
Dave's World 
• I O P I N I O N 

Unless you simply live with 
your head in a deep bunker, 
you must embrace the fact 
that pesticides and turfgrass 
aren't looking at a long future 
as soul mates. 

It really isn't like there is some kind of war 
going on out there, but we now have a brew-
ing debate over two opposing viewpoints. The 
Organic Crowd says, "Sure, man, we can be 
all things wonderful if we get off the bad stuff 
and get on the good stuff." The Chemical 
Crowd says, "You gotta have chemicals to 
have high-quality turf." 

It's interesting that history is repeating itself 
here. The opposing viewpoints usually come 
from someone who is trying to sell you a prod-
uct. If you're selling compost, you certainly 
don't align yourself with the petro-chem 
crowd. You throw rocks at their glass houses 
— and it's the same on the other side. I'm be-
ginning to tune them all out because the ob-
jectivity of the debate has been lost. 

Golf course management at the highest 
level is about stewardship. There's another 
buzzword that's been kicked around too much 
for my taste. In some cases, there will be situa-
tions where some form of limited chemical 
use may be required or even desired. So the 
notion of stewardship is really individual ef-
fort doing great things. I'm all for that. 

The question comes up all the time, as I be-
lieve it has through the whole history of man-
aging fine turfgrass: Is it possible to have an or-
ganic golf course? The division between 
organic vs. inorganic isn't as black and white as 
partisans on both sides would have you think. 
After all, it's nearly impossible to put a limiting 
definition on the word "organic." 

To some, it means pesticide-free. To others, 
it means pesticide- and synthetic-chemical 
free. To yet another crowd, it means you're 
buying a new product that tells you in the sales 
literature that "you are being organic." 

I can't hold on to any one definition. I've 
eaten plenty of organic produce and plenty 
from conventional farming, and the fact is 
that you can get bad-tasting food from either 
camp. It's the same for turfgrass. Organic pro-
grams and synthetic programs can both yield 
dead grass. For the transitional course that's 
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moving toward more sustainable manage-
ment, however, one little hiccup in appear-
ance causes the voices from the other side to 
chant about not being able to grow grass 
without the chemicals. 

Stories circulate about facilities here or 
there that have been organic. Some of them 
are so labeled because governments insist on 
it. Some of them earn the label because some 
superintendent decided to be a rebel. Some 
get the label from necessity because their 
budgets don't give them the purchasing 
power for much more than basics, which are 
often organic. 

I'm lucky enough to get to see all kinds of 
operations and, label or no label, some courses 
are doing some really cool stuff. They don't 
give a hoot about being dragged into some 
Black Spy vs. White Spy debate about 
whether they're organic or not. 

I keep getting the same phone call and the 
same e-mail from different people: Can we 
have pesticide-free golf courses? Of course we 
can. But will the customer — the all-knowing 
golfer who follows golf on the Internet, watches 
it on TV, quotes about Stimp readings and gabs 
about "who looks better than who" — accept 
some degree of blemished turfgrass because the 
superintendent decided not to use a plant-pro-
tection chemical? For there to be pesticide-free 
golf, players will have to allow for some differ-
ent, more natural smells now and then. 

I don't think golfers are ever going to ask 
for less from us Turfheads. Is it really possible 
to return to "Amish Turf Management" when 
so much pressure is on everyone to be perfect? 
Maybe, but waiting for the USGA to mandate 
a return to hickory shafts might be in the 
same line of thinking. 

Dave Wilber is a Sacramento, Calif-based 
independent agronomist who's in the field daily. 



The Company Line 
• I PRODUCTS & SERVICES 

<4 Fountain spray patterns 
Otterbine Barebo has added three new spray pat-
terns to its Aerating Fountain line - the Comet, the 
Galaxy and the Saturn. 

The Comet creates a thick column of water and 
is able to maintain its symmetry in blustery condi-
tions. The two-tiered Galaxy is designed to mini-
mize clogging and hold its pattern in windy condi-
tions. The Saturn could be considered a compact 
version of Otterbine's Sunburst pattern. It produces 
a more condensed and fluid pattern. 
For more information, contact 610-965-6018, 
www.otterbine.com or 
CIRCLE NO. 200 

Golf car program 
Yamaha Golf-Car Co. offers the Yamaha 
Certified Pre-Owned Program. 

