
What does it mean to be a Keeper of the Green? 

Many things. Among them are excellence in achieving turf quality, leadership in developing tomorrow's superintendents, 

and dedication to the well-being and integrity of the profession. 

Their accomplishments deserve recognition. That's why Golfdom and Floratine partnered to honor individuals 

who personify the admirable traits which are the hallmark of superintendents. 

The response was impressive. Nominations from industry professionals and support from former assistants, course owners 

and managers, and others who know their work attested to all of the candidates' credentials. A panel of outstanding peers, them-

selves worthy of selection as keepers, evaluated the nominees on stringent criteria for professionalism, stewardship, and mentoring. 

Floratine and its associates are dedicated to the success of turfgrass managers. We strive to provide environmentally conscientious, 

integrated turfgrass solutions through uncompromising quality and value in products, technical assistance, and customer focus. 

It is Floratine's and Golfdom's privilege to announce this year's Keepers of the Green: 

Fred Biggers 
Wintergreen Resort 

Wintergreen, Va. 

We are invested in the success of the Keepers of the Green. 

Invested In The Wonder 

For more information, call 901-853-2898 or e-mail techinfo@floratine.com 

Keepers of the Green 

Brian Darrock 
Fairbanks Ranch Country Club 

Rancho Santa Fe, Calif. 

Kurt Thuemmel 
Walnut Hills Country Club 

East Lansing, Mich. 

Mike Wooten 
Cedar Ridge Country Club 

Broken Arrow, Okla. 

mailto:techinfo@floratine.com
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Editor's note: In this issue Golfdom reports on vari-
ous aspects of summer maintenance, including 
how to prepare your course to combat West Nile 
virus. See the summer maintenance logo for 
stories pertaining to this topic. 

The Keepers 
of Hallowed Turf 
The acclaim that comes with growing grass 
at the classical courses is all its cracked up 
to be. And so is the pressure. 
By Larry Aylward Hold Water 

Superintendents conserve more water 
through wise irrigation. 
By Anthony Pioppi 

Water Wisely 
These products can help you irrigate 
efficiently — and then some 

Summer Maintenance 

Watching for 
West Nile 
Superintendents are wary of 
the disease threat, which 
is now nationwide. 
By Robin Suttell 
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The U.S. Capitol never looked so 
serious. Well, the FQPA is a serious 
issue. Photo by Digital Stock and 
design by Lisa Lehman. 
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WHEREVER GOLF IS PLAYED. 

ACCUFORM 

http://www.golfdom.com
http://WWW.ASIC.ORG
mailto:pjones@advanstar.com
mailto:flgrn@aol.com
mailto:dave@soil.com
mailto:ktraum@advanstar.com
mailto:mike@golfoto.com
mailto:sporter@advanstar.com
mailto:lbrakeman@advanstar.com
http://WWW.GOLFDESIGN.ORG
http://WWW.GCSAA.ORG
http://WWW.GCBAA.ORG
http://WWW.NGCOA.ORG
http://WWW.PESTFACTS.ORG
http://www.paraide.com


Doesn't your turf deserve to be here? 

For decades Daconil® has been a top performer on the golf course. 

Our premium formulation gives us the performance edge over 

other contact fungicides even after rain or irrigation. And like any 

committed golfer, we'll keep working to deserve our place in your trophy 

case. For more on Daconil call your Syngenta rep at 1-800-395-8873. 

Daconil 
Fungicide 

www.syngentaprofessionalproducts.com 
Important: Always read and follow label instructions before buying or using this product. ©2003 Syngenta. Syngenta Professional Products, Greensboro, NC 27419. Daconil® and the Syngenta logo are trademarks of a Syngenta Group Company. 

R E S E A R C H I H a S B B M B S W I P E O P L E I S T E W A R D S H I P 

http://www.syngentaprofessionalproducts.com
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New Referral Program: 
Contact us to inquire about 

our new discounts! 

Foley Enterprises 
The H-2B Specialists 

Processors With Integrity 

Call Toll Free: 888-623-7285 
Still the Leader in Service, Quality and Reputation 

www.FoleyEnterprises.net 

Foley Enterprises • 11500 Manchaca Road • Austin, Texas 78748 
888/623-7285 (Toll Free) • 5 1 ^ 2 8 2 - 3 2 3 7 (Austin) • 5 1 ^ 2 8 2 - 0 9 5 8 (Fax) 

Control 
Sodium 0.20% 
Nitrogen 3 . 0 8 % 
Phosphorus 0 . 3 1 % 
Potassium 1 . 8 0 % 
Calcium 0 . 7 5 % 
Chlorides 1 6 0 1 0 p p m 
Iron 9 2 p p m 

Treated with NaEx 
0.11% 
4 . 2 2 % 
0 . 2 9 % 
1 . 7 0 % 
0 . 7 7 % 

8 9 0 0 p p m 
1 1 6 p p m 

P 0 U L E N G E R U S A , Inc . 
Science in Sync wifti Nature 

1-866-709-8102 or 863-709-8102 
www.poulengerusa.com 

More in format ion 
at 

www.NaEx .us 

NaEx™ 
Reduces sodium and 

chloride levels 40 -60%! 
NaEx™ contains ingredients that 

sequesters salts and renders 
them unavailable to plants. 

Improves turf color and vigor, 
while protecting the roots from 

salts. 

Just the Facts! 
Results where it counts, in the plant tissue! 

C e r t i f i e d p l a n t t i s s u e a n a l y s i s o f r e c e n t r e s e a r c h r e s u l t s a f t e r j u s t o n e 
a p p l i c a t i o n o f NaEx. 
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Creating new solutions in the quest for the 

highest quality turf seed. 

