
to see if it really worked." 
Greg Wiles, superinten-

dent at The Links at Echo 
Springs in Johnstown, 
Ohio, had grown frustrated 
with other granular fertiliz-
ers he had used because his 
mowing baskets were always 
full of the fertilizer after an 
application. 

"I was tired of putting 
down fertilizers and then 
picking them up the next 
time I mowed," Wiles says. 
"I was looking for a granu-
lar that would get down to 
my turf where it would ac-
tually do some good." 

From what Wiles had 
heard, Novex might solve 
his problem. 

The solution 
Lesco allowed researchers at 
Penn State University to test 
the fertilizer early last year, 
and the product received 
praise for producing an im-
mediate green-up and long-
term results. In the study, 
the product received high 
marks for its ability to get 
down below the canopy 
quickly. The study found 
that one day after an appli-
cation, mowers picked up 
less than .5 percent of the 
product, compared with 
over 10 percent for other 
granulars. 

At the same time, the 
fertilizer provided a quick 
greening affect because of 
its active water solubility, 
the study says. In fact, it 
outperformed some foliars 
when it came to green-up. 

Brian Rowan, product 
manager of golf fertilizers 
for Lesco, says the key is its 
particle size. 

"We tightened our 

size," he says. "Water 
breaks down the outer 
layer and provides immedi-
ate green-up. But the sul-
fur coating helps it last for 
a longer period." 

Wiles says his first appli-
cation of Novex produced 
impressive color — a little 
too impressive in some 
places, he adds. 

"I saw a striping effect 
— darker green alternating 
with lighter green — where 
I'd overlapped too much," 
Wiles says. "I learned my 
lesson." 

Once he adjusted his ap-
plication procedure, Wiles 
says he was pleased with its 
performance. 

Pierpoint said the 
smaller particles didn't stick 
to his crew members' shoes, 
which meant it didn't track 
all over the course 

Pierpoint says the product 
also doesn't create a dust 
cloud around the applicant, 
which lessens health concerns 
surrounding its application. 

Both Pierpoint and 
Wiles say they're looking 
forward to putting the fer-
tilizer down this spring. "As 
soon as the ground temper-
atures are warm enough, 
we're going to put it on the 
greens," Wiles says. 

"We're looking to ex-
pand our program to tees, 
roughs and fairways this 
year," Pierpoint says. "We're 
looking forward to similar 
results there." 

Rowan says the plant 
producing the fertilizer 
should be at full capacity — 
75 tons per day — by the 
end of February. • 

Need more 
information on 
the products and 
services seen in 
this issue? 
Get it fast! 
Visit our web site and 
click on LeadNet 
Product Info* 
Thats all there is to it! 
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Selecting Amendments 

Trial on your own course is the best method 
to rate soil enhancers, expert says 

I any products are 
considered "amend-
ments" to the turf 
system, including in-

I organic, organic, mi-
crobial, nutritional and hormonal ma-
terials. Historically, some have lived up 
to advertised claims and some haven't. 
Despite the fact that many have now 
been proven effective, the plethora of 
products on the market still creates 
confusion. 

"The superintendent is drowning 
in a sea of amendment technologies 
that all claim to be the magic bullet," 
says Bill Torello, a University of Mass-
achusetts professor of turfgrass man-
agement. Torello recommends super-
intendents ask themselves several 
questions before buying new amend-
ments, such as: 

Have there been unbiased field 
tests on the material and if so, how 
much? 

"It is only common sense that the 
buyer make sure the material in ques-
tion has been field tested by a strictly 
unbiased source, such as universities or 
well-known private laboratories/com-
panies," Torello recommends. "If 
there's limited information with only 
private testimonials from individual 
users, then it's a buyer-beware situa-
tion. Ask for copies of the research re-
ports, which support the claims of the 
sellers." 

Torello says many amendments are 
expensive and should be tried on a 
trial basis on your own course if ques-
tions remain. 

