
This is a cross-section of a weed 
leaf magnified 1000x. The yellow 
droplets mean Roundup PRO is 
already at work inside. 

Scientific photography taken 
two hours after application 

shows three times more 
Roundup PRO in the 

roots. More color 
means more 

herbicide. 

This weed, sprayed with 
the imitator, has almost 
no droplets in the leaf. 

In the first two hours, 
almost no imitator 
herbicide has moved 

to the roots. 

The proof is in your control. 
See for yourself the difference Roundup PRO with patented 
PROformance technology can make in your weed management 
See your dealer or call I-8OO-ROUNDUP for more information. 



Free video shows science in action. 
See PROformance technology at work in a free, 

five-minute video. Scientists Dr. Tracey Reynolds 

and Dr. Jimmy Liu demonstrate the autoradiography 

and cryo-SEM techniques used to compare Roundup PRO 

with an imitator on two identical weeds. 

Call I-8OO-ROUNDUP and ask for your 

free Roundup PRO video today! 

Always read and follow label directions. Test conducted with MON 77360, EPA Reg #524-475 with comparison to Syngenta product 
carrying EPA Reg. #10182-449. 1 .Test methodology: In scanning-electron microscopy, Monsanto scientists identified penetrated formulations 
of both Roundup PRO and touchdown Pro in the mesophyll cell layer. These micrographs support the evidence that formulations containing 
Monsanto's patented PROformance technology rapidly penetrate the leaf surface. 2.Test methodology: Radiolabeled formulations were 
applied at equal acid-equivalent rates. Radioactivity was visualized by autoradiography following a simulated rain event two hours after \ 
application. Monsanto laboratory tests, 2001. Roundup', Roundup PRO* and PROformance™ are trademarks of Monsanto Technology LLC. 
[12748 jet 10/01 ] ©2001 Monsanto Company RUPRO-12748 



Real-Life Solutions 

Continued from page 68 

pleased with the product. 

FieldTurf, manufactured 

by the Montreal-based 

company of the same name, 

is a synthetic turf that fea-

tures sand and crumb rub-

ber. Polyethylene fibers, 

simulating grass blades, are 

woven into a backing. The 

sand and crumb rubber are 

layered between the grass 

blades to simulate height of 

cut. (The rubber crumbs 

are made partly of recycled 

Nike sneakers and recycled 

tires.) 

The porous product, de-

signed for indoor and out-

door use, provides maxi-

mum drainage, according to 

the company. Its resistant to 

weather, insects, rot, mildew, 

fungus growth and is non-

toxic. Its warranted from ul-

traviolet degradation for at 

least eight years. 

Several pro and college 

football teams have turned 

to FieldTurf in the past few 

years, including the Univer-

sity of Nebraska and the 

University of Cincinnati. 

The Green Bay Packers and 

Cleveland Browns use Field-

Turf at their indoor practice 

facilities. Major League 

Baseballs Tampa Bay Devil 

Rays use it at their Tropicana 

Field. 

"Its awesome. Its like ac-

tual grass," says Marco 

Rivera, a Green Bay Packer 

offensive lineman. 

At the time, Lasher knew 

of no other golf courses that 

had experimented with 

FieldTurf, with the excep-

tion of a few driving ranges 

that used it for mats. "We 

decided to give it a try," he 

says. 

The plan was to con-

struct five tees, three of 

which would measure 

20 feet by 30 feet and fea-

ture the synthetic turf— 

comprising a total of 1,800 

square feet. Two additional 

tees on the other side of the 

wetland would be con-

structed using natural turf, 

since they were in better 

growing conditions. 

Lasher and a few crew 

members built the tees and 

installed the FieldTurf them-

selves. They used logs from 

trees downed in the land-

slide to build the tee boxes. 

"We installed drainage in 

the native soil, using 

4-inch perforated drain 

pipe," Lasher says. "We 

placed sand on top of it. 

Then we laid the [synthetic 

turf] rug on top of the sand. 

It was just like we were build-

ing a sand-based tee with real 

grass growing on it." 

