
W I L L T I G E R B E P L A Y I N G IN 
T H E M A S T E R S T H I S Y E A R ? 

I T ' S U P T O Y O U . 

PLAY T H E FANTASY G O L F CONTEST EXCLUSIVELY FOR G O L F 

C O U R S E S U P E R I N T E N D E N T S AND SPORTS T U R F MANAGERS! 

It's f ree. It's fun. And this year, it's exc lus ive ly 

onl ine. It's The Ma jo r Chal lenge, the fan tasy 

golf con tes t w h e r e you ' re the coach and the 

wor ld 's best gol fers are on your t eam! 

As your team competes in the 

Mas te rs , the U.S. Open, the Br i t ish 

Open, and the PGA Championship, 

you have a chance to w i n great 

prizes, f rom t rave l golf bags 

to an a l l -expense paid 

t r ip to th is year 's 

MAJOR 
CHALLENGE 

John Deere Team Championship in Scot tsdale, 

Ar izona! ! The 

Ma jo r Chal lenge is 

sposored 

by the John Deere Golf & Turf 

Division and Golfdom Magaz ine 

and is being of fered to golf course 

super in tendents , spor ts tur f 

managers and the i r c rews . Go to 

The Ma jo r Chal lenge webs i te and 

register your team today ! 

w w w . m a j o r c h a l l e n g e . c o m 

SPONSORED B Y 

JOHN DEERE 

Golfdom 

http://www.majorchallenge.com


We not only invented the technology, 
we Perfected it! 

SuhAir 
P.O. Box 220 
East Syracuse, N Y 13057 
800-333-2071 

185 t . Indiantown Rd. 
Suite 129 • Jupiter, FL 33477 
888-222-7072 

2110 La Mirada • Vista, CA 92083 
800-585-8001 

Exclusive: Two-way Airflow 

For more information about SubAir, 
contact us @ 800-333-2071 or one of 
our distributors located in your area 

STI 
P.O. 669388 
Charlotte, NC 28266-9388 
800-932-8676 

GREEN Technologies, Int 
11170 Dorsett 
Maryland Heights, MO 63043 
888-826-7505 

The Leader in Subsurface Airflow www.subairinc.com 

Get the latest e-newsletter covering the golf 
course industry delivered to your desktop-

Growing Trends is designed for you: 
Stay on top of national and worid events with news and updates 
brought to you by leading industry experts and writers. 

Take advantage of special BASF product offers to enhance your 
golf course business. 

Check out upcoming events where you can meet and network 
with other industry professionals. 

Get the information you're looking for quickly and easily in our 
completely searchable editorial archives. 

Sign up for your own Growing Trends e-newsletter today! 
It's fast and easy. Just log onto www.GrowinfPrendsGolf.coni. 

C I R C L E N O . 1 3 8 

it's here 
T h e # l industry 

magazine unveils 

the most valuable 

industry w e b site 

for golf course 

superintendents 

www.aolfdom.com 
For more information, contact publisher Pat Jones at 8 0 0 - 2 2 5 - 4 5 6 9 • fax: 4 4 0 - 8 9 Ì - 2 6 7 5 • e-mail: pjones@advanstar.' com 
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»OIF VENTURES 
I Ueadowbrook Company 

http://www.GrowmgrrendsGolf.com
mailto:pjones@advanstar.com


Classifieds 

Golfdom 
For ads under $ 2 5 0 , payment must be 
received by the classif ied c losing date. 
Visa, M a s t e r C a r d , & A m e r i c a n Express 
accepted. Send to: Advanstar Market ing 
Services, 7 5 0 0 O ld Oak Blvd, Cleveland, 
O H 4 4 1 3 0 

For Adver t is ing I n f o r m a t i o n a n d 
A d P l a c e m e n t , Contac t : 
Leslie Zola 
1 - 8 0 0 - 2 2 5 - 4 5 6 9 (ext. 2670) 
Fax 4 4 0 - 8 2 6 - 2 8 6 5 
Email lzola@advanstar.com 

G o o s e P r o b l e m ? ! 

