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The union of Bayer Garden & Professional Care and Aventis
Environmental Science—forming Bayer Environmental Science—

will bring about new products and opportunities for our industry.

As the leading manufacturer of environmental science
products, we are focused solely on creating innovative
products to respond to the challenges faced by you,
our customers. We will dedicate resources to meet
current needs, and offer breakthrough solutions that

will revolutionize the way you do business.

We will provide unparalleled technical service, and
support you with education and guidance in every
aspect of stewardship. This is not an option, but

a responsibility.

We will continue to partner with others: With
distribution, with the research community, with
government and regulatory agencies—and with
end users, to provide not only the finest products

but the highest levels of service and support.

This is our vision, our mission, and our promise.

Bayer Environmental Science:

YOUR PARTNER FOR GROWTH

B
ngen Bayer Environmental Science

A Business Group of
P CIRCLE NO. 101 Bayer CropScience
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Timing Is
Everything
Transitional ryegrass finds its place

in the overseeding market.
By Peter Blais

The Year in Design

More distance off the tee, another Augusta
facelift, some good books and enough work

Deep Tines on to keep most architects busy.

By Geoff Shackelford

Fairways Equal
Deep R%sots

Thanks to new aerification

strategy, fairways are The SCOOP

in fabulous condition, - m
Iowa superintendent says. on Hel'blCldes
By Larry Aylward = B Experts say tweaking old chemistries
po and refining control spectrums
will fuel 2003 market.
By Frank H. Andorka Jr.
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Shattertine® Sportstine® Finetine®

AerWay® offers low cost, low
maintenance, long lasting options for
all your turf aeration needs!

A Full Family of Tines - AerWay®
offers you customized aeration options Aer Way®
Jor your greens, tees, fairways and PET——

roughs.

Effective Deep Tine Action - goes to
the heart of soil problems by relieving
compaction. This results in strong
root growth and outstanding
drought resistance.

AerWay® - Effective Aeration
When You Need It - Where You Need It!

for further information call 1 -800-457-83 1 0

Advanced Aeration Systems

www.aerway.com aerway @thehollandgroupinc.com
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THE HOME (PAGE)
OF GOLF.

www.golfcoursel.com

PRESENTED BY THE
AMERICAN SOCIETY
OF GOLF COURSE ARCHITECTS
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l ' ! National Golf Course Owners Association 1470 BEN SAWYER BLVD,,
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Financing d

With the introduction of Rain Bird Financial Solutions,
your next irrigation renovation can begin

within a few weeks, not years. From product

upgrades to complete system renovations, Rain Bird Financial

Solutions helps your project move ahead faster by providing
financial options that can be tailored to meet your specific needs.

Call 800-984-2255 today for additional details.

uccessful renoyation

When you're ready to renovate your irrigation
system, partner with Rain Bird.
To take that first step, contact
your Rain Bird distributor to

schedule a convenient time for a

FREE Course Irrigation Assessment.

RaINIBIRD.

www.rainbird.com
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Events

B SEMINARS & CONFERENCES

DECEMBER

19 GCSAA Seminar: Management
Strategies for the Turfgrass Systems
New Brunswick, N.J.
www.gcsaa.org

JANUARY

6 GCSAA Seminar: Advanced
Weed Management

St. Louis

www.gcsaa.org

6 GCSAA Seminar: Maximizing
Turfgrass Disease Control
Indianapolis
www.,gcsaa.org

7 GCSAA Seminar: Managing
Turfgrass Root Systems
Pleasanton, Calif.
www.gcsaa.org

8 GCSAA Seminar: Fundamentals
of Turfgrass Management |
Pleasanton, Calif.
www.gcsaa.org

8 GCSAA Seminar: Strategic
Planning for Golf Course Operations
Nashville, Tenn.

www.gcsaa.org

8-10 Minnesota Green Expo
Minneapolis
www.mgcsa.org

14 GCSAA Seminar: Bentgrass
Management and Rootzone
Maintenance

Portland, Maine
www.gcsaa.org

14 GCSAA Seminar: Developing a
High-Performance, People-Oriented
Golf Course Maintenance Staff
Richmond, Va.

www.,gcsaa.org

14 GCSAA Seminar: Irrigation
Water Quality

Dallas

www,gcsaa.org

14-16 Virginia Turf & Landscape
Conference

Richmond, Va.
www.thevic.org

15 GCSAA Seminar: Managing
Turfgrass Root Systems
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East Peoria, Il
www.gcsaa.org

