Keepers of the Green / U ¢

What does it mean 1o be a Keeper of the Green?

Many things. Among them are excellence in achieving turf quality, leadership in developing tomorrow’s superintendents,

and dedication to the well-being and integrity of the profession.

Their accomplishments deserve recognition. That's why Golfdom and Floratine partnered to honor individuals

who personify the admirable traits which are the hallmark of superintendents.
The response was impressive. Nominations from industry professionals and support from former assistants, course owners
and managers, and others who know their work attested fo all of the candidates’ credentials. A panel of outstanding peers, them-

selves worthy of selection as keepers, evaluated the nominees on stringent criteria for professionalism, stewardship, and mentoring.

It is Floratine’s and Golfdom's privilege to announce this year’s Keepers of the Green:

Fred Biggers Brian Darrock Kurt Thuemmel Mike Wooten
Wintergreen Resort Fairbanks Ranch Country Club ~ Walnut Hills Country Club Cedar Ridge Country Club
Wintergreen, Va. Rancho Santa Fe, Calif. East Lansing, Mich. Broken Arrow, Okla.

Floratine and its associates are dedicated to the success of turfgrass managers. We strive to provide environmentally conscientious,

integrated turfgrass solutions through uncompromising quality and value in products, technical assistance, and customer focus.

We are invested in the success of the Keepers of the Green.

Floratine

Invested In The Wonder

For more information, call 901-853-2898 or e-mail techinfo@floratine.com



Fred Biggers

Kurt Thuemmel




The Cost Factor

Most superintendents say they would
try less-expensive generic versions of
useful chemical products.

But that doesn't mean they'll switch.
By Larry Aylward

Generics Generate
Competition

More post-patent products mean
| more market players. Do branded
| manufacturers feel threatened?

| By Larry Aylward
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Stick to
the Brands

You'll get a better value.
By Jim Davis

A Valuable Option

An increasing number of superintendents
are making post-patent pesticides their
products of choice.

By Owen Towne

Keeping Tradition
Alive

Golfdom and Floratine Products team up to
honor professionals with a special commitment
to mentoring. Meet the inaugural winners

of our Keepers of the Green awards.

By Mark Leslie, Frank H. Andorka Jr. and Larry Aylward
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Not Going to the Big Show?

Log on to Goffdom.com during
the show for daily coverage of
the hot news, the best rumors
and the coolest new gadgets.




The Nature Safe
Difference =

“I reduced my thatch by 45-50% the first
year | used Nature Safe, which resulted in
more efficient fertility with tremendous
density, improved water management and

| adramatic reduction in disease pressure.”

Find out why leading superintendents are making Nature Safe
their Natural Choice for optimum soil and plant nutrition.

(800) 252-4727
www.naturesafe.com

Natural & Organic Fertilizers

Formulated from high quality proteins, not waste by-products.
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THE HOME (PAGE)
OF GOLF.

www.golfcoursel.com

PRESENTED BY THE
AMERICAN SOCIETY
OF GOLF COURSE ARCHITECTS
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The U.S. Golf Hole TARGET System

S A PR

“The Best Golf Holes
in the World!”

SPECTACULAR GOLF HOLE
VISIBILITY

TARGETS PREVENT
DESICCATION &
EROSION

TARGETS Do NOT AFFECT
PLAY

TARGETS PREVENT
RAGGED HOLES

TARGETS INSTALL FAST &
EAsy

TARGETS ARE A “MUST” ON
PRACTICE PUTTING
GREENS

Order direct or through your distributor:

U.S. GoLr HOLE TARGET, INC. [Bhebiiibiiiticrsns A d
: have ugly golf holes?
P.0. Box 9985
The Woodlands, Texas 77387

Cart ToLr-Freg: (800) 256-7400

Before After

See us at Booth #2725
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Get the latest e-newsletter covering the golf
course industry delivered to your desktop—

BROUGHT TO YOU BY:

A PRM;M:
] @

Growing Trends is designed for you:

Stay on top of national and world events with news and updates
brought to you by leading industry experts and writers.

Take advantage of special BASF product offers to enhance your
golf course business.

Check out upcoming events where you can meet and network
with other industry professionals.

Get the information you're looking for quickly and easily in our
completely searchable editorial archives.

Sign up for your own Growing Trends e-newsletter today!
It's fast and easy. Just log onto www.GrowingTrendsGolf.com.
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SALT SUCKS. Yep, draws the water right out of your turf

through the roots. And it's happening more and more — soil salinity
and irrigation water quality are becoming an ever-increasing
problem. Traditional treatments such as gypsum are slow-acting
and provide inconsistent results. Turn traditional salt management
on its head with Caltrisal — it moves desiccating salts away from the
rootzone quickly and efficiently. Caltrisal can be sprayed orinjected,
and can be applied in conjunction with liquid fertilizers, making
application a snap. Switch to Caltrisal —your turf will thank you for it.

