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THE WIDESPIN™ 1530 IS A GOOD EXAMPLE:

e Guaranteed 3-year warranty. Unmatched in the industry!

» Patented 3-position switch. Guarantees even application
every time.

* Patented WideSpin technology. Top dressing that ranges from
15" heavy to 30’ light—no different attachments required.

¢ Adjustable angle of spinners from 0-15°. Allows for broadcast
applications or to drive the sand into the turf.

* Galvanized hopper. No rust or flaking paint means no-stick action.

¢ A manufacturer with 40 years of turf experience. Our knowledge
brings you cutting-edge equipment.

When it comes to top dressing,

//—‘ we have been—and still are—the
WIDE SIFY i dustry leader. If you want
/ unparalleled performance in any top
dressing application, choose the WideSpin

1530. For a demo or to request product information,
call 1-800-679-8201 or visit turfco.com.

AFTER 40 YEARS OF EXPERIENGE,
OUR TOP DRESSER TEGHNOLOGY IS UNMATGHED.
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15 Feet Heavy

THE LEADER. SINCE 1961,

1655 101st Avenue NE o Minneapalis, MN 55449-4420 U.S.A
(763) 785-1000 * Fax (763) 785-0556 ® www.turfco.com


http://www.turfco.com

To protect longer,

you have to work from the inside.




PRODUCTS

That's the power of a systemic. Xylem to tip, Heritage® is the only systemic strobilurin that protects each and every blade

of grass, including new growth. Broad-spectrum disease control protection from the inside, that lasts up to 28 days

against all four major classes of fungi and the six major turf diseases. Heritage works from the inside so your turf looks

good outside. Call 1-800-395-8873 to contact your local Syngenta sales representative and learn more about Heritage.
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¥ Heritage:

www.syngentaprofessionalproducts.com
Important: Always read and follow label instructions before buying o using this product. ©2002 Syngenta. Syngenta Professional Products, Greensboro, NC 27419, Heritage* and the Syngenta logo are trademarks of a Syngenta Group Company.



http://www.syngentaprofessiorialproducts.com
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Architects love to talk about
Augusta National (pictured
above). Says Tom Johnson,
“The most disturbing factor in
golf is the Neanderthal reluc-
tance of Augusta National to
join the real world”’
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Continued from page 60

Neal Meagher: “It’s incumbent upon people
who deeply care about the courses we play
on to continue going forward with positive
education of all types to disperse informa-
tion on what is good, bad and indifferent de-
sign. That is the challenge — to make the
average golfers more savvy about what they
are getting for the extra money they pay to
play at most of the name designer courses.
So they will know if the result is worth the

brand’s name or is just average design from
a firm that is supposed to stand for excellence
only.”

Clyde Johnson: “I'm tired of hearing everyone
talk about how bad or slow business is. We
knew this was coming, and you should have
been prepared for it. The economy and the
war haven't helped matters, but golf was due
for a slowdown regardless.”

Are you in favor of golf ball rollback,
a tournament ball or neither to keep
designs relevant?

Steve Smyers: “I'm definitely concerned about
a tourney ball. Where do you draw the line
— at the club or junior or college level? I don't
know or believe it can work as simply as it
sounds. As far as the PGA Tour goes, it’s all
about entertainment dollars. People love to
watch long tee shots. Just observe the num-
ber of people following Hank Kuehne or John
Daly. As far as rolling the ball back, this is a hot
topic, and I really need to analyze whether this
is good for the masses or not.

The USGA and Royal & Ancient Golf Club
have released a Statement of Principles
(www.usga.orgltest_center/joint_statement)
regarding this issue. I back this statement for
now. The USGA is examining this issue and

Continued on page 66

MIKE KLEMME




Jake Gargasz,
First Assistant /,«v"{.' B2~
Superintendent ~ f £ @ )

In preparation for the 2003 PGA Championship at

Oak Hill, first assistant superintendent Jake Gargasz
installed EAGLE™ Series rotors and a centrally controlled
FREEDOM™ system to more efficiently manage water.

B “The fairways were firmer and more consistent because
we had much better control of the water. We substantially
cut back on areas that we had to previously hand-water —

o .
” fairways and edges of fairways — because of uniformity
: and distribution through the nozzle.
On course at the The hand-held FREEDOM-Pad" let me control the water

wherever and whenever we needed it from anywhere on
the course.”
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Oak Hill’s decision to install 1,348 EAGLE Series rotors

and a Cirrus” central control system demonstrates that
the #10-rated course by Golf Digest® shares Rain Bird’s

commitment to The Intelligent Use of Water™

B

PGA Championsh
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For information about how all Rain Bird golf irrigation products work to manage and conserve water,
click on www.rainbird.com/golf. For a hands-on demonstration, contact your Rain Bird Golf Distributor.