"We have heard from many customers 
that in the existing business climate, there is a 
real need for a low-cost alternative to leasing 
new golf cars" said Bill Szarowicz, Yamaha's 
vice president "Many courses are looking for 
additional units to complete their fleets during 

peak season, while other courses with budget 
constraints are looking for a more affordable 
way to offer new looking golf cars to their pa-
trons. After months of preparation, Yamaha 
Golf-Car Co. is prepared to meet both of 
these needs." 
For more information contact 866-747-4027, 
www.yamahagolfcar.com or 
CIRCLE NO. 201 

Tire sealant 
Gempler's offers tire sealant to put an end to 
flat tires while reducing downtime and saving 
money. Gempler's product seals tread punc-
tures and leaks up to one-fourth inch in diam-
eter. Just remove the tire's valve core and 
connect the applicator hose to the valve stem. 
The sealant is available in an off-road grade 
for vehicles that travel less than 4 0 mph, and 
in a heavy-duty grade for vehicles requiring 
extra tire protection. 
For more information, contact 800-382-8473, 
www.gemplers.com or 
CIRCLE NO. 202 

A Turf maintenance tool 
Arts Manufacturing & Supply introduces the 
DivoTender, a turf maintenance tool that acts 
as a one-step procedure to spread dry seed 
mixes evenly, and eliminate the use of buck-
ets and scoops. It can be purchased as a 
hand-held unit with the capacity to accommo-
date enough material to fill 50 divots or as a 
backpack unit to fill 175 divots. 
For more information, contact 800-635-7330, 
www.ams-samplers.com or 
CIRCLE NO. 203 

Soil mover 
Dakota Peat & Equipment has added the Model 
1012 Soilmover to its product line. The Soil-
mover features a hydraulic ripper blade with a 
single or dual tilt 10-foot blade. The system is 
laser adaptable. The hydraulic ripper system 
features 12 ripper shanks adjustable to four 
positions and is designed for use in grading 
and shaping, ditch cleaning and sloping, land-
scaping, mud and snow removal, and road lev-
eling and repair. 
For more information, contact 800-477-8415, 
www.dakotapeat.com or 
CIRCLE NO. 204 

PENNSTATE 

"My education 
from the Pern 
State Golf Course 
Turfgrass 
Management 
Program enabled 
me to reach my 
highest goals in 
the golf course 
industry. 

Matt Shaffer, director of 
golf course operations, 
Merion Goff Club 

Get a world-class education in 
golf course turfgrass management 
in Just 18 months. 

To find out how Perm State's Coif Course Turfgrass Management Program 
can help you succeedcall 814-863-0129 or visit our Web site at 
http://www.agronomy.psu.edu/Academic/TurfgrassT.html 

Penn State is committed to affirmative action, equal opportunity, and the diversity of its workforce. il.Ed. AGR 02-126 

http://www.otterbine.com
http://www.yamahagolfcar.com
http://www.gemplers.com
http://www.ams-samplers.com
http://www.dakotapeat.com
http://www.agronomy.psu.edu/Academic/TurfgrassT.html


PROUDLY SALUTE... 

LOCAL HEROES 
Yamaha and Golfdom are partnering to pay tribute to superintendents around the nation who serve their profession 

as volunteer leaders of local chapter associations. Please join us in thanking these "local heroes" 

¡ ¡ p l l l l l i l Ä S I l l l l l 

Most golfers stand a better chance of breaking your golf car than they do 100. Unless they're riding in a 

Yamaha. Remember, it's made by the same company that turns out ATVs, WaveRunnersf and motocross 

bikes. Though the way golfers drive, it's hard to say 

which vehicles take more abuse. To torture a Yamaha 

Golf Car yourself, call us toll-free at 1-866-747-4027 

or visit our website at www.yamahagolfcar.com. T O U G H E R T H A N GOLF. 

