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SOLUTIONS, IDEAS & OPINIONS

PROUDLY SALUTE...

LOCAL HEROES

Yamaha and Golfdom are partnering to pay tribute to superintendents around the nation who serve their profession
as volunteer leaders of local chapter associations. Please join us in thanking these “local heroes.

BECAUSE OF THEM, OUR INDUSTRY IS A BETTER PLACE.

Monroe S. Miller Greg Searle
Blackhawk CC, Madison, Wis. Cape Arundel GC, Kennebunkport, Maine
Editor of Wisconsin GCSA's The Grass Roots Maine GCSA Education and Monthly Meetings Chairman

The U.S. Postal Service has nothing on Monroe.
Since he took over as editor of The Grass Roots in
1984, not only has he never missed a deadline, but
the one-man editorial gang has won the GCSAA
national award in his publication's category every
year since 1985. Monroe, who has held every office
in the state chapter, assumed the editorship after

Greg recently resigned as superintendent at the
home club of the first President Bush (that's "41" to
the locals), but he remains active in the Maine
GCSA, which he has served in every capacity for 27
years, including president in 1984-85. While operat-
ing his new business, Super Turf Consultants in

stepping down as president in 1984. "We needed to Kennebunkport, Greg s also a member of the chap- :
improve it, and | was willing to make the commitment," he says. ter‘s'board of d'lrectors and is in his sixth year on the USGA's Green
A Vietnam War veteran with undergraduate and graduate degrees Section Committee.
in turfgrass management from the University of Wisconsin, Monroe has Having hobnobbed with 41's pals like the venerable Arold Palmer,
been superintendent at Blackhawk CC since Jan. 1, 1973. Ken Venturi, Fred Couples, Ben Crenshaw and Davis Love Ill, Greg point-
"Monroe puts in more time than any of us just doing that publica- ed to "the friendships that last a lifetime — those with my colleagues”
tion," said Wisconsin GCSA President David Brandenburg Jr. of Rolling as his favorites. About the Maine GCSA, he said, "I can't say strongly
Meadows GC in Fond du Lac. "Wisconsin is such a big state, and that enough how important that organization has been to me, personally
pugt:tlhcation is the only contact some of us have. It keeps the group and professionally.”
together." .

DO YOU KNOW A LOCAL HERO IN YOUR CHAPTER?

Send us a note at pjones@advanstar.com and we may feature your hero in an upcoming tribute.
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“We coordinate

our efforts
because we
want people

to walk off

our course
pleased with
what we've done.’

JOEL RATCLIFF
SUPERINTENDENT
WORLD TOUR GOLF LINKS
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Replica Courses Require Patience and Precision to Construct

Joel Ratcliff isn't only the certified superintendent of International World Tour Golf Links in Myrtle
Beach, SC. He also helped build the course along with a local construction company, which gives
him an appreciation for what it takes to create a replica course.

“We recreated holes from 23 different courses when we built this facility Ratcliff says. ‘It
wasn't easy to do because we only had seven feet of elevation change on the 236 acres of prop-
erty. If you're going to recreate holes with severe undulations, you have to move some dirt”

Move dirt they certainly did — 1.3 million cubic yards, to be exact.

“Everyone's talking these days about minimalist design;’ Ratcliff says. “You can't adhere to that
philosophy if you want to get a replica course right”

Aside from the massive earth moving, the biggest challenge at World Tour was routing.

“You don't want to plop holes down simply because they fit;' Ratcliff says. “If you do that, then
you ruin the overall flow of the course and leave your golfers feeling out of sorts”

Once you've got the holes chosen and routed, the next challenge concerns what grasses to
use. Obviously, the grass they grow at St. Andrews in the Scottish climate won't thrive in South
Carolina's heat. To provide value to your golfers, however, you have to choose grasses that will

most closely mimic the originals, Ratcliff says.

For International, Ratcliff chose L-93 for the greens and 419 bermudas elsewhere, While it's
not authentic on some of the holes, it's close enough so the golfers get the experience they're

looking for.

“You want to emulate the holes as closely as possible, but there are limits on what you can do
Ratcliff says. “| believe most golfers walk off our course satisfied with their experiences. That's

what keeps me and the owners happy!

Continued from page 60

“If you woke up every day thinking about
the history that’s been made on the holes
you're caring for, youd be paralyzed,” Schafer
says. “You have to think of it as No. 10 is just
No. 10, which happens to emulate whichever
famous hole it’s patterned after.”