N o P r o b l e m ! 1 

# 1 in Goose Control w i th Border Collies 

Unrivaled 15 pt. Vet package included 
References available from happy clients 

35 years of experience 
Satisfaction guaranteed!!!! 

Seclusival Farm and Kennel 
Barbara Ray Ligon 

434-263-5912 • Fax: 434-263-6632 
Seclusival@aol.com • www.Seclusival.com 

D i s c o u n t S p r a y e r P a r t s 
R E P L A C E M E N T PARTS & P U M P S FOR: 

• F M C ( J o h n B e a n ) • H y p r o • 
• F.E. M y e r s • U d o r • 

• C o m e t a n d G e n e r a l P u m p s • 
A l so S p r a y i n g Sys tems T e e - J e t 

a n d A l b u z s p r a y nozzles. 
W e h a v e a c o m p l e t e l ine o f 
s p r a y e r a c c e s s o r i e s s u c h as 

s p r a y g u n s , hoses & h o s e reels. 

C a l l TOLL FREE: 888-SPRAYER 
for a f r e e c a t a l o g . 

Emai l : s p r a y p t s @ b e l l s o u t h . n e t 
W e b s i t e : S p r a y e r P a r t s D e p o t . c o m 

r ^ l w w l r i t t e n h o u s e x s l 

PREMIUM 
DRIVING 
RANGE MATS 

Natural Fiber Mats with a Surface 
that hits and feels like grass... 

G R A N I T E S T O N E S B L A S T E D A N D D E L I V E R E D I N T H R E E M f E E Ü S I 
SAVE 

• SPRINKLER TAGS IN STOCK 
FOR ALL SPRINKLER SYSTEMS 

• GRANITE SIGNS & STONES 
• HAZARD STAKES «f RAKES 
• YARDAGE BOOKS IN 3 -D! 

1 - 8 0 0 - 3 8 3 - 9 7 3 

FAIRWAY 
F E E I H 

T O U R G O L F Y A R D A G E P R O D U C T S 

Patented non-invasive process 
inserts gravel into the soil without removing 

any existing material. 

Innovative System -
A 3-point hitch to hook up to your existing tractor. 

Call for details: 
8 8 8 - 2 8 7 - 1 6 4 4 

w w w . w a t e r w i c k . c o m 
Southampton, NY 11968 • Franchise/Dealers Wanted 

For information or a free catalog, please call 

M l a f c l e 
800-274-6815 • 800-585-4443 Fax 

or visit our website at 
www.reliablegolf.com 

Y o u r S o i f C o u r s e S u p e r m a r k e t 

INTRODUCING 
Our New & 

i tup ro ved 
ON-LINE 

CATALOG 

F R E E 
f o o l s 

O n - l i n e 
Login For Details 

For Customer Service or 
Subscription Info, Call 8 8 8 - 5 2 7 - 7 0 0 8 

I Golf Course Supplies/ 

If you f ind yourself pleased that you 
locate more balls in the rough than you've 
actually lost, your focus is totally wrong 
and your personality might not be right for 
golf... It's also just a matter of t ime before 
the IRS investigates your business. 

Golfdom's 

of Y the month 
8000 products online including: sprayers, 

hydroseeders, watering equipment. 
Unique tools, replacement parts wi th 

exploded views & pricing. 
Call 1-800-461-1041 for our 2001 Buyers Guide. 

H i l M N f M I . ' I f m 

WaterWick 
IMPROVES 
DRAINAGE! 

IMPROVES 
AERATION! 

mailto:lzola@advanstar.com
mailto:Seclusival@aol.com
http://www.Seclusival.com
mailto:spraypts@bellsouth.net
http://www.waterwick.com
http://www.reliablegolf.com


Out of Bounds 
S O M E T H I N G COMPLETELY DIFFERENT 

st. Patrick's day 
et's get something straight 
— the honorable St. 
Patrick did not chase the 
snakes from Ireland back 
in the 13 th century. 

That story, dear friends, is allegorical. 
The snakes, in Catholic Church lore, 
represent pagans. 

