
Call for a free demonstration. We'd like to 
show you what the revolutionary new Flex 21 
greensmower from Toro can do on your own 

course, on your toughest green. To arrange 
for your free demonstration, or to simply 
learn more, contact your Toro distributor at 

- g g g i i i • m M f c a ^ - ^ -
Welcome to the revolution. 

Introducing the new Tore Greensmaster Flex 21. 



TORO 

Now there's a way to get better 
looking, better playing greens. 

The key, a flexible cutting unit that follows 
the undulations of the green, allowing you 

to cut as low as 1/16" with virtually 
no scalping or marking. 

A single control lever to engage both 
the traction and reel. 

A cutting unit that comes off by removing 
two bolts for easy grinding and 

changing of reels after topdressing. 
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1-800-803-8676. Or, to learn about those who 
used the Flex 21 all last season or to request a 
free video, visit www.toro.com/golf. 

http://www.toro.com/golf
http://www.toro.com


Seamless 
Transition 
Hard as it is to believe, there are jobs 
outside of being a superintendent. Here 
are tips about how to switch careers from 
those who have done it successfully. 
By Frank H. Andorka Jr. 

Last Call for PDI 
Golfdom offered representatives from 
each side of the controversial issue one 
last chance to state their cases. 

What to Do in Big D 
Golfdom provides its guide on how to enjoy Dallas 
"when yer not doin bidness." 
By Mark Luce 

I Five-Minute Guide 
to GCSAA 2001 
Get the nitty-gritty lowdown on the big show. 
By Pat Jones 
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cover story 
BY L A R R Y A Y L W A R D 

Losing your job 
is one of the most 
stressful things 
you can experience. 
Here's how you can 
get over the anger 
and depression to 
get on with your life. 

12 Flagstick 
A Farewell, But 
Not a Goodbye 

14 Pin High 
Anger and Outrage 
Is All for Naught 

25 Shades of Green 
Conference is Not 
Pay-to-Play Event 

47 Designs On Golf 
Trees Distort 
Clear View of Game 

78 Talking Tech 
Why Can't They 
Work Together? 

88 Out of Bounds 
Valentine's Day 

Achieving a 
Mylestone 
Chalk one up for veteran assistant 
superintendent Myles McLaughlin, 
who has brought Devereux Emmet s 
off-the-wall design back to life at 
Huntington GC. 
By Geoff Shackelford 

About the cover 
Yes, it is a photograph. Mark Galbreath 
of Remington Productions in Cleveland 
created our inventive cover under the 
art direction of Cleveland-based graphic 
designer Lisa Bodnar. 

81 Getting to the 
Root of the Problem 
Course dug deep to eradicate 
its mutant bermudagrass to 
prepare for fairway reseeding. 

83 Slow Down 
Superintendents implement 
turf-growth regulator to control 
spring grass growth and cut 
labor costs. 

Pre-Emergent 
Pause 
While there are no new chemistries 
available, you can still increase the 
efficacy of your springtime herbicide 
applications. 
By Frank H. Andorka Jr. Our Bad 

That was The Country Clubs of Fox 
Meadow (Meadow Course) in Medina, 
Ohio, on our November cover. We forgot 
to mention it on our contents page. 

6 Going Postal 
11 Events 
16 Off the Fringe 
22 Hole of the Month 
70 Money Shot 
84 Tips: Improving Tee Markers 
85 Leaders 
85 Company Line 
86 Classifieds 
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Switch from Dursban 
Longer Residual and 
Guaranteed. 

'Hey, who tanned off the lights?' 

Talstai^ insecticides can be used just about anywhere you use Dursban.* 
Talstar® insecticides are the replacement for Dursban. But unlike Dursban, they are guaranteed** 
to provide long-lasting performance against a b road spectrum of insects, or your money back. 
A n d you can use Talstar® insecticides on lawns and landscape ornamentals, for perimeters and 
just about anywhere else you 'd use Dursban. 

Talstar® insecticides are formulated wi th the active ingredient, bifenthrin, a low-dose pyrethroid, 
wh ich contains no a lpha-cyano group. That means they are also less l ikely to cause the skin 
i rr i tat ion exper ienced w i th other pyrethro ids, a n d won ' t cause throat i r r i tat ion. Plus, they ' re 
easy to hand le a n d at label rates, a re odor- f ree. 



to Talstarand get 
Better Performance. 