© 2 0 0 2 Yamaha Go l f -Car C o m p a n y 

Geoff Coggan, CGCS, MG 
The Great Outdoors G&CC, Titusville, Fla. 
President, Florida GCSA 

The Americanization of the Brit from Sherwood Forest 
is complete. The transplanted Englishman not only is 
an American citizen now, Geoff is a past president of 
the Central Florida GCSA and current president of the 
Florida GCSA, the umbrella association for all 12 
GCSAA chapters in the Citrus State. 

He has called upon his fellow superintendents to 
get involved in legislative issues. 

'There are issues that need a voice to express our concerns," he says. 
"We need to position ourselves as the experts to talk to before people 
who don't understand the business blindly write laws and ordinances." 

Coggan is also one of only 31 Master Greenkeepers in the world. 
Florida GCSA Past President Darren Davis of Olde Florida GC says of 

Coggan: "I respect Geoff immensely. He has been active, making sure the 
association not only gets through this year but looks toward the future." 

BECAUSE OFTHEM, OUR INDUSTRY IS A BETTER PUCE. 

Jim Loke, CGCS 
Bent Tree CC, Lancaster, Pa. 
Member, Board of Directors, Musser Foundation 

Jim has always been highly involved in local GCSA 
chapters and other golf-affiliated organizations. He 
became president of the Northern Ohio GCSA while 
working at Firestone CC and Quail Hollow Resort in 
Ohio. Then he became president of the Central 
Pennsylvania GCSA after coming to Bent Creek CC in 
1992. 

Despite the time consumed by these volunteer 
efforts, Jim says: "I've learned so much that has been invaluable. You 
deal with superintendents who are willing to share what works and 
doesn't work. The guys who are not involved are missing a lot of infor-
mation and insights. 

'You have a family, but your real family is also in the industry. I owe a 
lot to people like Joe Baidy, John Spodnik and Frank Dobie," he says. 

Dobie, the current Musser Foundation president, said, "Like most 
people who volunteer, Jim is not doing it for credit, his own ego, or 
recognition, but rather because the work needs to get done." 

DO YOU KNOW A LOCAL HERO IN YOUR CHAPTER? 
Send us a note at pjones@advanstar.com. We may feature your hero in an upcoming tribute. 

http://www.yamahagolfcar.com
mailto:pjones@advanstar.com
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Irrigation is a major investment 

Professional m e m b e r s of t he 
Amer i can Soc ie ty of Irr igation 
Consu l tan ts have passed 
an ex tens ive peer rev iew and 
qual i f icat ion process. 

Work i ng w i t h an ASIC m e m b e r gives 
you t he con f idence that a highly-
qual i f ied irr igation consu l tan t is on 
t he job, help ing to p ro tec t your 
in terests and your inves tment . 

Contact ASIC to f ind a consultant near you. 

American Society of 
Irrigation Consultants 
221 NORTH LASALLE ST 
CHICAGO, IL 60601 
312.372.7090 
FAX: 312.372.6160 
WVWV.ASIC.ORG 

http://www.golfcoursel


Precise GPS/GIS data provides many possibilities: Complete inventory 
of assets, redesign of existing courses, build yardage booklets, produce 
maps of irrigation system with drainage analysis. Possibly reduce 
fertilizer cost with precise maps and manage overall course maintenance 
and management activities. m 

•Aiwa 
Advanced Geodetic Surveys, Inc. 

Golf Course Mapping • Inventory As-Builts 
• Irrigation • Maintenance • Construction 

877-755-4680 
• 5700 GPS TS • ExplorelT Systems 

Advanced Geodetic Surveys, Inc. 
( 979 ) 5 5 3 - 4 6 7 7 e -ma i l p j@agsgps .com 

Visi t ou r Webs i t e a t h t t p : / / w w w . a g s g p s . c o m 
(979 ) 5 5 3 - 3 7 5 6 fax 

T E R R A T O P P E R S 
• Spread Heavy - Spread Light 

You can do it all with Terratopper! 