Make your move to Barenbrug for service, 

delivery and products you can trust... 

we guarantee it. 

With a commitment to supply world class turf 

seed...we're here to make you look good. 

800 547-4101 
BARENBRUG USA 

www.barusa.com • ¡afo@barusa.com 

B a r e n b r u g A d v a n t a g e 

partner 

dependabe 

BARENBRUG 

http://www.barusa.com
mailto:iafo@barusa.com


Flagstick 
m A FEW WORDS FROM THE PUBLISHER 

As I write this, our June 
issue is in the mail, so the 
testy letters about Geoff 
Shackelford's pointed 
parody of the "USGA 
of the future" have yet 

to start arriving. But I know they will — 
we'll probably have several of them in our 
August issue. 

Whenever we run a tongue-in-cheek 
piece like this, we always get letters from 
readers who: 

A. Didn't get the humor or the point. 
B. Got the humor but hated the point. 
C. Got the humor and liked the point. 
D. Think that if we can't say something 
nice, we shouldn't say anything at all. 
E. Call us "lame" for not being tougher. 
In short, receiving and responding to a 

bunch of letters is the price (or perhaps the 
reward) for letting Shackelford or any 
Golfdom columnist push the opinion enve-
lope. We knew Shackelford's column would 
irritate some people, but we ran it because 
he has a valid point of view. 

That said, it doesn't mean that I agreed 
100 percent with him. Shackelford made it 
eminently clear that he feels passionately that 
the USGA has fundamentally failed to 
address the ball-go-far issue in golf. I agree 
with him to the extent that the folks in Far 
Hills have clearly been slow to draw a line in 
the sand with the sticks and balls suppliers. 
I also acknowledge that they're loath to get 
the daylights sued out of them again (and 
most likely lose) on a restraint-of-trade claim. 
Do the words "square grooves" ring a bell? 

Still, I'm more inclined than Shack-
elford to cut the Blue Blazers some slack 
on this because I know that when they 
finally go to the mats on equipment limits 
— and I think they eventually will — 
it'll be the courtroom equivalent of Ali 
vs. Frazier. It'll be an ugly, long, bloody 
fight and the only real winners will be 
bazillion or so lawyers who will feast on 
the corpse of the case. 

But as the distance debate rages on, a sad 
and disturbing event slipped under nearly 
everyone's radar: The USGA decided to end 
publication of Golf Journal in favor of an e-

Cutting the Blue 
Blazers Some Slack 
BY PAT J O N E S 

AS THE DISTANCE 

DEBATE CONTINUES, 

A SAD EVENT 

OCCURRED: 

THE END OF 

'GOLF JOURNAL' 

newsletter. The USGA said the Journal 
"no longer fulfills information needs the 
way it once did nor supports our mission at 
present or in the future." Our translation: 
It was too expensive. 

Golf Journal went through many ups and 
downs over the years, but it was always a 
source of great writing, wit and interesting 
news from USGA. That alone makes it a 
loss for all who love the game. 

But what's disturbing to me is that the 
Journal was an important and believable 
voice for superintendents and sound agro-
nomic practices for the 750,000 or so avid 
golfers in the members program. Each issue 
would usually feature at least one piece of 
subtle propaganda about green speed, frost 
delays, ballmark repair or other hot-button 
issues penned by one of the leaders from the 
agronomy staff. 

Can you think of a more credible and 
valuable public relations tool? Can you 
believe that we've lost an important pipeline 
to those club presidents, green chairmen 
and other golfheads who need education 
the most? 

Believe it. Absent an outcry from 
members, Golf Journal is history. 

USGA is an outstanding organization 
staffed and led by tremendous people. 
Should it decide to finally take a stand and 
say, "Damn the lawsuits, full speed ahead!" 
in regards to distance? That would be a 
courageous and risky stand, and we'd all 
applaud it. 

Should it reconsider the decision to 
dump Golf Journal just to save a few bucks? 
We can only hope. 

Pat Jones, the publisher/editorial director of 
Golfdom, can be reached at 440-891-3126or 
pjones@advanstar. com. 



From Southern Creen 
The Only Deep T ine Aer i f ier Manufacturer in the USA. 

All bearing housings 
for the crankshaft 
are held in perfect 
alignment with V2" 
drive pins. 

The Soil Reliever 

Cranking Arms Align Perfect for Durability 
Parts and Service Available Immediately. 

Perfect Coring Holes. 
So Smooth No Rear Roller Needed! 

F A S T 

S M O O T H 

E F F I C I E N T 
The deep tine aerifier with a "soft touch" gives you a plusher, softer 

green and allows you to aerify the soil, cut the green and play golf without 
any loss of speed or roll. 

The Model 54 will operate on a small tractor or a Cushman Turf-
Truckster with a special P.T.O. and lift system. Now you can deep tine 
your greens without using a large tractor. 

Due to newer technology used to build the Model 54, it is a lighter 
machine without sacrificing heavy duty construction and has increased 
speed to perform your deep tine aerification tasks at a faster pace. 

The Model 54, using solid or coring tines, aerifies the ultra dwarf 
bermudas and aggress ive bents wi thout pul l ing or pucker ing. 
Now you can own an affordable deep tine aerifier. Ask your distributor 
for a demonstration today and see the "soft touch" Model 54 SOIL RELIEVER 
in action. You won't believe it until you see it. 

All 2003 Soil Relievers have a new look, however design changes go 
beyond looks as we continue to improve machine performance and durability 
on all models. 

The SOIL 
RELIEVER 

21126 Plank Road 
Zachary, Louisiana 70791 

1.800.888.9883 • FAX 225.654.7431 

Breathin'a Whole Lot F o r n ì 
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