 

Latshaw hadn't even had time to come 
down from the high of hosting his first Major 
tournament before Jack apparently made him 
an offer he couldn't refuse. But, hey, that's 
what this business is all about. Latshaw, one of 
the top superintendents in the business who 
led Oak Hill to a No. 10 ranking in the 
2003 Golf Digest biennial ranking of America's 
100 Greatest Courses, deserves his fate. 

But let's get back to the volunteers, many 
whom are no-names in the industry when 
compared to Latshaw's name. They came to 
Oak Hill for a week or longer to work their 
posteriors off. Mainly, they came to help Lat-
shaw, who will be the first to tell you that he 
couldn't have staged the PGA without them. 

May Good Karma 
Come to Them 
BY L A R R Y A Y L W A R D 

THE BROTHERHOOD 

COMPONENT IN THE 

GOLF COURSE 

MAINTENANCE 

INDUSTRY IS TRULY 

INSPIRING, WHICH 

THE VOLUNTEERS 

DEMONSTRATED AT 

OAK HILL 

Make no mistake. Latshaw worked his be-
hind off for nearly five years at Oak Hill with 
the PGA Championship in his sights. The 
course needed a lot of work when Latshaw got 
there in 1999, and he directed the effort to get 
that work done. 

But the volunteers, whose last names in-
clude DeCerce, Seibel and Rehr, quietly went 
back to their normal jobs as superintendents, 
assistant superintendents and mechanics when 
the tournament was over. They learned a lot 
and welcomed the experience of hosting a 
Major, but there was no fanfare or kudos for 
them from a guy nicknamed the Golden Bear. 

So they should be recognized, and that's 
why Golfdom pursued this story. And the vol-
unteers should be proud of themselves for 
extending an incredible effort to help a friend 
and ready a golf course for one of the game's 
biggest annual affairs. 

It's a cool story, one I was honored to 
cover. All I can say is that the brotherhood 
component in the golf course maintenance 
industry is truly inspiring, which the volun-
teers demonstrated at Oak Hill. 

If you believe in karma, the volunteers who 
helped Latshaw — as well as the volunteers who 
assist superintendents hosting other tourna-
ments throughout the country — will get their 
due. And at least one volunteer already has. 

Jeff Corcoran, one of Latshaw's top lieu-
tenants on his volunteer team during the 
PGA, was named to replace Latshaw at Oak 
Hill. It was a step up for Corcoran, the former 
superintendent at Weston (Mass.) Golf Club, 
who also worked as Latshaw's assistant at Oak 
Hill in the late 1990s. 

Here's to more good karma happening for 
all volunteers. 

Aylward, editor of Golfdom, can be reached at 
440-891-2770 or laylward@advanstar.com. 
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