Quality 
Equipment for 

Tiirf 
Professionals 

GET THE 
BEST 

Get the latest e-newsletter covering the golf 
course industry delivered to your desktop-

l 

Prevent damage from 
Canada geese-
A new visual bird repeller 

Uniquely painted blades scare geese with uv light. 
Wind driven blades repel geese in up to 2 acre area. 
$ 6 9 e a c h JWB Marketing 

Call: (800) 555-9634 
www.birdcontrolsupplies.com 

Terracare Products Co., Inc. 
P.O. Box 250 

Pardeevi l le, W l 5 3 9 5 4 
Phone (608) 429-3402 Fax (608) 429-2889 

BUY THE 
ORIGINAL 

When you buy a TERRATOPPER topdresser you get a perfect 
spread, a short turning radius, trouble-free auger feed, and right, left, 
or full circle spread options. No expensive, high maintenance belts. 
Three different models to meet your needs and budget. 

www.terracareproducts.com 

Growing Trends is designed for you: 

Stay on top of national and world events with news and updates 
brought to you by leading industry experts and writers. 
Take advantage of special BASF product offers to enhance your 
golf course business. 
Check out upcoming events where you can meet and network 
with other industry professionals. 
Get the information you're looking for quickly and easily in our 
completely searchable editorial archives. 

Sign up for your own Growing Trends e-newsletter today! 
It's fast and easy. Just log onto www.GrowingTrendsGolf.coin. 

¡¡¡nil^fm) 
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BROUGHT TO YOU BY: 
âMISF 

C I R C L E N O . 1 3 3 C I R C L E N O . 1 3 4 

mailto:pj@agsgps.com
http://www.agsgps.com
http://www.birdcontrolsupplies.com
http://www.terracareproducts.com
http://www.GrowingTrendsGolf.coin


Classifieds 

For all ads under $ 2 5 0 , payment must 
be received by the classif ied c losing 
date. VISA, MASTERCARD, and 
A M E R I C A N E X P R E S S accepted. 
Send to: Advanstar Marketing Services, 
7 5 0 0 O ld Oak Blvd, Cleveland, O H 
4 4 1 3 0 

BOX N U M B E R REPLIES: 
• Mail to: Golfdom, (Golf Box #) , 

131 W. First St., Duluth, M N 5 5 8 0 2 
• Fax to: 218 -723-9683 (please include 

box number and magazine title on cover 
page). 

• E-mail to: bl indbox@advanstar.com 
(please include box number and 
magazine title on subject line). 

FOR A D V E R T I S I N G INFORMATION 
A N D A D PLACEMENT, CONTACT: 
Leslie Zola, 1 - 8 0 0 - 2 2 5 - 4 5 6 9 (ext. 2670) 
Fax 4 4 0 - 8 2 6 - 2 8 6 5 
Email lzola@advanstar.com 

COOURSE MAPPING/MANAGEMENT 

manage your course, manage your time, 
manage the important things 

L a n d L o g i c 
O .com 

FOR SALE 

Two guys meet up at the first for a game 
and d iscover that bo th of t hem have a 
psycho log ica l p rob lem and need to play 
the game in an unconvent ional fashion. 
Turns out they see the same doctor , w h o 
has p rescr ibed a g a m e of gol f us ing an 
imaginary golf ball to reduce stress. A n d 
so they tee off w i th their imaginary balls. 
Hi t t ing eagles, pars and bi rd ies and 
keep ing d o w n the midd le the w h o l e 
game, they reach the 17th. The first guy 
ind icates that because their sco res are 
even so far, he shou ld go first. S o he hits 
off w i th his imaginary ball. 
"Look at that! A beauti ful shot jus t on the 
e d g e of the green!" he exclaims. 
The s e c o n d guy hits his imaginary ball, 
and lo and b e h o l d - it a lso lands on the 
e d g e of the green, right next to the other 
guy 's ball! The first guy l ines up and 
putts. "You won ' t bel ieve i t - my ball just 
rol led into the cup ! I w in ! " he c rows . 
The s e c o n d guy responds, "You won ' t 
bel ieve it, e i t h e r - you just hit my ball!" 

month 

TOUR GOLF YARDAGE PRODUCTS 
GRANITE STONES BLASTED AND DELIVERED IN THREE WEEKS! 