For more informat ion, contact your FMC 
author ized distributor, call 1 - 8 0 0 - 3 2 1 -1 FMC, 
or visit us at www. fmc-apgspec.com 

* *See Guarantee Program Guidelines for details. 
This guarantee does not apply to termiticide products. 

-FMC © 2 0 0 0 F M C Corporat ion. T h e FMC® logo and 
Talstar® are registered t rademarks of F M C Corporat ion. 
*Dursban is a t rademark of Dow AgroSc iences. 

http://www.fmc-apgspec.com


G o i n g P o s t a l 
m W E ' V E G O T M A I L 

I d t m T f e L a b 

As the president of an A 2 L A ac-
credited physical test ing labora-
tory, I read with interest your "Perc 
Test Needs Evaluation" article in 
the November issue. The article 
claims that "labs feel that if they 
t ighten up their tolerances, they 
will lose customers, critics of the 
test say. So they widen the toler-
ances and lean up the mixture by 
using less peat." 

That statement is an absolute 
lie. I do not know who the un-
named critics are, but they have 
no clue about the science and 
thought processes that w e go 
through to make root-zone mixes. 

Our laboratory makes and 
tests hundreds of root-zone mixes 
a year. Our evaluations are based 
upon standard test methodologies 
that w e have been performing for 
many years. We simply want to 
help our customers build and /o r 
maintain a golf course that will per-
form at a high level for many years. 
Sam Ferro 
President 
Turf Diagnostics and Design 

J i n M t e m a t i w e 
Le fs get back to some basics. 
The business of growing the 
grass on a golf course is just that: 
growing grass. I don't know why 
this has to be expounded upon as 
though w e were contr ibuting 
some sort of earth-shattering 
development for the benefit of 
mankind for evermore. 

We do our best to keep our 
courses in desirable condition. In 
turn, our company makes profit and 
w e support ourselves and our fami-
lies. In short, w e provide a service, 
and our company pays us for it 

The PDI to me is all about 
power. We are being led to believe 
that w e need to build up our 
image so that w e have more influ-
ence and power. People seem 
to feel that the more power they 

have, then the more respect they 
will earn. 

Respect in your profession is 
great, but all it takes is a superior 
who doesn't like you and you're 
gone. There's nothing G C S A A 
can do about t ha t 

I can see that the G C S A A is 
trying to elevate our profession 
and help us all get ahead and 
make more money and have more 
job security. This is a good thing. 
But segregating the association 
into different member classes al-
most "forces" your members to be 
required to do a particular thing 
and behave in a particular way in 
order for him or her to receive full 
backing of the association. 

As a professional green-
keeper, I can offer you my view-
point: On any given day, I can be 
called upon to turn a wrench, op-
erate equipment, walk behind a 
spreader, put on a spray suit, tr im 
a tree, rake bunkers or pick up 
trash. I do these things willingly 
and wi thout hesitation. 

As for my image, the one that 
the G C S A A is so concerned 
about, I'm not going to go out and 
try to tell people what to think 
about me or the industry. I would 
hope that my conduct as a person 
and as a professional would do 
the talking for me. 

Has the t ime come for an al-
ternative association? I would ap-
preciate your comments. You can 
reach me at 

greenkeeperj im@annapol is.net 
Jim Black 
Twin Shields GC, Dunkirk, Md. 

Feel like going postal? We want to 
hear from you. You can e-mail your 
letters to Larry Aylward at laylward@ 
advanstar,com. fax to 440-891-2675 
or send them via snail-mail to: 7500 
Old Oak Blvd., Cleveland, OH 44130. 
Make sure to include your name and 
phone number for verification. Letters 
may be edited for length or relevance. 
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Every blade of grass depends on the soil 

beneath it. On the soil microbes that 

feed it. And nothing provides food and 

energy to soil microbes like Nitroform0 

ureaform. It releases the right amount at 

the right time. Only when grass needs it. 

The controlled release of 

Your course is only as good Nitroform givesyou six 
as its foundation. months or moreofturf 

growing benefits and even 

longer-lasting payoffs for your soil. 

Nitroform fights the effects of heat, traffic 

and drought. It helps develop roots and 

reduce thatch. Have your fertilizer supplier 

make Nitroform the foundation of your 

fertilizer program. 