15 Metropolitan GCSA Seminar
Westchester, N.Y.
www.metgcsaa.org

19-22 California Weed Science
Society Annual Conference
Santa Barbara, Calif.
WWW.CWSS.0rg

20 GCSAA Seminar: Developing a
High-Performance, People-Oriented
Golf Course Maintenance Staff
Cincinnati

www.gcsaa.org

20 GCSAA Seminar: Solving
Your Drainage Problems
Fishkill, N.Y.
www,gcsaa.org

20-23 Ontario Turf Symposium
Toronto
www.open.uoguelph.ca/ots

21 GCSAA Seminar: Budgeting
and Forecasting

Oakbrook, Il.
www.gcsaa.org

23 GCSAA Seminar: Effective Uses
of Soil Amendments in Golf Course
Management

York, Pa.

www.gcsaa.org

24 GCSAA Seminar:

The Microbiology of Turfgrass Soils
York, Pa.

www.gcsaa.org

27-29 lowa Turfgrass
Conference & Trade Show
Des Moines, lowa
www.iowaturfgrass.org

28 GCSAA Seminar: Bentgrass
Management and Rootzone
Maintenance

Lubbock, Texas
www.,gcsaa.org

Send events to Frank Andorka at

7500 0ld Oak Bivdl., Cleveland, 44130.

Fax information to 440-891-2675 or
e-mail to fandorka@advanstar.com.
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PERSONALITY

Introducing the FatStik™ from Standard Golf. A hefty
one-inch thick, the FatStik is easier to spot at greater
distances. The thicker body combined with bright colors
makes the FatStik really stand out on the green, and your
golfers will love that. The FatStik's heavy-duty fiberglass
construction makes it more durable than other flagsticks.
And, it won't chip like painted aluminum poles because
its bright base color is impregnated throughout. Get
higher visibility for your players and durability for you.
The FatStik-it's not afraid to stand up and get noticed.

ASK FOR STANDARD GOLF
For the skinny on the FatStik call 1-319-266-2638 or ask your Distributor today.

STANDARD
GOLFvivivvis

Cedar Falls, lowa USA . www.standardgolf.com

The FatStik features the
"putt saver" bottom ferrule,
which complies with all
USGA regulations.
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Flagstick

B A FEW WORDS FROM THE PUBLISHER

or many in our industry, 2002
was the year from hell. Rounds
were down, new course open-
ings evaporated and Mother Na-
ture delighted in finding new
and exotic ways to kill turf.

But there were a few bright spots amid the
gloom. Thus, we're pleased to present our trib-
ute to the best and worst of 2002.

Best Performance in the Spotlight: The winner
— hands down — was our good friend Jim
Nicol and his team at Hazeltine National GC
who, when faced with torrential rains halfway
through the PGA Championship, calmly over-
saw the process of moving about a bazillion gal-
lons of H,O off the golf course. Noah wouldn't
have needed the ark if he had these guys.

Worst Case of Gucci-in-Mouth: We must go
with Masters chairman Hootie Johnson, who
was obviously out practice-putting when they
did the media training at Augusta. Instead of
angrily blasting away with both barrels, he
could have simply said, “We are within our
well-established legal rights to accept
whomever we wish for membership, and I'm
sure that we'll one day accept a female mem-
ber.” End of story, end of pointless headache
for our business.

Best Emerging Trend: I can’t back it up with
hard statistics, but it seems like more and more
superintendents are moving into ownership
roles. I'm talking to more and more who have
“sweat equity” agreements that give them per-
centages of the operations. Even more common
are superintendents whove set up small man-
agement/ownership groups and purchased a
few nearby mom-and-pop facilities. Will super-
intendent/owners someday dominate the pub-
lic golf market? Hey, we can dream can't we?

