


The dividing lines are more clearly 
drawn than ever in the management 
company debate 
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Its not always obvious, but Curtis Nick-
erson has felt the distrust and sense 
of betrayal from other superintendents 
when they find out where he works. 
He's felt it in the coldness of hand-
shakes. He's seen it in the cold stares 
and the averted eyes. He's heard the 
snide comments, such as, "Oh, so you 
work for one of them." 

Nickerson, superintendent of 
Bonaventure GC in Weston, Fla., 

knows many superintendents view 
management companies as implacable 

enemies of the profession. He thinks he 
understands why — at least a litde. But what 

he doesn't understand is why former friends 
and colleagues in the superintendent ranks 
now look on him as the enemy simply because 
he works for ValleyCrest Golf Maintenance, 
a golf course maintenance company based in 
Calabasas, Calif. 

Nickerson recounts one such encounter at 
the GCSSA show in February. He says he ran 
into a colleague at the show who recently lost 
his job in the private sector. In the collegial spirit 
that marks the profession, Nickerson ap-
proached the man and told him of opportu-
nities at a management company, saying he 
could probably find work there until he found 
another job in the private sector. His colleague's 
response? "I don't think I'm ready to go work 
for a management company." 

The comment irritated Nickerson. 
"There seems to be this attitude about man-

agement company superintendents that we 
weren't good enough to work in the private 
sector, so we fell back to working for man-
agement companies," Nickerson says. "It's the 
complete opposite. Being part of a manage-
ment company helped me become a better 
superintendent." 

It's clear from even a cursory glance at the 
GCSAA's "Talking It Over" online forum that 
Nickerson isn't imagining the hostility. In a 
recent exchange, one superintendent accused 
management companies of "raping" superin-
tendents when they take over courses. Other 
superintendents defended the spirit of the post, 
if not the choice of words. 

But management company executives insist 
their segment of the industry has changed sig-

nificantly in the past five years. For starters, 
there's now an alternative to full-service man-
agement companies, which typically have an 
ownership interest in the course. They are main-
tenance companies, which only handle the 
maintenance aspects of the course and are re-
portedly more superintendent-friendly. In ad-
dition, most management companies say they 
now consult with the GCSAA about soliciting 
business. The benefits management companies 
offer make them attractive to many superin-
tendents who are tired of working at the whim 
of club presidents, general managers or green 
committee chairmen. 

"This attitude that management and main-
tenance companies are intrinsically bad is a con-
tinuing obstacle to our ability to do business," 
says Terry McGuire, business development 
director for ValleyCrest. "We need to do a bet-
ter job of helping superintendents understand 
who we are as maintenance companies. We 
think we are more superintendent-friendly than 
traditional management companies because our 
upper management is populated top to bottom 
with superintendents. We understand the 
issues they face, and we're here to help." 

Still, Nickerson's experience shows that man-
agement companies still have a long way to 
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Curtis Nickerson, 
superintendent of Bonaventure 
GC in Weston Fla. and 
employee of ValleyCrest Golf 
Maintenance, says 
superintendents would benefit 
from taking a fresh look at 
management companies. 
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THE EASY WAY TO CONTROL TURF DISEASE. 
NEW SPECTATOR™ FUNGICIDE FROM LESCO LETS YOU SIT ON THE SIDELINES WHILE IT DOES THE WORK. 

Spectator works so well, it's diseases including Dollar Spot, Visit us on the web at 
almost like handling turf disease Anthracnose, Brown Patch, Summer www.lesco.com or call at 
by r e m o t e P a t c h and Gray 800-321 -5325 for a location near 
control. A n d L e a f . Plus, control you. 
Spectator h a s 3 0 landscape 
the same active and ornamental 
ingredient as the leading brand, but diseases and save in the process. Try 
costs less per acre to use. So you Spectator fungicide today; it makes 
can control or treat 19 turf grass your job a whole lot easier. 

LESCO is a registered trademark and LESCO Spectator is a trademark of LESCO Technologies, LLC. CIRCLE NO. 118 