Schafer says he occasionally feels added
pressure because the price of a round of golf
at his course makes it a special-occasion course.

“This course is no one’s home course,”
Schafer says. “This is a course you play as a
treat. I only have one chance to make a first
impression. In the end, you can only do the
best you can.”

Ratcliff, who also helped build World
Tour, says his biggest challenge involves keep-
ing up with all the renovations on the origi-
nal courses that have contributed holes to his
course.

“You finally get your holes to play like the
originals, and the home course redesigns the
hole to compensate for modern equipment,”
Ratcliff says. “We won't be able to keep up
indefinitely. If we tried to, we'd be tearing up
holes all the time. Then people wouldn't want

to play your course.”

— Frank H. Andorka Jr., Managing Editor

Location, location, location

Often, a replica course’s location differs rad-
ically in climate and topography from the
areas where the original holes hail, Stephens
says. While it may be easy to grow azaleas in
April in Georgia, it’s almost impossible to
grow them in the middle of a scorching
Houston summer.

“We want the holes to look as true to the
originals as possible, but sometimes it’s just
not possible,” Stephens says. “You can’t grow
azaleas when it’s 100 degrees outside and
humid. That's when we have to explain to our
golfers that it might not be a perfect replica.

“We aim for Amen Corner to look perfect
in April during Masters” week because that’s
when we'll get the most play on those holes,”
he adds. “The rest of the year, we make it look
as close as possible, but we have to make con-
cessions to our climate.”

Schafer says his biggest challenge since join-
ing The Royal Links 16 months ago was to
change his mind about providing wall-to-wall
green for his customers. After all, most Eu-
ropean courses don' have triple-row irrigation
systems.

Continued on page 66



We don’t want no
stinking weeds!

We hear you.

We've got a solution for all your problems.

GHASER
ULTRA

THREE-WAY HERBICIDE

H ERBS I CI DE

GHASER 2

AMINE HERBICIDE

KLEENUP PRO

GRASS AND WEED KILLER

CHASER ULTRA is three way combination of MCPA, Clopyralid and 2,4-DR
which is aimed at providing effective control in both cool and warm
seasons. It is an excellent choice for broadleaf weed control and has
demonstrated exceptional control on white clover, dandelion and plantain.

CHASER is the original ester formulation of 2,4-D and triclopyr that controls
most broadleaf weeds, including hard-to-kill weeds that other comparable
chemistires do not control. It has shown excellent turf safety and mixes well
with most pesticides and fertilizers.

CHASER 2 has all the power of Chaser with the safety of a warm weather
amine formulation. It can be used on ornamental turf such as lawns, golf
courses (fairways, aprons, tees and roughs), parks, highways, cemeteries
and similar non-crop areas; and sod farms.

KLEENUP PRO is the easy-to-use and proven 41% glyphosate solution for
keeping landscaped areas clear of weeds and unwanted grasses and for
spot controlling weeds in hard to reach places. The long-lasting systemic
control prevents regrowth and has virtually no residual activity.

For more information, contact your local UHS representative

www.uhsonline.com
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Our fertilizer
comes with
a built-in
insurance policy.

Net Weight 50 Lbs (22.7 kg)

495 Vst bt forstiaom e o —traten wyeh

UHS Signature Brand Fertilizers with Prospect Plus
not only provide quality nutrients, they also work to:

* Help turf establish or withstand

environmental stresses

* Develop a more fibrous, extensive

root system

* Build greater shoot mass

* Increase uptake of soil nutrients
and moisture

* Increase photosynthesis

* Enhance early plant growth and vigor

UHS Signature Brand Fertilizers with Prospect® Plus have been impregnated with a proprietary nutrient solution that has
shown a remarkable ability to improve vigor, quality and stress tolerance in turf, trees and ornamentals. The patented additive in
Prospect® Plus has been tested extensively on many crops, including turf, in laboratory, greenhouse and field studies in the U.S.

and several other countries.

Those studies have consistently shown a
positive effect on early plant growth and
development and with mature plants under
stress. Sod farms results show that turf can be
harvested earlier due to increased root mass and
quicker establishment from seed or sprigs.
Mature turf has greater root mass with a noted
"tighter" visual appearance and less
susceptibility to stress.

The same benefits can be found in Prospect;
a liquid micronutrient for foliar application or for
use in fertigation systems.

