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Irrigation Consultants 
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S a v e Big. 
Hire a Professional Irr igat ion Consul tant 
I n d e p e n d e n t i r r igat ion consu l t an t s can he lp y o u save wa te r , 
e n e r g y and m o n e y by app ly ing the i r k n o w l e d g e and expe r i ence 
t o t h e e f f i c ien t and e f fec t i ve des ign of i r r igat ion s y s t e m s . 
Find ou t h o w m u c h by c o n t a c t i n g a m e m b e r of t h e 
A m e r i c a n Soc ie t y of I rr igat ion Consu l tan ts . 

Buying a P u m p Stat ion 

Don't necessarily go with the lowest bidder 
By Frank H. Andorka J r . , Managing Editor 

Without a proper 
pump station, even 
the best irrigation 
system in the world 
wont fulfill your 

needs. With all the different pump sta-
tion options facing superintendents, 
however, the choice can be confusing. 

Superintendents must ask the right 
questions to determine which station 
will best fit their needs, says Willie 
Slingerland, new product sales man-
ager for Dallas-based Flowtronex/PSI. 
Many superintendents often look 
solely at the bottom line — and that's a 
mistake, he says. 

"Though important, the 
number on the bottom line 
can be deceiving and 
vary widely from 
manufacturer to 
manufacturer," Slinger-
land says. "Each company does things a 
little differendy, and these differences can 
play a major role in the final price. Its up 
to the buyer to ask the right questions." 

Don't necessarily purchase your 
pump station from the lowest bidder, 
Slingerland says. 

"If the superintendent merely puts 
out a Request For Proposal (RFP) that 
talks about required gallons per minute 

and pressure per 
square inch without specific system de-
tails, the resulting bids will vary dramati-
cally," Slingerland says. "Selecting the 
lowest bidder under those circumstances 
almost guarantees the station purchased 
will not match the station the superin-
tendent had in mind." 

Continued on page 44 
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T i p s 

Continued from page 43 
Once you've determined your price 

range, you must decide on which type of 
pump will work the best for your course, 
says Jim Simonini, market development 
manager for Norcross, Ga.-based Syn-
chroFlo. There are primarily two types of 
pumps on the market today — end suc-
tion or vertical turbine. Simonini says 
most superintendents today choose ver-
tical turbines. 

"Turbines are more efficient," he 
adds. "You'll save money on water and 
on energy." 

Superintendents should also exam-
ine the pump station housing and in-
ternal parts, Slingerland says. They 
should be skeptical if they haven't heard 
of the brand names of the pumps, mo-
tors, drives and starters in a prospective 
pump station. 

"To ensure a long-lived pump sys-
tem, make sure the components are all 
from well-known companies," Slinger-
land says. "Have the manufacturer sub-
mit in writing what products will be 

used on its station. If the manufacturer 
isn't willing to do that, be concerned." 

Your pump station should have a suf-
ficient cooling system to avoid overheat-
ing the pump and shorting it out, says 
Bryan Adams, SynchroFlo's project 

"TO E N S U R E A LONG-LIVED P U M P SYSTEM, 

MAKE SURE THE COMPONENTS ARE ALL 

FROM WELL-KNOWN COMPANIES:' 

-Willie Slingerland, Flowtronex/PSI 

manager. What some superintendents 
forget is that the cooling system must 
run even when the pump station is not. 

"That's a crucial point that is poorly 
understood," Adams says. "On hot days, 
even if you're not running the system, 
you can fry out an electrical system from 
the heat of the sun. You want cool air 
blowing across the front of the electrical 
system and not the back." 

Simonini says lightning protection 
packages are also important. 

"We've all heard countless stories of 

superintendents whose pump stations 
were destroyed by lightning during a 
thunderstorm," Simonini says. "The 
only way to protect yourself from suffer-
ing the same fate is to purchase a 
grounding package." 

Such packages usually cost between 
$200 and $300, he added. 

Superintendents should make sure 
that components are easy to access for 
service, Adams says. "You don't want 
everything packed in there so tightly 
that you can't reach all the parts," 
Adams says. 