Worst Way to Make Lawyers Richer: Would
someone please tell me why any club would hire
a new general manager and then allow him to
promptly fire a respected, long-time superinten-
dent to bring in “his guy?” I've heard way too
many of these horror stories this year, and it has
to stop. Maybe some heavy publicity about all
the illegal termination and age discrimination
suits superintendents have filed against these
boneheads would help. Hmmm ... that
sounds like a job for Golfdom. Seriously, got an
example and want to help? Contact me.
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2002 Brought Out
Best and Worst

BY PAT JONES

FOR MANY IN OUR
INDUSTRY, THIS HAS
BEEN THE YEAR
FROM HELL. BUT
THERE WERE A FEW
BRIGHT SPOTS
AMID THE GLOOM

Best Inside Joke: An anonymous superin-
tendent who has a chainsaw nicknamed
“Lightning,” says, “When a member asks
what happened to a tree we took out, we can
look em right in the eye and say, ‘Lightning’
got it.”

Worst Timing: On the heels of proposing a
20-percent dues increase, publicly acknowledg-
ing investment losses, and raising prices for ed-
ucational seminars and trade show space,
GCSAA offered critics a perfect opening by
sending a generous contingent of staff, officers
and spouses to England for the Ryder Cup. Is a
dues increase overdue and probably justifiable?
Sure. Is it good for GCSAA to be represented at
major golf events? Yup. Do long-suffering
spouses deserve an occasional perk to make up
for all the time board of directors’ members
spend away from home? Unquestionably.
Should the association have seen this coming
and avoided raising the whole silly issue by just
sending just the CEO and president? Yes.

The truth is that the association has
operated in the red for the past two years.
Managing costs, particularly discretionary
expenses like these, is important for the fis-
cal integrity of the organization and for the
integrity of its image with the members. The
real issue is how an organization that is fac-
ing revenue challenges and asking for more
money will respond to calls for clearer, more
detailed financial reporting.

So, on that interesting note, we bid a
not-so-fond farewell to 2002. What will the
year ahead hold in store? Darned if I know.
Hey, if I could predict the future, I wouldn’t
be using my Enron stock certificates as fire-
place kindling.

Pat Jones is the publisher/editorial director of
Golfdom. He can be reached at 440-891-3126
or pjones@advanstar.com
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DON'T GET CAUGHT

In the future, don't get caught when the golfers start griping about the condition
of the bunkers. The solution is obvious and affordable.

SAND
TRAPPER

Make your bunkers a priority and install the premier bunker solution.

You can believe what you're hearing. Hundreds of facilities have already done it.

Contact IVI-GOLF and we'll send you an information kit to learn more about it.
888 -970-5111
www.sandtrapper.com

CIRCLE NO. 108

aslanta 26,

YOUR CHANCE TO WIN

Between now and March 30th, facilities and superintendents have the
chance to win fun prizes, just for being interested in bunker renovation.

BLAST i Call today, visit the website or see us at the show for entry

SWEEPSTAKES | and prize information. Don't miss your chance!



From Highways to Fairway)s.

For years North American Green’s erosion

control blankets and turf reinforcement
mats have been successfully used to
stabilize critical slopes and channels
along our highways.

But you know what they say about all
work and no play.

Our products are also a natural fit for
outdoor recreation projects. From tee
to rough, from the fairway to the green,
our biodegradable blankets protect your
valuable seed and topsoil, helping to
assure a healthy stand of vegetation.
For a strong stand of vegetation—a

mat that won’t get caught in your mower

CIRCLE NO. 133

blades—North American Green’s full line
of temporary and permanent erosion control
products are your ace in the hole.

Come to www.nagreen.com and discover
our environmentally friendly approach to
helping grass grow where people play.

North American Green
14649 Highway 41 North
Evansville, IN 47725
NORTH 1.800.772.2040
AMERICAN www.nagreen.com
GREEN"®
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