"Trial on your own course is the 
best test, but there must be several 
replications of the product and control 

areas where the material is not used for 
comparison," he adds. 

That's the strategy that superinten-
dent Kevin Downing has imple-
mented at Willoughby GC in 
Stuart, Fla. 

"The benefits of enhancement are 
not always readily visible," he says. 
"I'm conservative in nature, so I take 
my selective shots. If something looks 
viable, I'll try it for awhile. I'll split 
greens or do percentages to see if it 
does have an effect." 

Do I really need this product to 
manage my turf? 

Of course, different products mean 
different answers. If the product is hu-
mate or humic acids, for example, 
then research shows that these amend-
ments respond best in soils/growth 
mediums low in organic matter, 
Torello says. That would include 
grow-in, sand-based greens that do not 
have the organic matter and cation ex-
change capacity to supply mineral nu-
trients, particularly micronutrients. 

Mike Vella, superintendent at Sug-
arloaf GC in Carrabassett Valley, and 
Downing agree about maximizing the 
value of humic acids and calcium 
products. 

"Spraying calcium and humic acid 
has become a big thing," Vella says. "It 
works, particularly in grow-in situa-
tions because you don't have any nu-
trients in straight sand until you get 
some organic matter built up." 

Adds Downing: "We've used cal-
cium silicate products during tourna-
ments. It seems to help the turf stand 
up better and gives you better ball 
roll." 

Ifthereys a response, is it because 

of the added material or to the 
stated "active ingredient," which 
makes each product unique? 

"Examples would be the colorants 
or iron additions to a liquid fungicide 
application, where the active ingredi-
ent is the fungicide, but the additives 
will green-up the turf as a side effect," 
Torello explains. 

Many products claim superior 
growth, color and/or density of turf 
when they are applied. Superinten-
dents should do their homework to 
discover the active ingredients and 
additives. 

Peter Blais, the author of this article, is a 
writer who operates a golf media relations 
firm in North Yarmouth, Maine. He can 
be reached atpblais@maine. rr. com. 
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The Company Une 
P R O D U C T S & S E R V I C E S 

Bird repellent 
Bird-B-Gone introduces Goose-B-
Gone, a repellent that makes 
grass areas unpalatable to 
geese and ducks. It's simple and 
easy to use. Apply it by spraying 
it directly on grass areas where 
geese or ducks are causing 
problems. The product contains 
a biodegradable, food-grade re-
pellent, methyl anth rani late, 
which is safe to use, according 
to the company. 
For more information, contact 
800-392-6915, www.birdb-
gone.com 
CIRCLE NO. 2 0 0 

Continuing education 
Aquatrol's interactive presentation on soil/water characteristics and behav-
ior and the mode of action of surfactants has been approved for .35 exter-
nal continuing education credits by the G C S A A These credits are applica-
ble toward certification and renewal as a certified superintendent 
For more information, contact 800-257-7797, www.aquatrols.com or 
CIRCLE NO. 201 

Leaders 
m PEOPLE ON THE MOVE 

George Hamilton Jr., senior lecturer 
at Perm State 
University, re-
ceived the 2 0 0 0 
Distinguished 
Sen/ice Award 
from the Penn-

sylvania Turfgrass Council. 

The following superintendents re-
cently achieved certification: Glen 
Moore Jr., Toledo CC in Toledo, Ohio; 
Norman C. Risk, Christian Reformed 
Recreation Center in Hastings, 
Mich.; Andrew J. Scully, Greystone 
GC in Owings Mills, Md.; Donald H. 
Johnson, Garra de Leon GC in Santa 
Cruz, Costa Rica; Donald Portwine Jr., 
Ames Golf & CC in Ames, Iowa; and 
Wade D. Vecchio, Cotton Ranch Club 
in Gypsum, Colo. 

KemperSports Management 
named David Groelle as superinten-

dent of the Royal Melbourne CC in 
Long Grove, III, and Tom Prichard as 
superintendent at the Glen Club in 
Glenview, III. The company also 
named Scott Abell as director of 
business development 

Tim Finchem, commissioner of the 
PGA Tour, was awarded GCSAA's 
2001 Old Tom Morris Award. 