RAINIBIRD.

© 2003 Rain Bird Corporation



http://www.rainbird.com/golf

Architects Weigh In

A tournament ball - to control

the distance problem - is a

hot topic of discussion among

architects.

Golfdom December 2003
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Continued from page 64
is in touch with all of the constituents of the
game. | believe it will do what is best for the

»
game.

John Fought: “We should go back to the old K2A
Titliest ball spec, and the clubs should be
reviewed as well. It would help so many clas-
sic courses without having to do what Augusta
did (I may be crazy but I wish Augusta could
be restored to its original holes). I hope that we
can get this situation under control.”

Clyde Johnson: “What the manufacturers have
failed to recognize in their zeal to milk more
distance out of balls and equipment is the
liability associated with errant shots on older
golf courses that were not designed for this

technology.”

Tim Liddy: “I'm in favor of a tournament golf
ball and a maximum size driver head for
tournament play.”

Tom Johnson: “I would rather see some definitive
variety in the courses we see on the PGA Tour.
Since the Deane Beman days and the TPC
courses, the courses seem to be quite generic
with green speeds the same, fairway cuts the
same and bunker sand the same. Even the IBM
scoreboards are the same, and the Buick cour-
tesy cars the same. The list is endless. The only
things different are the outfits worn by the vol-
unteer marshals.”

Dana Fry: “I favor a tournament ball. It would be
the easiest thing to control and can help the
distance problem we're now experiencing.”

John LaFoy: “If the distance standards are rolled
back, it will hurt the average player much more
than it hurts professionals, as distance will never
be a problem for the professionals. I would vote
for setting up tour courses to USGA-type con-
ditions and let the pros whine. If they want to
hit 320 yard drives, make accuracy as impor-
tant as distance.”

Bob Cupp: “Dick Rugge [USGA Technical Di-
rector] has charts that show the average PGA
Tour driving distance increased 12 percent from
1996 to 2001 — owing 6 percent to the tita-
nium driver and 6 percent to the new breed

€ € If the distance standards

are rolled back, it will hurt
the average player much more
than it hurts professionals, as
distance will never be a prob-
lem for the professionals.’

- JOHN LAFQY

of ball. In the most simplified form, if the sides
of a square are increased by that same 12 per-
cent, the area of that square is increased by 25
percent. Therefore, if 200 acres were required
for a good golf course in 1996, by 2001 the
number was 250. What are we doing to our-
selves? We have to buy more land, cut down
more trees, move more earth, use more mate-
rials, install more drainage and irrigation, use
more water, more fertilizer and more pesticides.
And the bottom line, as our industry likes to
say, is that somebody must pay for it, and that
somebody is the player.

Ego makes people pay hundreds of dollars
to play some nameless inland golf course
because they are promised they will be cod-
dled when they get there and the golf will be
breathtaking — but it seldom is. Eventually,
the American player figured it out, and the
high-end daily fee has gone largely by the way-
side. It has taken about 10 years to prove the
idea hurt the industry, even in spite of the over-
sized egos of the players. We need $25 and $30
courses. Thanks to Tiger and Sergio and other
young players, a 12 year old in America thinks
it is cool to play golf — and we are totally miss-
ing it.”

Continued on page 68



Scratch players

When it comes to golf course jobs,
Bobcat equipment always makes
the cut. Maintenance. Digging.

b Trenching. Carrying. Handling

material. Loading and unloading.

Whether you‘re on the green or

in the sand, you'll get maximum

. drive and follow-through with
Bobcat machines. All the others
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' are just handicap players. All-wheel steer Skid-steer Track loader trenching
{ with pallet of sod loading topdresser irrigation line
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Call toll-free 1-866-823-7898 ext. 0276 Bo hcat ®

for a FREE Video Catalog and Buyer’s Guide.

Or visit our website www.bobcat.com/0276 ”’,e '””y’, ‘”’mal

Bobcat Company » P.O. Box 6000 » West Fargo, ND 58078 An @ IngersollRand business
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Architects Weigh In

Continued from page 66
Is the restoration movement being
influenced by technology race?

Dana Fry: “Too many classic courses are so
concerned with distance and getting major
tournaments that they will do anything
to get them, sometimes totally disregard-
ing the past history of the course.”