Slingerland says superintendents 
should pay attention to the warranty of-
fered by pump station manufacturers be-
cause the last hassle you need is a broken 
pump station with no quick way to fix 
it, he adds. 

"The actual value of a warranty is 
determined by what is included and 
by how the manufacturer handles 
claims," Slingerland says. "A product is 
often only as good as the service that 
backs it up." • 
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• Rotor 
Hunter Golf introduces the G870, an electric valve-in head rotor with 
easy, through-the-top ^ccess to all serviceable components. The 
design eliminates the need to dig or disturb the turf during routine 
service or other irrigation system maintenance, according to the 
company. 

All sprinkler components, including the internal gear drive and 
valve, the pilot valve, pressure regulator, solenoid, valve seat and 
rock screen can be pulled out for cleaning and maintenance while 
the Hunter rotor body remains in the ground. 
For more information, contact 800-248-6561, 
www.hunterindustries.com or 
C I R C L E N O . 2 0 0 

The Company Line 
• P R O D U C T S & S E R V I C E S 

Root control system 
Biobarrier Root Control System is a method of inhibiting tree and shrub 
root growth from areas you want to protect The permanently attached 
nodules on the durable geotextile create a zone on either side of the 
fabric that prevents the division of root-tip cells. So when a root 
reaches the zone, ifs diverted to grow in another direction. Placed be-
tween the tree and the hardscape or landscape that needs to be pro-
tected, Biocarrier works invisibly to prevent tree-root intrusion. 
For more information, contact 800-284-2780, www.biobarrier.com or 
C I R C L E N O . 2 0 1 

Water management 
Rowtronex PSI introduces Integrated Water Management, a new 
approach to efficiently overcome the effects of poor water quality 
in pumping and irrigation systems. IWM incorporates the funda-
mental processes of water quality with current distribution meth-
ods and single-source accountability. 

IWM combines fertigation, pH control and filtration into a sin-
gle intelligent system. By rolling these processes into one pump-
ing station, the result is true integrated water management, the 
company says. The pump station becomes the focal point where 
data can be retrieved from all points in the irrigation cycle. 
For more information, contact 800-786-7480, 
www.flowtronex.com or 
C I R C L E N O . 2 0 2 

Crabgrass control 
A recent study demonstrated 
crabgrass control as high as 
100 percent with Drive 75 DF 
herbicide from BASF. Drive 75 
DF is a broad-spectrum poste-
mergent herbicide that offers 
overseeding flexibility and turf 
safety to the professional turf 
market 

The study was conducted by 
the DaveyTree Expert Co. 
For more information, contact 
800-545-9525, 
www.turffacts.com or 
C I R C L E N O . 2 0 3 

Software 
TRIMS Software International 
introduces the Gold and Silver 
Editions for TRIMS Grounds 
Management Software, an up-
dated version designed to in-
crease user efficiency through 
the bar coding, Palm O.S. com-
patible portable data collection 
devices and Internet file transfers. 
For more information, contact 
602-277-8027 or 
C I R C L E N O . 2 0 4 

Herbicide 
Griffin LLC. announces a 
new product registration for 
TranXit herbicide: It's safe to 
several varieties of warm-
season turf and is good for 
removal of overseeded turf 
during the sensitive transi-
tion period in the spring. It 
contains the active ingredi-
ent rimsulfuron that has pre-
emergence and postemer-
gence activity. 

