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Maximum power for 
season-long grub control. 

MACH 2 
Specialty Insecticide 

http://www.dowagro.com/turf
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Find out why leading super intendents are making Nature Safe 
their Natural Choice fo r op t imum soil and plant nutr i t ion. 

(800)252-4727 
www. naturesafe. com 

Mature 

o a j f e 
Mural & Organic Fertilizers 

Formulated from high quality proteins, not waste by-products. 

Did YOU Cet A 
Prom Hunter? 

Bid 

Now you can update your irrigation system with affordable, 
top-of-the-line products from Hunter Industries. 

Featuring Golf Rotors with Total Top Servicing • Heavy-Duty 
Valves • Flexible Central Control Systems. 

Call today for your copy of Hunter's Golf Irrigation Update Kit: 

800-733-2823 
w w w . H u n t e r G o l f . c o m Imiter 

G O L F 

G-800 Rotor With 
Total Top Servicing 

C I R C L E N O . 1 3 2 

Stuttering Wasn't The 
End Of His World 

Explorer, wildlife conservationist and 
author Alan Rabinowitz has discovered 
new species and hidden worlds. That's 
because he didn't let stuttering become 
the end of his. 
Alan knows that when the goal is worth 
achieving nothing is beyond reach. 
Discover what you can do about stuttering. 
Write or call toll-free, and open up your world. 

I STUTTERING 
J FOUNDATION" 

A Nonprofit Organization 
Since 1947- Helping Those Who Stutter 

1-800992'9392 
www.stutteringhelp.org 

P.O. Box 11749 • Memphis, TN 38111-0749 

"I reduced my thatch by 45-50% the f irst 
year I used Nature Safe, which resulted in 
more eff icient fert i l i ty with t remendous 
density, improved water management and 
a dramatic reduction in disease pressure." 

http://www.HunterGolf.com
http://www.stutteringhelp.org


Classifieds 

PREMIUM 
DRIVING 
RANGE MATS 

One Try is All it takes 
Natural Fiber Mats with-a Surface J 
that hits and feels like grass... 

FOR SALE 

PUT CLASSIFIEDS TO WORK FOR YOU! 
Call Laura Cieker at 800-225-4569 x2670 

800-274-6815 • 800-585-4443 Fax 
or visit our website at 

www.reliablegolf. com 

TOUR GOLF YARDAGE PRODUCTS 
GRANITE STONES BLASTED AND DELIVERED IN THREE WEEKS! 

• SPRINKLER TAGS IN STOCK 
FOR ALL SPRINKLER SYSTEMS 

• GRANITE SIGNS & STONES 
• HAZARD STAKES 6f RAKES 
• YARDAGE BOOKS IN 3-D! 

Golfdom 
Every month, GOLFDOM classifieds 
offers readers a concise and easy to read 
section of the products and services 
you're looking for. Check it our every 
month, or you might miss out. 

For all ads under $250 , payment must 
be received by the classified closing 
date. VISA, MASTERCARD, & 
AMERICAN EXPRESS 
accepted. Send to: Advanstar Marketing 
Services, 7500 Old Oak Blvd, 
Cleveland, O H 4 4 1 3 0 

BOX NUMBER REPLIES: GOLFDOM, 
Classified Dept., 131 W. First St., 
Duluth, MN 5 5 8 0 2 

FOR ADVERTISING INFORMATION 
AND AD PLACEMENT, CONTACT: 
Laura Cieker 
1 -800-225-4569 (ext. 2670), 
Fax 440-826-2865, 
Email lcieker@advanstar.com 

A bum approaches a well-dressed 
gentleman on the street. "Hey, Buddy, 
can you spare two dollars?" 
"You don't intend to spend it on liquor, 
do you?" asks the gentleman. 
"No, sir, I don't drink," retorts the bum. 
"You won't throw it away in some crap 
game, will you?" he asks. 
"I don't gamble," answers the bum. 
"You won't waste the money at a golf 
course for greens fees, will you?" asks 
the man. 
"Never," says the bum, "I don't play golf." 
The man invites the bum to his home 
for a hot meal. The bum accepts 
eagerly. On the way, the bum's curiosity 
gets the better of him. 
"Isn't your wife going to be angry when 
she sees a guy like me at your table?" 
"Probably," says the man, "but it will be 
worth it. I want her to see what happens 
to a guy who doesn't drink, gamble or 
play golf." 

1 0 4 Golfdom April 2003 

Increase your sales by nearly 
twice that of black & white ads! | 

For rates and schedules, e-mail 
Laura Cieker at lcieker@advanstar.com I 

No Drain, 
No Game! 

WaterWick's patented gravel-
vein injection system creates 

i a permanent answer to 
I chronic wet turf problems. 
1 So the game goes on without 
f delay. 