When the rug is in place, 

sand and crumb rubber are 

layered in. 

"If you want 1 -inch 

grass, you fill it halfway with 

the sand and crumb rub-

ber," Lasher says. "We filled 

it up so we had 1/2-inch 

grass, which is the same 

height of the grass on our 

other tees." 

Outcome 
At the time of the renova-

tion, Lasher told The Re-

sort s owner, Ed Hopper: 

"We're either being real in-

novative or real stupid [by 

installing synthetic turf.] 

Only time will tell." 

Time has revealed a suc-

cessful story. The tees, which 

opened in June 1999, have 

been "overwhelmingly suc-

cessful," Lasher says. As long 

as golfers can tee up their 

balls on a level surface, they 

don't mind doing it off syn-

thetic turf. Some golfers 

don't even realize they're tee-

ing off fake turf. 

How does Lasher like it? 

Let him count the ways: 

• He doesn't have to 

worry about the turf receiv-

ing proper air movement 

and sunlight. 

• He doesn't have to 

worry about providing irri-

gation to the tees, which 

would have been a major 

project. 

• He doesn't have to 

worry about mowing the 

tees, which would have 

taken someone at least an 

hour a day to do. 

• He doesn't have to 

worry about applying fertil-

izers and pesticides on an 

environmentally sensitive 

site. 

In fact, the tees require 

minimal labor. Two times a 

month during the course's 

busy season, a crew worker 

must rake the "grass" be-

cause it becomes matted 

down. 

Lasher admits he was 

afraid his peers might think 

he "sold out" by using syn-

thetic turf, but he says the 

Golfers don't mind teeing 
it off the environmentally 
friendly synthetic turf. 

opposite has occurred. Fel-

low superintendents are im-

pressed with FieldTurf and 

how Lasher used it to solve a 

challenging problem. 

"If we wanted to expose 

50,000 golfers to a unique 

setting and address the 

problems involved, this was 

the only solution," Lasher 

says of the tee renovation, 

which cost about $19,000 

— $12,500 for the log work 

and bridges, and about 

$6,500 for the FieldTurf. 

It's ironic, really. Usually 

in such situations, a super-

intendent who goes the 

extra mile to do something 

right for the environment 

creates a lot of work for 

himself and his workers in 

the process. In contrast, 

FieldTurf delivered the 

product without the in-

creased maintenance. 

"We hope that golfers 

will enjoy the changes to 

hole, but we also hope to 

show people that it's possible 

to successfully create a part-

nership between great golf 

and Mother Nature," Lasher 

says. • 





Let's talk about 

something a lot more 

positive. Dimension* 

specialty herbicide never 

stains and always delivers 

long-lasting prevention 

of crabgrass, Poa annua 

and several broadleaf 

weeds, including spurge 

and oxalis. Want even 

more proof of its 

unbeatable performance? 

Dimension even provides 

early postemergent 

crabgrass control. 

Who else has the new 

technology to do all that? 



Dave's World 
O P I N I O N 

W hen you drop a cat, 

it always lands on 

its feet. On the 

other hand, when 

you drop toast, it 

inevitably lands 

butter-side down. That got me thinking 

about how we could apply those principles 

to managing your golf courses. 

So I came up with this great new idea. It's 

simple: strap buttered toast to the back of a 

cat, with the butter facing up. The two will 

hover, spinning like a new style string-trim-

mer, about .125 inches above the ground. 

Buttered-Toast Cat Mowers are going to be 

the new thing, and I'm sure that every Turf-

head is going to want at least a dozen of 

them to produce the best-mowed greens 

anyone has ever seen 

Absurd? Absolutely. Yet nearly every day, 

I see superintendents victimized by strange 

ideas because they can't look away. They 

may not be as sublime as my Spinning But-

tered-Toast Cat Mower (I've trademarked 

this, so don't get any ideas of stealing it), but 

many of these things aren't far from being as 

kooky. 

In a competitive business, getting ahead 

is part of not being eaten by the sharks. But 

dang it, you've gotta think just a bit before 

you jump. 

We've survived yet another GCSAA trade 

show and once again there were things being 

offered to us that we couldn't live without. 

