


Dow AgroSciences 
Eagle* specialty fungicide provides long-term, systemic 
protection from the turf diseases that pose the greatest threat. 
And it s incredibly easy on turf. With Eagle, you can't lose. 

EAGLE. TO WIN. Specialty Fungicide 

F R O M D O L L A R S P O T , 
O T H E R T U R F - D E S T R O Y I N G D I S E A S E S . 

http://www.dowagro.com/turf
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making her mark as a superintendent. 
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T E M P O R A R Y / S E A S O N A L 
L A B O R V I S A S 

N E W F L A T R A T E ! 
BRAND NEW PRICE STRUCTURE! 

OPTION I 
S3,500 FOR 1-20 PERMITS 

OPTION II 
$5,000 FOR 25—100 PERMITS 

BE SURE TO SIGN UP BEFORE FALL! 

Foley Enterprises 
The H-2B Specialists 

Austin (512) 282 3237 Fax (512) 282 0958 
Email: FoleyEnt@evl.net 

Toll Free (888) 623 7285 
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The only things smarter than our 
products are the people who use them. 
Lawn Doctor is the largest franchise lawn-care company in the 
United States. John Buechner, Director of Technical Services, 
has been with them for 1 8 years. "With 415 franchises in 
thirty-eight states, I need an insecticide I can count on. The 
fact that Talstar controls over 75 different pests influenced my 
decision, but I selected Talstar because it won't harm sensitive 
turf and ornamentals." 

The Talstar family of insecticides has the longest proven residual 
in the industry. These insecticides are easy to handle, and are 
odor free at label rates. Use Talstar on lawns and landscape 
ornamentals, and even for perimeter treatments. Our new 
Talstar® EZ Granular Insecticide is easy to spread and tough 
on pests. We are so certain that Talstar will provide long-lasting 
p e r f o r m a n c e a g a i n s t a b r o a d s p e c t r u m o f insects t h a t w e b a c k 

it up with a money-back guarantee.* 

John Buechner has recommended the new granular formulation 
for use at all Lawn Doctors. "Talstar EZ will be popular with the 

franchisees, because it enables us to offer services we can be 
proud of and helps us deliver on our promise of quality." Lawn 
Doctor's trained and licensed staff care for more than a billion 
square feet of America's turf. They are a proud supporter of 
the Professional Lawn Care Association of America (PLCAA), 
and we at FMC couldn't be prouder to support their great 
work with our great products. 

For more information, contact your FMC authorized distributor. 
Call 800-321-1 FMC, or visit us at www.fmc-apgspec.com. 

TALSTAR. Lasts longer. Guaranteed. 

•FMC © 2002 FMC Corporation. The FMC® logo & Talstar® are registered trademarks of FMC Corporation. 
*See Guarantee Program Guidelines for details. This guarantee does not apply to termiticide products. 
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John Buechner 
Director o f Technical Services, Lawn Doctor, Inc. 

Ho lmdel , N e w Jersey 

http://www.fmc-apgspec.com


AerWay® offers low cost, low 
maintenance, /cwg lasting options for 

all your turf aeration needs I 

Shattertine® Sportstine® Finetine® 

/4 Full Family of Tines - AerWay® 
offers you customized aeration options 
for your greens, tees, fairways and 
roughs. 
Effective Deep Tine Action - goes to 
the heart of soil problems by relieving 
compaction. This results in strong 
root growth and outstanding 
drought resistance. 

AerWay® - Effective Aeration 
When You Need It - Where You Need It! 

for further information call 1-800-457-8310 
Advanced Aeration Systems 

www.aerway.comaerway@thehollandgroupinc.com 
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Prevent damage from 
Canada geese. 
A new visual bird repeller 
that uses uv light to scare geese. 

Jniquely painted blades scare geese with uv light. 
Wind driven blades repel geese in up to 2 acre area. 

JWB Marketing 
Call: (800) 555-9634 

www.birdcontrolsupplies.com 
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Turf quality. The essence of Playability. 

The health and maintenance of top quality golf course turf is of absolute importance to 
golfers. They definitely notice when turf quality isn't up to par.. .as that affects playability. 

Cutless is a unique turf growth regulator that enhances the quality of fine turfgrass. Cutless 
slows the growth rate—making turf thicker by encouraging tillers and stolons—without sacrificing 
the root mass development. Cutless makes turf more stress-resistant and provides superior turf 
density and dar ker turf color for up to 8 weeks after application—with no loss of activity due to 
rainfall or irrigation. 

Cutless improves turfgrass playability, reduces mowing frequency and reduces clippings by 
up to 50% on both warm and cool-season turfgrasses. On cool-season turfgrass, Cutless can even 
shift the competitive balance from Poa annua infested turf to desirable perennial grasses. 

Include Cutless in your turf management program to keep fairways beautiful and hard-to-
mow areas well groomed. 