• Improves drainage 
and aeration 

• Fundamentally non-
invasive. Treated turf 
is immediately ready 
for play 

• Proven in goif course, 
sports turf and land-
scape applications 

Low-compaction WaterWick 
unit is ideal for golf greens 
and other fine turf. Or choose 
our innovative 3-point hitch 
system for your tractor — it 
injects WaterWick drainage, 
trenches, pulls pipe, lays wire 
and more. 

D O N ' T LET WET TURF BOG YOU DOWN. 
CONTACT WATERWICK. 

888-287-1644 
www.waterwick.com 

Dealer Inquiries welcome. 

mailto:lcieker@advanstar.com
http://www.waterwtck.com
mailto:lcieker@advanstar.com
http://www.reliablegolf


Classifieds 

FOR SALE (CONT'D) 

Phone: 
800-225-4569, 

x2670 
or 440-891-2670 

Fax: 
440-826-2865 

LOOKING FOR 
CUSTOMERS? 
We're Looking to 

Br ingThem to You! 

ADVERTISE IN GOLFDOM! 

E-mail: 
lcieker@ 

advanstar.com 

For rates and 
schedules, 

contact 
Laura Cieker: 

LL l i L - l i / d ' LhLü ; 
an ad ensures it will 

be seen and remembered! 

a i i : H 

QUALITY 

Bentgrass 
• W a s h e d S 0 ( l 

• On Sand 
• Grown to your 

specs 
west awn 

"WTURF 
Life is Short. Sod It! 

www.westcoastturf.com 800/447-1840 
HARCO DUCTILE IRON 

FITTINGS FOR GOLF COURSE 
IRRIGATION SYSTEMS 

Sizes 2" through 18". 
All configurations are "knock-on", 
including repair couplings. High 

strength, high corrosion resistance. 

H A R C O F I T T I N G S R 

P . O . B o x 1 0 3 3 5 
L y n c h b u r g , V A 2 4 5 0 6 

4 3 4 - 8 4 5 - 7 0 9 4 
w w w . h a r c o f i t t i n g s . c o m ^ 

FINALLY, an effective and inexpensive 
method to remove aerator cores and 

• Quickly attaches to mos t walking greens mowers 
• Debris removal as simple as mowing greens 
• Unique flotation device follows ground contours 
• Stainless steel construct ion for long life 
• Reduces labor and clean up t ime 
• Developed by a golf course superintendent 

Contact: 
CH Manufacturing 

419-502-7071 • 478-172-2430 
or visit us online at www.corehog.com 

X T O N TURF COVERS 

winter with 
XTON TURF COVERS™ 

Phone(800)786-2091 www.turfcovers.com 
Fax:(256)767-3856 info@turfcovers.com 

I N T R O D U C E < • I N F L U E N C E < • I N S T R U C T 

ARTICLES 
NEWS ITEMS 

ADVERTISEMENTS 

ravi Reprints of Golfdom articles, news items, advertisements or special 
announcements are available through Advanstar Marketing Services. 

Customized to meet your specific needs, reprints are highly effective when you use them to: 
•Develop direct-mail campaigns •Provide product/service literature 
•Create trade show distribution materials •Present information at conferences & seminars 
Extend your coverage to your website. Custom reprint packages include an 
E-Print of the same article to post on your website. 

MARCIE NAGY ADVANSTAR MARKETING SERVICES 
1-800-225-4569 EXT. 2744 • 440-891-3155 
Email: mnagy@advanstar.com 

http://www.westcoastturf.com
http://www.harcofittings.com
http://www.corehog.com
http://www.turfcovers.com
mailto:info@turfcovers.com
mailto:mnagy@advanstar.com


Out of Bounds 
• S O M E T H I N G C O M P L E T E L Y D I F F E R E N T 

scorecar 

As the bats crack, uni-
forms gather dust, 
and fans sit with a 
hot dog in one hand 
and a scorecard in 
the other, take a 

minute to thank Henry Chadwick and 
Harry M. Stevens. 

Who? 
Chadwick, a baseball pioneer, origi-

nated the idea of scoring a baseball game 
in 1861 with the intricate set of hiero-
glyphics that speak a mystical language 
to fans of the national pastime. Stevens, 
the embodiment of the American 
dream, helped make scorecards a staple 
at ballparks today. He saw the poten-
tial for increased revenue by produc-
ing scorecards featuring the names 
and numbers of the players on the 
field daily. 

Both men are also responsible for cre-
ating the throng of scorecard enthusiasts 
today — like myself. 

It was in second grade, playing for 
Red Jacket Pumps in Davenport, Iowa, 
when I first realized there was someone 
at each of our games who always knew 
the score. He sat in a folding chair 
clutching a green book and gnawing at 
the end of his pencil. Normally, a man 
like this would have freaked my 8-year-
old-self out. 