The Foundation Nitrogen 

Nti Gro Technologies, Inc., 2680 Horizon Drive SE, Suite F5, Grand Rapids, MI 49546! 1-888-370-1874 www.iiugrotech.com 
Nitroform is a registered trademark of Nu-Gro America Corp. ©2000 Nu-Gro Technologies, Inc. \ 
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The rake that 
won't break -
it floats, too! J O m o n t h 

rake head 
r e p l a c e m e n t 
w a r r a n t y 

• Tear drop 
/ des ign for 

/ a d d e d 
k s t rength Unique tine _ 

configuration 
grooms traps 

patient pending 

T h e D 6 M S y s t e m 
Bringing Syringing 

into the 21st Century 
NEW — Hose handling concept 
designed for easy, economical syring-
ing of greens. 

A Direct Underground Maintenance 
Retractable Hose Reel System (DGM 
System™) is installed permanently at 
each green with a 75 foot, 3 /4" I.D. 
water hose (typical). The system is eas-
ily accessed when needed and just as 
quickly stored out of sight. 

• High Density Poly Ethylene (HDPE) 
enclosure with removable cover and 
hose spout with locking cover. 

• Unit is supplied with stainless 
steel support rails. 

• Easy hose change feature 

The Best Rake in Golf ...just got better! 

cpbing ^ n m t C o m b R a k e s 
S P E C l A U f Q n | y $ 1 0 8 . P E R D O Z 

D E L I V E R E D 
O r d e r m u s t be p l a c e d by 2 / 2 8 / 0 1 

C o n t a c t y o u r M a r k e r s d is t r ibu tor for de ta i l s 
& a c o p y of t h e C a t a l o g 2 0 0 1 

1 -800 -969 -5920 
M A R I i F D Q T h i n 3 3 5 9 7 P i n O a k P a r k w a y 
" I M r i I ' ^ V i A v o n L a k e , O h i o 4 4 0 1 2 

"Quality Products 0 ( 4 4 ° ) 9 3 3 - 5 9 2 7 
at Reasonable Prices" F a x ( 4 4 0 ) 9 3 3 - 7 8 3 9 

w w w . m a r k e r s i n c . c o m 
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• PolySafe™ 
plast ic c o v e r e d 
w o o d hand les 
wi l l not shat ter 
or spl inter 

• PolySafe™ 
rep lacement 
hand les 
fit any 
c o n v e n t i o n a l 
rake 

• PolySafe™ 
cart rake 
hand le 

Golfdom 
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After the recent disappearance of a large seed 

company, many seed buyers were left to wonder 

what became of many well-known and respected 

seed varieties. 

Rest assured, they have a new home. United Horticultural 

Supply is now the nation's source for top varieties. 

The varieties you've always counted on are now available 

individually or formulated in new blends and mixtures, 

many of which carry the Signature Pure Seed Tag™ When 

you ask for this tag; you are assured to receive clean seed 

of the highest quality. It 

underscores our 

commitment to provide 

only the best products 

and services. 

Check with your local UHS representative 

for more details about our outstanding 

selection of premium seed varieties, 

mixtures and blends, the best available. 

A sampling of our varieties: 
Palmer III Perennial Ryegrass 
Prelude III Perennial Ryegrass 
Pennant II Perennial Ryegrass 

Apollo Kentucky Bluegrass 
Princeton 105 Kentucky Bluegrass 
Shenandoah II Turf-type Tall Fescue 

Falcon II Turf-type Tall Fescue 
Crenshaw Creeping Bentgrass 
As & G's Creeping Bentgrass 

Laser Poa trivialis 
Azure Sheeps Fescue 
Reliant II Hard Fescue 

plus more than 100 more varieties! 

United 
H o r l i c u H ^ S i q p p l j r 

www.uhsonline.com 

http://www.uhsonline.com


Working To Enhance Our World 
United Horticultural Supply is your source for professionals who have the technical expertise 

and can provide all the products you need to be a success in today's competitive market. 

Fertilizers 

Herbicides 

Fungicides 

Insecticides 

Turf Seed 

Soil Amendments 

Adjuvants 

Equipment 

Colorants 

Aquatic Products 

Micronutrients 

Wetting Agents 

Plant Growth 
Regulators 
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Umted 
H b r t f c a d t u z c d Biisjpiy 

Call today for a free product guide containing 
a comprehensive listing of available items. 

www.uhsonline.com • national toll-free number: 1-800-847-6417 

http://www.uhsonline.com