The Golf Course Builders Associa-
tion of America named Jack Nicklaus 
as the 2000 recipient of its Don A 
Rossi Award. It also certified three 
of its member companies: Prins-
burg, Minn.-based Duininck Brothers 
Golf, Marengo, Ill-based Golf Cre-
ations, and St Cloud, Fla-based Reed 
H. Berlinsky Inc. 

The Michigan Turfgrass Environmental 
Stewardship Program, a joint public-
private effort to foster sound envi-

Markers 
Par Aide's 
new Proximity 
Marker and Contest 
Indicator make it easy to 
facilitate contests like closest to 
the pin, longest drive and longest 
put t The polycarbonate signs are 
sturdily built and can withstand 
rain, wind and hail, according to 
the company. The signs can also 
be customizes with a course logo. 
For more information, contact 
888-893-2433 or 
CIRCLE NO. 202 

ronmental practices, received 
GCSAA's 2000 President's Award 
for Environmental Leadership. 

David Williams was named vice presi-
dent of the British Institute of Golf 
Course Architects. 

Pacific Sod named two sales man-
agers: Larry Kaiser oversees the 
company's northern California terri-
tory and Steve Whitehead oversees its 
southern Nevada and western Ari-
zona markets 

William A Raney was named presi-
dent of www.eteetime.com. 

Arnold Palmer Golf named Timothy 
J.Tierny as president and chief exec-
utive officer and promoted David 
Polansky to chief financial officer. 

Lee Rogers was named territory man-
ager in the Northeast for Tri-Pro turf 
and ornamental markets. His newly 
created territory includes Virginia, 

Turf blankets 
Typar Turf Blankets help 
greens retain warmth and 
moisture in the winter and 
create an environment simi-
lar to that in a greenhouse. 
The blankets are porous to 
allow sunlight, air, water and 
nutrients through them. 

Tests have shown that 
air and soil under the blan-
kets is 3 degrees to 5 de-
grees higher than surround-
ing uncovered areas. This 
extra warmth is important 
during the spring because 
turf under Typar germinates 
earlier, greens up faster, has 
longer roots and is stronger, 
according to the company. 
For more information, con-
tact 800-455-3392 or 
C I R C L E NO. 2 0 3 

West Virginia, Maryland, Pennsylva-
nia, Delaware, New Jersey, New 
York, Connecticut Rhode Island, 
Massachusetts, Vermont New 
Hampshire and Maine. 

Tyler Enterprises named Craig Riley 
as director of strategic development 
The company also named Steve 
Beckman its southwestern Indiana 
sales representative. 

Tom Works was named vice presi-
dent of Landscapes Unlimited's irri-
gation group. 

Pennington Seed appointed Stanley 
J. Kleczynski and Charles W. Lohse as 
territory managers for the profes-
sional turfgrass group. 

Send information/color photos to 
Golfdom's Frank Andorka at 
7500 Old Oak Blvd., Cleveland, 
44130. Fax information to 
440/891-2675 or e-mail to 
fandorka @advanstar. com. 

http://www.aquatrols.com
http://www.eteetime.com


Classifieds 

Trial Offer! 
One Hole 
FREE for 

One Try is All it takes! 
Natural Fiber Mats with a Surface 
that hits and feels like grass... i„.: 

£ 

TOUR GOLF YARDAGE PRODUCTS 
GRANITE STONES BLASTED AND DELIVERED IN THREE WEEKS! 

Every month, GOLFDOM classifieds 
offers readers a concise and easy to read 
section of the products and services you're 
looking for. Check it our every month, or you 
might miss out. 