• SPRINKLER TAGS IN STOCK 
FOR ALL SPRINKLER SYSTEMS 

• GRANITE SIGNS STONES 
• HAZARD STAKES & RAKES 
• YARDAGE BOOKS IN 3-D! 

I - 8 0 0 - 3 8 3 - 9 7 3 7 

WaterWick 
MlltiílÉlfÉiÉÉtollitol 

IMPROVES 
DRAINAGE! 

«ttáíMt 
IMPROVES 

AERATION! 

Patented non-invasive process 
inserts gravel into the soil without removing 

any existing material. 

Innovative System -
A 3-point hitch to hook up to your existing tractor. 

Call for details: 
888-287-1644 

www.waterwick.com 
Southampton, NY 11968 • Franchise/Dealers Wanted 

r o l l i m i 
QUALITY 

• Washed y 
• On Sand 
• Grown to your 

WEST COAST 
-WTURF 

Life is Short. Sod It! 

www.westcoastturf.com 800/447-1840 

LET CLASSIFIEDS WORK FOR YOU! To advertise in Golfdom, e-mail Leslie Zola at lzola@advanstar.com 

Missing the little things? 

mailto:blindbox@advanstar.com
mailto:lzola@advanstar.com
http://www.waterwick.com
http://www.westcoastturf.com
mailto:lzola@advanstar.com


Classifieds 
FORSALE (CONT'D) 

H y d r o - S p r i g g i n g M a c h i n e 

HELP WANTED 
• FMC ( John Bean ) • Hypro • 

• F.E. Myers • Udor • 
• C o m e t a n d G e n e r a l Pumps • 
Also Spray ing Systems Tee-Jet 

a n d A lbuz spray nozzles. 
W e h a v e a c o m p l e t e l ine o f 
sprayer accessor ies such as 

spray guns, hoses & hose reels. 

Discount Sprayer Parts 
REPLACEMENT PARTS & PUMPS FOR: 

Call TOLL FREE: 888-SPRAYER 
for a free catalog. 

Email: spraypts@bellsouth.net 
Website: SprayerPartsDepot.com 

To advertise, call Leslie Zola at 800-225-4569 x2670 

NEED L E G A L WORKERS? 
The Southwest's largest recruiter and processor of 

LEGAL seasonal workforces for the Green Industry 
through the federally organized H2-B program. 
• No more fear of INS raids and fines 
• Genuine social security numbers 
• We wade through all of the paperwork for you 
• Your workers are delivered to your door 

Call: 210-695-1648 or 
www.head-honchos.com 

Call Turf-Tec 
for our free catalog 

800-258-7477 
www.turf-tec.com 

Be prepared this winter with 
XTON TURF COVERS™ 

www.turfcovers.com 
info@turfcovers.com 

M a s c a r o 
Prof i le 

S a m p l e r 

Phone(800)786-2091 
Fax:(256)767-3856 

ARTICLES 

NEWS ITEMS 

ADVERTISEMENTS 

Customized to meet your individual needs, reprints are highly effective when you 
use them to: 

• Develop direct-mail campaigns • Present info at conferences/seminars 
• Provide product/service literature • Create trade show distribution materials 

Extend your coverage to your website. Custom reprint packages 
include an E-Print of the same article to post on your website. 

M A R C I E N A G Y • ADVANSTAR MARKETING SERVICES 
1-800-225-4569 EXT. 2744 • Email: mnagy@advanstar.com 
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Out of Bounds 
• I S O M E T H I N G C O M P L E T E L Y D I F F E R E N T 

swiss kni 

I first saw it in my dad's 
dresser drawer, and it 
beckoned to me —- shiny 
and puzzling with gorgeous 
curves. I pawed it with my 
7-year old hand, and discov-

ered the most practical item known to 
humanity — the Swiss Army knife. 

I slid my little fingernails into the 
grooves and slowly unfolded a bevy of 
tools of varying sharpness and won-
dered how you could get it all in such a 
compact package. Even then I knew 
knives weren't toys, but how could a 
little boy resist a diminutive saw, a 
twisting corkscrew, that magnifying 
glass and those tweezers? 