TranXit is effective in 
controlling poa annua and a 
variety of grasses and 
broadleaf weeds with no 
adverse impact on most 
warm-season turf. Research 
shows TranXit to consis-
tently deliver at least 95 per-
cent control of poa, accord-
ing to the company. 
For more information, 
contact 800-237-1854, 
www.griffinllc.com or 
C I R C L E N O . 2 0 5 

• Descaler 
ClearWater Enviro Technologies of-
fers ScaleBlaster, a product that 
eliminates formation of limescale 
deposits in irrigation systems. The 
integrated circuitry produces a 
modulating frequency waveform 
that hits the resonant frequency 
of the calcium-carbonate mole-
cules, causing them to lose their 
adhesive properties. Existing 
scale is removed and never 
forms again. 
For more information, contact 
800-756-7946 or 
C I R C L E N O . 2 0 6 

Utility vehicle 
The new Cushman Commander 
utility vehicle from Textron Golf, 
Turf & Specialty Products car-
ries large cargo loads and can 
be customized for many mis-
sions, according to the com-
pany. Replacing the Cushman 
Hawk line, the Commander 
features leaf springs, hydraulic 
shock absorbers and rein-
forced front suspension. 
For more information, contact 
888-922-TURF or 
C I R C L E N O . 2 0 7 
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Company Line 

Continued from page 45 
Online pest forecaster 
Syngenta Professional Products introduces Pest 
Outlooks, a predictive tool to help superinten-
dents and other turfgrass managers antici-
pate potentially damaging outbreaks of in-
sects and disease. The online service allows 
customers to retrieve, at the click of a mouse, 
information that used to take days to collect 
f rom multiple sources. 

Pest Out looks is one of the first services 

under the new company's GreenCast brand, 
which it created to of fer customers a range of 
value-added information and technology 
services. 

Located at www.greencastonline.com, 
Pest Out looks is a proprietary service avail-
able only to Syngenta customers. It was de-
veloped in partnership with Pest Forecasting 
Group and university turf experts. It uses 
weather data f rom the National Oceano-
graphic and Atmospher ic Administration, his-
torical data and pest models to identify - on a 

F I V E 
GREAT REASONS WHY 
YOU SHOULD CONSIDER 
B U L L ' S EYE Bermuda 
FOR YOUR NEXT 
PROJECT. 
• Virtually No Seedheads 
• Good Shade Tolerance 
• Deep Blue-Green Color 
• Medium-Wide Blade For 

Texture Contrast 
• Can Be Mowed With 

Rotary or Reel 

BULL'S-EYE 
B e r m u d a 

WEST COAST 
TURF 

Life is Short. Sod It! 

www.westcoastturf.com 760/360-5464 800/447-1840 FAX: 760/360-5616 

weekly basis - climatic condit ions that favor 
outbreaks of a variety of diseases and insects. 
The service currently covers seven of the 
most common diseases encountered by su-
perintendents: dollar spot, gray leaf spot, sum-
mer patch, brown patch, pythium blight, rust 
and red thread. It also covers eight common 
whi te grub species. 
For more information, contact 336-632-2115, 
www.syngenta.com or 
C I R C L E 2 0 8 

Colonial bentgrass 
Glory Colonial bentgrass, developed by 
Pure Seed Testing and experimentally desig-
nated as PST 9HG, will be available f rom 
Turf Seed this fall. Adapted for the cool 
temperate regions of the United States, 
Canada and Europe, the improved colonial 
bentgrass provides a dense, upright turf. 
Glory has good fall and spring density and 
exhibits strong summer turf performance, 
Turf Seed says. 
For more information, contact 
401-295-7271 or 
C I R C L E N O . 2 0 9 

Erosion control 
Results f rom recent test ing revealed that P r o -
file Products LLC's Mechanical ly Bonded Fiber 
Matrix ( M - B F M ) has excellent eros ion-con-
trol properties. Subjected to replications of 
three consecut ive 10-year rain events and 
three consecut ive 50-year rain events, 
M - B F M provided the fo l lowing results: 

• Reduced erosion and sediment delivery 
nearly 1 0 0 percent for the 10-year and 
50-year s torm events. 

• Reduced erosion and sediment delivery by 
9 8 percent after only two hours of cure time. 