For all ads under $250 , payment must be 
received by the classified closing date. 
VISA, MASTERCARD, & AMERICAN 
EXPRESS accepted. 
Send to: Advanstar Marketing Services, 
7500 Old Oak Blvd, Cleveland, O H 
4 4 1 3 0 

SPRINKLER TAGS IN STOCK 
FOR ALL SPRINKLER SYSTEMS 
GRANITE SIGNS & STONES 
HAZARD STAKES & RAKES 
YARDAGE BOOKS IN 3-D! 

ACCU-GAGE GROOMER-GAGE 
For Precision 

Grooming BOX NUMBER REPLIES: GOLFDOM, 
Classified Dept., 131 W. First St., 
Duluth, MN 5 5 8 0 2 

FOR ADVERTISING INFORMATION 
AND AD PLACEMENT, CONTACT: 
Leslie Zola 
1 -800 225-4569 (ext. 2670), 
Fax 440-826-2865, 
Email lzola@advanstar.com 

For Precision 
Mowing 

BENCH PLATE 
ACCU-GAGE II Pat.# 6,073,357 

™ All Gages Available in 
CALL FOR OUR GOLF COURSE CATALOG English, Metric or Digital 

www.accuproduct8.com ACCU-PRODUCTS INTERNATIONAL 
7836 Bethel Church Rd. * Saline, Michigan 48176 » 1-800-253-2112, 734-429-9571 or Fax 734-429-3985 

PENNSTATE 
World Campus 

Turfgrass Management 
On-line Certificate 

Our World Campus offering 
gives busy turf professionals 
anytime, anywhere access to 

this world-renowned 
Penn State program. 

playing t ime up to 20% per round 
• Cost effective - Pays for itself in mon ths -

Lasts for years 
• More en joyment - N o pacing and hun t ing 

for sprinkler heads 
• Markers for fairways, tees, driving range 

and cart path 
• Available in all popular colors and can 

cus tomize 

For complete, up-to-date information 
or to register, visit our Web site at: 

www.worldcampus.psu.edu 
or call 1-800-252-3592 (within the U.S.) 

NY TURF SHOW, Nov. 14-16 
OHIO TURF SHOW, Dec. 4-7 

For More Information or a Catalog, Contact: Penn State is committed to affirmative action, 
equal opportunity, and the diversity of its workforce. 

I OCE 00-3064 pah GOLFD 

^ The Kirby Marker System 

_ 800-925-4729 _ 
760-931-2624 ( j ) 

Fax 760-931-1753 
www.Kirbymarkers.com 

[Golf Course Supplies! 
800-274-6815 • 800-585-4443 Fax 

and mention code 40881, or visit our website at 

For Customer Service or 
Subscription Information, 

Call 1-888-527-7008 www.reliablegolf.com 

mailto:lzola@advanstar.com
http://www.accuproduct8.com
http://www.worldcampus.psu.edu
http://www.Kirbymarkers.com
http://www.reliablegolf.com


This index is provided as an additional 
service. The publisher does not assume any 
liability for errors or omissions. 

Show Your 
T R U E O .. 

COLOR INCREASES READERSHIP 4 0 % ! 
Advertise in Golfdom! 

Contact Leslie Zola: 1 -800-225-4569 ext. 2670 H 
Fax: 440-826-2865 • E-mail: lzola@advanstar.com ; 

Classifieds 
F O R S A L E ( C O N T ' D ) H E L P W A N T E D 

800-552-3485 

S E E D L A N D . C O M 
LAWN & TURFGRASS SEEDS 

Grasses for warm, cool 8c transition zones. 
Buy Seed Direct - Commercial Sales Online. 

(888) 820-2080 
www.Golfways.com 

Joke of 
the Month 

A grandfather and grandson were 
playing golf together. On a severely 
dog-legged par 4, the grandfather 
told the grandson, "When I was 
your age, I'd aim right over those 
trees and hit the green every time." 
The grandson thought about that 
comment and decided to give it a 
try. He hit a perfect drive, but it 
landed right in the middle of the 
50-foot trees. The grandson looked 
sadly at the grandfather, who said, 
"Of course, when I was your age 
those trees were 8 feet tall." 