Effect of Fertilizer with Prospect Plus on
Creeping Bentgrass Density
Ohio Turfgrass Foundation Research and Educational Center - 2000

% Turf
Treatment Rate Density
Check 60.00
Fertilizer (46-0-0) 0.014 [b. N/1000 sq. ft. 72.00
Fertilizer (46-0-0) + Prospect Plus 0.014 b. N/1000 sg. ft. + 48 oz./acre 77.00

Seeded on August 4, 2000 with G-2 creeping bentgrass at a rate of 2 Lbs. per 1000 sq. ft.
Density measurements were based on % cover taken visually on 10/4 (8 weeks after treatment)

Study Results: “.. a significant increase in creeping bentgrass establishment two months
after seeding with the application of fertilizer and Prospect Plus compared to the untreated
control.” A 22% improvement over check and more than a 12% increase over fertilizer
alone!

For more information, contact your local UHS representative

www.uhsonline.com
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WiLL TiGerR BE PrLAYING IN
THE MASTERS THIS YEAR?

It s Ur'ToYey.

PrLay THE FANTASY GOLF CoONTEST ExcLusivELY FOrR GOLF

COURSE SUPERINTENDENTS AND SPORTS TURF MANAGERS!

It's free. It's fun. And this year, it's exclusively
online. It's The Major Challenge, the fantasy
golf contest where you're the coach and the
world’s best golfers are on your team!
As your team competes in the
Masters, the U.S. Open, the British
Open, and the PGA Championship,
you have a chance to win great
prizes, from travel golf bags
to an all-expense paid

§ A =
trip to this year's

Bse,

THE

MAIOR

(CHALLENGE

John Deere Team Championship in Scottsdale,
Arizonal! The '
Major Challenge is

sposored
by the John Deere Golf & Turf
Division and Golfdom Magazine
and is being offered to golf course
superintendents, sports turf
managers and their crews. Go to
The Major Challenge website and

register your team today!

N

www.majorchallenge.

SpONSORED By

Q

JOHN DEERE

Golfdom
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The second hole on the International Course at World Golf
Links is inspired by No. 4 at Valderama, where the United
States lost a Ryder Cup to the Europeans.

“It's been a lot

of fun working
on this project”

TODD STEPHENS
SUPERINTENDENT
TOUR 18 HOUSTON
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Continued from page 62

“On this course, it’s the exact opposite of
what you experience on other courses in this
country,” Schafer says. “When you're trying
to replicate holes from Europe, particularly
Scotland, you don't have completely green turf.
Therefore, to remain true to the originals, you
have to allow for a lot more brown.”

Brown turf isn't hard to create in Las Vegas,
where summer temperatures often reach 120
degrees F, Schafer says.

Schafer says most of the course’s golfers are
people who will never travel to Scotland to play
Carnoustie or St. Andrews. His job, as he sees
it, is to help them have the experience without
the expense of traveling overseas. The pressure
builds, however, because of the price tag.

“You have to take care of them from start
to finish and make sure they enjoy their
round,” Schafer says. “Otherwise, they'll never
come back.”

Ratcliff says it takes a complete team
effort, from the pro shop to the crew mem-
ber raking bunkers, to make replica courses
successful.

“We coordinate our efforts as much as pos-
sible because we want people to walk off our
course pleased with what we've done,” Rat-
cliff says. “That starts in the bag drop-off area
and follows them around the course. We need
to be attentive to our golfers’ needs even more
than your average course because of the price
of admission.”

Stephens says the green complexes at his
course present the largest maintenance

headaches for him. Most of the holes repli-

cated at Tour 18 have smaller-than-normal
greens because the original courses don't han-
dle a high volume of golfers. Unfortunately,
when 50,000 rounds parade through, it’s hard
to keep the traffic from ruining them.

“The small greens present some problems,
but they’re not insurmountable,” Stephens
says. “You have to aerify more aggressively and
be more vigilant about traffic wear, but the
problems are manageable.”

Worth the work
Schafer says his job at The Royal Links is fun
despite its challenges.

“It’s a constant learning experience, and I'm
becoming a better superintendent as I meet
each new challenge,” Schafer says. “I enjoy
hearing golfers talk positively about the course
when they come off the 18" green.”

Stephens says the steady flow of customers
that continue to come to Tour 18 proves to
him he’s doing something right.