M - B F M is manufactured f rom 8 5 percent 
w o o d fiber, 5 percent cr imped interlocking 
f ibers and 10 percent viscous cross- l inked 
hydro-colloid polymer tackifier. 
For more information, contact 800-207-6457, 
www.profileproducts.com or 
C I R C L E NO. 2 1 0 

Poa triv 
Hubbard, Ore.-based Turf-Seed and Lake-
land, F la-based distributor Golf Ventures have 
entered into an exclusive arrangement in the 
state of Florida where Golf Ventures will have 
exclusive distribution in the market ing of Turf-
Seed's Winterstar poa trivialis, which features 
a deep green color wi th improved density and 
texture that allows a rapid spring transition in 
the southern overseeding markets. 
For more information contact, 401-295-7271 or 
C I R C L E N O . 2 1 1 

http://www.greencastonline.com
http://www.westcoastturf.com
http://www.syngenta.com
http://www.profileproducts.com
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t ional service. The publisher does not as-
sume any liability for errors or omissions. 

Vyeo.(4«pl.) 

M y c o r r h i z a f o r T u r f 
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Classifieds 

Golfdom 
Every month , G o l f d o m Class i f ieds of fers readers 

a conc ise , easy- to- read sec t ion of the p r o d u c t s 

a n d serv ices you ' re look ing for. C h e c k it ou t 

every month ! 

For ads under $ 2 5 0 , payment mus t be rece ived 

by c lass i f ied c los ing date. V ISA, M A S T E R C A R D , 

& A M E R I C A N E X P R E S S a c c e p t e d . S e n d to: 

Advanstar Market ing Services, 7 5 0 0 O l d O a k Blvd, 

C leve land, O H 4 4 1 3 0 

F O R A D V E R T I S I N G I N F O R M A T I O N A N D 

A D P L A C E M E N T , C O N T A C T : Lesl ie Zola, 

8 0 0 - 2 2 5 - 4 5 6 9 (ext. 2670 ) , Fax 4 4 0 - 8 2 6 - 2 8 6 5 , 

Email lzo la@advanstar .com 

B I R D C O N T R O L 

Goose Problem? 
Ho Problem! 

# 1 in Goose Control with Border Collies 
U n r i v a l e d 1 5 p t . Ve t p a c k a g e i n c l u d e d 
R e f e r e n c e s a v a i l a b l e f r o m h a p p y c l i en t s 

3 5 y e a r s o f e x p e r i e n c e 
S a t i s f a c t i o n g u a r a n t e e d ! ! ! ! 

S e c l u s i v a l F a r m a n d K e n n e l 
B a r b a r a R. L i g o n 

8 0 4 - 2 6 3 - 5 9 1 2 • F a x : 8 0 4 - 2 6 3 - 6 6 3 2 
Seclusival@aol.com • www.Seclusival.com 

F O R S A L E 

M Mm mi*'.. m AM- f i l l 

Y « J T G o l f C O U R M A P E - M A R K E T 

F O R S A L E ( C O N T ' D ) 

TOUR GOLF YARDAGE PRODUCTS 
G R A N I T E S T O N E S B L A S T E D A N D D E L I V E R E D IN T H R E E W E E K S ! 

• S P R I N K L E R T A G S IN S T O C K 

FOR ALL SPRINKLER S Y S T E M S 

• G R A N I T E S I G N S & S T O N E S 

• H A Z A R D S T A K E S 6f R A K E S 

• Y A R D A G E B O O K S IN 3 - D ! 

1 - 8 0 0 - 3 8 3 - 9 7 3 7 

www.accuproduct8.com A C C U - P R O D U C T S I N T E R N A T I O N A L 
7836 Bethel Church Rd.« Saline, Michigan 48176 » 1-800-253-2112, 734-429-9571 or Fax 734-429-3985 

G R O O M E R - G A G E ® 
For Precision 

Grooming 

B E N C H P L A T E ® 
For Squaring Rear 
Rollers to Reel 

CALL FOR OUR GOLF COURSE CATALOG 
All Gages Available in 

English, Metric or Digital 

A C C U - G A G E ® 

For Precision 
Mowing 

A C C U - G A G E I P 
Pat.# 6,073,357 

A Visible Marking 
System You Can 
Mow Right Over 
• Speeds up play - Reduces 

playing t ime up to 20% per round 
• Cos t effective - Pays for itself in m o n t h s -