WEBSITES 

GET RID OF THOSE m % 
GEESE TODAY! 

STATIC DISPLAYS DON'T WORK. 
Dogs are expensive. Instead use safe, 

harmless noisemakers to INVADE the 
pest's territory with irregular 

sounds. 

ProMark 

Fax: 785-227-9998 www.yardagemarkers.com 

DIRECTOR OF GOLF OPERATIONS required by high-end 
university golf facility w/practice range & executive research 
course in Manhattan, Kansas. Oversee grow-in. Overall 
management, including maintenance clubhouse, cart fleet, 
lawns, gardens, trees and shrubs; budgeting; purchasing; 
equipment maintenance; coordinate education program & 
research responsibilities w/university. Required: B.S. Agron-
omy/equivalent degree. Certified Golf Course Superintendent, 
10 years experience as class A superintendent, 4 years 
experience as General Manager of golf facility; including 
experience w/certification of golf courses for Audubon Coop. 
Sanctuary Program, previous grow-in experience; 1-year 
experience w/turf management. Research or 3 credit hours 
in turf management research. Reply to: M. O'Hare, 7830 
State Line, #101, Prairie Village, KS 66208 1/01 

www.GolfProHelp.com The online resource for golf pro-
fessionals and course superintendents. With articles, book 
reviews, a calendar and over 1,000 links, we are the only 
site that caters specifically to the golf industry. Be sure to 
subscribe to our monthly newsletter, as well as bookmark 
our frequently updated site. 2/01 

Golf Course and Irrigation Supplies Your on-line connec-
tion to all the companies you need. Contact information 
including web-site links are provided. Look up a company 
you know or compare what is available, www.golfcourse-
supplies.com, www.golfcourseequipment.com, 
www.golfcoursemanagement.com, www.golfcourse-
services.com, www.irrigationsupplies.com 6/01 

Yardage Markers For: 
•Fairways 
•Tees 
•Cart Paths 
•Quick 

Couplers 

4 year replacement warranty 
No minimum purchase 

Customized requests our specialty 
Excellent 

Customer Service and Satisfaction! 
Since 1990 

150 Epic of Wisconsin 50 

114 Floratine Products 31 

151 FMC 54-55 

121 Foley Enterprises 48 

123 Golf LLC 39 

Golfsat . .CV3 

109 Griffin/Nature Safe 13 

101 John Deere CV2-1 

123 Lesco 53 

104 Milliken Chemical 5 

119 Nu Gro Technologies 45 

110 Nutramax Laboratories 17 

106 Precision Laboratories Inc 7 

113 Pursell Industries 28 

102 Rain Bird Sales 27 

115 Regal Chemical 33 

122 Regal Chemical 49 

116 Rohm and Haas . . . 37 

118 Roots Inc 41 

105 SubAir 6 

103 Tee-2-Green CV4 

111 Textron Turf Care 19 

112 Textron Turf Care 22 

120 Textron Turf Care 47 

108 United Horticultural Supply 9-10 

124 Van Waters and Rogers 51 

107 West Coast Turf 8 

Ad Index 
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Out of Bounds 
• S O M E T H I N G C O M P L E T E L Y D I F F E R E N T 

super bas 

M ore people will 
watch Super 
Bowl XXXV on 
Jan. 28 than 
bothered to 
tune into the 

presidential debates. 
All the hype, bluster, media creden-

tials, corny interviews, endless pre-
game and much-anticipated commer-
cials wont mean much, though, if you 
can't enjoy the game with a few of 
your favorite friends. 

We at Golfdom won't ever be ac-
cused of having the social graces of 
Martha Stewart, but we do know how 
to party, especially when it's the 
biggest game of the year. Instead of 
filling your head with early pigskin 
prognostications, we thought we 
might give you a few tips on making 
your Super Bowl party a hit, even if 
the game turns out to be a dud. 