For more information about Cutless Turf Growth Regulator, call 1 - 8 0 0 - 4 1 9 - 7 7 7 9 or visit 
our web site at w w w . s e p r o . c o m . 

Cutless sow 
Turf Growth Regulator 
S e P R O C o r p o r a t i o n 11550 North Meridian Street • Suite 600 • Carmel, IN 46032 
©2002 SePRO Corporation. Cutless is a trademark of the SePRO Corporation. Always read and follow label directions. 
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Is your turfgrass 
quality up to par? 
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Flagstick 
• I A F E W W O R D S F R O M T H E P U B L I S H E R 

Here's some advice if you're 
ever invited to give a speech 
at an industry conference or 
chapter meeting: Avoid 
being scheduled into the 
dreaded "right-after-lunch" 

spot. More importantly, run like hell if they try 
to put you in the nightmarish "after-the-golf-
outing-but-before-the-prizes" slot. 

I've learned that trying to get the attention 
of people who've spent the morning in a dark-
ened seminar room and then consumed a large 
lunch is nearly futile. Getting the attention of 
folks who've just played 18 holes (and perhaps 
consumed a frosty beverage or two) is roughly 
as difficult as juggling greased chain saws while 
wearing boxing gloves. 

Nonetheless, I recendy happily accepted the 
challenge of being the post-golf speaker at a joint 
meeting of the Wisconsin GCSA and PGA 
chapters. The WGCSA is one of my favorite 
groups, and the idea of speaking at its annual 
get-together with the state's pros was pretty cool. 

I figured I had about 18 minutes to cram in 
my thoughts before I was rendered irrelevant by 
the combined effects of golf, beer and a burning 
desire to collect their prizes. 

So I yelled ... real loud. . . for 18 minutes. 
Here's what I hollered about: In the modern 

golf marketplace, it's not "important" for super-
intendents and pros to cooperate; it's mandatory 

In case you haven't noticed, we've built a 
gazillion new courses over the past five years 
but the number of rounds played nationwide 
has essentially remained flat. That means new 
and old facilities are beating the stuffing out of 
each other for their share of the same market 
we had in 1996. If the pro and superintendent 
aren't working as a team, the facility's chances 
of success are thinner than Ally McBeal. 

More importantly, there are some cold, hard 
pocketbook reasons to build better partnerships 
between the pro shop and maintenance facility. 
Here are three that have some appeal. 

First, I've come across an increasing number 
of courses — many operated by management 
companies — that put the super and the pro on 
a shared bonus or incentive program. Part of this 
usually involves hitting certain profitability num-
bers through a combination of revenue growth 
and cost control. It forces the two managers to 

Time To Tear 
Down The Wall 
BY P U T J O N E S 

COURSES CAN 

SURVIVE THE 

TRADITIONAL 

SEPARATION 

BETWEEN PRO 

SHOP AND 

MAINTENANCE, BUT 

FEW WILL THRIVE 

IN A TIGHT MARKET 

think carefully about issues like restricting carts, 
height of cut in the roughs, tree management 
and other maintenance vs. revenue matters. But 
if they work as a team and hit their target, there 
are financial rewards that they share equally. 

Second, I like creative, cooperative programs 
that help solve problems like slow play or unre-
paired ballmarks. The best of these involve 
"catching someone doing something right" and 
rewarding them. For example, at public 
courses, why not have rangers or even mainte-
nance staff carry coupons to hand to players 
they spot properly fixing ballmarks or filling 
divots? Better yet, make the coupon good for 
$3 off the player's next round at the facility, 
which would give him or her an incentive to re-
turn. The idea is to reinforce good behavior. 

Lasdy, customer-satisfaction surveying is one 
of the fastest-growing trends in golf manage-
ment. These range from simple rate-your-expe-
rience cards handed out with scorecards at daily 
fees to extensive member questionnaires at pri-
vate clubs. Here's the twist: Superintendents and 
pros can use surveying to help build a bonus 
program. The idea is to go to ownership and 
say, "If we can increase overall customer satisfac-
tion by 10 percent, you should give each of us a 
$2,000 bonus." It has appeal as a management 
tool because it's measurable, it's customer-ori-
ented and it's easy to do. Best of all, it's one 
more thing that encourages the superintendent 
and pro to think and act as a team. 

Courses can probably survive the tradi-
tional "wall of separation" between golf shop 
and maintenance operations, but I doubt too 
many will thrive in a ever-tightening market. 
To paraphrase Ronald Reagan — it's time to 
tear down that wall. 