I ventured a look at the book after a 
game one day and was instandy trans-
fixed by the strange markings and the 
spate of numbers. Most of all, I was in-
trigued by a filled-in diamond. I imme-

KEEPING YOUR OWN SCORE 

AT A BASEBALL GAME TAKES YOU 

BACK TO A SIMPLER TIME 

B Y M A R K L U C E 

diately rushed home, got a ruler and 
paper and tried scoring the Cubs on 
WGN. 

It took a few questions to dad before 
I figured out how each player was a 
number and that a walk was a BB, a 
strikeout swinging a K, and — my fa-
vorite — the backwards K for the sucker 
who whiffs without lifting the bat off his 
shoulder. 

Since then, I keep score at nearly 
every baseball game I attend, despite the 
latest owner trickery of only selling 
scorecards with programs and charging 
extra for a pencil. 

My system probably isn't technically 
as official as the professionals, nor does it 
follow the explicit rules you can find at 
great Internet sites such as baseballscore-
card.com. But its mine and it works. 

It works on one of my favorite score-
cards, a lead-laden 15-13 thriller be-
tween the Cubs and Brewers at Wrigley 
Field in 1998, where I saw Sammy Sosa 
hit his 60th homer (HR) onto Waveland 
Avenue (punctuated on my card by a 
giant "60!"). It works on the other two 

times I've 
seen Sosa: a first-

inning HR at Shea, and a 
top-of-the-ninth HR at Dodger Sta-

dium to tie the game. It works on seeing 
the IB (single) in the eighth inning of 
childhood hero George Brett's last home 
game. I've got SBs (stolen bases) for 
Ichiro, a HR-GS (home run-grand 
slam) for my man Travis Fryman, a 6-4-
3 Jeter-Knoblauch-Martinez twin killing 
in the Bronx, a 6U (shortstop unas-
sisted) for a hot-smash handled by Rip-
ken who casually stepped on second at 
Camden Yards and, as a long-suffering 
Royals fan, plenty of scorecards with 
plenty of goose-eggs and backwards Ks. 

My wife Jennifer finds my passion for 
scoring at games quaint, a throwback to 
my youth. She may be right on one 
level, but there's a bit of old-school 
protest in my scoring madness. 

You see, I am not one to let an 
onslaught of outfield advertisements, 
dorky mascots (K.C. has the worst, be-
lieve me), overpriced dogs, flat beers, 
petulant players and onerous owners 
ruin what is a beautiful and simple way 
to chronicle a beautiful and simple 
game. 

Mark Luce, a free-lance writer based in 
Kansas City.\ Mo., lives 15 minutes from 
the stadium and still cant believe the 
Royals got rid of Johnny Damon AND 
Jermaine Dye. 
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C a l l e d 
SALT SUCKS. Yep, d raws the w a t e r r ight o u t o f y o u r tur f 
t h r o u g h the roots . A n d i t 's h a p p e n i n g m o r e a n d m o r e - soi l sal in i ty 
a n d i r r i ga t i on w a t e r qua l i t y a re b e c o m i n g a n eve r - i nc reas ing 
p r o b l e m . T rad i t i ona l t rea tmen ts such as g y p s u m a re s l o w - a c t i n g 
a n d p r o v i d e incons is tent results. Turn t r a d i t i o n a l salt m a n a g e m e n t 
o n its h e a d w i th Ca l t r i sa l - it moves des i cca t i ng salts a w a y f r o m the 
r oo t zone qu ick l y a n d eff ic ient ly. Ca l t r i sa l c a n be sp rayed o r i n jec ted , 
a n d c a n be a p p l i e d in c o n j u n c t i o n w i th l i qu id fert i l izers, m a k i n g 
a p p l i c a t i o n a snap . Swi tch t o Ca l t r i sa l - y o u r t u r f w i l l t h a n k y o u f o r it. 

1QUATROLS 5 N. Olney Ave. • Cherry Hil l, NJ 08003 • USA • (800) 2 5 7 - 7 7 9 7 • www.aquatro ls .com 

CIRCLE NO. 111 

http://www.aquatrols.com
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Called 
SALT SUCKS. Yep, draws the water right out of your turf 
through the roots. And it's happening more and more - soil salinity 
and irrigation water quality are becoming an ever-increasing 
problem. Traditional treatments such as gypsum are slow-acting 
and provide inconsistent results. Turn traditional salt management 
on its head with Caltrisal - it moves desiccating salts away from the 
rootzone quickly and efficiently. Caltrisal can be sprayed or injected, 
and can be applied in conjunction with liquid fertilizers, making 
application a snap. Switch to Caltrisal -yourturf will thankyou for it. 

1QUATROLS 5 N. Olney Ave. • Cherry Hill, NJ 08003 • USA • (800) 257-7797 • www.aquatrols.com 
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