Lasts for years 
• More en joyment - N o pacing and hun t ing 

for sprinkler heads 
• Markers for fairways, tees, driving range 

and cart path 
• Available in all popular colors and can 

customize 

k 

The Kirby Marker System 

800-925-4729 
760-931-2624 

Fax 760-931-1753 
www.Kirbymarkers.com 

/ Golf Course Supplies/ 

800-274-6815 • 800-585-4443 Fax 
and mention code 40881, or visit our website at 

www.reliablegolf.com 

For More Information or a Catalog, Contact: 

Reliable 

mailto:lzola@advanstar.com
mailto:Seclusival@aol.com
http://www.Seclusival.com
http://www.accuproduct8.com
http://www.Kirbymarkers.com
http://www.reliablegolf.com


Classifieds 
FOR SALE (CONT'D) 

Not Just Yardage Markers! 
> 

Meadow LH^S 

s 8 , 

f Par 4 v 

Blue 309 
White 2S9 
Gdd 198 

S . , r 

can do it! Top quality, great 
prices, great customer service. 
We do yardage tags too! 

ProMark 
Since 1990 

800.522.3485 
www.yardagemarkers.com 

Custom signs for tees, 
fairways, driving range and 
r»orf nithp VAI I flrnom it inn 

•We have RELIABLE, 
EXPERIENCED PERSONNEL 

• Specializing in Recruitment & 
Placement of H2B Visa 
foreign workers 

•Marcus Drake Consultants handles 
the entire procedure 

•We deliver selected personnel to 
your company 

Marcus Drake Consultants 
Park Ridge, New Jersey 

Call: 888-544-9122 • Fax: 201-930-0629 
Email: marcusdrakeh2b@yahoo.com 

H y d r o - S p r i g g i n g M a c h i n e 

T u r f m a k e r . c o m 
8 0 0 - 5 5 1 - 2 3 0 4 

Put the Power of 
DIRECT MARKETING 

to Work for You! 
M a i l , p h o n e o r f a x t o o v e r 1 4 , 0 0 0 
d e c i s i o n - m a k e r s i n t h e i n d u s t r y ! 
D e m o g r a p h i c s e l e c t s a r e a v a i l a b l e — 
d a t a is a l s o a v a i l a b l e f o r d a t a b a s e 
e n h a n c e m e n t o r over lay . 

F o r c o u n t s a n d p r i c i n g c o n t a c t : 
• Tamara Phillips 

440-891-2773 or 888-RENTLIST 

Golfdom 
Increase your sales by nearly 

tw ice t h a t of black and w h i t e ads! 

Cal l Leslie Zo la : 800-225-4569 , x 2 6 7 0 
lzola@advanstar .com 

IRRIGATION 

800-491-9344 

Finish Crew and Irrigation Crew 
Immediate Response Nationwide 

Does your project need a boost? 
Skilled finish and irrigation crews and 

equipment ready for immediate placement. 
years in the business 

Fully insured and bonded 
^Irrigation Systems 

A yuppie was sent a ransom note 
saying that he was to bring $ 5 0 , 0 0 0 to 
the 7 th hole of the country club at 
10 o'clock the next day, if he ever 
wanted to see his wife alive again. 
He didn't arrive until almost 12:30. 
A masked man stepped out f rom 
behind some bushes and growled, 
"What took ya so long? You're over two 
hours late." 
"Hey, give me a break," whined the 
yuppie. "I have a 2 7 handicap!" 

www.go l fdom.com Golfdom 4 9 

"I Quit!" 

G o l f d o m ' s 

o f the m o n t h 

D i s c o u n t S p r a y e r P a r t s 
REPLACEMENT PARTS & PUMPS FOR: 

• FMC ( John Bean ) • Hypro • 
• F.E. Myers • Udor • 

• C o m e t a n d G e n e r a l Pumps • 
Also Spray ing Systems Tcc -Je t 

a n d A lbuz spray nozzles. 
W e h a v e a c o m p l e t e l ine o f 
sprayer accessor ies such as 

spray guns, hoses & hose reels. 