On« Anders how we ever grew grass in the 

first place. 

I'm going to consider gathering a test 

group of superintendents next year and giv-

ing them 100 hours of subliminal messages 

and mind-control videotapes where the key 

message is, "Just say no." 

I'm certainly not saying that you shouldn't 

try new things. In fact, time and again, I see 

the innovative types always have amazing re-

sults. But some things are just plain obvious. 

I always follow a simple rule: If something 

sounds too good to be true, it probably is. 

Once, a superintendent called me and 

was more excited than anyone I had talked 

to that year. He was sure he had found his 

own Nirvana. It was clear to him that no 

Just Say No to 
Outrageous Ideas 
B Y D A V E W I L B E R 

I ALWAYS FOLLOW 

A SIMPLE RULE: 

IF SOMETHING 

SOUNDS TOO GOOD 

TO BE TRUE, 

IT PROBABLY IS 
• H H H g H H j l 

one else in the whole world was as smart as 

he was. He had just had a visit from a com-

pany representative who told him that for 

no money at all he could have a new com-

puter, a satellite dish, access to the world's 

greatest database of turfgrass information, 

free e-mail and a ton of other things that 

was sure to make him the best in the world. 

He still hasn't been able to get e-mail sent to 

that address. 

Strange-but-true soil amendments seem 

to always make the you-can't-grow-grass-

without-this-stuff list. 

I'm sorry, but I just can't write a letter 

helping you justify adding an extra 

$250,000 to the construction budget for the 

new product that will be sure to make your 

bunkers perfect, no matter what sand you 

use or how you rake it. 

I'm pretty sure that I've seen enough in 

the market of new cup cutters. Hydraulic, 

pneumatic, bionic, anodized, blessed-by-a-

pro-golfer and 100 other absurd claims have 

shown me clearly that cutting the cup is on 

way too many people's minds. 

I'd like to find the marketing genius who 

helped one company and then seemingly 

many more put a pretty voice on the phone 

to call superintendents and convince them 

that her brand of yellow nylon rope is heads 

and tails above anyone else's. After all, 

the Buttered-Toast Cat Mower is definitely 

my idea and in need of some sexy 

spokesmodeling. 

Now if I could just figure out how to get 

the Buttered-Toast Cat Mower to predict 

the weather and add algae from Mars to soil, 

I could get some serious trade-show booth 

space — and change the world. 

Dave Wilber, a Sacramento, Calif.-based agrono-

mist, can be reached at dave@soil.com 

mailto:dave@soil.com


NX-PRO fertilizers from Lebanon and efficient forms of slow-release nitrogen 

Turf Products feature Meth-Ex 40, the best source of 

40-0-0 methylene urea on the planet. And not only is 

NX-PRO available in three useful size ranges - SGN 

100, 145 and 195, it's also one of the most affordable 

To receive a FREE copy of our 
"Really Good Stuff Sheet" that details how 

Meth-Ex 40 is better than the competition, 
simply go to www.lebturf.com/offers and fill out 

the online request form. Coupon Code: GD0327 

available. So you see, you don't have to overpay for 

technology. For more information, call your nearest 

Lebanon Distributors at 1-800-233-0628 or visit our 

website at www.lebturf.com. 

Our reputation is growing yours.™ 
CIRCLE NO. 120 

JUST SOUNDS EXPENSIVE. 

http://www.lebturf.com/offers
http://www.lebturf.com


B Y P E T E R B L A I S 

uperintendents are looking to 
buy walking greens mowers that 
are quieter, smoother cutting 
and well-serviced, according 
to manufacturers and course 
managers. 

The desire for more quiet-running machines 
is a response to the growing number of noise 
ordinances adopted in many parts of the coun-
try, particularly in the South and West, where 
residential developments often surround golf 
courses. Although they haven't hit the market, 
some manufacturers are researching walk-be-
hind electric greens mowers that would com-
plement riding electrics, like Jacobsen s E-Plex. 