What I didn't know then was that 
the son of a Swiss hat maker leveraged 
everything back in the 1890s in hopes 
of making a quality knife/tool suitable 
for use by soldiers. But Karl Elsener 
lost his financial fanny because Ger-
man mass-production crafted the 
knives faster and cheaper. However, 
Elsener went back to the drawing 
board and came up with a lighter, 
more versatile knife deemed The 
Officer's and Sports Knife. 

That knife has more than 400 varia-
tions — small ones for key rings, 
pocket tools, a snappy golf tool, 
watches, cutlery and, the beauty of the 
line, the Swiss Champ, which features 
33 different functions. In addition, the 
Swiss Army knife has been a favorite 
gift of American presidents to guests of 
the White House. The knives have 

THESE MULTIFACETED 

TOOLS ARE AMONG THE MOST 

PRACTICAL ITEMS KNOWN TO 

HUMANITY B Y M A R K L U C E 

been to the peak of Mount Everest, to 
the North and South Poles and even 
orbited the earth on the space shuttle. 
If that's not enough, the Swiss Army 
knife has saved lives. It was used to per-
form an emergency tracheotomy on a 
young girl and to cut the clothes off a 
man who fell into water during an ex-
pedition to the North Pole. 

If you have one of these gems, you 
know how handy they are. If you need 
wine opened, desire to cut rope, need a 
close peek at the fine print or need to rid 
the frayed cuffs from your fancy clothes, 
the Swiss Army knife always saves the 
day. Beyond the sensible and practical 
uses, the knives are a triumph of aesthet-
ics and engineering. Unlike so many 
things American, the Swiss know how to 

merge style and substance. 
Outside of the standard 

knife, there are two 
Swiss Army products 
that will provide in-

stant relief in the car or 
on the course. First, the 

SwissCard is the size of a 
credit card (and double the thick-

ness) and fits snugly into a wallet. Whip 
it out and you have scissors, a letter-
opener/blade, nail-file/flat-head screw-
driver, a small pen, tweezers, a toothpick, 
a straight pin and a ruler. It's only about 
$27 and makes a great gift. 

The other is the SwissTool. Sleeker 
and stronger than other brands, the 
SwissTool ($75) features 24 different 
items to help you get through a day on 
the course. Wire cutters, five screw-
drivers, a couple of blades, a crimper, can 
opener, and, of course, pliers. It folds to-
gether nicely and can be worn in a sheath 
on the belt. 

I'm looking at my three Swiss Army 
tools right now, especially the standard 
knife that makes its home in my desk 
drawer. I find myself wondering when 
I will pass the knife along to our son, 
Miles. Whenever that is, I'm sure the 
knife will be as good as new. 

Mark Luce sharpens his blade in Kansas 
City, Mo. You can reach him at 
mluce@earthlink. net. 
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BROADLEAF HERBICIDE FOR TURF 

New Speed*Zone contains 
carfentrazone, the newest chemistry 
available to the turf market for 
broadleaf weed control. 

This unique new active ingredient 
wil l give you awesome results in 
your weed control program. 

In university tests and field 
trials Speed+Zone has 

consistently s h o w n fast 
control of tough weeds 

like clover, plantain, 
ground ivy and 

spurge. 

Don't wait 30 
days or more 
for clover 
control. Get 

your weed 
control program o n 

track with Speed*Zone 
Broadleaf Herbicide. 

Ü̂T) pbi/Gondon 
I c Q R P G n a t i o n 

An Employee-Owned Company • Visible results in just 24 hours 

• The most effective and fast-acting 
cool weather product ever 

• Clover control in as little as 
one week 

• Rain fast in 3 hours 

F r o m t h e m a k e r s o f 
T R I M E C H e r b i c i d e 

Always read and follow label directions. Speed*Zone is a trademark of PBI/Gordon. 
©2001 PBI/Gordon Corporation CIRCLE NO 102 
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THE FASTEST WEED CONTROL-fHFff 
GET READY FOR 
FAST RESULTS 

pbigordon.com 
1-800-821-7925 