Cal l TOLL FREE: 888-SPRAYER 
for a f ree c a t a l o g . 

Email: spraypts@bellsouth.net 
Website: SprayerPar tsDepot .com 

http://www.yardagemarkers.com
mailto:marcusdrakeh2b@yahoo.com
mailto:lzola@advanstar.com
http://www.golfdom.com
mailto:spraypts@bellsouth.net


Out of Bounds 
• S O M E T H I N G C O M P L E T E L Y D I F F E R E N T 

daddydom calls 
Irecently drove 1,707 miles 

to California, grappling with 
a Ryder truck routinely 
tossed around by crosswinds 
and watching as gasoline 
prices shriveled my wallet. I 

tried feebly to find something decent 
on the radio, with two tranquilizer-ad-
dled cats and my darling Jennifer in 
tow, ready to start a new life in the 
Golden State. 

We settled quickly into a beachside 
apartment and reveled in our decision 
to swap the swelter of Kansas' oven-
baked summer for what may well be 
Southern California's motto: 76 degrees 
and sunny. 

The first nine days were great. We 
went to the beach, scoured the area for 
hot spots, found the right coffee shop, 
befriended the record-store hipsters 
and caught the low-key vibe that typi-
fies the Belmont Shore area of Long 
Beach. 

Jennifer was to start her new job 
on Monday, and I was to get back to 
the task of waltzing with words for 
wealth. I had meetings planned, a cou-
ple of solid leads and some long-forgot-
ten fiction to revise. I would read every 
day from 10 a.m. to noon at the sandy 
shores of the Pacific. The years-in-the-
planning and bank-breaking Midwest-
ern takeover of the Golden State was 
about to begin. 

All that changed after we took a test 
on a sunny Saturday last month. The 
day started with my visit to the Los An-

THE UNEXPECTED NEWS OF MY IMPENDING FATHERHOOD IS THE 

COOLEST THING THAT'S EVER HAPPENED TO ME BY M U R K L U C E 

geles Coliseum to watch the USC Tro-
jans battle the Kansas State Wildcats 
(my arch enemies as a Jayhawk). When 
I returned to our new pad, where Jen-
nifer had patiendy waited for the cable 
guy who never showed, we were hungry 
and a bit exhausted. We went to dinner 
and then we took the test that would 
change our lives. 

It was a pregnancy 
test — and we 
passed, 

much to our amazement, with two blaz-
ing blue-neon stripes. I'm going to be a 
dad. 

Initially, I was slack-jawed. What are 
we going to do? Will we stay here or 
beat a hasty retreat to the Midwestern 
nexus of family, friends and support? 
What are the scrubs in the hospital 
made of? Can you slide on the floor 
with those slipper things? Can anyone 
speak through those masks over their 
mouths? 

After that initial wave of questions, 
we burned up fiber-optic lines with 
calls and e-mails to friends, family and 
editors. We hurried plans to wed (fi-
nally) after four years of living together. 
Congratulations crackled over the 
cordless phone, zapped into the in-box 
of our e-mail account and left us feel-
ing excited, grateful, terrified and more 
than a bit crazed. 

Through the emotional insanity, 
return-trip logistics and the sheer 

shock at your world being turned 
upside down, I found a surpris-
ingly rational refrain repeating in 
my normally hyperactive head, 
"This, by far, is the coolest thing 
that's ever happened to me." 

That voice, despite its rather col-
loquial patois, kept me going as Jen-

nifer quickly flew home to see the doc-
tors and get some parental loving. 

It kept me going as I re-boxed the 
apartment, shut off the utilities I had 
just turned on, got back in that big 
Ryder truck with two confused cats and 
drove 1,737 miles to Kansas City to 
begin our new life. 

Mark Luce now lives in Kansas City 
with his now-wife Jennifer. You can 
e-mail him at mluce@earthlink.net 
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