“We don't get a lot of negative comments,”
Stephens says. “Most of our golfers think we
do a good job of replicating the holes within
reason. It’s been a lot of fun working on this
project.

“It’s our job to keep the course in exceptional
shape year-round, and thats the biggest challenge,”
he adds. “We can't ever lose sight of the fact that
we need to provide as healthy turf as possible so
our customers keep coming back. Sure it’s added

pressure, but I cant complain.”

You can reach the author of this article, Frank
Andorka, at fandorka@advanstar.com.
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In the time it takes

to read this headline,

our new DG Pro

dispersible granular carrier

9

dissolves completely
on contact with water.

With Andersons DG Pro, all you see are results.

Andersons DG Prg’ dispersible granular carrier
isn't just a new way to prevent and control turf
pests. It’s a better way. Andersons DG Pro
dissolves rapidly on contact with water, delivering

more complete coverage without leaving any

undissolved residue on turf. It’s fast, it's clean,
it’s effective—it’s available now on select fungicides
and insecticides. To order, call your distributor or
call Andersons at 1-800-225-2639 or visit our

Web site at www.AndersonsGolfProducts.com.

™~

GOLF PRODUCTS
The groundwork for excellence™
DG Pro™ and Andersons Golf Products™
are traderarks of The Andersons, Inc

CIRCLE NO. 128
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Let’s talk about
something a lot more
positive. Dimension®
specialty herbicide never
stains and always delivers
long-lasting prevention
of erabgrass, Poa annua
and several broadleaf
weeds, including spurge
and oxalis, Want even
more proof of its
unbeatable performance?
Dimension even provides
early postemergent
crabgrass control.

Who else has the new
technology to do all that?
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Research proves that
endophyte-enhanced turfgrass
(right) resists disease better
than its unenhanced cousin
(left), but does anyone care

PHOTOS: SEED RESEARCH OF OREGON

Golfdom May 2002

The excitement over the famous fungi has died
down. Researchers, however, haven’t given up hope
that |t may rlse agam By Frank H. Andorka Jr., Managing Editor

ndophytes burst on the turf-
grass scene 20 years ago with
fanfare usually reserved for
rock stars or movie stars.
Companies touted endo-
phyte-enhanced turf as insect-
repellent and stress-tolerant,
and research backed it up. As a result, demand
from golf course owners and superintendents
lifted endophytes from relative obscurity to
heights of fame over 10 years.

Like so many stars before them, however, en-
dophytes found fame fleeting. After spending a
decade on the lips of breeders and buyers alike,
endophytes’ fragility doomed them in the 1990s,
sinking so low that they’re hardly mentioned in
marketing materials anymore. Despite setbacks,
endophyte researchers still doggedly pursue new
endophyte species and more sophisticated pack-
aging, hoping to spark their comeback.

The Rise and Fall
of Endophytes

A rising star

Endophytes are symbiotic fungi that live between
the cell walls in turfgrass leaves. In the early 1980s,
research showed that endophytes caused a chem-
ical reaction inside the plants that made them
taste awful to insects. The prospect of producing
turf that required less insecticides thrilled seed
distributors.

“Twas a distributor when endophyrtes first hit
the market, and we were all excited about their
potential,” says Don Woodall, vice president of
sales and marketing for Landmark Seeds. “We
were sure the United States was headed in the di-
rection of Europe, where you can’t spray any
chemicals in some countries. Had that happened,
endophyte-enhanced turfgrass would have taken
off because of the insect-repellent strategies.”

Woodall says he remembers when he would
field questions daily about whether the seeds
he was selling contained endophytes. Compa-
nies listed the percentage of endophytes in their
seeds prominently, and there were even TV spots
designed to sell the importance of endophyte-
enhanced turfgrass to consumers.

“There were only a few varieties at the time
with endophytes, so you could charge a premium
for the seed,” says Leah Brilman, research di-
rector for Seed Research of Oregon, one of the
earliest producers of enhanced products. “We
worked hard to get the message out.”

In addition, researchers like William Meyer,
associate director of the Center for Turfgrass Re-
search and professor of plant science at Rutgers
University, say endophytes also increase turf’s
stress tolerance.

“We don't know why endophyte-enhanced
turf performs better under stress, but it does,”
Meyer says. “There are many researchers out there
looking for the answer.”

Originally, breeders found two varieties in
which endophytes produced the best results: fine
fescues and perennial ryegrasses. Further research

Continued on page 72