#7
Ly B
éﬂQUATROI.S 5 N. Olney Ave. * Cherry Hill, NJ 08003 * USA ¢ (800) 257-7797 * www.aquatrols.com
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Bl A FEW WORDS FROM THE PUBLISHER

y old friend Oscar
Miles sent me an e-
mail a few weeks ago
looking for some help
with a speech he was
preparing for a group
of young turf students. Oscar, the leg-
endary superintendent at The Merit Club
in Chicago, asked how I would define

the meaning of “professionalism” in our
business.

My first thought was to reply back:
“Hell, Oscar, you are the definition of pro-
fessionalism is this business.” Instead, I
sent a bullet-pointed list that used a lot of
highfalutin words like “stewardship” and
“ecosystem.” I thought it sounded pretty
good, but it turns out that I left out the
one simple but critical word that really
sums it up.

I figured it out a few days later thanks
to the online forum, ZurfNet. Oscar had
also posted a request for help with his
speech on the site and a lively discussion
ensued.

As I read the posts, which included the
opinions of some of the best-respected
folks in the business, a consensus about
what connotes professionalism eventually
formed around one word: Integrity.

It struck me as I read those posts that
this notion — that honesty and trustwor-
thiness are inherent to success — is some-
thing that sets us apart from so many other
professions.

Maybe it springs from being a part of a
game where integrity requires players to
call penalties upon themselves. Maybe it’s
the fact that the work is about quality
rather than sales or profit. Or maybe it
stems from our great fortune that the early
pioneers of greenkeeping were themselves
men of great honor.

But if I had to pick one reason why in-
tegrity is such a hallmark of professional-
ism in this business, it would be that the
work done by superintendents is usually
only truly understood by other superinten-
dents. Everyone understands and appreci-
ates what doctors, lawyers and even editors
do. Even most avid golfers have no clue
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Integrity Defines
Professionalism

BY PAT JONES

THE EARLY
PIONEERS OF
GREENKEEPING
WERE THEMSELVES
MEN OF GREAT
HONOR

how you spend your day or what qualifies
as success for you. The general public? Not
a chance.

So even though you kill yourself to have
better conditions than the guy or gal up the
street, you still respect and trust that person
because he or she is in the same boat as
you. If two superintendents can’t trust each
other, who can they trust?

Increasingly, what seems to threaten this
wonderful aspect of the profession is com-
petition for good jobs and employees. Sto-
ries about “poaching” assistants or techni-
cians are popping up too frequently.
Competition for vacant — or even cur-
rently filled — positions has led to an ero-
sion of ethics. And I don’t mean piddly vi-
olations of any written code of ethics. I
mean the wholesale trampling of the spirit
of integrity that sets us apart from the dog-
eat-dog world of business.

It’s a frustrating trend, but I have a solu-
tion. I say we all pitch in to set up an en-
dowment that will fund a new position —
Traveling Professor of Integrity Studies.
The professor will criss-cross the nation,
lecturing turf students on the value of in-
tegrity in our business.

Within a few short years, the enlight-
ened commitment of those well-taught
young people will stem the tide of ethical
erosion and return us fully to our glory
days. The only question is who should be
appointed to the professorship and become
the Johnny Appleseed of integrity?

Hmmm . . . Professor Oscar Miles. It

kind of has a nice ring to it, don’t you
think?

Pat Jones, the publisher/editorial director of
Golfdom, can be reached at 440-891-3126 or

pjones@advanstar.com
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Sprint® 330 delivers more iron to grass and keeps working after
other products have fallen short. High-performance turf needs
high-performance iron, and Sprint delivers, even in highly alkaline
or calcareous soils. That’s why it's the iron chelate turf and greens
experts have trusted for over 15 years, and why you can trust
Sprint to keep your grass in peak condition.

Admiral® controls the growth of algae and other aquatic vegetation
in lakes, ponds and other bodies of water, while adding a beautiful,
natural-looking blue. Registered by the EPA, Admiral Liquid
promotes a healthy and balanced aquatic ecosystem and is an
important part of any lake management plan. Create more beautiful
waterways with Admiral.

Green Lawnger® puts an and to discolored turf. It's not a turf

dye; Green Lawnger is an environmentally friendly permanent
. green pigment. Easily applied with most sprayers, Green Lawnger

adds a healthy, natural shade of green that wears brilliantly and

E.T"j keeps turf looking fresh until you mow it away. So, bring it
* on-we've got you covered.

www.beckerunderwood.com
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M Elalel partnership s
environmental science to
greater heights.

Bayer Environmental Science | 95 Chestnut Ridge Road | Montvale, NJ 07645 | 201-307-9700 | www.BayerES.com | © 2003 Bayer AG