TV size 
In this case, size does matter. If you are 
housing a 9-inch black-and-white tele-
vision, we suggest you head to the 
local sports bar or another friend's 
house, since part of the glory of the 
Super Bowl is actually seeing it. 

Seating 
Before you start inviting folks over, 
figure out exactly how many people 
you can squeeze into your television 
viewing area and how many extra 

chairs you have. People don't want to 
crane their necks to see the action, and 
since the game usually clocks in at 
about four hours, comfort is of the 
essence. 

Beverages 
A good host doesn't run out of liquid 
refreshments. To be on the safe side, 
figure on getting at least six beers per 
person, excepting the kids, of course. 
It's not a bad idea to have plenty of 
soft drinks, a pot of coffee and a few 
bags of ice. 

Food 
Since the game starts at 6 p.m. (Est), 
partiers will get hungry quickly. For 
hearty football fans, a crock-pot full of 
chili or vegetable stew will be wel-
come. If you are lucky enough to live 
in a pleasant clime, barbecue must 
vault to the top of the food list. You 
could also order a few of those 6-foot 
party subs from a local deli. If you're 
lazy and uncreative, you can always 
order out for pizza. But be prepared 
for a long wait because there are other 
lazy and uncreative people out there. 

Snacks 
True fans know that nothing goes bet-
ter with football than salty snacks. So 
stock up on potato chips, pretzels, 
Chex mix or Doritos. Augmenting 
these should be an array of dips and 
sauces, ranging from the easy-to-make 
and sinfully good California Dip to 
salsa, from spinach dip to Rotel's Tex-
Mex mix. More is good. 

Wildcards 
Unless you like to do dishes, you should 
procure mounds of paper plates, plastic 
cups, plastic silverware and napkins. No 
need to get fancy football designs on 
these accessories; just go plain. No fan 
should complain about the service 
when it features free chow. 

Advice for the host 
Don't try so hard to entertain — that's 
what the game is for. Relax, enjoy 
yourself and watch fellow party-goers 
do the same. 

Mark Luce lives and writes in Lawrence, 
Kan. Unlike years past, he will not host 
a Super Bowl extravaganza this year. 
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We think that the resources available to you at golfsat.com are so valuable that they're, 

well, as good as gold. And to prove it we're giving away gold and a limited edition 

2001 Ford Harley-Davidson® F-150 pickup just for checking out golfsat! 

Enter golfsat's Virtual Goldmine Giveaway. 

In addition to the truck, we're giving away two US Eagle solid gold 

c o i n s e v e r y d a y d u r i n g t h e s w e e p s t a k e s . S i m p l y r e g i s t e r a s a u s e r o n 

golfsat.com, That's it - you're entered. Want to enter again? Just log on. 

Each time you log on after registration you'll get one sweepstakes entry. 

Recommend a superintendent buddy to us and pick up 50 entries. 

Add 200 more for each supplier recommendation. Pius, every time you 

place an order through golfsat you'll get 50 more entries, and you'll be 

entered into that day's gold coin contest. Each entry also puts you in the 

running for one of five expense paid trips to the GCSAA show in Dalias 

where you'll draw for the truck! 

Start piling up entries for your share of the gold, and start cashing in 

on all the benefits of being a registered member of golfsat. Grab your 

mouse and get to www.golfsat.com right now! 

Tc#r#? f O i i r 0 r e e # ? S " i n t a g o l d . 

www.golfsat. com 1 -800-771 -0088 

NO PURCHASE NECESSARY to register at the golfsat website or enter the Sweepstakes. 
Enter between 11/27/00 and 1/26/01, Restrictions and qualifications for participation in this 
promotion may appiy. Sweepstakes open only to goifsat registrants who are verified as 
employed as a golf course superintendent. See Official Rules on entry form by visiting 
www.goifsat.com. Sweepstakes void where prohibited. 

O n e o f t h e p r i z e s 
r e q u i r e s a d r i v e r . • : 

http://www.golfsat.com
http://www.golfsat
http://www.goifsat.com