Michael Hurdzan: “Restoring classic courses
is way overrated unless we are also going
to turn back the clock and do classic
maintenance such as no irrigation or
have at least less, slower and more
undulating greens, and bunkers that
don’t necessarily play the same from
bunker to bunker. Putting a suped-up
engine in a Model T and then driving it
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on the freeway at 70 mph is not classic
restoration.”

Tom Johnson: “ ‘Restore’ might not be the
right word. ‘Stretch’ is probably more ap-
propriate. Classic courses like Merion Golf
Club that do not have room to stretch are
now fossils. Merion at 6,500 yards would
need to be played with nothing longer
than a four-iron to make it interesting.
The distance gained is part of an evolu-
tionary process that all sports encounter.
Golf’s evolution over the past few decades
with the solid ball, titanium heads and
graphite shafts has been radical on the
evolutionary scale, thus the need for more
than 7,400-plus-yard courses.”

Tim Liddy: “I don't want to get too heavy,
but [ would say the movement to restore
classic golf courses has more to do with
quality-of-life issues. That is, people (so-
ciety) look back to try and reinforce the
aspects of their heritage that they like,
and trying to implant in their future the
qualities of life they value most deeply
from experience. In other words, when
people look into alternative futures, they
inevitably look back, which reinforces
the aspects of their heritage they like and
comforting them.”

Bob Cupp: “T would like to see any restora-
tion project that was just that— a restora-
tion. It would be the same size, dedication
to shape, no matter how mean or impov-
erished. Anything else is a redesign. But
true architectural restoration has little value
in today’s world unless the course is man-
dated to play with a regulated ball. Ancient
bunkers in the world of modern dimen-
sion are little more than a curiosity. The
most glorious part of older courses was the
proximity of things — a kind of coziness
that provided a certain comfort. They were,
in the most explicit terms, friendlier. But
they're gone, thanks to balls that now go
where they never could have in those days,
not to mention pervasive litigiousness.” m

Shackelford is a contributing editor to
Golfdom and can be reached at
geoffshackelford@aol.com.
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Best Use of Phot
First Place
Carrie Parkhill, Landscape Management, “Lawncare
in Nowhere”

ography - Printed Magazines

Printed Magazines - Overall Magazine Design
Merit

Lisa Lehman/Kim Traum,

Advanstar Communications, “Golfdom”

Writing For Commercial Publications, Column

First Place

Pat Jones, Golfdom, ‘This Turf Disease Can Affect You”
Merit

Jason Stahl, Landscape Management, “Always Listen
To Your Mom”

Writing For Commercial Publications, Turf Feature Article
First Place

Larry Aylward, Golfdom, “How The Other Half Lives”
Merit

Larry Aylward, Golfdom, ‘The Apple Doesn't Fall

Far From The Tree”

Writing fo
Merti
Larry Aylward, Golfdom, ‘7he Folitics of Water"

Commercial Publications. Business Management

Writing For Commercial Publications,

Environmental Stewardship Article

First Place

Larry Aylward, Golfdom, ‘Up a Tree and Loving It

Haulmg Ilomg the Hanlware ...Again

In an annual head-to-head

contest for Green Industry
publications, the Advanstar

Landscape Group once
again reaped more Turf &
Ornamental Communicators
Association writing, design
and photography awards
than any other publisher.
Congratulations to our entire
content team.

Writing for electronic web site newsletters/magazines
(external and commercial)
First Place

Pat Jones, Golfdom, ‘7o Move or Not to Move”

Printed Magazines - Cover Page Design
Merit
Kim Traum and Dan Beedy,

Advanstar Communications, “The Golfdom Report”

Printed Magazines
First Place
Kim Traum, Advanstar Communications,
“Weleome To Golf 2025”

Merit

Kim Traum, Advanstar Communications,
‘The Golfdom Report”

- Two-Plus Page Design, Editorial

Great publications for a
great industry

Landscape

Electronic Publishing - Overall Newsletter/Magazine Design
(internal and non-commercial)

First Place

Derek Miller, BASF, “Growing Trends”
(and Lynne Brakeman, Advanstar,
Jennifer Kempes, The Dudnyk Agency)

Electronic Publishing - Overall Newsletter/Magazine Design,
(external and commercial)
First Place

TIE: Lynne Brakeman, Advanstar, “Landscape
Management net”
TIE: Lynne Brakeman, Advanstar, “Golfdom.com”
Merit
Lynne Brakeman, Advanstar, ‘Landscape Management
Week in Review”
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Guvering the Market Like No One Else For
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GCSAA CEQ Steve Mona faces
an arvay of new challenges,
from dealing with declining
ravenues to possibly moving
the association to a new city