Pat Jones, the publisher/editorial director of 
Golfdom, can be reached at 440-891-3126 
or pjones@advanstar.com 
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It ail adds up to a business 
relationship that 
complements your hard 
work. Delivers real value. 
And makes that early 
morning ride down your 
favorite fairway such a 
satisfying experience. 

including custom blending, 
soil testing, grassing 

T I specifications and 
JJ | agronomic programs, 
f f l i And we put these tools 
| | I at your fingertips. With 77 

J ̂  Stores-on-Wheels® and 
over 225 convenient 

y LESCO Service Centers®. 
' A ^ All staffed with experts 

who understand your 
challenges, and rise to 

- ^T m e e t them with the right 
if - 9 advice as well as the right 
M products. 

right down to accessories 
like flags, cups and 
markers. Plu|s 
professional Services 

It takes vision and 
dedication to maintain a 
masterpiece in turf and 
landscape. That, and the 
right tools. LESCO can 
help. Our job is to provide 
product expertise to the 
experts: golf course 
superintendents like you. 

We start with the most 
complete line-up of 
products. Everything from 
turfgrass seed to fertilizer, 
control products and 
application equipment — 

L E S C O is a registered trademark, LBSCO Service Centers and Stores*on-Wheels are registered service marks of L E S C O Technologies LLC 



Pin High 
• I EDITOR'S COMMENTARY 

It was like a scene out of Alfred 
Hitchcock's The Birds. I was walk-
ing toward the front door of the 
Golfdom office when a Canada 
goose swooped from its flight and 
tried to take my head off. 

I backpedaled to avoid the sinister bird — 
its wings flapping, eyes bulging and beak hiss-
ing. But the goose knocked me off balance, 
and I fell into the mud. "Expletive! Expletive! 
Expletive!" I yelled. Then the goose landed 
nearby and began to charge me. 

Hell yes, I was scared. I picked myself up and 
scurried to the door. I flung it open and hurried 
inside. I stood there for a few seconds — caked 
with mud, out of breath and shaking. 

Then I realized that people — my co-work-
ers — were watching me. They howled when I 
told them what happened. 

A month later, I'm still living down the goose 
jokes. That dang bird bought me a lot of flak. 

So you might think I'd be happy that the 
U.S. Fish and Wildlife Service recently pro-
posed a new regulation to possibly give states 
more authority to kill geese to control their 
population. Well, I'm not. 

This is going to sound strange, but I for-
give the goose that attacked me. I now know 
he did what he did because I was treading on 
his territory. The walkway leading into our 
office door is close to the goose and his mate's 
nest, which happened to contain several eggs. 
The goose was only protecting his family 
How can you fault him for that? 

Yeah, there's a chance I could have been 
hurt during the attack. I could've sprained an 
ankle while tumbling to the mud, or the goose 
could have made like Mike Tyson and 
champed part of my ear off. (Thank God I 
wasn't hurt or I never would've been able to 
live it down!) But I figure getting beat up by a 
goose is a long shot. 

The goose and his pals have been hanging 
around here for several years. Nobody has 
much good to say about them. They're not 
cute, and they doodle all over the place. In 
the spring, when their eggs are ready to 
hatch, they become so protective of their 
young that they turn as surly as Albert Belle. 

I know superintendents who also have 
problems with geese nesting on their golf 

I'm Siding With the 
Geese on This One 
BY L A R R Y A Y L W A R D 
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courses. The geese eat turf, harass golfers and 
leave a trail of dung. The superintendents bat-
tle back with border collies and other humane 
means to get rid of the birds. 

I feel for those superintendents because they 
have enough to do without having to tend to 
pesky geese. But I still don't agree it's right to 
give them the freedom to kill geese. Yes, I'm sid-
ing with the animal activists on this one. No, 
I'm not a vegetarian and have been known to 
eat three Whoppers (with cheese) at a sitting. 

I can't help but realize that geese, as nasty as 
they can be, possess a few endearing qualities. 
Did you know they mate for life? Did you 
know they constantly look out for one another 
during their lives? In fact, one goose will stay 
by its mate's side if it's injured or dying. 

Let's face it: A lot of human beings don't pos-
sess those character qualities. 

Reportedly, the U.S. Fish and Wildlife Ser-
vice wants to eliminate about 25 percent of the 
roughly 3.5 million Canada geese that nest in 
the United States. Don't get me wrong: I'm all 
for controlling geese, especially at airports, 
where flocks pose clear danger. Let's just not 
take the easy way out and conveniendy and in-
humanely waste them. Let's be more tolerant in 
our approach. Let's make sure the geese prob-
lem is as big as we want to believe. (It's not just 
the poop, is it?) 

First and foremost, you need to ask your-
selves a few questions: Have you exhausted all 
nonfatal remedies to control geese? Have the 
border collies, plastic alligators and artificial dis-
tress calls stopped working? 

If the answer is no, then do the right thing. 
Finally, I remind you that this column is writ-

ten by someone who was attacked and humbled 
by a goose — and lived to tell about it. 

Editor Larry Aylward can be reached at 
440-891-2770 or laylward@advanstar.com. 
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