"We have electric riding greens mowers and 

electric sand rakes, so we're constantly looking 
at the technology in the electric area," says Ralph 
Nicotera, Jacobsen's vice president of market-
ing and product management. "But we won't 
introduce an electric walking mower this year." 

Experts say the "7 a.m. noise ordinance" is 
the major reason some manufacturers are study-
ing the electric walk-behind technology. Palm 
Beach County in Florida has a 7 a.m. noise or-
dinance, and residents at some housing devel-
opments there have reportedly turned their own 
maintenance staffs in for noise violations. 

John Deere recendy introduced three walk-
behind greens mowers designed to run quieter 
— 18-, 22- and 26-inch models — called the 

Continued on page 80 

SHHHH! 

NOT SURPRISINGLY, 

SUPERINTENDENTS DESIRE 

WALKING GREENS MOWERS 

THAT SPORT THE SOUND OF SILENCE 



EXTREMELY 
TOUGH FOR A 
LIGHTWEIGHT 

The Tour-Lite,M rake is so light, you can use it with one hand—but so 
tough, it will outlast the competition. It is designed with the same 
curvature and teeth as our popular Tour Smooth; but it's lighter. 
The rubber-coated steel handle is threaded, making it a breeze to 
assemble. No screws, and no cracked handles. Its economical price 
won't crack your budget, either. Get tough—get Tour-Lite. 

A S K F O R S T A N D A R D G O L F 

For information on the Tour-Lite coll 1-319-266-2638 or ask your Distributor today. 

STANDARD 
^ O H M P A A / V A V 

C e d a r F a l l s , I o w a U S A • w w w . s t a n d a r d g o l f . c o m 

CIRCLE NO. 121 

http://www.standardgolf.com


Continued from page 78 
180-B, 220-B and 260-B. The 18- and 
26-inch models are new, says Chuck 
Greif, Deere s head of worldwide market 
development. The 22-inch is an upgrade 
from an older version and replaces the 
220-A. 

"The noise has been reduced by 
changing to a larger muffler; using a 

smaller pitch chain and new chain ad-
justments on the sides of the unit to re-
duce chain noise; and getting rid of the 
metal side covers and replacing them with 
a composite that minimizes noise," Greif 
explains. "We also reduced some parts on 
the machine by replacing the gear reduc-
tion into the gear box with a direct drive 
into the gear box through the engine." 

The changes are in response to super-
intendent reactions to prototypes displayed 
during John Deere's Golf & Turf Feedback 
Program at the company's Moline, 111., fa-
cility, Greif says. Another design change 
was in response to a reported tendency on 
the part of operators to rest their hands on 
the mower handlebar, causing the front of 
the mower to lift off the ground slighdy 
and change the height of cut. 

"We've changed the pivot point on the 
handle bar," Greif said. "Now the opera-
tor has to physically push down on the 
handle bar to get the front part of the 
mower to come up." 

THE "7 A.M. NOISE 
ORDINANCE" IS THE 
MAJOR REASON SOME 
MANOFACTURERS 
ARE STUDYING THE 
ELECTRIC WALK-
BEHIND TECHNOLOGY. 

Another popular greens mower in-
troduced in the past year is The Toro Co. s 
Flex 2100. Craig Currier, superintendent 
in charge of the five courses at Bethpage 
State Park, which hosts the U.S. Open on 
its Black Course in June, ordered nine 
new "Flex 21s" in anticipation of the 
event. 

"The head moves with the contour off 
the ground and reduces scalping," Currier 
says. "When you cut low and get close to 
the ridges on the edge of the green, many 
typical fixed-head greens mowers leave 
marks on mounds and slopes. The Flex 
2100 is like those floating-head shavers. It 
moves side to side or back to front. It lets 
you cut down to .065 inches or even a lit-
tle lower. You've got a lot of guys cutting 
down to .080 to .090 inches on a daily 
basis. It's a little crazy, but this helps." 

Kevin Ross, superintendent at the 
Country Club of the Rockies in Edwards, 

Continued on page 83 

For details, call 800/447-1840. 
www. westcoasttu rf.com. Life is Short. Sod it! 

WESTCMST 
TURF 