St. Patrick, did, though, live a pretty 
strange life. He was born in about 390 
A.D., kidnapped by pirates and made a 
slave at 16. He admits in his "Confes-
sio" that he was "a sinner, most un-
learned, the least of all the faithful and 
utterly despised by many." 

Patrick decided to enter the Catholic 
Church as a vowed member of the reli-
gious community after a stint as a 
swineherd. Around 432, he returned to 
Ireland as a bishop, where he converted 

nearly the entire 
country to 
Catholicism, 

eliminated 
the slave 
trade and 
did away 

with such 
grisly pagan rituals 

as human sacrifice. 
So how did this saint, who died on 

March 17,461, end up being so closely 
associated with leprechauns, shamrocks, 
green clothes, parades, green beer and 
binge drinking? You can blame Boston. 
Or New York. Or Chicago. Or any-
where the Irish settled in this country. 

HOW DID THIS SAINT ENDUP 

BEING SO CLOSELY ASSOCIATED 

WITH LEPRECHAUNS AND BINGE 

DRINKING? B Y M A R K L U C E 

••••••••••••• 

The Irish brought St. Patrick 
and his day to the New World. 
Instead of the traditional quiet 
celebration of his life, they 
turned the day into a more 
secular celebration of their 
homeland. On March 17, 
1737, in Boston, some Irish 
drank heavily at the formation 
of the Irish Charitable Society. Then, on 
March 17, 1762, Irish soldiers (under 
British command) marched through the 
streets of New York with banners and 
music. 

Little did those soldiers know that 
their rag-tag parade would launch a 
thousand floats and seal politicians' 
plans on the feast of St. Patrick (March 
17th) for hundreds of years. 

We now wear green, drop massive 
amounts of food coloring into harbors, 
kiss people on their cheeks and generally 
spend the day in pubs thanks to those 
early party pioneers. Once installed in 
the comfort of your favorite watering 
hole, Guinness follows singing, which 
follows Jameson, which follows singing, 

which follows Bushmills. Tradition says 
you repeat that ritual as often as possible 
to toast the Irish. 

Although most St. Patricks Day pa-
rades are morning affairs, I've seen far 
more interesting pageants after the bars 
close, when pordy fellows in lep-
rechaun outfits say they'll keep the 
party going til the "wee hours, laddie." 

Then they usually lead the caval-
cade in a slurred version of My 

Wild Irish Rose. Later, 
these same chaps will 
claim that the narrow 
neck of whiskey bottles 
is "to keep the bottle 
from being emptied in 
one swig." They're forth-

coming chug-a-lug belies 
their previous statement. 

If you are not looking to jump on the 
careening St. Patrick's party wagon, there 
are plenty of ways to celebrate the Irish. 
We suggest reading James Joyce's excel-
lent collection of stories, The Dubliners, 
while sipping a bowl of watercress soup 
and chomping on corned beef and cab-
bage slathered in horseradish. 

If you choose to revel on St. Patrick's 
Day, please keep in mind the less fortu-
nate by repeating this Irish wisdom first 
thing on March 18: "Pity the sober in 
the morning. How they are feeling then 
is the best they will feel all day." 

Mark Luce, who likes his beer green on 
St. Patrick's Day, is a free-lance writer 
based in Kansas Cityy Kan. 
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CONSISTENT 
RESULTS FOR AN 
INCONSISTENT 

WORLD. 

Consistent performance, consistent results regular program, ConSyst is even fungistat-

ConSyst® fungicide gives you turf disease control you ic to pythium diseases. ConSyst is one fungicide with 

can count on time after time, every time. ConSyst such a broad spectrum of disease control, it's become the 

works on contact and it works systemically to prevent 

and cure even resistant diseases, so no 

product rotation is needed. Used in a 

'all-purpose fungicide" for turf and ornamentals. If you 

want consistent protection, you want 

ConSyst from Regal Chemical Company. 

T H E A L L P U R P O S E F U N G I C I D E F D R H E A L T H I E R P L A N T S . 




